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MEMORANDUM
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TO R. H,

FROM: B. L. B,

DATE:  JUNE 17, 1975 )
RE :  SUNSHINE CAMPAIGN

Recently, I have had what I consider to be an
interesting thought. I have chosen this devise to put on
paper and.placo it within the Hartmann Loqion of possible
things to do in the near future.

. The idea incorporates two useable virtues. They
are, (1) favorable public relations for the candidacy of
Gerald Ford, and (2) openess and candor in presidential

That idea is simply this. Pollowing his nonina§1a$'>“
at the 1976 Republican Convention and during the course of o
his acceptance speech at the convention, nomines Gerald Ford
announces that his presidential campaign will be conducted
differently then any other presidential campaign in our
history. Using an idiom employed in Florida politics, for
a different pﬁrposc. it miqht be called a Sunshino-Canpaiqn,'
indicating that all things done will be open to public

viewing.




The President (or later his canpaigh manager)
would announce that ten (10) members of the media, columnists,
newspapers, television, radio, etc,, will be selected to
serve as media "insiders” to the Ford Presidential Campaign.
These ten (10) individuals will have complete access, at
all times, to all campaign materials, literature, speeches,
contribution lists, solicitations, etc. They will be in-
vited to attend dtratagy sessions. No element of the cam-
paign will be doniod them. They will be issued keys to the
offices that house the campaign headquarters, retain access
to all file cabinets, and be allowed to view any campaign
material whatsoever. |

,  Guiderules réflecting premature disclosure of
strategy sessions would, of course, be required, but the
media should be taken at its word to treat this unprecedented
approach in a fair and unbiased manner. The new Federal
Campaign Election Law requires full disclosure anyway, so
this devise woqld merely hasten contemporaneous disclosure
of relevant information in the public interest.

I believe this approach is both healthy for the
general political climate of the Nation and serves the best
interest of President Ford. This approach céincidos with
President Ford's public and private perlohality of cando#
and becomes even more affective by the fact that it is
implimented in the presidential campaign of an incumbent
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President. Its contrast with 1972 is awesoms, and likewise,
a contrast will be deduced about the personalities and
staff of the past and present mum noninee.
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