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TO:
FROM:

SUBJECT:
We need your suggestions for additional Advocate person-

Campaign’/6

Media Communications, Inc.

1828 L STREET, N.W., WASHINGTON, D.C. 20036 (202) 833-8950

FEBRUARY 4, 1976

STU SPECNER

BRUCE WAGNER
ADVOCATE PERSONALITIES

alities for New Hampshire radio.

For example, how about Norris Cotton?
Please give us a few names that would be appropriate as

soon as possible.

Thanks very much.

Peter Dailey
Dick Mastrangelo

Peter H. Dailey, Chairman & Chief Executive Officer; Bruce S. Wagner, Executive Vice President; Robert C. Moot, Treasurer; Robert P. Visser, Secretary
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Campaign’/6
Media Communications, Inc.

1828 L STREET, N.W., WASHINGTON, D.C. 20036 (202) 833-8950

February 4, 1976 SO

TO: STU SPENCER
FROM: BRUCE WAGNER
SUBJECT: FLORIDA FILMING

We need a good contact for Jerry McGee, our producer, to
work with in the Miami area on Thursday of this week.

We've got to generate a good bunch of people for potential
commercial production use.

cc: Peter Dailey

Peter H. Dailey, Chairman & Chief Executive Officer; Bruce S. Wagner, Executive Vice President; Robert C. Moot, Treasurer; Robert P. Visser, Secretary
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Campaign’6

Media Communications, Inc.

1828 L STREET, N.W., WASHINGTON, D.C. 20036 (202) 833-8950

February 4, 1976

1 MEMORANDUM FOR: STU SPENCER
FROM: BRUCE WAGNER
SUBJECT: ILLINOIS BROCHURE

This is the Illinois brochure copy from the telephone wires.
I've read it.

I think it's fine.
As long as it's ok with you, it should go to print.
c.c. Peter Dailey

Attachment (10 pages)
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Peter H. Dailey, Chairman & Chief Executive Officer; Bruce S. Wagner, Executive Vice President; Robert C. Moot, Treasurer; Robert P. Visser, Secretary
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FORD Senss

-

In his most comprehensive address =& to date, Fresident
W COMEOT S&Ens5e 8
Ford outlined his vision and his%gﬁéls tor the natian:iﬁ-eh-i

—ppeeerte=thasSeT e e Jan, 19,

Extracts capture highlights that go to ths h%% heart of the Q
concerns of Illinois voters, 3 !
in man's 8 long upward march from savagery and Elaverygfff
there have beenﬁzﬂn}? deep,% tervifying valleysz, but also
many bright and towering peaks.
One peak stands highest in the ranges of human history--the
United States of America,

We have not remade paradise on earth. But think for a
minute how far we have come, ‘ j P
Sometimes we have tried and failed. We thought we could
transform the country through massive national programs. But often

the programs did not work; too often, they only made g things

WOTIEE,

e

_In our rush to accomplish great deeds quickly, we trampled om

endangered
the rights of individuals, A “e i
~ ©
We must introduce a new balance to our sconomy, ., . tessms= g
b )
‘ , - : Nl
in our relationship between the individual and

the iﬁggovernment".hen;een gpending on SSTEerTrcope= domastic
programs and spending on defense...and {n our system of federallsm.

f’ﬁg}moré)

T L ——
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FORDNSense, &

= 1In all that we do, we must be more honest with the American
people, promising them no more than we can deliver, ami deliver_ing
all that we promise.

The govermment must stop spending so much and borrowing 50
much of our money; more money must remgin in private hands,

A necessary condition in a hsalthy economy is freedom from

'5 el R

tyrammy of massive government

regulation, We are wasting ,..billions of consumers' dollars e

because of bureaucratic red tape. B ——

F

farmer,,.has shown how much

The American

more he can vprgduce without the shackleszs of govermment control.
o

Now we need I reforms in other key areas. Tor the sake of | 5
.future generations, we must preserve the family farm and family- '
owned small businesses.

Tog many of our welfare programs are inequitable and invite
abuse. VWe are wasting badly needsd rescurces withoul reaching
many of the truly needy...{yet) we cannot simply dump welfare

into the laps of the states, their taxpayers or private charities,

Today the state of our foreign policy is sound, ~ ‘9’30
~)

The American people have heard teo much shout how terrible our :

S )
> ] <

ke,

mistakes, how evil our deeds. The American people know better,

The truth is that we are the worid's

democracy.
-

We are the embodiment of hope f or progress. 1 say it is &8 time

-= e quﬂ. downgrading ourselves as a natian. But our Z;ter duty

iz to lock to the tuture{ W
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FORD HED

SENSE =et bLodoni bold ¢lc to it in approx. 58 picas

r: 5 2 3 t =
%_ Common sense for Illinoiz and the nation =
el —%:
_ S s = - =< = ) - o %
T FORD HED SIDEY wmed voman Lo fit 16 picae £ iines —
Budget barez e ‘ =
Ford philosgSophy L . =
FORD HED MAN medium italic, large as possible te fit imn 17 picas %g
_3 Ford the man £_ t%%
=
FORD HED FACTS bold roman to fit in 17 picas two lines %%
=
""\ Illinois 3 r
E Election factz &= ﬁ:ig
. 5]
= |
5 18
. . 18
( FGRII,DISCMimer set 17 picas, B pt. wmk italie | e %
The President Ford (8 Committee, Howard H. Callaway, chairman, E
Al
Robert €. Moot, treasurer. A copy of our report is filed ¥ %g
Vo OEE
i =
with the Federal Electrion Commission and is availsable for W §§
<) ) 8 . I s 3 T & A" ig
purchase from the conmisszion, Hssgi&S=x Washington, B DL 20463 % |E
1':’___— Y §§
ad 2 : ; §§
FORD=-sense i %
If we remain true to our constitution and our ideals, then wa : %
ixg
0 E=
can know that the future Wiiig be Better than the past, ;g

I see America resurgent,..moving forward as boefore toward

& more perfect union where the government servies === i and

;;.' %

the people rule,

e
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ford--sidey set 9 on 10 bg%g.lﬁ plicas
-?.

Hugh Sidey, who covers fﬁe‘Pre ii Eg or Time magazine, (
iz a seasonzed observer in the thie House, but he still reflects
his Hiddle West background, I

D1ocy
One the presantation of the Ford budget, ﬁfx wrote:

{Fard}
"Last week hehgay have found his format. Of all things,

it was the budget He walked through its corridors of forbidding
£

figures with brisk confldence. He L\igiftly handled hours of briefings
for officials and newsmen, He rggrely had to refer to his notes g}r

LI

call on aides....There waz 3 kind of boardroom eloquence sbout the

President In this enviromment....Even those who disagree philo-

[N Ao Fla
sag%cally with Ford adwitted that he had done a masterly job of 5% o
:vv é .'v,
presanting his case, - ¢
\ \"
e

; N
"One old budget bureaucrat who has seen Presidents come and

g
P
{ 3. ¥

go said,’'God, but he is good at this/d,..Y
“Ford not only put tha figur . gures together {for the budget); it
is plain to almost anyone who reads the budget documents that here
is a-splendid profile of Ford himself--3 statement of his personal
and political philosophYesoo
"It is 3 middle=-class budget. #ard made no bones about that,
_§§}'I don't want to take anything away from the people who need

it,' he said about Wis tax proposals, 'but if 1 have anything

to hh&k give, }n t to glve it to the middle-income people.’ HE
es e ,2 a'w, ddtal Linre Frvnr iGN /mﬁ%
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ad 1
ford-sidey
heavy for those in that bracket,

"To the extent that Ford ever registers shock over anything
on his benlgn face, he did when {an side} told him there werse 700,000
children below the poverty line who could not qualify for scheel
lunches, Yet (the aide's) kids at Bethesda's high-income

Walt Whitman iligh School ger = 23¢ subsidy for each meal at .
{_ FATL O OE _I!.) -

" maih school, Ford ordered his prapasai’% to cut aid for those

who can pay and targer it for rhe destictute,...

—

£ :
¥ Between the terse, simple sentences, a ce=sP= careful reader
P L
cano$: find even more of Ford's soul. He has suggested & lins
SJP. -

< = 3 < \ ST &
where government responsibility should end, &= and == family

responsibility begin. He has described where he belicves basic ssp—
support should be provided for those who cannot make it on their

own, but he alse declared that beyond this point, the competitive

instincts of free men and women should carry them as far

i *
ag their ability will S== allow."

8
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FORD Man

ng Jack Anderson--the

5*
?’ﬁ recent columm by ’-vaahlngte?? :

q foe of Washington pﬁcni€5v~bp{)tll ~3 %mn. Here's part
H
of Anderson's profile: ‘
i i E
Lﬁ "The ﬁxgerience of ascending the pesesle=sd=pe pinnacle of
10| F" i ——
power &s= can change a &= wman,

"We consulted our backstairs White House sources to find out
what effect this heady experience has had on Cerald Ford. .

"I-Le is still the same plodding, unpretentious guy who moved

H
Iai into the ¥White House almoat 18 months ago.
5.5&‘%‘ 3 "He has an sasy, locker-room camaraderie with men, a he
o <\
.ccurtpﬁ:ous graciousness toward women, K|
e g,’:

r'" rord's rsvcrltg pet is a golden retriever nam L:Lberty.

On Christmas day, 1974, Liberty had an accident on the presidential

<

e

. o
Tug, Stewards rushed to clean up her mess, hut Ford Waved them

il
It}

away, He got up from his Christmas dinner snd cleaned the rug

AR
himself. é 'No one should have to clﬂan up after someone else's

dog,' he said.
#rord’s worst two days in the White House began on 2 the dark,
o
rainy Friday that his wife went into the hospfital for a cancer
e

2 operation, Out of a sensas of duty, the President sat through a S

i

= . moribund economic conference he could have avoided. He also kept

8 commitment to % apeak at the closing sSession, His only con-

zezzion to hiz pars 2L fﬂeli r'q Z_\p cut rhe spnssch short, e 4
: QCM ;ﬁﬂJ(T\J’/‘-m }f?s :,;,u &é - gc,,’J Y (Lu/)’au:z/-cd_../i/ @F’i{/




"FOED Han

he iz & most
g
sbout Gerzld Ford--nons =
=
E
, ; ai ;‘1.- of those sophisticatsed mannerisms which Amsyic | =

aﬁj"g Linclined to distrust
an

"Ford has brought § warmth fo ﬁ effice which in less than a
,yf
decade had gone irom the chicness of Camelot to the deviousness

bﬁid of Byzantium.'
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Kol LA [ € fFicas

3"‘! It A.é?ef.s« 17 gLeds
%Illlnols has a key fole in the Presidential race,!since 1t
= d

is the first "swing' state of large e size
primary in which voters can vete for President Ford directly--

although the &==8% chnice is not binding on the convention--and
and alternate delegates -
“for Ford de_legateséeithér = plen;gd to the P%ﬁ President on

2 s <
hi_-; behalf by the z==s=s v
‘ i~

the bﬂlot or authorized to act

\m& Pres:.dant _’J'nrﬂ Committee,
sot82d  so/Fr /€ Prea

5? Delegate candidates rumning either as a sLate or as

state's 24 congressional districts, A
16fiv aagutan 17 pred s
Aﬁ & In the bewildering array of names on the ballot, voters

will find a head=-on j;f*nujzst betwesn the President and other

as willago
candidates, ﬁ"’ the names of delegate candidates sither pladged

to him or authorized as Ford delegates,

nifh,. fig2e gt“'éﬁfs‘;ﬁf_—

eﬂ'é Egga)dlegs of the outcome of earlier ;‘3111"}31128, the ﬁ-;tld}n

ﬂi‘

nayvs media will regard the outcome in Tllinois as crucial to the

fﬁ Prezident’'s march to victory in the national convention,

rofiv arguton 17 prcas
‘# 6 As s¢ldom before, Illin

ols®primary voters have a chance this

year to make news and to make histgry,

18[1 ,,LQ £y F{éﬁi or
}k’ § ECvery pr_._mar}v ycta: Tor Pre nt Ford w an Arc:xrd delegates

is vital. i :  ia .. = —

——— s "
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Campaign’/6

Media Communications, Inc.

1828 L STREET, N.W., WASHINGTON, D.C. 20036 (202) 833-8950

February 6, 1976

MEMORANDUM FOR: STU SPENCER
FROM: HARRY KETTMER
SUBJECT : ADVOCATES FOR FLORIDA RADIO

As discussed with Skip Watts today, we are exploring possible
advocates for Florida radio including Lou Frey, Skip Bafalis, Bill
Young, Tom Galloghes, and John Ware.

Further possibilities will be coordinated with Oscar Juarez.

Scripts are being prepared for :60 spots to allow for Frey or
others to serve in this role.

We are analyzing the option to record a series of advocate spots
and watch the advocate with appropriate congressional districts.

We will inform you of future activities.
c.c. Peter Dailey

Skip Watts
Bruce Wagner

Peter H. Dailey, Chairman & Chief Executive Officer; Bruce S. Wagner, Executive Vice President; Robert C. Moot, Treasurer; Robert P. Visser, Secretary

L= gl



Campaign’/6
Media Communications, Inc.

1828 L STREET, N.W., WASHINGTON, D.C. 20036 (202) 833-8950

February 10, 1976

MEMORANDUM FOR: STU SPENCER .
FROM: BRUCE WAGNEﬁ-‘/
SUBJECT : NATIONAL BROCHURE

Assuming we approve an opening copy line and lead-in today,
we'll get delivery of the new national brochure on Friday.

This 2 color brochure is "lifted'" off the New Hampshire mailer.
] Therefore, North Carolina will be receiving their material
either Saturday or Monday morning.

c.c. Peter Dailey

»

Peter H. Dailey, Chairman & Chief Executive Officer; Bruce S. Wagner, Executive Vice President; Robert C. Moot, Treasurer; Robert P. Visser, Secretary



Campaign’/6

Media Communications, Inc.

1828 L STREET, N.W., WASHINGTON, D.C. 20036 (202) 833-8950

February 13, 1976

MEMO TO: STU SPENCER
FROM : DODIE KAZANJIAN
RE: ; CAMPAIGN MATERIALS FOR

NEW HAMPSHIRE

As per your request, the following materials have been
sent to New Hampshire:

8,000 buttons - by Greyhound

6,000 bumper stickers - 2,300 by Emery (2/13)
3,300 by Emery (2/16)

100 red window posters - by UPS

John Michels has been informed and anxiously awaits their
arrival.

cc: Bruce Wagner
P. Dailey

Peter H. Dailey, Chairman & Chief Executive Officer; Bruce S. Wagner, Execiitive Vice President; Robert C. Moot, Treasurer; Robert P. Visser, Secretary
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Media Communicatings, Inc.

1328 L STREET, N.W., WASHINGTON, D.C. 20036 (202) 833-8950

February 16, 1976

MEMORANDIRM TO: STU SPENCER :
FROM: BRUCE W\(I\IER/FS.J-
SUBJECT : SPANISH MEDIA

As indicated in George Karalekas' attached memo, we are recommending
i against paid Spanish media in Florida.

Available data does not seem to indicate that significant funding
z should be used. '

George's analysis indicates that a great number of the Spanish
commmity will not be eligible or interested in wvoting in the
primary.

Nevertheless, we do believe it appropriate to awveil curselves
of the occasional :60 free radio time; Spanish translaticn of
existing copy can be executed for several hundred dollars in
production funds.

Since Bill Roberts and I discussed this subject over this
past weekend without the benefit of George's analysis, we
should probably seek input from the Florida PFC regarding
this decision.

By carbon of this note we're soliciting Bill's perspective.

c.c.:  Peter Dailey
Dawn Sibley
George Karalekas
Clayton Wilhite

Jolm Vinson
Bill Roberts 2
. " r UK ~

Skip Watts o N
) @\
d A
<4 =
o 2
. »,):) ‘t"‘,"
‘-.\ 4

N ———

Peter H. Datley, Chuirman & Chief Executive Officer, Bruce §. Wgner, Execuiire Vice President: Robert C. Moot, Treasurer: Robert P Visver, Secretary



Campaign’/

Media Communications, Inc.

1823 L STREET, N.W., WASHINGTON, D.C. 20036 {202) 833-6950

February 16, 1976

MEMORANDUM FOR: BRUCE WAGNER
FROM: GEORGE KARALEKAS
SUBJECT : FLORIDA PRIMARY: SPANISH VOTER RECOMMENDATION

This will serve to provide you with an Agency position as to
whether or not a separate effort should be mounted against
Spanish voters in the forthcoming 3/9/76 Florida Primary.

I. Relevant Background Information

The Spanish influence (ﬁrimarily Cuban) in the state of Florida
is considerable. This state has a Spanish adult 18+ index of
131 versus the total U.S.

Immediately following is the important state demographic,
geographic and psychographic data that must be placed in
perspective prior to making a strategic decision.

A. It is estimated that 5.5% of the total adult
state population in Florida is Spanish with
887 of them being of Cuban extraction.

B. Of the total Spanish adults in the state, 97.8% reside
- in areas covered by five major ADI'S, one of which
is Miami, which has 78.5% of the total as noted below:

% of total adult Spanish Population

Miami 78.5
Tampa-St. Pete. 11.5

Orlando-Daytona 2.1
Jacksonville 253 % \\
W. Palm Beach 3.4 I %
Sub Total 37.8 (- >
Bal. Fla. %k \@ v
e

C. Due to their fairly recent migration and intense loyalty
to their native homeland, only an estimated 237 are in
fact full citizens. Among ‘them, the smallest percentage

- £ ,..',‘, /
S A e Jw‘kl- O ..L&&.. ba.u\._r; Ne=wioy

The &ounger 18-25" year olds have and are becoming
citizens in greater proportlon (29%) .

Peter H. Lailey, Chairman & Chief Executive Officer; Sruce % Wagv:ch Executive Vice President; Robert . idoot, Treasurer; Robert P. Visser, Secretary



Florida Primary: Spanish Voter Recommendation
Page Two

D. Those Spanish who are citizens represent a very
small proportion of the total eligible voters in
the state (1.8%). In practically every ADI they
account for less than 1% of the total eligible
voters except in the case of Miami where they
represent 4.77 of the eligible voters.

E. Based on a 1975 study of Miami's Latin Community
(Dade County) 75% of the Spanish citizens have a
preference for a political party with the Republicans
having a 337 '"sympathy incidence'" and the Democrats
35%. Unfortunately, we have had considerable difficulty
confirming this based on actual voter registration.
We believe that it would be reasonably safe to assume
that the voter registration data would follow the
"sympathy incidence" factors.

II. Agency PositiOn/Recommend’etionr~

It is recommended that nc special effort be scheduled in
- "paid Spanish Media" in ‘the state of Florida for the upcoming
3/9 Primary. We would though recommend utilizing any non-paid
Spanlsh media' that is given free such as the WQBA radio offer
in Mlaml if production costs can be kept to a minimum.

The rationale for this position is predlcated on three key
con31derat10ns =

A. Except in Miami, the number of eligible S?anlsh voters
is too minimal (1ess that 17%) to have any real effect
on the election.

B. Even in Miami, the actual number of eligible Republican
voters is too small as we would be talking an estimated
total of 22,500 voters which represents 1.6% of-the
eligible voters in the ADI. : i

C. Even though the Spanish voters are intensely loyal to
their native land, they are for the most part bi-lingual
and are being reached through the general market media
planned.

In spite of the above position though we feel that there would be
a positive rub-off to be gained if the President had some presence in
the Spanish media, therefore, we would suggest using any free-time
offered.

Can we please dlscuss this at your earllest convenience.

g, PeLer Dalley

S <
Dewn Slbl??,. < o
ClcvEon Wilbité 5 >
John Vlnson # 5




Campaign’/6

Media Communications, Inc.

1828 L STREET, N.W., WASHINGTON, D.C. 20036 (202) 833-8950

February 18, 1976
MEMORANDUM FOR: STU SPENCER %‘
t

FROM: BARRY LAFER/<1V

SUBJECT: CAMPAIGN MATERIAL

In order to make our Campaign Material accounting system more efficient and
reliable, we have devised the following format:

1. All shipments to state committees (including D.C.) are to be
requested by Stu Spencer, Skip Watts, Ed Terrill.

2. John Whitaker is responsible for shipments of small quantities,
usually under 500 units. He should maintain a working supply
of all campaign material; when additional material is required,
complete Part I as outlined below.

3. Part I of Campaign Material Requisition will be filled out by
Stu Spencer, Skip Watts, Ed Terrill, who will retain top copy
and send four remaining copies to Dodie Kazanjian.

4, Dodie will release materials, price the quantity shipped (for
state allocation purposes) complete form and distribute as follows:

Individual requesting Campaign Material
Robert Moot - Finance - PFC

Dodie Kazanjian

. Jim Cochran

O it o5 ©

NOTE: 1. Whenever possible, individual requesting Campaign Material should
specify mode of shipment. Please be aware that requests for
immediate delivery cost additional dollars. Shipping costs are

included in state spending limitations. Try to anticipate state

fURp
S O\
a S\
-t o 3
< > |
'ﬁ) :Dii
J ~/
9 4
4 /
e

Peter H. Dailey, Chairman & Chief Executive Officer; Bruce S. Wagner, Executive Vice President; Robert C. Moot, Treasurer; Robert P. Visser, Secretary
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CAMPAIGN MATERIAL
page 2

needs in advance, so we may control shipping costs and still

provide collateral materials AS NEEDED.

2. Requests by phone will be honored - providing they are followed

up by necessary form.

Jim Cochran
Peter Dailey
Dodie Kazanjian
Robert Marik
Robert Moot

Stu Spencer

Ed Terrill
Bruce Wagner
Skip Watts

Bo Callaway



SCHEDUAL OF CAMPAIGN MATERIALS AND JOB NUMBERS

CAMPAIGN MATERIALS

Issue Bulletins

Buttons

Bumper Stickers

Color Posters

Blue Wall Banners

Red Lawn Signs

Courage & Common Sense Brochures
Lifetime of Accomplishment Brochures
Campaign Kit

Small Color Posters

Blue Lapel Stickers

New National Brochure

8"x10" Black/White Glossy Photos
8"x10" Color Glossy Photos
Revised Issue Bulletins

Red Window Posters

JOB NUMBERS
30~-104
30-105
30-106
30-107
30-108
30-109
30-110
30-111
30-112
30-113
30-114
30-116
30-118
30-119
30-120

30-129



Campaign6

Media Communications. Inc. N© 1001

L

1828 L STREET, N.W., WASHINGTON, D.C. 20036 (202) 833-8950

CAMPAIGN MATERIAL REQUISITION

Date
Avuthorized by: Requisition No.
Request from PFC to Campaign ‘76 for shipping of Material Required:
Description of material required: Ship to:
Attention:
Deliver no later than: PP
(date)
UiP.S.
Other
From Campaign ‘76 to PFC Date:
Allocable cost of material shipped to
(State)
Cost Shipping Total
(Estimate Actual ) (Estimate Actual ) e
YOURAN
. O \/‘
@
Shipping instructions: - <
>
PP, -
U.P.S.
Other

Air Freight No,

Date Shipped

Accounting Job No.

(Authorized Signature)



Campaign™
Media Communications, Inc.

1828 L STREET, N.W., WASHINGTON, D.C. 20036 (202) 833-8950

February 21, 1976

MEMO TO: STU SPENCER

FROM: DODIE KAZANJIAN

RE: RE-ORDERING CAMPAIGN
MATERTALS

Campaign materials have no meaning if they're not delivered
on time. That's why it's necessary to anticipate needs.
According to a conversation with Ed Terrill this morning,
he requires the following:

National Brochures......... 230,000
Issue Bulletins............ 100,000 of each
BUELORE . & 5wt s i v s v h s u s 200,000
Bumiper SEIckers.....«vi.xav 100,000
Mall BaAReYS .. .« covvsvpensssnsie 200
Window PoBEET®. . .. .ovvvuss s 10,000
I C M L R S 50,000
Courage/Common Sense....... 200,000
Lifetime of Accomplishment. 200, .000
CABDBTER KACB. o oo vsv s o anie 2.500
Eoall Tolor FoBEeYrs. .« .ovs v 5,000
Large Color Posters.......... 2,500

I have not been able to get together with Skip Watts. How-
ever, I suggest we go ahead with Ed Terrill's requests.

Do you want to order National Brochures in quantity....
..1 million, 2 million? Prices are attached.

cc: Barry Lafer ¥ ~04\
Bruce Wagner " ‘
Peter Dailey
Ed Terrill
Skip Watts

Peter H. Dailey, Chairman & Chief Executive Officer; Bruce S. Wagner, Exccutive Vice President; Robert C. Moot, Treasurer,; Robert P. Visser, Secretary
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Media Communications, Inc.

1828 L STREET, N.W., WASHINGTON, D.C. 20036 (202) 833-8950

February 17, 1976

MEMO TO: BARRY LAFER
FROM: DODIE KAZANJIANOK;
RE:

NAT'L BROCHURES &
LIFETIME BROCHURES

Here are the costs you requested:

Lifetime of Accomplishment (30-111)

T T ¢ PR $7,875
S00.000,....... £12,875
New National Brochure (30-11b)
i 11 R $13,096

1,000,000, ....... $22,830

cc: Bruce Wagner
Peter Dailey

®* = &\
j) f;s\
< =
o >
. -2/
> Ny
\xk‘v{ ,‘

Peter H. Dailey, Chairman & Chief Executive Officer; Bruce S. Wagner, Execative Vice President; Robert C. Moot, Treasurer; Robert P. Visser, Secretary
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Media Communications, Inc.

1828 L STREET, N.W., WASHINGTON, D.C. 20036 (202) 833-8350

February 23, 1976

MEMORANDUM TO: STU SPENCER
FROM: DODIE KAZANJIAN
SUBJECT: RE-ORDERING CAMPAIGN MATERIALS

Yesterday, we discussed the urgency of re-ordering campaign
materials. Below is a listing of the quantities you suggested
with prices: :

Nat!'l Brochures (30-116)...cul MELTLIOR 0w o ovoneoee . o822 800
Sdix Tssue Bullentins (30-120)...200M of edech:.ciss s $11,890
*Buttons [(30=305) .. ssie Tt OO R o s 5 e e s S i 100
*Bumper Stickers (30-106):

Square o5 e e e s e s RN SR e e et $ 7,448

Ues o e G ot o GRS R DRl 711 | (P S P R SS9 56
Wall Banners (30108} ... visnos R e O S e Ses 3 U510

(1) Window Posters (30-108):.scvseves DM o s aa e e e g1, 5610

Lawi Cards (30=109) . i v vivens o DO OMasal co o' Sl OLE $19,000
Courage/Common Sense (30-110)...200M....... Sieie i S D 2510
Lifetime Accomp. (30-111):scuese ROMME s vk e e 5 5,250
Large Color Posters (F0=107).icieaBMec v in.novos S 4,291.67
Small Color Posters (30=113):.:::+10M, . e e e R S ()
Blue Lapel Stickers (30-114)..... BONGS v as s v v & A 212 per IM

Most items have a turn around time of at least five days before
shipping. s

*Reorders applied to open purchase orders
(1) Ordered today

c.t,?! Bruce Wagner
Peter H. Dailey

Barry &. Lafer RLLY
Ed “Terrill 1Y éﬁ
Skip Watts » "")
, «/
.u"’[

* p .
Peter H. Dailey, Chairman & Chief Executive Officer; Bruce S. Wagner, Executive Vice President; Robert C. Moot, Treasurer; Robert P. Visser, Secretary





