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City
ILLINOIS

Quad Cities

Peoria

Champ/Spring/

Decatur

Springfield

Rockford

Chicago

Charlotte

Competitive Broadcast Activity

Station

WHBF

WQAD

WEEK

WMBD

WRAU

WAND

WICS

WREX

WCEE

WBBM

WMARQ
WSNS
WFZD
WGN
WLS

WSOC
WBTV
WCCB
WRET

Date

2/17-
3/15

2/17-
3/15

2/17~
2/23

2/24~
3/15

2/17-
3/15
2/10-

2/14

2/17-
3/15

2/24~
3/14

2/17-
3/9

Daypart Lengths

All Dayparts 30's & 60's
EFE, L, 30's & 60's
Prime
All Dayparts 30's & 60's
Day, Fringe, 30's & 60's
Prime

All Dayparts 30's & 60's

EF, LF, 30's
Prime

AM/PM Rot, 30's & 60's
Prime

EF, o, 30's & 60's
Prime

Pay; EF, 30's & 60's
LE, Prime,

Prime Acc.

Various

Costs

$4,085

$2,705

$1,400

$1,811

$2, 830

$1,300

$5, 160

$4,644

$2,932

$84,475

$20, 000

-$50,000

$9, 000
$18, 000
$2, 000



ILLINOIS Cont'd.

Chicago

Charlotte

FLORIDA

Jacksonville

Orlando

Miami

Station

WBBM
WGN
WLS
WSNS
WFLD
WMAR
WBTV
WSOC

WRET
WECB

WJIKS

WJIXT

WTLV

WSWB

WDBO

WESH

WFTV

WCIX

WCKT

WTVJ

Date

2/29

2/2-
3/7

2/3-
3/7

2/3-
3/8

2/3-
3/8

2/5=-
3/8

2/3-
3/7

3/4-
3/8

Daypart

All Dayparts

All Dayparts

EF &LF

All Dayparts

All Dayparts

EF & Prime

Various

All Dayparts

EF s P, Aco,

Prime

E &L Fr.
Prime Acc.
Prime

30's

30's

30's

30's

30's

30's

30's

30's

30's

30's

30's

30's

Lengths

& 60's

& 60's

& 60's

& 60's

& 60's

& 60's

& 60's

& 60's

& 60's

& 60's

Costs

$16, 800
$25,000

$46,000
$19,000

$15, 000

$1,020
$925/wk

$3,998

$11,695

$6, 765

$10,085

$56,000



bity

FLORIDA Cont'd.

Miami

Tampa

Ft. Myers

W. Palm Bch

Tallahassee

NO. CAROLINA
Raleigh

Greenville/
Ashville/
Spartanburg

Station

WPLG

WTOG

WTVT

WLCY

WFLA

WBBH

WINK

WEVU

WPTV

WPEC

WOTV

WTVD

WRAL

WFBC

WS PA

WLOS

Date

2/4-
3/7

2/9-
8/7

2/9-
3/6

3/17
6 wks.

2/3-
3/8

2/29

2/3~
3/9

2/10-
3/7

2/4~
8/7

2/26-
2/29

2/24~
3/23

2/24~
3/22
2/25-

3/22

2/24~
3/22

Daypart

EF & Prime

All Dayparts

All Dayparts

All Dayparts 30's

EF, Prime

Prime 30's

All Dayparts 30's

Day, L. News

Prime

Day, Fr., 30's
Prime

Bay, EF; 30's
LF, Prime

Dav, EF 30's
Pr. Acc.

Day, Acc. 30's

E &L FR, 30's
Prime

EF, L News

Length

& 60's

& 60's

& 60's

& 60's

& 60's

& 60's

& 60's

Costs

$40, 000

$17,000

$7, 160

$3, 000

$3, 000

$230

$15, 000

$5,900

$4,500

$3, 000/ wk

$Free

$11,000

$6,241

$1, 100



Citz Station

NO. CAROLINA Cont'd.

Greensboro/W.S./
High Point WFEMY
WG HP

WXII

Greenville/Wash/
New Bemn WITN

WNCT

WCTI

Wilmington WECT
WWAY

MASSACHUSETTS

Boston WNAC

WCvVvB

WSBK

NEW HAMPSHIRE

Manchester WMUR

Date

2/24

2/25-
2/29

2/24-
3/1
2/24—

3/1

2/25-
2/28

2/24-
2/27

1/27-
2/21

1/27-
2/23

1/29-
2/23

1/27-
2/23

Daypart

Various

Pay, LF,

E & L News,
LF, Prime

Day, Fr,
Prime

Various

Various

Various

Various

E. Fringe.

60's & 30's

60's & 30's

60's & 30's

60's & 30's
60's & 30's

60's & 30's

60's & 30's

60's & 30's

5Min. Prog.

Costs

$2, 000

$900

$950

$1,300

$475

$150

$34,450

$26, 260

$17,200

$720



Campaign’/6

Media Communications, Inc.
1828 L STREET, N.W., WASHINGTON, D.C. 20036 (202) 833-8950

MARCH 4, 1976

TO: DAWN SIBLEY
FROM: BRUCE WAGNE
SUBJECT: RONALD REAGAN SPENDING

We need a quick estimate of Ronald Reagan spending in Illinois,
North Carolina and Wisconsin.

ec: G, Wilhite

Peter H. Dailey, Chairman & Chief Executive Officer; Bruce S. Wagner, Executive Vice President; Robert C. Moot, Treasurer; Robert P. Visser, Secretary
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WITH POLITICS

RASHYILLE, TERN. <{UPFI) -- ROKALD REARGAR'S RDYERTISING MAN SRID
SATURDRY THE REPUBLICRN PRESIDERTIAL LHR&ID&TE 5 KEW ADYERTISERENTS
WILL BE "STRONGER. HARDEE HITTIRG® BUT 57ILL WOT INPBLITE 7O
FRESIDERT FORD.

MARC BRLL, PRESIDENT OF BRLL & NCDARIEL. 5HID A “HH&iE REW THEUST®
15 BEIRG INJECTED INTO THE FORMER CRLIFOERIA GOVEERGE'S $3 MILLION
ADYERTISIRG CRMPRIGH.

*1 WOULDN'T DEFIRE THEW RS BRNTI-FORD, JUST QUESTIOGHNING IR A YEEREY
SERIOUS WHY THE POLICIES OF THE FORD ADMINISTRATION. " BALL SAID

HE 5RID THE REW RDYERTISIRG WILL NOT BE "RLL THRT DIFFERENT® FROHN
PRRETS OF THE CURRERT RERGAN SRLES PITCH TO YVOTERS IN THE PRIMARY
STRTES.

"THEY'LL BE STRONGER. HARDER HITTIRG BUT ROT PERSORAL. WE ARER'T
CALLIRG FORD DUMB OF ANYTHIRG. ™ BALL SHID.

"THE FORD PEGPLE HAYE BEEWN SAYIRG THERE I5 RO DIFFERERCE BETHEEN
FORD ARD REARGAN, BUT THERE'S R YRST DIFFERERCE. JUSY B ¥YASY
DIFFERERCE. ® HE SHID. "17°5 JUST BECONME TIBE 70 ENMPHASIZE THESE
DIFFERERCES.

"1 FULLY EXPECT RERGAN 70 WIN -- HMRYBE HOT EYVERY PRIMARY -- HE

DOESH'T HAYE 7O WIH EYERY OHE 7O WIN RY THE CORYERTION, HHERE 17
COURTS. ® SRID EALL.
HE SRID IF RERGAR GETS ONLY 2¢ PER CERY GF THE FLORIDR YOTE, 25 PER
CERT IN ILLIRGIS AND ¢ PER CERT IR HORTH CRROLIRA, "1 THIRK You
MIGHT SEE THIRGS CUT SHORT. ™ BUT RDDED HE EXPECTS HIS CARDIDARTE 7€ DO
MUCH BETTER THAN THAT.

PUPLICHTES B-HIRE FOINTS

Upl fx-4& 65:42 PES
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CORRECTION QAGHT LD POLITICS UKNDRTED RZZ8 IRD PGH KKK MILTON SHRPP
CAMPRIGHED IN (CRNPHRIGRED STED IS ERTERED
UPI-HASHIRGTOR
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Campaign’/6

Media Communications, Inc.

1828 L STREET, N.W., WASHINGTON, D.C. 20036 (202) 833-8950

March 8, 1976

*

MEMORANDUM FOR: DAWN SIBLEY :
FROM: BRUCE WAGNﬁa( v’ﬁ\é\
SUBJECT : REAGAN COPY ;

Mark Ball of Reagan's advertising agency has announced new
commercials which focus more specifically on the Ford
Administration policies.

Let's get ahold of these just as soon as possible.

c.c. Bo Callaway
Peter Dailey
George Karalekas
Stu Spencer
Clayton Wilhite

Peter H. Dailey, Chairman & Chief Executive Officer; Bruce S. Wagner, Executive Vice President; Robert C. Moot, Treasurer; Robert P. Visser, Secretary
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Campaign/6
Media Communications, Inc.

1828 L STREET, N.W., WASHINGTON, D.C. 20036 (202) 833-8950

March 9, 1976

t

MEMORANDUM FOR : CLAYTON WILHITE
FROM: BRUCE WAGNER'/”
Ve
SUBJECT : RESULTS OF MEETING WITH PETER DAILEY

For our mutual convenience, here is a summary of our
next steps with "action responsibility" indicated:

1) We should get Bob Teeter's point of view
regarding the best insertion date for daily
newspapers -- Friday or Monday. (Wagner).

2) We should get ahold of Reagan's five minute
-/ and thirty minute commercial films. (Sibley
/1 " and Karalekas).
. 3) Let's get ahold of a representative sample
ﬁ)}og the advertising of the following Democrats:
(; (Sibley and Karalekas): /
{
f ---Jackson S
---Carter ‘ :
---Wallace -
---Udall 2

4) We should analyze and organize the media pay-
ment procedures in New York City; problems include
cash movement and the refusal of station represen-
tatives to receive lump sum payments.

cc: Pete Dailey
John Overaker

~ Dawn Sibley

Peggy Pilas

John Vinson

- o v
Peter H. Dailey, Chairman & Chief Executive Officer; Bruce §. Wagner, Exccutive Vice President: Robert C, Moot, Treasurer; Robert P. Visser, Secretary



GOP Race

Is Heated
I n, Texas

By Lou Cannon
Washington Post, Staff Writer

AUSTIN, Tex.—Demo-
crats hold the key to the
outcome of the Republican
presidential  primary in
'exas after a bitter primary
nattle in which President
ord has been accused of
mtruthfulness and chal-
enger Ronald Reagan
‘harged with irresponsibil-
.‘_y'

On the Democratic side
ormer Georgia Gov. Jimmy
‘arter is mildly favored to
ollow up his Pennsylvania
wrimary vietory and win a
lurality of the delegates
tainst favorite-son candi-
lute Sen. Lloyd M. Bentsen,
ho long ago withdrew from
he national presidential
ace.

Alabama Gov. George C.
Jallace and an uncommit-
'd liberal slate headed by
Alie Carr of Houston are
iven a chance for only a

ndful of Democratic dele-
ites, if any, from Satur-

v's first-ever Texas presi-
ntial primary.
Uncharacteristically  for
'xas, the Democratic con-
<t has been a low-keyed,
‘most good-natured affair.
't so the Republican pri-
ry, where adherents of
‘agan and Mr. Ford have
duced the Eleventh Com-
indnient—“Thou shall not
«cak ill of a fellow Republi-
m"—to a distant New
tnpshire memory.

A\ few five-minute televi-
on  commercial prepared
the Ford committee em-
1asizes patriotic themes,
'ronauts, the Statue of
herty, martial music and
» warning voice of Texas
n. John G. Tower suggest-
; that Reagan is a politi-
I loser who has made
hallow and misinformed”
tements that the United
ites is inferior to the So-
't  Union in military
ength.

\ key section of this com-
reial, which has been
d heavily in Texas dur-
 the final week of the
npaign, seems to carry
woes of 1964, when sup-
ters of President John-
1 depicted GOP presiden-
! nominee Barry M. Gold-
ler as a nuclear war-
ngee,

tose who would seek

President Ford and Sen. John G. Tower ride through downtown Conrof

the presidency must be

equal to its burdens,” de-

clares the Ford commercial.
“They must not use words
bristling with impatience or
indulge in careless saber
rattling. They must not for-
get the confrontation be-
tween nuclear giants can
mean the extermination of
mankind.”

On the Reagan side the
campaign has carried per-
sonal overtones ever since
an opening letter by Citi-
zens for Reagan chairman
Ray A. Barnhart describing
Mr. Ford as “an accidental
President” who in the No-

vember campaign will be
“butchered to pieces on
Watergate, the pardon,

Henry Kissinger, ete.”

Barnhart has led a self-
styled “truth squad” around
the state, campaigning on
the heels of Tower. In res-
ponse to Tower’s assertion
that Mr. Ford has boosted
the defense budget and is
being ‘“as frank and truth-
ful as he can” with the
American people, Barnhart
alleges that Mr. Ford has
committed “a series of false-
hoods” and is engaged in
“a deliberate attempt to
deceive the public”
Soviel military strength
and the status of the Pana-
ma Canal negotiations.

Often cited is the Presi

on -

dent’s comment at a Dallas
press conference April 10
when he declared “that the

United States will never

give up its defense rights
to the Panama Canal and
will never give its operation
rights as far as Panama
is concerned.” At the same
time, in interviews with
Texas newspapers, Mr. Ford
has been defending the ne-
cessity of negotiating with
the Panama government
over control of the canal.

As in the Florida and
North Carolina primaries,
Secretary of State Henry A.
Kissinger has been a per-
sistent issue.

A new one-minute com-
mercial, paid for by Colo-
rado brewer Joseph Coors
at no financial cost to the
Reagan campaign, features
a sinister-appearing Kis-
singer Interspersed = with
pictures of a group of school-
children saying the pledge
of allegiance.

The commercial, labeled
“a dramatization,” features
a simulated Kissinger voice
making the following state-
ments: J

“It was understandable
that the American people
would tire of tlie burdens of
leadership.”

“A new agrcement must
restore Panama’s sovereign-
ty over the canal.”

“We can no Ihnger expect

our moral
hold sway.”

“We must now reconcile
our principles with our
necessity.”

At the end, while a mes-
sage flashed on the screen
against a backdrop of the
American flag urges sup-
port for the Reagan dele-
gates, the voice of one of
the children says: “How
can he do that to me? It's
my country, too.”

This commercial, con-
sidered both ineffective and
unfair by the Ford commit-
tee, was regarded as so raw
at least by one television
station — KTTV in Fort
Worth—that it refused to
use the spot.

Both the Ford and the
Reagan campaigns have at-
temped to target groups of
voters who usually partici-

pate in the Democratic
primary.
This is because Texas,

with an estimated 5.3 mil-
lion 'eligible voters, has no
party registration. Demo-
crats are free to participate
in the Republican primary,
providing they can find the
GOP polling place, which
under law must be separate

preference to|

reports on absentee ballot-
ing this time indicate a far
more substantial Republican
turnout. Estimates range

of 225,000 GOP voters to a
turnout of nearly 500,000
anticipated by strategists at
the Ford commitee.

Reagan and his supporters
are actively seeking support
from former George Wallace
voters and have formed a
committee, “Texas Demo-
crats and Independents.”
which is soliciting votes
from Wallace backers, One
of four Reagan radio spots
used regularly in the cam-
paign has a Wallace voter
declaring: “It's now clear
that George Wallace can’t
win his party’s nomination.
Ronald Reagan can.”

The Ford committee is
targeting what state coord-
inator Roger Wallace calls
“national Republicans”
those 600,000 voters who in
state elections always vote
for the entire GOP ticket.

GOP voters in 24 congres-
sional districts will choose
96 delegates Saturday with
another four to be selected
at the state convention June
19. Democrats will choose 98
delegates in 31 senatorial

from the Democratic polling
place.

While the number of vot-
ers in past GOP primaries

has neyer exceeded 150 004

districis. with another 32 to
' be named at the state con-
{ vention, also on June 19.

|  Since most of the state’s

from Barnhart's prediction |

* same number as the more

United Press International

, Tex., during a campaign visit yesterday.

known GOP voters are con-
centrated in two congres-
sional districts in Dallas and
Houston, some GOP districts
may have as few as 2,000
Republican voters in the pri-
mary. But these districts will
elect four delegates, the

populous districts. This
means that an effective poli-
tical organization in a few
rural districts could offset
the impact of presidential
campaigning in the state’s
population centers.

The Democratic primary

is equally confused if less ;"
emotional. N

Bentsen is likely to win a i
hefty share of delegates Sat-
urday, partly because the
slate of delegates favoring
him includes some of the
state’s best-known Demo-
crats. There is a belief on
the Carter side that, in Car-
ter coordinator John Pou-
land’s words, “our delegates
are not as strong as our can-
didate.”

Nevertheless, Pouland be-
lieves that the impact of the
Pennsylvania primary will &
give Carter a Texas plura-
lity. State Agriculture Com-
missioner John White, who
organized the Bentsen cam-
paign, thinks that it is still
possible for the Texas sena-
tor to win the most dele-
gates.

* P—

A

< o




Campaign™/6

Media Communications, Inc.

1828 L STREET, N.W., WASHINGTON, D.C. 20036 (202) 833-8950

MARCH 10, 1976

MEMORANDUM TO: BRUCE WAGNER :
FROM: DAWN SIBLEY >§
SUBJECT : REAGAN COMPETITIVE INFORMATION

Attached please find latest estimates of Reagan's Competitive
Spending in North Carolina, Illinois and Wisconsin.

This information has been delayed because the data submitted by
SFM has been inadequate, incomplete and late. We are in the
process of rectifying this situation.

Please utilize this as preliminary information, we will provide
a more complete report early next week.

cc: Peter Dailey
Clayt Wilhite
George Karalekas
Bob Frank - SFM
Walter Staab - SFM

-
Peter H. Dailey, Chairman & Chief Executive Officer; Bruce S. Wagner, Executive Vice President; Robert C. Moot, Treasurer; Robert P. Visser, Secretary



NORTH CAROLINA

# WEEKS

TOTAL COST

ILLINOIS
# WEEKS
TOTAL COST

WISCONSIN

¢ *

REAGAN COMPETITIVE SPENDING

BROADCAST ONLY

REAGAN

4
$114,842
TOTAL BUDGET:

A
§271,342
TOTAL BUDGET:

NO ACTIVITY/HAVE CALLED FOR AVAILABILITIES

FORD

3
$82,504
$109,192

3
$157,797
$210,402




Campaign’/6

Media Communications, Inc

1828 L STREET, N.W., WASHINGTON, D.C. 20036 (202) 833-8950

March 10, 1976

TO: DAWN SIBLEY
FROM: BRUCE WAGNPB(’
SUBJECT : REAGAN: NORTH CAROLINA

The New York Times reports today that Reagan has cancelled
television spots in North Carolina.

Let's confirm the situation.

Also, as previously discussed, let's try to get ahold of
his newly-announced commercials just as soon as humanly
possible. There will be important strategic implications.

cc: G. Karalekas
P. Dailey
C. Wilhite

-
7% \:0,}?0
/'

CERAL
P
6’;33\’)

Peter H. Dailey, Chairman & Chief Executive Officer; Bruce S. Wagner, Executive Vice President; Robert C. Moot, Treasurer; Robert P. Visser, Secretary




CAMPAIGN '76 o

COMPETITIVE BROADCAST ACTIVITY

TELEVISION

REAGAN

STATE: NEW HAMPSHIRE 1/27 - 2/23

Total Exp. (as of 3/9/76) $720

Tot. Exp.
Manchester $720

(3/16/76)




CAMPAIGN '76

COMPETITIVE BROADCAST ACTIVITY

TELEVISION

REAGAN

STATE: MASSACHUSETTS 1/27 - 2/23

Total Expenditures S7.98G

MKT TOTAL EXP.
BOSTON $77,910

(3/16/76)




CAMPAIGN '76

COMPETITIVE BROADCAST ACTIVITY

TELEVISTON
REAGAN
STATE:  ILLINOES

Total Exp. (as of 3/9) $181,342

MARKET TOTAL EXP.

Quad Cities § . 6,79
Peoria 6,041
Champagne/Springfield/Decatur - 1,300
Springfield 5,160
Rockford V5276
Chicago 154,475

$ 181,342

(3/16/76)




CAMPAIGN '76

COMPETITIVE BROADCAST ACTIVITY B

TELEVISION

REAGAN

STATE: FLORIDA

Total Exp. (as of 3/9/76) $ 216,542

Total Exp.
Jacksonville $ 9,610
Orlando 27,140
Miami 66,065
Tampa 64, 160
Ft. Meyers 6,230
W. Palm Beach 20,900
Tallahassee 4,500
Mobile/Pensacolo 13,610
Panama City 4,327

$ 216,542

(3/16/76)




CAMPAIGN '76

COMPETITIVE BROADCAST ACTIVITY &
SPOT RADIO
REAGAN
STATE: ILLINOIS
2/24 3/2 3/9 Total
Davenport/RI/Moline $ 2,500 $ 2,800 $ 2,800 S 8,100
Peoria 2,200 2,400 2,500 7,100
Chicago 13,000 13,000 15,000 ‘ 41,000
Rockford 1,500 1,500 1,506 4,500
Springfield/Decatur 3,000 3,200] 3,200 9,400
Quincy/Hannibal 800 800 800 2,400
St. Louis 4,000 4,000 4,000 12,000
Evansville 500 500 500 1,500
Terre Haute 650 650 650 1,950
Paducah 1,000 1,000 1,000 3,000
$ 29,150 $29,850 $ 31,950 $ 90,950

(3/16/76)




CAMPAIGN '76

Campetitive Broadcast Activity

Reagan

State = North Carolina

Market
Raleigh -

‘Greenville/Ash. Spart

Charlotte
Greensboro
Wilmingson

(3/24/76)

Television

Total Exp. (as of 3/24/76)

Total Exp.

10,225
19,945
33,000
12,000

2,810

77,980.00
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Reagan S Upset Victory in North Carolina

Y )A}’ MaK_ il 29, 1976

Attr 1buted to

1
" By JOSEPH LELYVELD :
Special to The New York Times

WASHINGTON, March 28—If
there is any axiom of Presiden-
itial politics on which all ex-
!perts in - political advertising
are agreed, il is that it is
futile and even reckless for
a candidate to attempt to har-
vest votes by sitting down m
front of a television cameral
to make a speech. The only!
viewers who watch, the strate-
gists insist, are those already
committed to the candidate.

In the closing days of the
North Carolina primary cam-
paign, Ronald Reagan's forces
had the temerity to ignore that
axiom. As a last-ditch, despera-
tion maneuver, a J30-minute
speech by the candidate was
broadcast in prime time on
|15 of North Carolina’s 17 tele-
vision stations. All indications
are that it had a powerful
impact, so powerful that the
speech may have made the
difference for Mr. Reagan be-
tween victory and defeat.

An NBC News poll of Repub-
lican voters on primary day last
Tuesday indicated that 20 per-
cent of them had made up
their minds in the last week
of the campaign when virtually
all political commentators and
politicians were’ taking it for
granted that President Ford
was on his way to his sixth
consecutive primary victory.
The late deciders, the poll said,
went to the former California
Governor by a margin of nearly
3 to 1. According to the poll,
a full 27 percent of the Reagan
vote came in that llth-hour
surge.

Likeliest Explanation

Theorizing that something
must have happened in the
final week to explain such a
heavy shift in opinion, the NBC
pollsters searched for an event
or events to explain why Mr.
Reagan’s stress on Soviet
foreign policy gains and his
attacks on Secretary of State
Henry A. Kissinger had caught
on so suddenly. His television
speech seemed to offer the like-
liest answer, for it was the
only comspicuous new develop-
ment in the campaign.

Yet, strikingly, all that was
truly new about the speech
was the technique of its presen-
tation and its exposure on tele-
vision for a full half-hour, The
dddress itself was a virtual
anthology of familiar passages
from Mr. Reagan's standard
stump speech, without a singlei

fresh line.

Impact of Last- M inute TV Speech

In fact, the speech had been
videotaped in Florida two
weeks before it was shown
in North Carolina. But, since
only a tiny minority of viewers
ever venture out to a campaign
rally, it may well have secmed
brand-new to most of the view-
ers. .

On the basis of a private
screening after the North Caro-
lina primary, it would appear
that the speech may have been
compelling in a way that the
candidate seldom, if ever, is
when heard at a rally.

Instead of standing behind
a podium shuffling the index
cards on which he jots down
his notes and cues, Mr. Reagan
was shown sitting behind a
desk gazing directly into the
camera.

Feared Actor Image

Until North Carolina, Mr.
Reagan's media adviser, Harry
Treleaven, deliberately re-
frained from exposing the can-
didate in this manner for fear
that his professionalism in a
studio situation would undercut
his seriousness as a Presidential
candidate. Specnf:cally, Mr, Tre-
leaven feared it might remind
voters of his career as an actor.
Thus, the television commer-
cials that were aired for Mr.
Reagan in New Hampshire and
Florida were designed to look
like news film, always showing
him in campaign situations ad-
dressing rallies.

Mr. Treleaven initially
planned to keep the same for-
mat in North Carolina but ran
into resistance from local cam-
paign chairman, Thomas F. El-
lis, a Raleigh lawyer who re-
membered the impact of a tele-
vision speech given by Mr. Rea-
gan in 1964 in behalf of Senator
| Barry Goldwater.

“We begged them for a
'speech,” Mr, Ellis recalled after
the victory. Bul these folks
who were politica] profession-
als, they always tend to do

what the other guy ‘does. If,
{Jimmy Carter is shown walking

down the street shaking hands
with factory workers, they say,
!That’s a good one. He won.
‘Let’'s try that' They tend to
go in stream.”

More Receptive

Mr. Ellis argued for weeks
that there was no way the
candidate could get across his

|
|

message in 30-second commer-'

cials. His insistence on a speech
received strong backing from
Nancy Reagan, the candidate’s

wife, he said, Finally, Mr. Ellis
threatened to go ahead on his
own and air a month-old video-
(tape of a Reagan address to
]a Junior Chamber of Commerce
meeting in Raleigh unless the
national campaign furnished
him with a more up-to-date
speech.

After Mr. Reagan's loss in
Florida, the lawyer found Mr.
|Treleaven‘s office more recep-
tive to his arguments.

“By the time they hit North

Carolina, they were listening
to most anybody,” Mr. Ellis
said.

The speech that was finally
used was recorded in Miami
in the final week of the Florida
campaign to take advantaze
of a free half-hour offered by
the ABC affiliate there, WTLG.
There were no visual frills and

only one camera was used by
the station. Mr. Reagan sat
at the desk with his hands
folded, gesturing only twice
iin 30 minutes, as the camera
1zoomed in and out.

Jn the Reagan campaign,
jthere was no thought at the
time that the speech might
later be used in commercmls
But after the Florida defeat,
the videotape was edited slight-
ly to cut out references to

|[Florida that would have sound-
ed odd in North Carolina.

The speech was shown on
15 stations in the final four
days of the North Carolina

campaign at a total cost of
only $10,000—the approximate
price, by contrast, of tyo 30-
second spots in prime time in
New York.

Radio commercials were pre-
pared to promote the speech,
and two spot commercials—

!one 60 second< long, the other
'30 seconds—were hastily edit-
|ed from the videotape to rein-
iforce its themes.

The candidate's earlier spots
always ended with a slogan:
“Reagan — He'll provide the
strong new leadership America
needs.” Now there was no slo-
gan or announcer’s voice 0
augment the message he deliv-
ered straight into the camera.

“The truth is,” he says as

[the 30-second spot comes On
ithe screen, ‘“that this nation
must trust less in the pre-emp-
tive concessions we're granting
‘the Soviet Union and more in
the re-establishment of Ameri-
can superiority.”

The NBC News poll offered
no conclusive answer to the
question whtther it was the
argument or the delivery that

|drove such foreign policy 1ssue94
Ihome for Mr. Reagan. And Mr
Treleaven was drawing no|
quick conclusions as to whelher
{an approach that appdrently‘
[worked among North Carolina|
}Repubhcan‘; an especially cnn-’
servative group, should set the;
mauern for the Reagan com-‘
!mercials in upcoming prnmary
Ibattles. i

But to Mr. Ellis it seemed
that Mr. Reagan was belatedly
doing what he should have
done last November on the
day he announced his candida-
cy. The campaign would have
got off to a far better star',
the North Carolina chairman
argued, if it had been inaugu-
raled with a nationally tele~

vised address.
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Media Communications, Inc.

1828 L STREET, N.W., WASHINGTON, D.C. 20036 (202) 833-8350

March 30, 1976

MEMORANDUM TO:  BRUCE WAGNER
FROM: DAWN SIBLEY N2
SUBJECT : REAGAN NBC 1/2 HOUR PROGRAM

The cost to have Radio TV Reports pull a cassette of the
Reagan 1/2 hour program scheduled Wednesday, March 30,
between 10:30 and 11 PM would be $115.00.

Should we authorize this expenditure?

The price Reagan is paying for this program has been quoted
as:

$100,000 gross
+ 1,050 network charges

S 86,470 net total

We are in touch with Nielsen in order to secure overnight
ratings on this program.

cc: Clayt Wilhite
George Karalekas
Carol Karasick
Barry Lafer

-
Peter H. Dailey, Chairman & Chief Executive Officer; Bruce S. Wagner, Executive Vice President; Robert C. Moot, Treasurer; Robert P. Visser, Secretary
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TV time for candidates

Ronald Reagan finally was allowed to buy a
half hour of prime television time for his presi-
dential campaign but that should not be the end
of the controversy. ;

With television so important an element in po-
litical campaigns — if not the single most impor-
tant element — it ought to go without saying
that candidates should have access to the medi-
um.

In Mr. Reagan’s éase, the candidate thought
his campaign could very well end if he couldn’t
take his case to the public on national television.
His campaign is suffering from a shortage of
money, which the Reagan camp believed could
be cured by a nationally-televised appeal. Be-
yond that, Mr. Reagan thought that the best
way to sharpen the issues between him and
President Ford was via a nationwide television
speech.

It wasn’t as if Mr. Reagan asked for free time,
although the argument often is made that candi-
dates should be given free television time. He
asked to buy a half hour — at a cost of $100,000
— on any of the three networks during the
evening hours when the chance is greatest of at-
tracting the widest audience.

What held it up? A Reagan aide said one net-
work contended that Mr. Reagan is not a nation-
al candidate. If such an argument was in fact
made, it ranks among the dumber statements to
come out of televisionland.

The aide said another network claimed that it
would have to sell time to other candidates if it
sold time to Mr. Reagan. Well, what’s wrong

* with that? If it is’assumed that all the candi-
dates of both parties who still are running in the
primaries would want to buy a half hour —
which isn’t likely — that would amount to some-
thing like five hours. Divided among the three
networks that would be less than two hours per
network.

The real problem is that the networks are too
concerned with their Neilson ratings. They're
afraid that putting on a political speech in prime
time will mean a loss of viewers for that time
slot and a drop in those precious ratings which
seem to control every decision of consequence in
the commercial television industry.

It isn’t that the networks favor the candidacy
of President Ford, as one of the Reagan opera-
tives charged. It’s purely a business decision —
a matter of dollars and cents; network execu-
tives fear that political programming, even
though paid for by the candidates, will ultimate-
ly mean a loss of revenue because of a drop in
viewer ratings. '

" 'NBC finally agreed to sell a half hour to Mr.
Reagan, noting however that the decision was
an exception to its general policy of not making
time available to candidates while state pri-
maries still are in process. ABC and CBS stuck
to their refusal to sell the time. While NBC de-
serves commendation for its action, we suspect

. that the poor rating for the show Mr. Reagan’s

speech replaced had a good deal to do with its
reversal. ,

We believe that Ronald Reagan, or any other
legitimate presidential candidate, has a right to
take his campaign to the public by national tele-
vision, if that’s the way he believes is the most
effective — during the primary season as well
as during the general election campaign. Per-
haps Congress will want to see if some new rules
for access to the airwaves by political candi-
dates are in order.

It is incredible that during a year in which the
leader of the free world is to be elected, a net-
work executive can give the public reruns of
comedy shows and cops and robbers but deny
the public an opportunity to measure the presi-
dential candidates. : '
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Bitterness Voiced in Resignation

- Callaway Alleges Ouster Plot

By Fred Barnes

g Washington Star Staff Writer

Howard H. Callaway, ex-
pressing bitterness over his
resignation ~ as President
Ford’'s campaign manager,
asserts that White House
officials plotted to force
him out.

Just before a meeting
two weeks ago with White
-House Chief of Staff Rich-
ard Cheney, Callaway said,
he learned that Ford aides
were seeking to “orches-
trate” his quick departure
from the campaign.

"~ As a result, he voiced
strong objections to Cheney
and asked for about two
weeks to clear himself of
allegations that he improp-
erly used his influence to
win government approval
for the expansion of a Colo-
rado ski resort he owns,
Callaway said.

Cheney agreed to this,
but the plot continued for a
number of days as White
House aides leaked stories
about Callaway’s resigna-
tion and replacement as

campaign chief b
C.B. Morton,
said.

“It took a while to call it
(the plot) off,” he said.

EXCEPT FOR the leaks,
the White House has treated

Rogers
allaway

- him well since the meeting

and no one asked for his
resignation, Callaway said,
adding that it was not until
Monday that he decided, on
his own, to step down
permanently as campaign
chairman.

What prompted his deci-
sion was word from the

- Justice Department that its

investigation of the allega-
tions against him would not
be completed this week or
perhaps by next week, Call-
away said. “There was no
alternative but to leave the
campaign."
So Callaway trekked
down to the White House on
Monday afternoon to give
Cheney a copy of the tran-
script of an Atlanta press
conference last week in
which he disclaimed any
wrongdoing. Cheney passed
the document on to Ford.
At 6 o'clock that night,
Cheney and Callaway went
to see Ford in the Oval Of-

fice. Callaway had a writ-

ten resignation in his pock-
et, but he did not give it to
the President at first. '
They talked for about 20
minutes, discussinf the
charges against Callaway
and the state of the Ford
campaign against Ronald
Reagan for the Republican
presidential nomination.

THEN CALLAWAY
handed in his resignation
and asked Ford if he could
reinstate himself as cam-
gaign chairman — he had

een suspended ‘“‘tempo-
rarily” from that job since
March 12 — for several
days before Morton takes
over.

Ford agreed to this
“symbolic’’ reinstatement,
and plans were set to an-
nounce the Callaway-Mor--
ton switch yesterday. Call-
away also wanted Ford to
view a videotape of the
Atlanta press conference,
but Ford did not do this.

The announcement, at
3:10 p.m. yesterday, was a
kind of media event. As
newsmen were ushered in
the Oval Office, Ford, Call-
away and Morton stood
with their backs to the Rose
Garden. Callaway kept his
hands in his pockets.

From the President,
Callaway got the words he
wanted. “I know very deep-
?' in my own heart that Bo

allaway is an absolutely
honest person and one who
would not under any cir-

' cumstances undertake any-

thing that was improper,”
Ford said.

“Bo, in his own unselfish
way, recognizing that a
campaign is a relatively
limited time-wise affair,
felt that for him to stay on
while these investigations
were being completed
would not be helpful to the
campaign,” Ford went on.

“I' am absolutely sure
that Bo will be completely
exonerated,” the President
said.

CALLAWAY SAID noth-
ing during the brief session,
which the White House
press office called a “cere-
mony."” It was on the drive-
way outside the White
House that he told reporters
of his bitterness.
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Politics

Today |

‘For Delegate Counts,

. gression
‘unlikely that any candidate will ar-

Tipping Point's 1,200
By Jack W. Germond

Washington Star Staff Writer

NEW YORK — There has been a
subtle but siﬁnificant change in the
last two weeks in the nature of the
contest for the Democratic presiden-
tial nomination.

The time for “momentum” has
passed, and the contest for delegates
1S on in earnest.

The 1976 rules that forbid winner-
take-all ?rimaries above the con-

al district level has made it

rive here at the national convention
July 12 assured of the support of an
absolute majority of 1,505 delegates
and the nomination. :

Instead, the goal is to come close
enough to that figure so that nomina-
tion will seem inevitable — and
uncommitteed delegates will consid-
er it prudent to commit themselves
and make the critical differnces in
choosing the nominee.

THE QUESTION is just what the
tipping point will prove to be. Among
Democratic professionals today, the
best guess seems to be about 1,200
delegates — meaning that a candi-
date who arrives here with that
many votes locked in is likely to win
the rest needed to get the nomina-
tion. What is clear already is that two
of the three leading active candi-
dates cannot reach that level.

Morris K. Udall, the self-styled
champion of the party’s progressive
wing, has been so selective that he is
unlikely to reach the convention with
more than 600 to 700 delegates even if
he exceeds his own and everyone
else’s expectations in New York next
Tuesday and all the other primaries
in which he is competing. Udall is not
running in Texas May 1, where 130
delegates are at stake, and he failed
to qualify in Indiana May 4 — when
another 75 will be the prize.

Nor .does Henry = Jackson, the
favorite in New York, have the
potential for reaching anythinE that
could be called a tippm% point before
the convention. Even if he were to
sweep New York, Pennsylvania three
weeks later and Indiana, he has
ignored too ‘many small states to
have any reasonable chance of arriv-
ing at the convention with more than
1,000 delegates." :

Virginia. If a
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. THIS LEAVES the inevitable
Jimmy Carter. He is following the
strategy that Ed Muskie demonstrat-
ed in 1972 cannot possibly work —
entering everywhere. In fact, it is
obvious now that it is the only feasi-
ble strategy for an outsider like the
former Georgia governor.

But the arithmetic of Carter’s
situation demonstrates just how dif-
ficult it can be-to reach the magic
number. 3 :

Carter now has about 200 dele-
gates. The exact number on which he
can count depends on how many of
the officially uncommitted are pre-
pared to go with him when conven-
tion time arrives. At best, he has 300

‘delegates.

Carter is the onlgl candidate mak-
ing a serious effort in several
convention states in which the proc-
ess is beginnin& over the next few
weeks, notablf' ansas, Missouri and

1 goes well for him he -
may win 150 delegates in those
states. '

THERE ARE ALSO seven pri-
maries in the next four to five weeks
that will elect 821 delegates — New
York and Wisconsin next Tuesday, .
Pennsylvania April 27, and Texas,

Georgia, Indiana and Tennessee the

following week. Even conceding
Carter’s momentum and optimism, it
is difficult to see how he could win
more than 400 to 420 in that group.

Another 100 to 150 delegates are.
within sight for Carter in the later
primaries in May, assuming he does
not lose his present momentum
somewhere along the way.

Then, in the final primary week,
there are 566 at stake in California,
New Jersey, Ohio and Arkansas, in

‘at least three of which he will be fac-

ing favorite son attempts to build
bargaining power for local politi-
cians. The most Carter could expect
from those four states is probably 300
to 350 delegates. Y

But the Georgian cannot expect to
arrive at the convention with more
than 1,200 to 1,250 even if everything
goes swimmingly .over the next two
months. And that means that he
would require some major defection
from another candidate, the favorite
sons or the uncommitted bloc to
reach the majority needed for the
nomination.

This is the arithmatic that is en-
couraging speculation about a dead-
locked convention and the possibility
that Hubert H. Humphrey will win
the prize in the end. But the same fig-

“ures make it clear that someone who

has not competed all along the way
will find it even more difficult to ap-
roach the tipping point of 1,200 or
etter.
" The rules are not designed for the
smoke-filled room.
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"Reagan on Prime-Time TV Tonight

LOS ANGELES (AP) —
-Ronald Reagan says he is
taking his J;residential
campaign directly to
Americans via television
tonight because he is frus-
trated that he hasn’t been

etting his message
through to enough people.

Reagan refused comment
on what he would say in the
half-hour, broadcast, start-

ing at 10:30 p.m. on nearly

200 NBC stations. The
broadcast will cost his
campaign $86,000. The

Republican presidential
challenger, who scored his
first victory over President

Ford last week in North
Carolina after losing five'
Republican primaries,
taped his 30-minute televi-
sion program in a day-long
session at a Hollywood film
studio yesterday. He had
canceled a week of cam-
paign appearances to pre-
pare for the program.
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Risky for ‘favorite sons’

NEW YORK — When
Gov. Jerry Brown of Cali-
fornia confided his presi-
dential candidacy to a few
reporters in his office one
night, he was careful to
term himself a ‘“‘native son”
rather than a ‘‘favorite

son.” That may have been:

more than just a calculated
ambiguity as to whether he
would run only in Califor-
nia, or in other states as
well; in fact, the climate
does not seem good this
year for “favorite sons.”

Classically, if the word
can be applied to American
politics, a “favorite son’’
has been a leading state po-
litical figure to whom that
state pledged its presiden-
tial nominating delegates —
not in any real hope of
nominating him but as a
strategic move to avoid
early pressures from real
candidates, and to increase
the state delegation’s
importance and bargaining
power at the national con-
vention. .

Occasionally, favorite
sons have been nominated
and more often they have
been strategically impor-

tant in throwing their dele-

gates to the eventual nomi-
nee. Even more often, they
have done little but adver-
tise their own futility and
their state’s supposed
glories.

In 1976, according to an
estimate by Jules Witcover
of the Washington Post, as
many as 700 of the 3,008
Democratic delegates
might arrive at the conven-
tion supporting “favorite”
or ‘“‘native’’ sons, or offi-
cially uncommitted. By his
calculation, these sons and
uncommitted slates will
play some role in 15 states,

including the important trio-

holding the last primaries

“on June 8 — California,
.Ohio and New Jersey.

Minnesota, for example,

will almost surely gather.

most of its 65 delegates into
an unauthorized ‘‘favorite
son’’ slate for Hubert Hum-
phrey. Sen. Robert Byrd
may also be able to hold the
heft of West Virginia’s 35
delegates behind his
‘“favorite son”’ candidacy.

But it is not at all clear
that the strategy can work
wherever it may be tried.
For one thing, few states, in
1976, have Democratic
party machines, bosses or
elected officials powerful or
popular enough to enforce
it. For another, the Demo-
crats have eliminated state-
wide winner-take-all pri-
maries, greatly reducing
the bargaining power even
a reasonably successful
favorite son or uncommit-
ted slate could wield."

There are a number of
reasons why challengers
might do quite well against
favorite sons. In a year
when the public seems
clearly anti-political, noth-
ing is much more obviously
political and manipulative
than a ‘‘favorite son” candi-
dacy. And since the Demo-
cratic rules now award at
least some delegates to any
candidate who can win at
least 15 per cent of the vote
in a state or a congressional
district, there is a strong
incentive for the national
candidates to challenge the
‘“‘favorite sons.” y

There is little for the na-
tional candidates to lose
anyway, and much to gain.
If they beat a ‘‘favorite
son’’ on the latter’s home

grounds, they earn political
stature. But candidates like
Gov. Brown and Sen. Lloyd
Bentsen of Texas have
plenty to lose — not only
delegate races, but power
and influence at home.
Brown is risking, for exam-
ple, his ‘‘anti-political’’ .
reputation in a statewide
test he need not have faced
for two more years, and the
bursting of his remarkable
bubble of popularity.

The way the 1976 cam-
paign is unfolding raises
some other questions about
the strategy of ‘‘favorite
sons’’ and uncommitted
slates. It seems to be com-
ing down to a two-man cam-
paign between Carter and
Sen. Henry Jackson, with
Rep. Morris Udall more or
less openly picturing him-
self as a vehicle for those
who actually prefer Hum-
phrey — who is not so much
a non-candidate as a not-yet
candidate. ' '

In these circumstances,
‘“favorite sons’’ and uncom-
mitted slates are, in effect,
pro-Humphrey. If either
Carter or Jackson emerges
a clear and commanding
front-runner after the April
primaries in Wisconsin,
New York and Pennsylva-
nia, which is likely, who but
Humphrey — if anyone —
could the favorite and na-
tive sons rally round, in
order not to dissipate what
strength they have?

When and if they do,
moreover, they will run the
risk on the one hand of ap-
pearing to seek a backroom
choice over a primary win-
ner; and on the other of
being run over by a band-
wagon gathering speed.
Those are high risks to take
for the reward of nominat-
ing Hubert Humphrey.
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Garry Wills

Much has beén made, re-
cently, of America’s ‘‘Sun
Belt”’ — its southern tier or
rim of states — as an elec-
toral force. It is conceivable
that three of the four candi-

. dates at the top of the party

tickets next November

“could come from the Sun

Belt. President Ford may
have to appoint a Southern-

[erto keep Reaganites in

.. or Brock, a Texan like Con-
it ni;\lly or Tower.

line — a senator like Baker

If Carter should be the
Democratic candidate,

. what better way to balance

the ticket than with the
principal liberal challenger
of the primary season, who

. just happens to be from
Arizo

na.

When people say this
election may, atypically,
turn on questions of foreign
policy, this reflects Sun Belt
concerns. The South has
always been in love with
military things, and the
Southwest grew to impor-

. tance in the cold war era,

blest with space and missile
and aircraft contrasts.

The latest theorist of Sun
Belt influence, Kirkpatrick
Sale, has taken the valid in-
sights of Kevin Phillips and
others and inflated them to
the point of absurdity. For
one thing, Sale sees the
shift of population and

money as the result of con--

spiracy. He not only im-
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poses a rigid identity on the
Sun Belt, but an artifically
contrasting and hostile per-
sonality on the ‘‘Yankee”
part of the country. Like
most conspiratorialists, he

makes every accident the .

result of design, and each
detail must be fitted into his
master mosiac. Everybody
is part of the conspiracy, on
one side or the other.

Kevin Phillips, who in-
vented the term Sun Belt,
recognized the facts that
Sale has turned into fiction.
The Phillips analysis, often
called a Southern strategy,
was actually a ‘‘heartland”’
strategy, in which the Sun
Belt played an important
part, but only a part. Phil-
lips also saw the South has
always played a dispropor-
tionate role in our elections.

It supplies the largest ho-
mogenous bloc of electoral
votes, totaling roughly a
quarter of those needed for
election — or, with fringe
states, nearly a third. If the
Southwest begins voting
with the old Confederate
states on a regular basis,
this large group could
determine any election it
cared to. Furthermore, the
South has traditionally com-
mitted itself early — in the
past, to Democrats; more
recently, to Wallaceism.
That gives the party with
this assured bloc the chance
to target its later efforts in
the combination of states
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Support in the Sun Belt &
important to both parties

needed to get an electoral

majority.

This year both parties
need assurance of Southern
support — Republicans, be-
cause that is the base of
Reagan's challenge; Demo-
crats, because the Wallace
threat has been broken and
the South can be won back
from its 1968 and 1972 apos-
tasy. Jackson can hope that
New York and Pennsylva-
nia still have their old
clout; but his support. of
vast military expenditures
does not seem enough, of it-

- self, to win much of the

Southwest; and his appeal
to the original South is
nonexistent, as he tacitly
admitted by pulling out of
North Carolina after his
Florida defeat.

We can expect, then, to
hear more about guns and
less about butter as pri-
maries like the one in Texas
approach. Ford, trying to
out-tough Reagan, may find
it impossible to move left
after winning the primary
struggle — the test will be
his vice presidential choice.

Carter, on the other hand,
can movebut from his basic
Southern consitituency —
all wooing movements in an
election are toward the mid-
dle or “‘the other side.”” And
with Udall on his ticket, he
would have the best of both
the Democratic worlds —
another Sun Belter who is
also the longest-surviving
lfill_)eral in the primary con-

ict. *if :
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COMPETITIVE BROADCAST ACTIVITY

SPOT RADIO
REAGAN
STATE: NORTH CAROLINA
372 3/9 3/16 Total

Charlotte 8.5,500 $5,500 $5,500 $ 16,500
Greensboro-W. Salem 3,600 4,200 4,200 12,000
Raleigh-Durham 2,600 2,200 2,400 7,200
Asheville~-Granville 1,600 1,600 1,600 4,800
Greenville-Newbern 1,500 1,500 1,500 4,500
Wilmington, 500 500 500 1,500
Norfolk 300 300 300 900
Hickory 100 100 100 300
Florence 100 100 100 300
Chattanooga 100 100 100 300

$15,900 $16,100 $16,300 $48,300

(3/16/76)
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COMPETITIVE BROADCAST ACTIVITY

TELEVISION

REAGAN

STATE: NEW HAMPSHIRE 1/27 - 2/23

Total Exp. (as of 3/9/76) $720

Tot. Exp.
Manchester $720

(3/16/76)




CAMPAIGN '76

COMPETITIVE BROADCAST ACTIVITY

TELEVISION

REAGAN

STATE: MASSACHUSETTS 1/27 - 2/23

Total Expenditures $77,910 .

MKT TOTAL EXP.
BOSTON $77,910

(3/16/76)
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COMPETITIVE BROADCAST ACTIVITY

TELEVISION

REAGAN

STATE: ILLINOIS

Total Exp. (as of 3/9) $181,342

MARKET : TOTAL EXP.
Quad Cities $ 6,790
Peoria 6,041
Champagne/Springfield/Decatur - 1,300
Springfield 5,160
Rockford 15576
Chicago 154,475
S 181,342

(3/16/76)
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COMPETITIVE BROADCAST ACTIVITY s

TELEVISION

REAGAN

STATE: FLORIDA

Total Exp. (as of 3/9/76) $ 216,542

Total Exp.
Jacksonville $ 9,610
Orlando 27,140
Miami 66,065
Tampa 64, 160
Ft. Meyers 6,230
W, Palm Beach 20,900
Tallahassee 4,500
Mobile/FPensacolo 13,610
Panama City 4,327

$ 216,542

(3/16/76)
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COMPETITIVE BROADCAST ACTIVITY " i
SPOT RADIO
REAGAN
STATE: - ILLINOIS
2/24 3/2 3/9 Total

Davenport/RI/Moline $ 2,500 $ 2,800 $ 2,800 $ 8,100
Peoria 2,200 2,400 2,500 7,100
Chicago 13,000 13,000 15,000 41,000
Rockford 1,500 1,500 1,500 4,500
Springfield/Decatur 3,000 3,200] 3,200 9,400
Quincy/Hannibal - 800 800 800 2,400
St. Louis - 4,000 4,000 4,000 12,000
Evansville 500 500 500 1,500
Terre Haute 650 650 650 1,950
Paducah 1,000 1,000 1,000 3,000

$ 29,150  $29,850 $ 31,950 $ 90,950

(3/16/76)
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COMPETITIVE BROADCAST ACTIVITY

TELEVISION

REAGAN

STATE: NORTH CAROLINA

Total Exp. (as of 3/9/76) $ 60,426

MARKET TOTAL EXP.
Raleigh $ 8,000
Greensboro/Ashville/Spartanburg 18,341
Charlotte 30,500
Greensboro/Winston Salem/High Point 3,850
Greensville/Washington/New Bern 1,925
Wilmington 2,810

$ 60,426

(3/16/76)
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COMPETITIVE BROADCAST ACTIVITY

REAGAN

STATE: ILLINOIS

MARKET

Quad Cities

Peoria
Champ/Springfield/Decatur
Springfield

Rockford

Chicago

(3/17/76)

TELEVISION

Total Exp. (as of 3/17/76)

TOTAL EXP,

6,615
10,201
7,990
5,500
9,450
150,500

190, 256
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COMPETITIVE BROADCAST ACTIVITY

TELEVISION

REAGAN

STATE: - - ILLINQIS

Total Exp. (as-of 3/17/76)

MARKET TOTAL EXP.

i I AN - e S R e T R
Peoria 10,201
Champ/Springfield/Decatur 7,990
Springfield 5,500
Rockford 9,450
Chicago 150, 500

190, 256

(3/17/76)




Polilics in P'rime Time

IN RESPONDING to Ronald Reagan’s desire to buy
nationwide TV time, the three commercial networks
seem to have put their ratings ahead of their public
responsibilities. We say this seems to be the case; neither
front-running ABC nor second-place CBS has explained
its refusal to sell Mr. Reagan half an hour of prime time.
NBC did make room for Mr. Reagan’s address at 10:30
tonight, but no great sacrifice ¢f ratings was involved.
The network is simply dumping “The Dumplings,” a
situation comedy that has ranked 65th out of 72 pro-
grams and has already been canceled for next fall.
Given NBC's dismal showing in the recent ratings
race, the network may have concluded that Mr. Reagan’s
speech may help. Beyond any specific calculations of
this sort, however, all three networks are obviously re-
luctant to yield up prime time to paid political broad-
casting. NBC’s statement emphasized, for instance, that
the network ordinarily would not accommodate such
programs “this early while the state primaries are still
in progress.” The exception is being made because of
Mr. Reagan’s “unique situation” as the sole major
primary challenger to an incumbent President. In other
" words, no Democrats need apply.
All this points to two problems. One is that the pro-
' grammers and the politicians run by different clocks.
This may be early in the year for NBC, but for Mr.
Reagan it is at least high noon. His nationwide address
is a major, last-ditch attempt to raise funds for the
crucial primaries just ahead. In his view, a $100,000 out-
lay for prime time is necessary right now: Next summer
would be too late. Similarly, as the Democratic contest
-moves along, one or more of those contenders may de-
cide to invest in a nationwide televised appeal. If so, he
should not be denied time arbitrarily and without expla-
nation from those who control the access to the air.

That leads to the larger problem: How such access for
candidates should be secured. The laws and rules gov-
erning the subject are both murky and intricate. The
1974 campaign law, for example, requires stations to
give “reasonable access” to candidates for federal office,
but what is “reasonable” has not yet been defined. Add
that bit of uncertainty to the complex provisions about
equal time and the low advertising rates to be charged
to political candidates, and it is easy to see why broad-
casters would not rush to entertain requests for political
ads.

Yet the industry does have an obligation to facilitate
political debate — especially in a presidential election
year, and most of all when one candidate is the incum-
bent, with his vast ability to shape and dominate the
news. Stations and networks cannot entirely discharge
their obligations, in our view, by covering campaign
news and making bits of free time available for debates.
It is also incumbent on the industry to allow candidates
to advertise, within reasonable limits, in ways that fit
the timing and strategy of various campaigns. We would
shudder at the prospect of any more law on the subject,
but we would welcome initiatives by the networks. Can-
didates ought to know what kind of air time is available
for sale, and how much notice is required; the public
ought to know what the policies are. In some cases “no
sale” may be appropriate. But “no comment” is not.

Correction

In commenting yesterday on employment legislation,
we erroneously said that the gross cost of creating 2
million publicly supported jobs would be about $25 mil-
lion a year. The correct figure is $25 billion.

WON A

NO REALLY.
| [REALLY

VICTORY...

NO REALLY,
NANGY, M.
DELLGHTED o
WTTH THE ETHEART,

§ CHINUP....
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Last-minute law change

tosses ballot-makers

2

<}

for loop in New York

By George Moneyhun
Staff correspondent of
The Christian Science Monitor
New York

Mrs. Betty Dolen sighs and throws up her
arms. “Calling it a nightmare would be an un-
derstatement,” she exclaims.

Mrs. Dolen, executive director of the New
York City Board of Elections, has been in a
race against the clock, politicians, and the

. courts to have ballots printed and the city’s
6,500 voting machines stuffed and ready for the
New York State primary, April 6.

With the clock ticking and less than a week
to go, she thinks she may make it . . . if the
threatened subway and bus strike does not tie
up the trucks delivering the ballots . . . if a
threatened suit against. the election board by
candidates challenging their positions on the
ballot is avoided . . . and if the printers are not
delayed once again with more last-minute
changes.

. Upstate rush ;

In Albany, the state capital, Thomas W.
Wallace, executive director of the State Board
of Elections, echoes Mrs. Dolen’s sentiments
and mumbles that he has not had time enough
for a lunch break in weeks. '

Source of all this confusion is a last-minute
change in New York's election law that allows
for the first time the names of presidential
candidates to be listed on ballots along with
the delegate slates committed to them.

While generally hailed by nonpartisan good-
government groups as a badly needed reform

~that siphons off some of the influence political
‘‘bosses” have wielded in the primary — and as

a measure that allows voters to know for cer- .

tain just which presidential candidates their
votes will support, the law, enacted only 26
days before the primary, is proving an admin-
istrative mess and the source of widespread
confusion and several lawsuits.

“It’s not one primary, it’s 39 separate pri-
maries,” remarks one political analyst, refer-
ring to the state’s 39 congressional districts

Republicans exempted
and 247 Democratic convention delegates to be
chosen from them.

New York Republicans exempted their party
from the election law, which means all 154

delegates (the second largest to California’s
167) official will not be committed to either
President Ford or Ronald Reagan. Some ana-
lysts have seen this as a move to hold the
state’s delegation in reserve, should Vice-Pres-
ident Nelson A Rockefeller decide to enter the
fray.

On the Democratic side, Jimmy Carter’s
campaign leaders have attacked the primary
here as ‘“‘disgraceful” and ‘‘stacked” against
him and in favor of front-runner Sen. Henry M.
Jackson = i -

The Carter campaign has announced it will
file suit in federal district court to contest the
primary results in 10 congressional districts
where their candidate’s name will not be listed
because of what they call “technical” irregula-
rities. Carter campaign workers complain of
such minor infractions asthe misspelling of a
name.

Mr. Wallace of the state election board ar-
gues that that is an *“‘oversimplification” and
that signatures of petitioners were knocked off-
for a number of reasons, the most frequent
being that the person was not a registered
voter.

Ruling favors Jackson

In another suit, Senator Jackson succeeded
in convincing the State Supreme,Court that 33
of his contested delegates should be listed even
though Jackson supporters missed the deadline
for filing. The judges ruled that the Legislature
was so late in enacting the new election law
that flexibility was needed in implementing 1t

Campaign officials for Morris K. Udall havle
appealed the ruling.

In yet another court ruling, supporters~of
Sen Hubert H. Humphrey were told by the
State Court of Appeals that they must be listed
as ‘“‘uncommitted” because Mr. Humphrey,
who is not an announced candidate, did not au-
thorize them to run under his name.

At stake in the Democratic primary will be
206 committed delegates; another 68 ** at
large” delegates will be chosen by the Demo-
cratic State Committee. As of this writing, Mr.
Carter has 29 slates of delegates; Senator
Jackson, 35 slates; Mr. Udall, 37; Fred Harris, - %
15; and George C. Wallace, 3.
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Roscoe Dfummond ’
~ Religion in
the campaign

Washington

It is a grave disservice — invalid, unfair, and-
out-of-date — for anyone to inject a candidate’s
religious beliefs into the presidential cam-
paign.

This development is surfacing in a most un-
expected manner. To their credit it is not
being raised by the candidates themselves or
by other politicians. It is being raised by an in-
fluential, nationally syndicated columnist.

The election of John F. Kennedy, a Roman
Catholic, seemed to take religion decisively out
of presidential politics.

But at this critical stage in the primaries Jo-
seph Kraft has begun to ask: “Is America
ready for a Christian president from the
South?” :

Mr. Kraft’'s answer to his own question is
that being a practicing Southern Baptist serves
“to cloud Carter’s prospects as the primary
parade moves into more hotly contested indus-
trial states.”

Why? Why would the American voters be
“ready” to-elect a Northern Catholic to the
presidency but not be “‘ready’ to elect a South-
ern Protestant to the presidency?

4 y s -

The contention is that Mr. Carter’s ‘reli-
gious approach” is a political liability.

1 offer the opposite view — and I am not ad-
‘vocating Carter’s nomination or election. I be-
lieve that few Americans will be offended by
his deep religious self-dedication and that
many will see it as a positive asset to political

~ leadership. ' ‘

The suggestion is made that it is “Carter’s
religious approach’ which raises doubts about
him in the minds of voters.

If “religious approach” means that the for-
mer Georgia Governor is taking positions on
national policy and political strategy which re-
flect religious dogma, there is'no evidence that
I can discern to support such an argument.

If “religious approach’” means that Mr. Car-
ter is a deeply religious person who is not hesi-
tant to identify his personal life with his Chris-
tian convictions — that is true and may well be
what many Americans would like to see more
of.

Carter has, on questioning, frankly explained
to audiences his religious ‘‘experience,” which
has given him an inner peace and tranquillity,
carrying him through- stressful problems and
providing ‘“values” which guide his personal
conduct. That isn’t putting religion into poli-
tics. That is putting religion into private living.

4 ok 4

It is not necessary to inject religion into the
campaign to find reasons that some other can-
didate might make a better president. It is up
to Mr. Carter to do the persuading on his be-
half; it is up to the voters to do the deciding,
but hopefully without having to cut through the
mist of an invalid, unfair, and out-of-date reli-
gious issue. :

The political professionals are showing no
sign of wanting to get religious belief into poli-
tics. That's healthy. .

Stuart Spencer, President Ford’s acting
campaign manager, was recently asked
whether he thought that the religious dedica-
tion that Carter openly manifests would be a
factor in the campaign. His view was that it
would not weigh adversely and could turn out
to be a positive source of political strength.
Sen. Hubert Humphrey, who hopes the Demo-
cratic convention will in the end turn to him as
its choice, gave a similar answer.

Carter may or may not make it, and all I am
saying is that he ought not to be rejected for
Wrong reasons.
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Richard L. Strout

 Thoughts on:
Jimmy Carter

Washington
It used to be at a Washington social gather-
ing that when somebody said “Jimmy Carter”
other groups were deserted; today it appears
that all the groups already are talking about
Jimmy Carter. Nobody in modern times has
seen a presidential candidate like him. Even
now most political writers pinch themselves.
Where will he be halted? Everything he has
| done so far has been impossible.
| He's the peanut farmer from  Georgia who

went to Annapolis, worked in nuclear subma--

rines, and later became Governor of his state.
After that he seemed to disappear for a
while, but he just went underground, working
for a couple of years organizing his presiden-
tial campaign, which is now surfacing be-
wilderingly. ‘

oy e

The arresting thing about his campaign is
what has been called his disarming arrogance,
'his toothy smile, and his declaration to au-
diences that he will never lie to them. This
goes hand in hand with the discovery that he is
a practicing Christian in the Southern manner
and talks matter-of-factly of areas of faith the
discussion of which sometimes tends to embar-
| rass those from other regions. Mr. Carter says
he wants to bring respect back to Washington.

Governor Carter’s emergence has tended to
confuse everybody, because it is impossible to
fit him into past political norms. For example,
New York Times pundit James Reston, March
19, decried a major Carter speech on foreign
affairs in Chicago before the Council on For-
eign Relations as ‘‘disappointing” and unsuc-
cessful. Carter was “pretending,” said Mr.
Reston, and this could lose him ‘“‘everything.”

e pfom
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On the other hand, columnist Clayton
Fritchey, writing March 27 in the Washington
Post, said, “It may be the most perceptive
speech on U.S. policy made this year by any of
the presidential candidates of either party.”

Zbigniew Brzezinski of Columbia University,

{who helped write the Chicago speech, told this
correspondent that further foreign policy talks
would come shortly and would maybe help re-
veal Governor Carter’s views. Others contrib-
uting to the Chicago speech were Richard
Gardner of Columbia and Milton Katz of Har-
vard.

o0 T

Governor Carter has given views on the sub-
ject elsewhere. Recently, in question-answer
interviews with the Washington Post, he made
these statements:

Angola: He would “not have gone
in. . . . We tried to see which one of the fac-
tions was most beneficial to us without trying
to assess which was best for the Angolan
people. . . . Kissinger and Ford and the CIA
decided that we would give them military aid,
knowing that neither the American people nor
the Congress would support that policy.”

Korea and defense: “I would remove all
atomic weapons from Korea. . . . I believe in
a strong defense, but I'm talking about maybe
5 percent reductions. . . .”

Japan: “My commitment to Japan would be
total.”

Soviet Union: He believes. their ‘“‘ultimate
goal” is world communism and ‘‘the expansion
of their system. . . . I think we still have a su-
periority over Russia in the multiplicity of de-
livery systems for atomic weapons and our
ability to defend ourselves. . . .”

Draft evaders: “When I issue the pardon, if
I'm elected president, [in] my first week in of-
fice, I don't intend to criticize the young people
{who left the country. I'd just issue a blanket
pardon without comment."” /




/ﬁ/f/ﬂo/ ﬂf/%m S5, Nased 27, 7 ¢

Electlon

Panel Still .

Operatlng

By Stephen Isaacs
Washington Post Staff Writer

Those. who thought the

Federal 'Election © Commis-
sion might dissolve when

the Supreme Court ruled,

that it was constxtuted ille-
gally thmight wrong.

Although the commission
lost some of its powers when
a court. delay of"its ruling
ran out ‘March 22, it is con-
tinuing’," to functxon in a
broad area and it is continu-
ing to grow.

The “court’s Jan. 30 decl-.
mdecv,

sion and Congress
‘sion - since ‘on what' ‘to do

with the commission have-

rot caused any reduction in

the commission staff, now:
_up to 142, ;people, nor its pay-
" roll, now )runmng at $204 000 -

'amonth. TR L

The " “court “in" January
ruled ; that the  commission
could not ' constitutionally

_ perform executive branch
functions and also have its
own executive—ihe six com-

" mission '
pointed by Congress.

The court suspended its
ruling for a menth to allow
Congress to repair the em-
pewering  legisiaticn. an+
then granted an additional
21 days, but Cot.gress is still
inr from deciding
do with the commission and
t.elaw.

Meanwhile at the commis-

sion,at 1325 K St. NW, the

atxc{xtox's continue to audit
campaign contributions to
candidates, the lawyers con-
tinue to analyze the applica-

ble laws, and comnfission |

business goes on.

Basically, the limiting of
the commission’s powers has
affected only two of its
functions: its power to_cer-
tify* federal matching funds
for: presidential candidates,
and its power, to interpret
the election laws.

Thus, it has ceased writ-
ing ‘regulations, advisory
opinions - and opinions of
counsel. y

members—ap- |

 with the’

what te

But it has not ceased audi-
tiong contributions to the
campaigns of presidential
candidates, nor receiving
and making public reports
of econtributions and expend-

. itures by all. candldates fqr,

federal office. & =% %2

Presxdentlah candidates
are due to file their next
regular monthly fund report
commission on
April 10.

Up to the time the court’

ended the commission’s
powers to certify matching
grants on March 22, the
commission had authorized
$12,618,240.88 for 14 candi-
dates.

Since then, nine candi-
cates have filed new re-
quests . for = $1,132,705.67
more. Most of the applica-
{ions arrived Monday, in-
cluding requests from three
candidates for the Demo-
cratic. nomination who no
longer are actively cam-
paigning in the primaries:
Indiana * Sen. Birch Bayh,
Pennsylvania Gov. Milton J.
Shapp and Sargent Shriver.
The pending requests are:

BItEh BAWN. ... i e $ 3,416.81
Frank Church 17,891,
Jimmy Carter ..... «ens 57,538.87
Gerald R. Ford .. 742 363 63
Ronald Reagan .. . 203,04
Milton Shapp ... 15,39600
Sargent Shriver .. ¢ 3,456.00
Morris K. Udall .. 89,503.00
Fred Harris ....... 21,429.01

Three candldates—AIaba-
ma, Gov. George C. Wallace,
Washington Sen. Henry M.
Jackson and anti-abortion

advocate Ellen McCormack-

—made no submissions for
CApril. &

Wallace leads in matching
fupds so far, having received

: SZ 785,196.03: President Ford

,next . “with  $1.952,615.68,
» Rcavan third with $1,679,

12419 and Jackson iourth

\uth $1,559,637.18.

Even with the commis-
sion’s certification powers
ecliminated, at least tempor-
arily, its auditors are now
examining the books of the
nine candidates who filed
new reports on Monday so
that, if and when the com-
mission is reconstituted, it
can move quickly to autho-
rize payments to the cam-
paigns.

Auditing staff is one of
the two units still being
increased by the commis-
#ian. The other is the report
review stalf, which examines
reports as they are filed.

—ali.

i€
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MADISON éfl — The stunning
collapse of libétal

Party in recent presidential primaries

opening the way for Jimmy Carterism
— defined by one erstwhile ideological
purist as “just plain winning.”
Indeed, *“just plain winning”
clearly the former Georgia governor’s
most notable asset here, more impor-

ability to fudge issues.

Thus if, as seems likely, Carter next
Tuesday beats Rep. Morris Udall, the -
last of the liberals still in contention
(despite dairy farmer resentment over
Carter’s farm policies), the main rea-
son will be this:
from the liberal cause by leaders of
the Democratic left who exploited the
“liberal” issues particularly Vietnam,

Govern and Eugene McCarthy winners
of the Wisconsin presidential primary.

tues of doctrinal purity,” we were told
by Jeff Sykes, Carter’s chief agent for'

liberal in the state, In a letter to all 2d
district Democrats this week, Quaker
Sykes, an antiwar militant who backed
John Lindsay in the 1972 primary and
then became a McGovern fund raiser,
said that the object of politics is “to

from four years ago.

Likewise, the enlistment in Carter’s
cause of Donald O. Peterson, long-time
Democratic  national committeeman,
ended a Quixotic Peterson movement
for electing uncommitted delegates in
reality committed to Sen. Hubert H.
Humphrey. Peterson, who tried to ride
Vietnam to national power, has now
tied his future squarely to Jimmy Car-
ter.

More significant for Carter is the de-
fection from the liberal cause of State
Sen. Timothy Cullen, political and per-
sonal ally of Wisconsin Rep. Les As-
pin, a Udall stalwart. Cullen came to
Carter’s camp despite intimate connec-
tions with the United Auto Workers
union (UAW), which has ordered its
locals to back Udall in seven of the
state’s nine congressional districts
(including Cullen’s senatorial district).

Cullen says his constituents are be-
ginning to question all “liberal” pro-
grams and are taking a harder line on
drug abuse, welfare frauds and gun
control. “We are like Massachusetts,”
Cullen told us. “We've moved as far
to the right in the last four years as
they have.”

dominance _Which 2
has controlled Wisconsin’s Democratic

is sundering old ideological ties and -

.tant by far than his appealing personal -
campaigning style and his masterful

massive desertion -

in 1972 -and 1968 to make George Me- -

“We've had it with the cloistered vir- '

the 2d congressional district, the most

win elections” — a remarkable change
* to get pinned down on hard issues.

J ust Plam Wlnnmg

i To Cullen, then, the Democratic fu-
ture belongs far more to Jimmy Carter
than Mo Udall. The same sentiment
has brought Carter two former state
ghairmen, William Gerrard, a fund-
raising intimate of Gov.-Patrick J. Lu-
eey, and Richard Cudahy.

., Moreover, throughout Carter’s cam-
is !

paign swing last week his mere pres-
ence on the scene attracted vast curi-

osity and attention, culminating in a

fund-raising luncheon at the Athens

‘restaurant here jam-packed with Dem-
- ocrats who have just lately heard of

Carter. More impressive than the turn-
out of Carter supporters was the pres-
.ence in the restaurant of several incog-
nito members of the state legislature,
there without notice to watch the
Georgia peanut farmer in action.

1t is this star quality — and the inde-

finable status of bona-fide celebrity

possibly on the way to the White
House — that has made Carter capable
of uprooting Wisconsin liberals for
whom winning has suddenly become
paramount and for whom ideological
commitment to once- sacred«:ow issues
-has become foolish.

' On the stump, Carter was precisely
consistent with past rhetorical efforts
in other primary states, showing little
if any change by way of wooing liber-
als in this liberal state as contrasted to
the Democrats in North Carohna or 1I-
linois.

Just as in the past, he refused here
In
an exchange with reporters which grew
angry after repeated equivocations, the
candidate .refused to state flatly
whether he- would or would not use
America’s vast food surpluses as a bar-

gaining lever against the Soviet Union.
He slipped in an undercut against -
President Ford that was clearly unfair,

charging him with letting “electronic”

materials “and Pepsi-Cola” keep mov- .
ing to Russia last year despite a deci-'

sion “to withhold sales of grain.”

In fact, the withholding of grain was
a unique case to prevent another great
grain robbery. It had nothing whatso-
ever to dd with bargaining levers

against Moscow, or favoring the Presi- ,

dent’s corporate buddies.
But Wisconsin Democrats once com-

mitted to unalloyed liberal crusades '

could not have cared ' less.
weren’t listening to rhetoric, but hop-
ing they have gambled correctly that
Jimmy Carter is going to be nominated
for president; hoping, in short, that
they have picked a winner who will
end an eight-year Republican rule and
give them a piece of the action.

© 1976, Field Enterprises, Inc.
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Callaway Quits
pr(_l Campaign;,
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M orton@ N amed

\1}‘& 'J‘” o By Edward Walsh A
| ”‘k : Wasmnston Post Staff Writer || & : -,,';s;i
£ Howard H. (Bo) Callaway has reslgned\.;}.

as President Ford’s national campaign di- ~

“rector and will be replaced Friday by
' Rogers C. B. Morton, a former Maryland

“ congressman “who, is now a Whlte House

' political adviser. ¢

Flanked. by Callaway and Morton m.
the White House Oval Office, the Presi-

dent announced the changes yesterday.

He said he considers Callaway “an abso- °
lutely honest person" who will be exon- -
erated of the charges that led first to his |

suspension as campaign director and now
to his resignation.

Callaway submitted his resignation to
the President at a White House meeting
Monday night after first meeting with
Richard B. Cheney, Mr. Ford’s chief of
staff and the main architect of efforts
to sever the last remaining ties between
Callaway and the Ford campaign. ‘

Callaway, 48, a former Georgia congress-
man and Secretary of the—Army who
headed the Ford campaign since last July,

was suspended, as national campaign direc- :

tor March 13 pending the outcome of in-
_vestigations into charges that he inter-

vened with federal agencies to benefit a

Colorado ski resort owned by him and his
brother in-law. - %

!: The resort is located in Crested Butte. i
¢ The allegations against Callaway center_

Eon a meetmg he hosted in his Pentagon
| office Iast July 3, his last day as Secretary

of the Army. At the meeting, Callaway‘

= "discussed the proposed resort expansion
. .with high officials of the U.S. Forest
Serv1ce, which must approve the ex-
. pansion, and its parent agency, the Agrl-
. culture Department 3
The Justice Department is investigating
.charges that Callaway improperly inter-
vened with the agencies. The Civil Aero-
" nauties Board ‘is conducting a separate
_ investigation into certain exemptions from
charter flight "'requirements that Calla-
way’s resort has enjoyed since 1969. '
" ' Callaway has denied any impropriety in
' connection with the resort.

o

~ paign entourage in the midst of a trip to
1linois and North Carolina.

The next day in Greensboro, N.C., the ~

President announced that Callaway had

asked to be relieved of his duties tempor-

arily: until the matter was resolved.

The charges against Callaway were first -
reported‘by NBC television and the Den-
.ver Post March 12, jolting the Ford cam-

HOWARD H. (BO) CALLAWAY
. . . retains President’s confidence

"'From the beginning of the incident,
however, it was clear that Callaway had

suddenly become a political liability who_ .
would only detract from Mr. Ford’s cam-

paign. Callaway acknowledged that yes-

. terday.

~“From the time NBC went on the air
with these charges it was as certain as a
Greek tragedy that 1 would have to leave

this campaign,” he told reporters outside
the White House.

The only trace of bitterness that Calla-
way showed came when he discussed NBC
and its reporter on the story, Jim Polk.
He accused the network of uncrltlcally
accepting - information from a weekly
newspaper editor in the Crested Butte
area “who has an ax to grind” in tryi.g
to halt growth in Colorado.

“From that point on [the NBC report],
I had no defenses,” he said.

In a telephone interview last night, Polk
denied Callaway’s assertions.

“NBC did all of its own research,” he |

said. . “NBC interviewed Mr. Callaway

| at length the day the story appeared and

quoted him as he described the Pentagon
meeting and his assessment that he had
done nothing wrong.”

The newspaper editor to whom Calla-

way referred is Myles Arber of
Crested Butte Chronicle. He also denied
the charges as “absolutely untrue.”

“!’d say 90 per cent of the editorial
positions T've taken have been pro-
growth,” .Arber said. He said' he did not
object to the resort expansion as such but
contended that Callaway and his firm have
“exerted undue influence” in seeking
the expansion. .

Arber said he cooperated with Polk but
that “there was nothing that he didn’t
check out himself.”

the

Callaway said, “It was clear to me that
some people [in the White House] were
trying to orchestrate getting me out.” He
said that he was told before a meeting he
had with Cheney last week that Cheney
planned to ask for his resignation then.
Callaway said he strongly objected to
this and asked for additional time to exonor-
ate himself.

He said his resignation Monday night,
however, was “totally and absolutely”
voluntary and came after he learned that
it would be at least two more weeks before
the Justice Department completes its
investigation. 4

Neither Callaway nor Morton spoke
during the brief announcement of the
changes, which White House sources had
predicted two weeks ago. The President .
praised Callaway for his “unselfishness”
anq for his work in organizing the cam-
paign.

In a leiter to Callaway that the White
House made public yesterday, Mr. Ford,
describing himself as “deeply saddened,”
said he was accepting the resignation
“with the greatest reluctance because I
am confident that the allegations raised
recently will be proven groundless and
because the campaign will sorely miss
your tireless etforts.”

Callaway said he' will temporarily re-
sume his duties as the $42,500 national
campaign director to ease the transition
until Morton officially takes over Friday.
He said he then plans to return to his
home in Atlanta and does not plan to
become active again in politics.
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CALLAWAY QUITS

Ford Names Morton to Post
.and Voices Confidence in
- Departing Chairman- - .«

i By JAMES M. NAUGHTON ' -
Special to The New York Times: =
" WASHINGTON, March 30—
President Ford replaced How-
ard H. Callaway today as chair-
man of the President’s’ cam-
paign organization, naming Ro-
gers C. B. Morton to succeed
. The President. said he’ was
“absolutely’ sure” that Mr. Cal-
laway would be cleared of char-
ges that he had used improper
influence, while he was Secre-
tary of the Army, to seek
Government approval of plans
to expand a ski resort  Mr.
Callaway controls in Colorado.
" Even so, Mr. Ford accepted
a formal letter ‘of resignation,
that> Mr. Callaway submitted
last night and designated Mr.
Morton, a White House counsel, |
former Cabinet member and
onetime Representative f_rom;‘
Maryland, to take charge of.
the campaign. . . .
i Change Was Predicted "
“'White House - aides, deter-
mined that the investigation
of Mr. Callaway’s conduct not
be permitted to taint Mr. Ford’s
'bid for a full term as President,
‘had forecast the change in cam-
\paign ,leadership, \two; weeks
O L i e
_'gln a letter 'to Mr. Callaway
~ that.was made public this after-
noon, the President said  he
was “deeply saddened” by the
resignation” “because I am con-
fident that the  ‘allegations
raised recently will be proven
igroundjess.” " i i
At a brief, rather stiff meet-
ing in "the Oval Office, Mr.
Ford stood between Mr. Morton
and Mr. Callaway and voiced
full confidence in the departing
chairman. y
- On the basis: of 15 years
of friendship and “close person-
al . experience,” the President
{said, “I. know very deeply in
‘my own heart that Bo Callaway
lis an absolutely honest person
and one who would not, under
any circumstances, undertake
anything improper.” " - -
% The Departments of Justice
iand Agriculture; the Civil Aero-

nautics Board and ‘a Senate||’
subcommittee are investigating|/

1allegntions ‘that Mr. Callaway
‘‘used improper influence to se-
,rcure Government rulings that
‘benefited his ski' -resort in
Crested Butte, Colo. 4

ASCPAGED

y

lden; Ford with Rogers C. B.‘Morton, left, and Howard H. Callaway at the White House yesterd

Zero ' Pressure’ - on  Callaway
©" Mr. "Callaway " and “White
‘House officials insisted in‘inters
views today that there had;
been, as Mr. Callaway put it,
‘zero .pressure on. me” to re:
Asign.'i ; y ) P SN

“Mr, Ford praised his former
campaign chairman for what
he called a typically unselfish”
decision that it would not
be helpful to the campaign”
to continue ‘indefinitely on a
paid leave of absence until the
inquiries were completed.

But Mr. Callaway acknow-
ledged at a news conference
late today that he had met
on March 17 with Richard B.
Cheney, mthe White House!
chief of staff, to try to head
off a demand for his resigna-
tion then, Mr. Callaway repor-|
tedly- asked at that meeting|
for a week or two to olear
his name before withdrawing
from the campaign.

“I was very upset,” Mr. Calla-
way said. “It looked like they
were arranging ways of trying
/to push me out.”

Sought Early Exoneration

" But he added. that he obtained

consent to an effort—perhaps
‘“naive,” he conceded—to win
exoneration by the end of this
month,, v :

| Mr. Callaway said he realized
yesterday that he would have
to resign when his lawyer, Jer-
ris Leonard, a former Assistant
!Attorney General, was unable
to determine how long the cen-
tral inquiry, by the Justice De-
partment, would take. :

“They couldn’t promise [a
decision] by the end of this
week or even the end of next
week,” Mr. Callaway said. i

Accordingly, he said he sub-
mitted a letter of resignation
last night. By one White House
account, Mr, Ford commiserat-|
ed with Mr, Callaway and de-
scribed the situation as “a
damn shame.”

White House spokesmen said
Mr. Ford had made no effort
to determine from any of the
linvestigating agencies whether
{there were grounds for the
allegations about Mr. Calla-
way's conduct. )

Nonetheless, the President
'said he was “absolutely sure
Bo will be completely exonerat-
ed and I know he feels that
personally” : y

Effective on Friday

' The resignation is to be ef-
fective this Friday, Mr, Calla-
way's ;49th birthday, Mr. Mor-|
|ton, who is 61 years old and
jis @ onetime chairman of the
Republican National Committee
Iar)d former Secretary of the

Interior and- Secretary of Com-|
merce, will take charge of the|
President Ford Committee the
same day. - bt i

Mr. Morton, who became thei
President’s political - counselor
in the White - House on Feb.
1, was said to have been ‘reluc;,
tant to become campaign chair
“You always have to twist
Rog’s arm,” - another White
House official “said.' “But he's
used to it by now. He rknew
he was going to get rolled.”

Mr. Ford and his outgoing
.and incoming " chairmen ex-
pressed confidence' that the
President would win the Repub-
lican nomination next August
jand deféat the Democratic
‘nominee in November, ',
i' ‘“The ‘job you asked me: to
{do last June is complete,” Mr.
Callaway said in his letter of
\resignation to the President.
;"Your nomination is: virtually
assured,” *7 AT R A
Mr. Ford in "turn thanked
Mr. Callaway for-having orga-
nized ‘“the open and honest
campaign which. I wanted and
which the nation deserves.”
| Mr. Callaway told reporters
.that he bore no ill will toward
‘anyone in the  White House,
|especially the President. “I be-
'lieve in him wholeheartedly,”
he said of Mr. Ford.

; Unf:d Prslnmnaﬂo
, ay. The Presids
»'%7 4 announced that Mr. Morton would replace Mr. Callaway as his campaign manager. ' *
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. Issues 76; Env1ronment

Any candidate for the Presidency in 1976 will rm'ush .
off at his political peril the issue of environmental pro- ::

tection. Too much has happened since the first- Earth

Day, close to six years ago, to permit the easy belief”

" that Americans care about the air, water and land of this

country only incidentally and after‘all their other prob~ s

lems have been solved.

.- The most striking of a ceries of similar fmdmgs by
public opinion surveys is that six out of ten people are

more concerned with improving the environment than

they are with tax reduction or a curb on prices. They

understand; as Presidential aspirants ought to, that with-

out vigorous action now, the risks of pollution can only

grow and in the end cost far more than the programs
contemplated today.

The environmental record of the Ford Admmlstratlon bt

therefore presents other candidates—~whether Democrat
or Republican (except for the incumbent)—an oppor-
tunity to seize an initiative that would be both politically

popular and of enormous benefit to the country Con-

sider that record:

® President Ford has twice vetoed legxslatxon to reg-
ulate the surface mining of coal and to compel the rec-
lamation of previously stripped and abandoned lands.

® He backed away entirely from national land-use

planning, to which his predecessor had .assigned the

“highest priority” only-to abandon it in. hlS struggle ;

to avoid impeachment. i ¢ 4o
® In the Ford Administration, the Department of the

Interior has slowed down the protection of wildlife, par-*
In contrast, it has .
hastened the oil exploitation of the OQuter Continental- .
Shelf without anything like an adequate study’ of ‘en- i

ticularly “of endangered species,

vironmental risks that have still to be weighed against
the probable yield in energy. ;

The record of Congress, with swollen Democratic
* majorities, makes some of that party’s Presidential
candidates likewise vulnerable. On land-use planning
_ Congress has retreated more tfn oace before the fierce

pressures of a determined lobby that was not above

‘misrepresenting such legislation as the first step in a

diabolical scheme for Federal zoning of private property.
The Congress has been highly indulgent in stretching out
the timetable for-reducing harmful automobile emissions. - -
1t has scarcely begun to do what must be done to
enable the mass transit systems of this country to re-

~duce a volume of auto traffic which has gone far to

destroy the cities of America and the air above them.
In the four years following the next Presidential in-
augural, the environmental progress that has been made
so far will either grind down, with grave consequences
for the future, or it will regain a momentum that has
faltered in the economic recession. It is up to, the
candidates to dramatize the environmental issue, to point

“out that a major program to improve the environment
" could-also improve the nation’s economy through ap-

plication of resources to build and install the pollution

" controls, for which in many cases funds have already
“been voted and plans drawn up.

There are many other serious environmental issues
that need emphasis in this campaign: the 'effort to
screen and control toxic chemicals; resolution of alarm-
ing questions concerning the possible effect of aerosol
and refrigerant gases—as well as of supersonic aviation
—on the stratospheric ozone layer; the proper balance

. among various uses of the nation’s forests, restoration of

its parks, extension of its wilderness areas and, far from
least, protection’ of its ‘vital coastal areas from the

~depredations of industry on shore and the splllage of oil
by tankers and freighters at sea.

All these objectives can and must be attained. Far
from subordinating them to the state of the economy,
candidates should view them as a major factor in im-

_proving that economy. The preservation of America’s

air, water and land is far more than a make-work pro- -
gram. It is the condition of life itself for future Ameri-
can generations. For a Presidential candidate’s vision
or lack of if, there can hardly be a better criterion.
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TV time for candidates

Ronald Reagan finally was allowed to buy a
half hour of prime television time for his presi-
dential campaign but that should not be the end
of the controversy. )

With television so important an element in po-
litical campaigns — if not the single most impor-
tant element — it ought to go without saying
that candidates should have access to the medi-
um. .

In Mr. Reagan’s case, the candidate thought
his campaign could very well end if he couldn’t
take his case to the public on national television.
His campaign is suffering from a shortage of
money, which the Reagan camp believed could
be cured by a nationally-televised appeal. Be-
yond that, Mr. Reagan thought that the best
way to sharpen the issues between him and
President Ford was via a nationwide television
speech,

It wasn’t as if Mr. Reagan asked for free time,
although the argument often is made that candi-
dates should be given free television time. He
asked to buy a half hour — at a cost of $100,000
— on any of the three networks during the
evening hours when the chance is greatest of at-
tracting the widest audience.

What held it up? A Reagan aide said one net-
work contended that Mr. Reagan is not a nation-
al candidate. If such an argument was in fact
made, it ranks among the dumber statements to
come out of televisionland.

The aide said another network claimed that it
would have to sell time to other candidates if it
sold time to Mr. Reagan. Well, what’s wrong
with that? If it is’assumed that all the candi-
dates of both parties who still are running in the
primaries would want to buy a half hour —
which isn’t likely — that would amount to some-
thing like five hours. Divided among the three
networks that would be less than two hours per
network.

The real problem is that the networks are too
concerned with their Neilson ratings. They're
afraid that putting on a political speech in prime
time will mean a loss of viewers for that time
slot and a drop in those precious ratings which
seem to control every decision of consequence in
the commercial television industry.

It isn’t that the networks favor the candidacy
of President Ford, as one of the Reagan opera-
tives charged. It’s purely a business decision —
a matter of dollars and cents; network execu-
tives fear that political programming, even
though paid for by the candidates, will ultimate-
ly mean a loss of revenue because of a drop in
viewer ratings.

" NBC finally agreed to sell a half hour to Mr.
Reagan, noting however that the decision was
an exception to its general policy of not making
time available to candidates while state pri-
maries still are in process. ABC and CBS stuck
to their refusal to sell the time. While NBC de-
serves commendation for its action, we suspect

' that the poor rating for the show Mr. Reagan’s

speech replaced had a good deal to do with its
reversal. :

We believe that Ronald Reagan, or any other
legitimate presidential candidate, has a right to
take his campaign to the public by national tele-
vision, if that’s the way he believes is the most
effective — during the primary season as well
as during the general election campaign. Per-
haps Congress will want to see if some new rules
for access to the airwaves by political candi-
dates are in order.

It is incredible that during a year in which the
leader of the free world is to be elected, a net-
work executive can give the public reruns of
comedy shows and cops and robbers but deny
the public an opportunity to measure the presi-
dential candidates. .

FORy
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Media Communications, Inc.

1828 L STREET, N.W., WASHINGTON, D.C. 20036 (202) 833-8950

March 31, 1976

MEMORANDUM TO: STU SPENCER

FROM: DAWN SIBLEY’jS)

We have been informed by Tim Ryan that station WISN TV in
Milwaukee, Wisconsin is offering us a 30 minute segment on
the same day, Sunday, April 4, that Ronald Reagan has
purchased a 30 minute segment (see attachment). We are not
planning to take advantage of this offer and will inform the
station's Sales Manager of our decision, however, we wished
you to be aware of this matter. Should you wish us to do
otherwise, please inform us.

For your information, I am attaching the list of 1/2 hour
programs that we are informed Reagan will be utilizing in
Wisconsin.

cc: Bruce Wagner




MEMORANDUM

March 30, 1976

7
TO: Stu Spencer 4

Pl R
o

FROM: Tim Ryan %

RE: Reagan Media

Ronald Reagan has just purchased a 30-minute segment
on WISN TV, Milwaukee, Wisconsin for $420.00. (WISN is a
CBS affiliate.) The tape will be shown on Sunday, April 4th
from 1:30 P.M. -~ 2:00 P, M.

The Station's Sales Manager, Jim Norton, called to
inform us of this buy and to offer us a 30-minute segment
on the same day from 12 Noon - 12:30 P.M. The cost would be
$420.00. Norton needs a reply by April 1lst.

cc: Bruce Wagner V/




WISCOI\T:?‘.E

REAGAN 1/2 HOURS

ESTIMATED RATING

GREEN BAY 30 (both) CBS SAT 8:30 - 9:00
NBC SAT 6:30 - 7:00
MILWAUKEE 10 WITI ~ FRI 10:05 - 10:35
WEMJ::>>N0T ORDERED YET - POSSIBLE
WVTV
MADISON WISC  NO ORDER
WKOW  NO ORDER
18 WMTV ~ FRI 8:30 - 9:00
WAUSAU WSOW  NO ORDER
27 WSAU  SAT 8:00 - 8:30
LA CROSSE/EAU CLAIRE WEAU  FRI 6:30 - 7:00

a9 WKBT SAT 7:30 8:00
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NORTH CAROLINA

REPORTED MEDIA EXPENDITURES ($)

FORD REAGAN

TV RADIO TOTAL TV RADIO
CHARLOTTE/GREENSBORO 14, 7101 13,752 24,453 33,000 16,500
JINSTON-SALEM 9,236 10,043 19,29§ 12,000 12,000
RALEIGH-DURHAM 5,904 6,390 12,294 9,895 7,200
ASHEVILLE-GREENVILLE 7,046 4,060 1%,106 79,945 4,800
GREENVILLE-NEW BERN @ ----- 2,698 2,698 1,925 4,500
JILMINGTON 1,883 1,245 3,126 2,810 1,500
REM. STATE = =meeee 1,498 1,498 2 -p---- 1,500
TOTAL 34,790 39,686 74,476 795995 48,000 127,975

BILLBOARDS & LECTURE TOURS
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v NATIONAL SERVICES: MONITORING STATION LOGGING SURVEYS
: . - .
% RAD!O 1Y REPORTS 4 INC. COMMERCIAL CHECKING - COLOR KINESCOPES - COLOR VIDEO-TAPES -
41 EAST 42np STREET, NEW YORK, N. Y. 10017 RECORDINGS - TAPES - PROGRAM MONITORING - TRANSCRIPTS - :
LT—E TEL. (212) 697-5100 TWX 710-581-5002 SALES AND MARKETING AIDS - PHOTOBOARDS - SCRIPTBOARDS ;
J e COLOR PHOTOBOARDS - VIDEO CASSETTES
i vo. 12066
‘ 3
v PLEASE SHOW INVOICE
| . NUMBER WHEN REMITTING
' \/) MEDIA COMMUNICATIONS .- CAMPAIGN'76

i

/ 1228 7 STRRglgTé o T ST T T |
' WASH D C 2003 JAN 31,1976 l

BRUCE WAGNER
TERMS: NET 10 DAYS

. [ SERVICE AMOUNT | |
s JANUARY 28 CAMPAIGN "76
PUNSSUE VIC REAGAN ANNOUNCEMENT WNAC TV 558 PM 100,040

ool , X
i /Qoaby' y

ORDERED BY U"O(\ K X(y/’

GEORGE KARALEKAS \ \\‘;,\"50 ‘@ >Q Q/\}’

-

-"f; A f b
T MSGR TO BOSTON AIRPORT 25,00 ( _
s, AIR FREIGHT WASH D ¢ ATRPORT 35,00
MSGR TO CAMPAIGN "76 20.00
. [NONE
AIR FREIGHT 35,00
: MSGRS s 45,00 l
: TOTAL == | 180,00
;ﬁ{”‘? OFFICES » NEW YORK ® WASHINGTON D.C. ® DETROIT ® CHICAGO * LOS ANGELES ® AND OTHER PRINCIPAL CITIES E
i 4‘7(‘% MATERIAL SUPPLIED BY RADIO TV REPORTS, INC. MAY BE USED FOR FILE AND REFERENCE PURPOSES ONLY. IT MAY NOT BE REPRODUCED, SOLD OR PUBLICLY DEMONSTRATED OR EXHIBITED

FLEASE PAY FROM THIS INVOICE - NO STATEMENT TO FOLLOW
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RADIO TV REPORTS. INC. NATIONAL SERVICES:

41 EAST 42n~p STREET, NEW YORK, N. Y. 10017
TEL. (212) 697-5100

COMMERCIAL CHECKING -
RECORDINGS - TAPES -
TWX 710-581-5002 SALES AND MARKETING AIDS -

COLOR PHOTOBOARDS -

CAMPAIGN '76

MEDIA CONMMUNICATIONS
1828 L STR N W

WASH D C 20036

GEORGE KARALEKAS

MONITORING -
COLOR KINESCOPES -
PROGRAM MONITORING -

PHOTOBOARDS -

STATION LOGGING -

SURVEYS
COLOR VIDEO-TAPES -

TRANSCRIPTS -
SCRIPTBOARDS
VIDEO CASSETTES

16425

PLEASE SHOW INVOICE
NUMBER WHEN REMITTING

INVOICE DATE

MARCH 15,1

976 |

CUSTOMER P.O. NO

miTRT

TERMS: NET 10 DAYS

[ SERVICE AMOUNT
T U LA
REAGAN RQ ROCKFORD
CARTER Z MIAMI
WALLACE H CHICAGO ( B/W)
WALLACE SL ST LOUIS
JACKSON A MIAMI
5 ab 40,00 200,00
CASSETTE 2150 E
221+50
ax | NONE
MSRG TO D SIBLEY EAST 86 STR 6.00
TOTAL == 227°5<

OFFICES » NEW YORK ® WASHINGTON D.C. ® DETROIT ® CHICAGO ® LOS ANGELES ® AND OTHER PRINCIPAL CI
MATERIAL SUPPLIED BY RADIO TV REPORTS, INC. MAY BE USED FOR FILE AND REFERENCE PURPOSES ONLY. IT MAY NOT BE REPRODUCED, SOLD OR PUBLICLY DEM!

PLEASE PAY FROM THIS INVOICE - NO STATEMENT TO FOLLO

Q
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RADIO TV R..

4] EAST 42np STREET, NEW YORKAN. Y. wo.
TEL. (212) 697-5100 TWX 710-581-5002

CAMPAIGN ' 76
{EDIA COMMUNICATIONS
1828 L STR N W

SALES Arve ..
COLOR PHOluLbL. ..

NO.

PLEASE SHOW INVOICE
NUMBER WHEN REMITTING

o W LCT SR
o
Blga

|U|Uv

VVASH D C 20036 MA_RCH 1%\!\,/%1.C9E%ll\g CUSTOMER P.O. NO.
. George KARALEKAS
TERMS: NET 10 DAYS
SERVICE AMQUNT
TRANSCRIPT - REAGAN RQ 762010 15.00
16 VTC AS FOLLOWS:
REAGAN ST LOUIS SL 762134
REAGAN ST 1LOUIS SL 762133
CARTER MIAMI Z 762466
WALLACE QUAD CITIES RQ 762394
CHI H REXRRX 762398
CHI H 762401
6 AT 40,00 240,00
VIC \,&Q- — 1.50
i~ \‘/)/ ¥ " ‘j>
a LB )W/ %%@'é«
L - 2 \@‘&% 276450
g Al 3N
5 22 Phantin we | nonz
Mtae s 0 :Zmb E GARMO IN NEW YORK 4,00
ks W 9% 7 | 280.50

MATERIAL SUPPLIED BY RADIO TV REPCRTS, INC. MAY BE USED FOR FILE AND REFERENCE PURPOSES ONLY. IT MAY NOT BE REPRODUCED, SOLD OR RJBLICLY DEMONSTRATED OR EXHIBITED

OFFICES » NEW YORK ® WASHINGTON D.C. ® DETROIT  CHICAGO * LOS ANGELES * AND omERVINCIPAL

FLEASE PAY FROM Ti

HS INVOICE - NO STATEME LT

CITIES



-
e~ -
-

R T ar e W
IR Suizo57
o T

RN S S 2 o e . T
¥ A N it R Ry s A
iy e A o e ot g Ao e -
' ) MWL-% Wxﬁxﬁf" 1 4 "‘ 4‘, ; m‘ O e o 4 Yot it it R e
oy o W Wit N
o N BN BRI D mﬂﬁ"'ﬁ& i
LA h el e e M

”

i

. RADIO TV REPORTS. N 8

-t r
e, i Gt ” T
gl VA AR R e
oo N ;
f e — e —— “—‘\—J—M-‘ ————— W R T e
STATION LOGGING - SURVEYS \r
COLOR VIDEO-TAPES - \ :

RK, N. Y. 10017 ) i
VOARDS - SCRlPTBOARDS )i

41' EAST 421D STREET, NEW YORK,
TWX 710-581-5002 RS
VIDEO CASSETTES

TEL. (212) 697-5100
) y
g o mm MU

PLEASE SHOW INVOICE E.
NUMBER WHEN REMITTING [

’Jj a i 5 .
i CAMPAIGN *76 i ST b
MgDéA COMMUNICATIONS 58050~ *F OATE CUSTOMER P.O. NO b
h ¢ 2 L STR N W ‘“"‘“ s ATE M ‘.,\v
WwASH D C 036 0600 ® 3’_ r:?
K
v GeOrge—}iAiA’/LEm/ AR 5 TERMS: NET 10 DAYS .
e % L2
" g 761823
761757
761832
761792
761744
ik CASSETTE
> )
\
l‘ '
e oS
- 4 MSGR TO DE GARMO IN NEW YORK e

S P NEW YORK ® WASHINGTON D.C. ® DETROIT * CHICAGO * LOS ANGELES * AND OTHER PR|NC’IP/}{§ TIES
FERENCE PURPOSES ONLY I MAY NOT BE REPRODUCED: SOLD OR PUBHIGRY -DEMOFSE y

C. MAY BE USED FOR FILE AND RE
NVOICE - NO STATEMENT TO

S e OFFICE
MATERIAL SUPPLIED BY RADIO TV REPORTS, |

\
PLEASE PAY FROM THIS |






