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President Ford Committee 
1828 L STREET, N.W., SUITE 250, WASHINGTON, D.C. 20036 (202) 457-6400 

January 9, 1976 

MEMORANDUM FDR: 

FROM: 

SUBJECT: IVE :MEDIA 

Ronald Reagan and George Wallace are. reported to be requesting "avails" 
in spot television in Florida. 

As you know-, this means they are contemplating television advertising. 

As yet, nothing is reported in New Hampshire. 

We'll keep you advised regarding developments. 

The President Ford Committee, Howard H. Callaway, Chairman. David Packard, National Finance Chairman, Robert C. Moot, Treasurer . A copy of 
our Report is filed with the Federal Election Commission and is available for purchase from the Federal Election Commission, Washington, D.C. 20463. 
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de Garmo Inc. 

Geo rge S Karalekas-Sen ior Vice Presid ent 

January 15, 1976 

Mr. Bruce Wagner 
Campaign 1 76 Media Communications, Inc. 
1828 L Street, N.W. - Room 1002 
Washington, D.C. 20036 

Dear Bruce: 

In preparation for the forthcoming Primaries, I need some legal counsel 
on a few subjects as I do not have a complete set of all of the Campaign 
Spending Laws. 

For both the Primaries and General Election periods, we need clarification 
on: 

1. Is there a ceiling on how much can be spent in 
traditional media (radio, 'IV, newspapers, outdoor) 
in individual states. If so, how is it determined 
(so much per eligible voter, as before? ) 

2. Are there any restrictions as to how much can be 
spent in any individual medium? 

3. Do we have to provide the media with any kind of 
certifications? 

4. What are the procedures for filing with the GAO? 

Additionally, we will need a letter from the President authorizing SFM Media 
Service Corporation at the signed request of Campaign 1 76 Media Communications, 
Inc. to act as buying agents for the Primaries and General Election. Stations 
reques t this so that they do not get harassed with unauthorized local groups 
trying to place time on behalf of the President. You can check the old November 
Group files for copies of the form used in 1972. 

Your immediate response to all of the above issues will be greatly appreciated. 

Tice President 
GSK/h f 

de Garmo Inc. Advertising 605 Ttrnt1 Avenu e. Ne~-. Ycrk 10016 . Te: 986-2122 
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GEORGE S. KARAtEK~ 
January 15, 1976 

MEMORANDUM FOR: BRUCE S. WAGNER 

FROM: GEORGE KARALEKAS~ 

SUBJECT: REAGAN'S RADIO SCHEDULE IN BOSTON 

We have picked up information concerning the radio time that Ronald 
Reagan is expected to purchase in Boston. 

It will be effective beginning Tuesday, January 20th, and extend over a five 
week period to February 24th, (primary day in New Hampshire). 

It appears they will "specturm buy" (a strategy which reaches a broad 
audience via different kinds of programing) with 60 second spots. Weeks 
1 and 2 will consist of 75 spots per week and weeks 3,4 and 5 will 
double, using 150 spots per week. 

Also, the Reagan~group is considering ordering "avails" in television, 
which means they may go into television. 

We'll keep you posted. 

c.c. Peter Dailey 

The I'resident Ford Commillee, Howard fl . Callmn, .,·, Chairman , Roher/ A1oshacher. Nationa l Finance Chain11f111, Robert C. Moot. Trea.H1rer. A cop)' of our 
Report fa filed with the F ederal Election Co111mis.r;io11 and is a,·ai/ah/e for purchar;e f rom the Federal Election Co mm ission, Washington, D.C. 20463 . 
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V. 0. ADOUHCElh 

1/23/76 

Campaign76 
Media Communications, Inc. 

1828 L STREET, N.W., WASHINGTON, O.C. 20006 (202) 833-8950 

USEMPLOnmtlT f 1 
(:60 ll&dio) 

Governor a.as••• tt•• well known f.a tbh eouutry 
t~t •• unnplo,-nt goea up ... (Fade uader) 

An f.-,ortant part of Ronald B.eagaa'• capatgn ie 
the Clt:laena• PTeH Cenference which gtv•• the 
JMlople a cb.a11Ce to ••k the que•tt.oaa ..• 

Do yov have an.1 plau for full emplo,...at tn tbh 
couatry't 

Yea, there •hould be a plaa, and l tblak th•r• should 
be ..aaure, to help tho•• who bear •• utafai:r burde11. 
of the r•c•••ion by beieg tavoluntal'ily unemployed. 

lut I think the loag raage aolutloa le an ead to tbe 
40 year, of the MW philosophy of ecoa911£ca that ha• 
told us we ca• our way to pro,perity •d that 
• deficit doe,o't hurt ue. 

ne loag rpge ••--r to the uiaemplo,-at and rece,alon 
that beaet ua la to end deflctt epeadlag ud b•lance 
the budget. 

Th1a f.t the eingle cauea of taflatlou ... a11d tnflatlo11 
le the cauae of the r•c•••lou. 

App1au•• 

Reagan. ue•u prov-id• the atro111, new leadenhtp 
America needa. 

I ) ! 

Peter H. Dailey, Chairman & Chief Executive Officer; Bruce S. Wagner, Executive Vice President; Robert C. Moot, Treasurer; Robert P. Visser, Secretary 
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1/23/76 

Campaign'76 
Media Communications, Inc. 

1828 L STREET, N.W., WASHINGTON, D.C. 20006 (202) 833-8950 

GOV!IU1Mllff 
( :60 Radio) 

leceAtly, Ronald ae•s•• gave• g~oup of c1tlaene ia 
Conway his vf.ewa on the roll of government,. 

PoU.tlelaua tu W'a•hington are dow ta catching Oil to 
aoaetblng that people aut f.11 th• etatea feel every 
day. Tttat'e • reawakeuiag of the Arneri·can tplrlt of 
b1depecde11c• ad ••lf i-el1aace. 

I think the people of this country t&day wtant more 
than •nythlng for government to get off their baoke 
and out of th&it pockets • 

.Applause 

And l thillk they waat goverameut closer at bUd, not 
far a-.y in the handa of• ••lf aaotated elite tn tbe 
aatlan'• c•pitol. 

SOiie job• 011ly the Federal aovenameat caa clo. llatloaal 
Defens•, for example, ia one of them. Stat d'Ot'ae.Stic. 
progirams ehould be sn4aaged •t the local level whel!'e we 
can do the job ••t efficiently. 

The c l•e•17 die program te to the people who pey for it, 
the more tl>Ay wf.11 t«tke all active lutereet in it. 

Our need 11 for a govemmeot that b confident not of 
wh•t U: ca do for the people. but of vlMlt the people oaa 
do for tbemeelvea. 

Applau,• 

aeagaa. He'll provide the etrcmg, MW lqd•r1btp 
.-.-,tea need•. 

Peter H. Dailey, Chairman & Chief Executive Officer; Bruce S. Wagner, Executive Vice President; Robert C. Moot, Treasurer; Robert P. Visser, Secretary 
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y.o. ADOURCEI.: 

SPX: -

1/23/76 

Campaign'76 
Media Communications, Inc. 

1828 L STREET, N.W., WASHINGTON, D.C. 20036 (202) 833-8950 

DPUTIOH 
(:69 ltadto) 

Today, goy•rmenta, f•deral, etate aacl loeal, are 
taking mor• thp 44e, out of we,:y dollar Mrud by 
the people of thie cOU11tt'J, aod Waabtngtoa b a•ttlng 
the l1en'• ahare. 

llo utto11 ta btatory ha• net" t11poeed eucb a burde11 
on tu peo,le aod loaa aunf.ved, but even thi.e ... (Pa~ undet) 

loaald aeagaa discu•••• one of oui: moat aertoua 
pr:oblae at•• upatate Citbeut Pr••• Coaferenca ••. 

Waentqtoa'a refusal to o,-rate its affair••• you ud 
I have to operate aktag lllCON aad outgo •tch. 
cau••• Che run•away inflation tut we'•• known for 
th••• la1t ••v•ral yura ... which te the c:-rueleat ta 
of ail. 

It l'ob• you of your savings. 

It •u• • moeary of the atable,•ftnd income that bu 
been prord.eed to ,:eUr•d citt•eu. 

It b time fer the federal govenamnt to adopt a 
for balancing the budget eo that the people 

lmow that the dollar nut moai::h vf.U, buy •• muc:h ae 
it dtci last IIOl\tb and the Muth• befol'e .. 

Appl•u•• 

Reagaa. lle1 U fl:'09lde t.he •trona, new leaderehtp 
Aaerlca uede. 

Peter H. Dailey, Chairman & Chief Executive Officer; Bruce S. Wagner, Executive Vice President; Robert C. Moot, Treasurer; Robert P. Visser, Secretary 
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1/23/76 

Campaign76 
Media Communications, Inc. 

1828 L STREET, N.W., WASHINGTON , D.C. 20006 (202) 833-8950 

SOCIAL SECU'llffl 
(:60 Radto) 

At a t:"ecent Citiaei,a• P~•as Conferen.¢:e,, Ronald lleagaa 
talked about• problem of concern to retlr• pe-reona. 

l know that •OW.. of you he1:e today paf.d•tn for 110ntha 
and ye&re lnto the Social Seevdty hograo,, ln the 
belief tt4t you'd have a monthly benefit cheek as long 
•• you U.ft. 
Bow even W••htogton le ac:antcttng that there••• grut 
lmbatuce 11:l Soclal Se¢\fi:'ity. 

t1:• fl been as eadl y hucl1e(! && au. tl1eit- other JaOttey 
affe:h:e,, but any refoni f.'tust qve as hs ftrst priority 
the GU&r.•ntee tbat those who wst depend on Soc1al 
Secrud.t:, for their livelihNd vi.11 c011tlnue to receive 
~heir wmthly check Ud tb41t thel~ beMftte Will raot 
decU.ne tn purchadas power but wUl keep pac• vtth 
inflation. 

It i• tii» fo~ the Fe ·eral Government to adopt a 
acbedute for balaractng the budg•t •o tbat tht peopl• 
oa • ftud r-etlresrJent t,0<:o•· knw that the dollar 
oat wonth wlU buy u much •• Ul dld 1a•t month n d 
the ·:aonths before. 

Reagan. He'll provtcte tlut etroas • ....,. leadtreh1p 
Atriertcz& ••d•. 

Peter II. Dailey, Chairman & Chief Executive Officer; Bruce s. Wagner , Executive Vice President; Robert C. Moot, Treasurer; Robert P. Visser, Secretary 
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1/23/16 

Campaign'76 
Media Communications, Inc. 

1828 L STREET, N.W., WASHINGTON, D.C. 20006 (202) 833-8950 

TAUS 
(;6011.&dlo) 

lt ha,,.u•d et oae of Ronald aeas•n'• ctt1•na1 

h'••• Confereacea. 

A aaall boy atood up •ad .•• (F•d• uudeT) 

11 
• from uo«aater • lfev Hulp.ahlTe. l thlllk the 

thee ahould be lower be"u•• I don't think all 
that ••Y goe• to good uae. 

Applause 

You've j ust got your auwl' rf.allt th•"•• sowa, and 
l teU you, t vtah you were old ellO\lgh to go to 
Congreaa because you•r• talking •n••• 

You~,. ™1'• ia too gr.at• percent•&• of tlle 
people•• um111g1 belng takaa by sov•l'QMnts at all 
levels ta tbts country. 

But I bellev• that lt 1• tl• fo~ • atudy lQ tbl1 
couat:ty that wuld ••t • U.mt.t oa the percentage of the 
peopt••• eandqa that can~ taken by goveflUMat 
wlthout the people'• conaeut. 

that only ta tt• of ••rae•c• WCNld they vote au 
lncru•• in tt. 

Appl•u•• 

a••s•• 1a•u provide th• 1tr•s, aew lead•Tahtp 
Amerlea oeeda.. 

Paid for by Clttaen, Por hagen .. 

Peter H . Dailey, Chairman & Chief Executive Officer; Bruce S. Wagner, Executive Vice President; Robert C. Moot, Treasurer; Robert P. Visser, Secretary 
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V. Q . . MIROUNCER: 

1/2'J/76 

Campaign'76 
Media Communications, Inc. 

1828 L STREET, N.W. , WASHINGTON, D.C. 20006 (202) 833-8950 

Ult!MPU>TMSlft' # 2 
(:60 bdio) 

Her•'• anc;eber qu .. tioa for lould aeaga• ••ked the 
other day at• Clttaeo's Pl'••• Coofel'eace. 

ror qutte •-- tl•• 81 of the labor force ha• been 
vlthout work. The pn1eut adtdatatratlon i• apparently 
11l•taen ta iu belief th•t th4l economy cau correct 
tteelf. 

If elected Preatdeat, lfbat atepe wvlcl you take to cut 
~ck the per,iateat 81. ..,.__,10,-ut? 

Tbe private ••ctor le the eourc• of jobe u~ I believe 
that fat xeore could be done t f the Federal Govenl!Mat 
would explore the poealbUlU•• while v.•re ftghtiog 
recutteo, •• wll •• toflatf.Oft, of were tu f.ocendv•• 
could k \tffd to per••d• taduatry to put on •r• people. 

lut th• only anewer of auy duration to u.u•plo,aent, to 
reee11lon1 of the Jdud we're going la, l• going to be 
the e1latut1oa of taflattoa. 

Applause 

tteagu. Be' U provide the strong, Mw leaderehlp 
AMrlca a..d1. 

Peter H. Dailey, Chairman & Chief Executive Officer; Bruce S. Wagner, Executive Vice President; Robert C. Moot, Treasurer; Robert P. Visser, Secretary 
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1/23/76 

Campaign'76 
Media Communications, Inc. 

1828 L STREET, N.W., WASHINGTON, D.C. 20006 (202) 833-8950 

FOll!lGI AID 
(:60 bdlo) 

aoaald bagaA was uud thll qo••tlo1a at• Citlaeu' 
h•H Coaf•w•nc.e h• held t•cntly 1a Whitefield. 
(lade Ulldet) 

Co¥erno1'. wtve beea apendtug a lot of our •aey: bUU.oaa 
•nd btlli~ of dollar• ev•rr year oa aid te foreiga 
oountr1••• t•d Uu to 1raov. what are :,our vleva 
011 thh? 

I thlak tQt wltb ®t foretga aid we•,re been very 
foo1tah. We're a grNt and a seoeroua c•uatry and 
•'•• dorui •-- p-retty woodei-ful things that w'r• 
not getting 4redt1: f.-r. 

! think that if ouT foretga •td over the 1aat few 
decade$ had been dedicated mo~e to expoYttng Al!ericaa 
kt10W•bov1 and telUni thh 'how t:o aolva .-. of their 
(.ftffl pt'oblems • ins tud of making them dep.-adeat ou u, .•.• 

tt•• like feediag • deer up in the woods. tf you feed 
hf.11 long tmougn he' 11 never be i1l>le to t•te c:•r• of 
hilDSelf again, •ntl that' e whAt w.••• done to a awful 
lot of people io the world. 

And I think we need,.,_ mote coanoit ••n•• tn the 
applf.cattoo of fne1g• •td. 

lQga. He'll pt:O.ide tn• Stl'Oag. MW l•ad•r•hlt 
AMl/'tea 

Peter H. Dailey, Chairman & Chief Executive Officer; Bruce S. Wagner, Executive Vice President; Robert C. Moot, Treasurer; Robert P. Visser, Secretary 
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1/23/76 

Campaign'76 
Media Communications, Inc. 

1828 L STREET, N.W., WASHINGTON, D.C. 20006 (202) 833-8950 

t>lHUSE 
(:60 Radio) 

b taportut pert of an.td lugu•a campaip ar• 
th• Clctana' Pr••• COnferellCea which give the 
people • chance to uk the •••tf.ou. 

Aa President, how would you: deal with th• COngreH1ona1 , 
beaocrat• who are calliag for et111 f~rther cut•bacb 
ia Def•-u• apeadtng? 

wen, here a341ia h where l bell••• • Praddnt rauet 
tau ht• ca•• to the people. And, the people llluet 
be told. the fact:e. I thlak the people wUt uot •ke 
• mtetake tf they ii.ve the facte. 

Today there' • coafualcm.. lloM of u• el'• (lulte •vr• 
what the attuatton ta. We 1-ar a011eone ••1tag. 
"Oh,. they're Ju•t ••ytQg t•t to get thel1' budget 
up" aAd ........ ,. SOMtbtng •l••· 
lut the ou thl.ng w muet au-re oft, the Ullited 
State• must naver be aecond to uyon. •1- 1a the 
Wl'ld ia •tU,tary power. 

,,,1 ..... 
lut the fljrpo•• of _.pou t• •t to go to wr. The 
P=PO•• of wea,cm• 1, to coavl•c• the othe~ fella that 
he bett•r not ao to war. 

Applau•• 

R•gan. He'll PTOVlde the atroeg, aav lNdereblp 
America .,.de. 

Paid for by Cltlnna For lea~. 

Peter H. Dailey, Chairman & Chief Executive Officer; Bruce S . Wagner , Executive Vice President; Robert C. Moot, Treasurer; Robert P. Visser, Secretary 
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1/23/76 

Campaign'76 
Media Communications, Inc. 

1828 L STREET, N.W., WASHINGTON, D.C. 20006 (202) 833~950 

GUM CONTROL 
(;60 bdlo) 

Sf.nee Kw Hampshtn is• iiUpporttng at•t• what 
about your ga COQtrol? 

t • •i•lut th• kill-d of gun control th.et 11 beta• 
talked tu thei C:onsr••• of th• Ull:lted State,. 

t eee tc •• only somtlthtug that would take tt difflcu1t 
for 11n hoaett cttt.••• to owa • gun, but would dO uthf.ag 
at ell to iapede tb• cr1m.ael ia h'8 s•tUng • guu. 

l tld.-1l the t,,. of lave that w h•d to c.u fomta 
that• i.u$tituted while I was Gov•Toor, •nd ou 
tlult • l'ecoaaead.-4 that now ha• b•a ,..,ed, coati-ol 
the crtwtul lu t"- uee of the gun. 

Atld to do tb.ta. • ,-aa•d a 1• that &1lJOM camrtct•d 
of a od• :l f h• had • gun to bis ,oa1aaato11 when 
h• COQnit.ted th• Cl'Ule, what.Ht h• u1ed it or •t. 
you cen ad4 fiv• ft fteen 1•r• to hie ••nteoc•. 

t think thb i• the proper •nroach, butt don't 
thtnk you•n goina to ••rv• •111 good pur,o•• at all 
ba dtsarn1it1t the honeit citt.,eu aiad lnviag ·tt&Aa other 
ones armed.. 

Ap;lau1e 

Reagaa. 11•'11 provide the 1trRg• •• l•d•r•h1f 
Arotd.~• aeeda. 

Peter H. Dailey, Chairman & Chief Executive Of/icer; Bruce S. Wagner, Executive Vice President; Robert C. Moot, Treasurer; Robert P. Visser, Secretary 
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Campaign'76 
Media Communications, Inc. 

1828 L STREET, N.W., WASHINGTON, D.C. 20036 (202) 833-6950 

RUCL8Al POWll 
(;60 bdio) 

Mr~ l.••i••• f.a Ugbt of tbtt recent upsurge of 
iate1;eat la the ••rgy pro,-ab for thl.e country .•. 
(hde under) 

AU ot1h.' o~r •t•t•, Rould lteagan h•• beea auwertag 
youi- cauesttou Uk.e, tbb oae .... 

I'd ltM to know hn you feet 1tl>Out auct .. r ,-er. 

l .tbi.Gk tc off•r• u1 th• gr.ate.at o,t,oi-twtty to 
••tour eaeray shortage aad to get out fr0i» uoder 
the mnopollttic etllltrot of th• OPIC utlou. 

AJplaue• 

lut vlth regard to th• ••fety 1-ctor. tb• tnth ta 
thee dangu of• auol•&-l' fatality in a uucleu power 
pl•nt te •bout ne ia 75 llillion. 

th• one ~c1'1ent 1avol'\til\g • aucl-r ,over plaot for 
the •urrwoliq &r•• is o-.. ia S bU U.oa. 

I thluk the c&H tuls t••• wad.4i for the aafety of 
nuclear power ptnts. and t thiQ we •b1olutely 
b&v• to h4lv• them if we'~• going to have clean air 
and l f n' re g.oiag to have to &dd th• energy thle 
country need,. 

a..gau. Ue1 11 provf.G• th• strong, new 1 .. d•~•hf.p 
Aalrt.cc ••41. 

: f O I( o ·.:\ 
<-:.\ 
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:,, • ... 
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Peter H. Dailey, Chairman & Chief Executive Officer; Bruce S. Wagner, Executive Vice President; Robert C. Moot, Treasurer; Robert P. Visser, Secretary 
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to 

from 

date 

subject 

Sams memo 
George Karalekas 

Luis Diaz-Albertini 

January 30, 1976 
I 

"Ronald Reagan Spanish ,Campaign 11 
-

J ) 

Florida 

Enclosed please find Replica magazine and the English 
translation of the Ronald Reagan ad. 

Replica magazine has the greatest circulation of any 
other weekly magazine in Miami. It's total circula-
tion is 50,000. 

Ronald Reagan had two ads scheduled in Replica on 
January 21st and the 28th. Cost per insertion is $325. 
therefore the total expenditure is $650. 

We have spoken with Mr. Jose Guerra who is our general 
manager in our Miami office. The following is the media 
activity he has reported to us in the market. 

WCMQ AM 
WCMQ FM 
WQBA AM 
WOCN AM 
WRHC AM 
WLTV-CHANNEL 23 
REPLICA NEWSPAPER 
DIARIO DE LAS AMERICAS 
(NEWSPAPER) 
PATRIA NEWSPAPER 

One announcement on 1/24/76 
No activity 

II 

II 

II 

II 

No insertion scheduled 
As yet we have no information. 

Two· ads were scheduled on 
January 16th and the 23rd. 

Mr. Paul Bethel is in charge of the Ronald Reagan Campaign 
in Miami. He is an American citizen who has spent many 
years living in Cuba. He is well known and liked in the 
Cuban community. He's also a personal friend of mine. 

LDA/pm 

Encl. 

RECEIVED 

'JAN 3 0 1976 

GEORGE S. 1(ARALEKAS 

Spanish Advertising & Marketing Services Inc 
A Division of deGarmo Inc. , 605 Th ird Avenue. New York 10016. Tel 682-5500. 



Sams copy 
Client ___________ ~----

Job No. _______________ _ 

Media _______________ _ 

Size ________________ _ 

Closing _______________ _ 

Authorized signature __________ _ 

ENGLISH TRANSLATION OF 
REAGAN'S AD. - JANUARY 21, 197 6 
1/2 pg. ad Replica magazine (Miami edition) 

THE UNITED STATES NEEDS A LEADER. 

THE LEADER IS RONALD REAGAN. 

CUBAi.~! 
LATIN! 

If you're an American citizen, register as 
a republican before January 24th. 

Vote for Reagan in the }[arch 9th, elections. 

Addresses for where to register, 
date and time: 

Political announcement is payed by the Pro-Reagan 
committee. Chairman, L.E. Tommy Thomas; Treasury 
Vincent Perry. 

Spanish Advettising & Marxeling Services Inc. 
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7 Dias en Miomi----ES-.. -.• -D-O_S __ .U_N_ID_O ___ S-----. 
La "conexion" 164 

soci.al eu la politico de Miami NECESITA UN LIDER. 
La comunidad cubana, aparentemente sin saberlo siquiera, 

afirma The Miami Herald, tiene unos n\levos autotitulados 
"lideres" que planean controlar posiciones burocraticas y votos 
por medio de influencia politica. El lider de esa nueva facci6n, 
seg(m el Herald , es nada menos_ que Ricardo Nuilez Garcia, el 
flamante director de! Programa de Refugiados. Los otros 
miembros de! grupo Nuilez, seg(m el Herald, son Rodolfo 
Nodal-Tarafa, un abogado; Jose Manuel Casanova, un banquero 
conocido por sus actividades en favor de! Partido Republicano; 
Mario Vizcaino, jefe de una organizaci6n Hamada El Consejo 
Cubano de Planificaci6n Nacional, quien ademas es profesor de 
Religi6n y Filosofia en la FIU. 

El Herald apunta significativamente que a los autotitulados 
"lideres" no los unen ni su capacidad administrativa, ni la lucha 
por una Cuba democratica, ni un historial de actividades 
comunitarias, ni una labor dura como trabajadores o empresarios. 
Tampoco estos "lideres" tienen contacto alguno con medio mi116n 
de latinos en el Condado Dade. El denominador com(m de ese 
grupo, seg6n el Herald, son sus "fuertes conexiones politicac '.!!! la 
Cuba de antes de Castro", las que proyectan utilizar para sus 
planes politicos en este pals. 

Entre los rasgos comunes de! Grupo Nunez, apunta el Herald, 
estan su opulencia y la controversia que rodea sus actividades. El 
Sr. Nunez tuvo "negocios controversiales", dijo el diario de Miami, 
en su difunta compania Gramco de Nassau y la compania de 
construcci6n local envuelta en litigaciones. A pesar de eso, 
continu6 el Herald, lo que " prevaleci6" para que el Sr. Nui'lez 
consiguiera su nombramiento, fueron el "status social de su . 
familia en la vieja Cuba y sus conexiones politicas". 

(Aunque los miembros de! Grupo N6nez tienen conexiones 
po!Hicas y sociales en Washington y Miami, son unos "electricos" 
en esta area. El Sr. Nunez vivi6 muchos anos en Washington, 
Nassau y Europa. El Sr. Nodal-Tarafa lleg6 a Miami hace pocos 
anos y nose sabe mucho sobre sus actividades despues de 1961. El 
Sr. Casanova era hasta la llegada al poder de! Presidente Nixon µn 
modesto "broker" de la bolsa). 

Pero todos ellos, seg6n el Herald, tienen aspiraciones pcliticas, y 
las quieren lograr de forma que mas bien parece la politiquerla de 

' antaflo con su venta y compra de votos, "botellas" y negocios 
sucios, que la_ polltica en un pals democratico en 1976. El Sr. 
Nodal-Tarafa lo expres6 sin ambajes al Miami Herald: "La gente 
esta cada vez mas convencida de que la forma de ser efectivo es 
hacer juego politico aqui". El Sr. Nodal-Tarafa fue a6n mas lejos, 
seg6n el Herald. Ya es auto-proclamado candidato a la alcaldia de 
Miami; aunque todavia ni siquiera es ciudadano norteamericano. 
Segun el Herald, el Sr. Nodal-Tarafa juega muy bien a la polltica 
como residente. "Ya tiene conexiones con los Republicanos y con 
los lideres Dem6cratas", dijo el Herald, a cuyo periodista declar6 
que se registraria al partido que "mejor trabajo ha!1il " ; lease el que 
gane las elecciones en Noviembre de 1976. • 

El Sr. Casanova, dijo el Herald, es "visitante frecuente a la Casa 
'" Blanca", y su tarea principal consiste en conseguir votos para el 

Presidente Ford y el Partido Republicano. Con este fin , apunta el 
diario, el quiere apresurar el proceso de naturalizaci6n de los 
cubanos en Miami. Pero esto, coment6 el diario, podria llegar...,..---..1 
un esfuerzo contraproducente ya que el registro de los cu oJ 91 
Partido Dem6crata es mayor ahora que al Partido Re 

El Miami Herald, despues de describir los pasos 
grupito de autotitulados lideres para organizar en Mia eel "juego 
politico", cita la opini6n de Juan Clark, un profes -'Ille es 
veterano de Playa Gir6n: "Nosotros siempre hemos teni qui a 
alguien que aspira a un p u esto politico electivo, pero lqu 
que ellos han hecho para el pueblo? ... " 

ESE LIDER ES 
RONALD REAGAN.··~-

iCUBANO! 
iLATINO! 

Si.eres ciudadano americano, inscribete republicano • 
antes del 24 de Enero. 

Vota por Reagan en las elecciones del 9 de Marzo,. 

Lugares de inscripcion, fechas y horarios: 
Enerq 8-9, 13-16, 20-23 de 5:00 a 9:.00.PM. 

Enero 17 de 1 :00 a 9:00 PM. 
Enero 24 de 10:00 AM a 9:00 PM. 

I • 

•J. M. Fields, Air Park Plaza 
•Futurama, 1507 S.W. 8th Street 

•Publix Supermarket, Westchester Mall 
•Westchester Mall (dentro del Mall) 

•Westland Mall de Hialeah (dentro) hasta 9:00 PM 
Enero 10, 13, 22, y hasta 5 PM el 24 de Enero 

Y, ademas ..... . 
•Courthouse Lobby, Downtown, 73 W. Flagler . 
•Metro Justice Building, 1351 N.W. 12 Street . 

•Camara de Comercio Latina, 601 N.W. 22 Avenue 
Citizens' Information Centers: 

•1865 N.E. 183 Street 
G1 •10710 S.W. 211 Street 

•Westchester Mall (trailer), 8581 S.W. 24 Street 
"to-

Anuncio Politico Pagado Por el Comite Pro-Reagan. 
Chairman, L. E. Tommy Thomas; Tesorero, Vincent Perry. 

Re pl ica/ 23 
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REAGAN'S SPANISH ORGANIZERS 

REAGAN IN FLORIDA 

Manolo Cassanova - President of Flagship Banks - son of famous 
Cuban senator who is very influential. 

REAGAN IN CALIFORNIA 

Tilso Del Junie - Important Cuban doctor - setting up activity 
in California. 

1/30/76 



• • 51551: 
''la emperatriz'' , se caso con 

su secretario 
1,habra cambios en 
china por la muerte 

de chou en lai? 
iacqueline 

esperando el ano 
con el millonario 

de tiff any' s 
habla la hiia 

de mussolini: 
como mi padre 

m~to a mi esposo 
los huecos negros: 

: ;.transitaran por ahi 
los extraterrestres? 
-tenga una pelea con 
~., · · -· su pareia y salve 

su matrimonio 

Edici6n de Miami 
Precio: 60c 

Exterior 7 Sc 

Ano 7, No. 277 



MEMORANDUM FOR: 
FROM: 

SUBJECT : 

DAWN SIBLEY 
BRUCE WAGNER 

February 6, 1976 

REAGAN MEDIA SPENDING 

As soon as possible, we need a firm fix on Reagan's spending 
in New Hampshire, Maine and Florida. 

This data is particularly important as we move towards execution 
of our recommended media plans. 

Thanks very much. 

c.c, Peter Dailey 
"'George Karalekas 



MEMORAfIDUM FOR: 

FROM: 

SUBJECT: 

February 6. 1976 

BO CALLAWAY 
BRUCE WAGNER 

ELORIDA MEDIA 

It has been reported that Jimmy Carter will spend as much 
as $270,000 in Florida radio, television and newspaper during 
February. 

c.c. Peter Dailey 
"-...J George Karalekas 

Dawn Sibley 
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Campaign76 
Media Communications, Inc. 

1828 L STREET, N.W., WASHINGTON, D.C. 20006 (202) 833-8950 

February 6, 1976 

MEMORANDUM FOR: DAWN SIBLEY 

FROM: BRUCE WAGNE 

SUBJECT REAGAN MEDIA SPENDING 

As soon as possible, we need a firm fix on Reagan's spending 
in New Hampshire, Maine and Florida. 

This data is particularly important as we move towards execution 
of our recommended media plans. 

Thanks very much. 

c.c. Peter Dailey 
George Karalekas 

Peter H. Dailey, Chairman & Chief Executive Officer; Bruce S. Wagner, Executive Vice President; Robert C. Moot , Treasurer; Robert P. Visser, Secretary 
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REAGAN 

ADI 

MIAl\fi 

TAl.'11J?A 

CA:.'11J?AIG;J ' 76 

CDMPETITIVE REPORI': as of 2/13/76 

FIDRIDA PRL'VJARY 

TELEV'.I:SIQ.'1 ACTIVITY 

DETAILS 

2/3-3/7 5 weeks 
Wl'VJ 1,224 GRPs $ 40,000 
WCIX 244 " 9,605 
WPLG not available 
WCKT not available 

3/9/76 

ESTIMATED 
GRPS 

fran station shares, assuming similar 
heavy advertising pattern, we estimate: 

WPLG 700 GRPs, $ 23 ,000 
WCKT 1,000 GRPs, 30 ,000 

ESTIMATED 
EXPENDITURES 

prd:>able total: 3,200 GRPs $102,600. 

2/3-3/7 
W1CY 
WFLA 
WIOG 
wrvr 

175 GRPs, 5-min program buys $6,700 
6,175* 

not available 
not available 

* maximum $ station will sell. 

ORLA.NOO--DAY'IONA BEACH 2/3 - 3/8 750 GRPs $ 30,500. 

JACKSONVILLE 

PA.NAJ\1A CITY 

WSWB not purchased 
WDBO 300 GRPs, $11,695 
WESH* 300 (est) 12,000 est. 
WFI'V 150 (est) 6,765 

* schedule sarre mix as WDBO. no units given. 

2/2 - 3/7 1,200 GRPs $ 13, 700 
WJKS* 500 GRPs $ 5,100 
WJXT 400 GRPs 4,592** 
WJ:LV 300 GRPs 3,998 

* Reagan ordering weekly as campaign prcx;p::esses. 
$ projected from 1st week of $ 1020. All 30s. 

** Maximum station will sell. Bought 30s, 60f,, all 
dayparts. GRPs estimated on dispersion schedule. 

2/4 - 3/8 
Heavy spot load. 
WIJI'B reports 66 spots, mix of all day parts. 

600-800 GRPs estimated. No particulars 
WJHG has order, details not released. 



- - ------------------

CAMPAIGN '76 

CU'1PEI'ITIVE REPORI' 

REAGAN FLORIDA ( continued) 

TEIEVISION 

MOBILE-PENSACOLA 2/2 - 3/8 
All stations ordered. 

WAIA reports $ 6 ,000 spent. No other details. 
Other stations will not release data. 

estimate $12,000 

RADIO 

All markets, maximum levels of 36 spots weekly, 2/2-3/8 5 weeks. 

Projection: $118,235. 

MARKET # STATIONS MARKET # STATICNS 

Miani 12 Jackscnville 5 
Tampa 7 Pensaoola 4 
West Palm Beach 8 Lakeland 3 
Tallahassee 3 Ft. Myers 2 
Orlando 6 Milbome 3 



CAMPAICN 76 

CU'1PETITIVE REJ?ORI' : as of 2/13/76 

REAG.2\1.~ NE'W HAMPSHIRE PRIMARY 2/24/76 

TELEVISION l'CrIVITY 

ADI 

PORI'IAND, ME. 
(wrvnw ooly 

Poland Springs) 

MANCHESTER, N.H. 
(WMUR only) 

DETAILS 

1/26-2/23 

1/27-2/23 

ESTIMATED 
GRPs 

750 

80 

BC6'ION, MASS 1/27-2/23 1,400 
(mAC, WSBK, WCVB Actuals, WBZ estimated) 

RADIO ACTIVITY 

All radio markets utilized within New Hampshire. _ 

Estimated 
Expenditures 

5,000. 

720. 

76,910. 

$ 82,630. 

Campaign purchased 1/26-2/23, 4 weeks at 36 spots weekly 
per station. 

Competitive dollars estimated at ..... 16,000. 

Markets , nurrber of stations eadl market 
.Mandlester 4 - Keene 
Dover 2 _ Conwey 
Portsmouth 2 Rochester 
Concord 1 Laconia 
Exeter 1 Berlin 
Nashua 2 Lebanon 
Hanover 2 Plymouth 
Li ttletnn 1 Franklin 
Mt. Washington 1 

2 
1 
1 
1 
1 
1 
1 
1 

Total Estimated: REAGAN: $ 98,630. 



ADI 

MIA'-11 

T~lPA 

CAMPAI~ '76 

ffi'1PETITIVE REPORI': as of 2/13/76 

FIDRIDA PRIMARY 

TELEVTSIQ.'1 ACTIVITY 

DETAIIS 

2/3-3/7 5 weeks 
wrvJ 1,224 GRE's $ 40,000 
WCIX 244 " 9,605 
WPLG not available 
WCicr' not available 

3/9/76 

ESTIMATED 
GRPS 

f:ran station shares, assuming similar 
heavy advertising pattern, we estimate: 

WPLG 700 GRPs, $ 23 ,000 
WCKT 1,000 GRE's, 30,000 

ESTIMATED 
EXPENDITURES 

prd:>able total: 3,200 GRPs $102,600. 

2/3-3/7 
WICY 
WFLA 
wroG 
WI'VT 

175 GRPs, 5-min program buys $ 6 , 700 
6 ,175* 

not available 
not available 

* maximum $ station will sell. 

OR.LA!.~00-DAY'IONA BEACH 2/3 - 3/8 750 GRPs $ 30,500. 

JlCKSONVILIB 

WSWB not purdiased 
WDBO 300 GRPs, $ 11,695 
WESH* 300 (est) 12,000 est. 
WFTV 150 (est) 6,765 

* sdiedule sarre mix as WDBO. no units given. 

2/2 - 3/7 1,200 GRPs $13,700 
WJKS* 500 GRE's $ 5,100 
WJXI' 400 GRPs 4,592** 
wrLV 300 GRPs 3,998 

* Reagan ordering weekly as campaign progresses. 
$ projected from 1st week of $ 1020. All 30s. 

** Maximum station will sell. Bought 30s, 60~, all 
dayparts. GRPs estimated on dispersion sdiedule. 

2/4 - 3/8 
Heavy SfX)t load. 
WDI'B reports 66 spots, mix of all day parts. 

600-800 GRPs estimated. No particulars 
WJHG has order, retails not released. 



CAMPAIGN '76 

001PETITIVE REPORT 

FIDRIDA ( continued) 

TELEVISICN 

MOBILE-PENSACOLA 2/2 - 3/8 
All stations ordered. 

WAIA reports $ 6,000 sr:ent. No other details. 
Other stations will not release data. 

estimate $12,000 

RADIO 

All markets, maximum levels of 36 spots weekly, 2/2-3/8 5 weeks. 

Pmjection: $118,235. 

MARKET # STATIONS MARKET # STATICNS 

Miani 12 Jackscnville 5 
Tampa 7 Pensaoola 4 
West Palm Beach 8 Lakeland 3 
Tallahassee 3 Ft. Myers 2 
Orlando 6 Milbome 3 



CA'1PAIGN 1 76 

CTN PETITIVE BROAOCAST ACTIVITY 

REAGA."-J ILLI.J.\JOIS PRIMARY 

So far, the follo.ving has been uncovered: 

CHICAGO 
WBBt"l-TV 
WIS 
WMAQ 
WGN' 
WFLD 

not purchased. Staticn canremed as to why. (CBS. affiliate) 
628 G..~s $ 50,000. 
678 GRPs 84,475. 
will not accept political spots 
not purchased 

total: 1,306 GRPs $134,475. 

GRPS by week: 

R)CKF()RD 
WREX 
WREX 
WCEE 

PF.ORIA 
WEEK 
WMBD 
WRAU 

2/17 2/24 3/2 3/9 
210 356 387 353 1,306 total 

2/10-2/14 $ 640 
2/17-3/14 4,644 
2/17-3/14 2,932 
mix 30's,60's, varying dayparts. GRPs unprojectable fran details 
rerei ved so far. 

2/17-2/23 
2/17-3/15 
2/17-3/15 

10 spots. no further details 
$2,400 

2,060 

CHAMPAICN-SPRINGFIEID 
WAND 2/10-2/14 123 GRPS 
WICS 2/17-3/15 

QUAD CITIES 
WHBF 2/10-3/15 22 sr:ots 

$1,300 
5,160 

During the next few working days, we will atterrpt to ootain more infonnation to ccmplete 
the holes in these canpeti ti ve level reports. Stations often will give little or no 
data until after it has been nm or while in progress. Several stations have follo.ved 
the rule that their 10)' is open to inspection, but they will not oooperate othe:rwise. 

RADIO 
no detennination as yet. May have plared orders within last day. ·.Wi.11 foll 
Tuesday 2/17 for details. 



CAMPAIG-.J 76 

CU'1PEI'ITIVE RBPORI': as of 2/13/76 

REAGAN NEW HAMPSHIRE PRIMARY 2/24/76 

TELEVISION ACI'IVITY 

ADI 

PORTLAND, ME. 
(WMIW only 

Poland Springs) 

MANCHESTER, N.H. 
(WMUR only) 

DE'TAIIS 

1/26-2/23 

1/27-2/23 

ESTIMATED 
GRPs 

750 

80 

BCB'IDN, MASS 1/27-2/23 1,400 
(~C, WSBK, WCVB Actuals, WBZ estimated) 

RADIO ACI'IVITY 

All radio IUaJ:kets utilized within New Harrpshire._ 

Estimated 
Expenditures 

5,000. 

720. 

76,910. 

$ 82,630. 

Campaign purchased 1/26-2/23, 4 weeks at 36 spots weekly 
per station. 

Competitive dolla:rs estimated at ..... 

Markets, number of stations ead1 market 
Manchester 4 Keene 
Dover 2 Conwey 
Portsmouth 2 Rochester 
Conoord 1 Laoonia 
Exeter 1 Berlin 
Nashua 2 Lebanon 
Hanover 2 Plymouth 
Littletnn 1 Franklin 
Mt. Washington 1 

2 
1 
1 
1 
1 
1 
1 
1 

16,000. 

'Ibtal Estimated: REAGAN: $ 98,630. 



ADI 

TA"!PA 

CA.l\1PAICN '76 

ffi'1PETITIVE REPORI'.: as of 2/13/76 

FLORIDA PRIMARY 

TELEVISIQ~ ACTIVITY 

DETAIIS 

2/3-3/7 5 weeks 
WI'VJ 1,224 GRPs $40,000 
wcrx 244 " 9,605 
WPLG not available 
WCKT not available 

3/9/76 

ESTIMATED 
GRPS 

from station shares ·, assuming similar 
heavy advertising pattern, we estimate: 

WPLG 700 GRPs, $ 23,000 
WCKT 1,000 GRl?s, 30 ,000 

ESTIMATED 
EXPENDITURES 

probable total: 3,200 GRl?s $102,600. 

2/3-3/7 
WI.CY 
WFLA 
WID3 
wrvr 

175 GRl?s, 5-min program buys $ 6,700 
6 ,175* 

not available 
not available 

* maximum $ station will sell. 

ORLANOO-DAY'IONA BEACH 2/3 - 3/8 750 GRPs $ 30,500. 

JACKSONVILlE 

PANAc·1A CITY 

WSWB not purchased 
WDBO 300 GRl?s, $11,695 
WESH* 300 (est) 12,000 est. 
WFI'V 150 (est) 6,765 

* schedule sane mix as WDBO. no units given. 

2/2- 3/7 1,200 GRPs $13,700 
WJKS* 500 GRl?s $ 5,100 
WJXT 400 GRPs 4,592** 
WI'LV 300 GRl?s 3,998 

* Reagan ordering weekly as campaign progresses. 
$ projected from 1st week of $ 1020. All 30s. 

** Maximum station will sell. Bought 30s, 60~, all 
dayparts. GRl?s est:iJnated on dispersion schedule. 

2/4 - 3/8 
Heavy sr:ot load. 
WIJI'B reports 66 spots, mix of all day parts. 

600-800 GR!'s estimated. No particulars 
WJHG has order, details not released. 



CAMPAirn ' 76 

C0~1PETITIVE REPORI' 

REAGAJ.~ FWRIDA ( continued) 

TEIEVIS IO."J 

MOBILE-PENSACOLA 2/2 - 3/8 
All stations ordered. 

WAI.A reports $ 6,000 spent. No other details. 
other stations will not release data. 

estimate $12,000 

RADIO 

All markets, maximum levels of 36 spots weekly, 2/2-3/8 5 weeks. 

Projection: $ 118,235. 

MARKET # STATIONS MARKET # STATICNS 

Miani 12 Jackscnville 5 
Tampa 7 Pensacola 4 
West Palm Beam 8 Lakeland 3 
Tallahassee 3 Ft. Myers 2 
Orlando 6 Milbome 3 



CAMPAIGN' '76 

CXX'-TI?EI'ITIVE BOOAOCAST ACTIVITY 

REAGA'\J ILLINOIS PRIMARY 

So far, the follaving has been unoovered: 

CHICAGO 
WBBM-'IV 
WIS 
WMAQ 
WGN 
WFLD 

not purchased. Station conremed as to why. (CBS affiliate) 
628 GRPs $50,000. 
678 GRPs 84,475. 
will not accept political spots 
not purchased 

total: 1,306 GRPs $134,475. 

GRPS by week: 

R)CKF()RD 
WREX 
WREX 
WCEE 

PEORIA 
WEEK 
WMBD 
WRAU 

2/17 2/24 3/2 3/9 
210 356 387 353 1,306 total 

2/10-2/14 $ 640 
2/17-3/14 4,644 
2/17-3/14 2,932 
mix 30's,60's, va1:ying dayparts. GRPs unprojectable fran details 
received so far. 

2/17-2/23 
2/17-3/15 
2/17-3/15 

10 spots. no further details 
$ 2,400 

2,060 

CHAMPAIGJ-SPRINGFIEID 
WAND 2/10-2/14 123 GRPS 
WICS 2/17-3/15 

QUAD CITIES 
WHBF 2/10-3/15 22 spots 

$1,300 
5,160 

During the next few wm:king days, we will attempt to obtain more information to ccrnplete 
the holes in these competitive level reports. Stations often will give little or no 
data tmtil after it has been run or while in progress. Several stations have follaved 
the rule that their log is open to inspection, but they will not oooperate othe:rwise. 

RADIO 
no determination as yet. May have pla02d orders within last day. ·.Will follav up on 
Tuesday 2/17 for details. 



CA"1PAIGN ' 76 

cn1PEI'ITIVE BROADCAST ACTIVITY 

REAGA'\I ILLINOIS pRIMA.,_-q_y 

So far, the folle»Jing has been uncovered: 

CHICAGO 
WBBM-'IV 
WIS 
·WMAQ 
WGN 
WFLD 

not purchased. Station concerned as to why. (CBS. affiliate) 
628 GRPs $ 50,000. 
678 GRPs 84,475. 
will not accept political spots 
not purchased 

total: 1,306 GRPs $134,475. 

GRPS by week: 

R:>CKFORD 
WR.EX 
WREX 
WCEE 

PEORIA 
WEEK 
WMBD 
WRAU 

2/17 2/24 3/2 3/9 
210 356 387 353 1,306 total 

2/10-2/14 $ 640 
2/17-3/14 4,644 
2/17-3/14 2,932 
mix 30's,60's, varying dayparts. GRPs unprojectable fran details 
received so far. 

2/17-2/23 
2/17-3/15 
2/17-3/15 

10 spots. no further details 
$ 2,400 

2,060 

CHAMPAICN-SPRINGFIEID 
WAND 2/10-2/14 123 GRPS 
WICS 2/17-3/15 

QUAD CITIES 
WHBF 2/10-3/15 22 spots 

$1,300 
5,160 

During the next few working days, we will atterrpt to obtain mo:r:e infonnation to cxmplete 
the holes in these ccrnpeti ti ve level reports. Stations often will give little or no 
data until after it has been run or while in progress. Several stations have follCJ.Ned 
the rule that their leg is open to inspection, but they will not oooperate othe:rwise. 

RADIO 
no determination as yet. May have placed orders within last day. ·.Will 
Tuesday 2/17 for details. 



Campaign'76 
Media Communications, Inc. 

1828 L STREET, N.W., WASHINGTON, D.C. 20036 (202) 833-6950 



CAMP AIQ:.J 76 

CU'1PEI'ITIVE REPORI': as of 2/13/76 

REAGAl.~ NEW HAMPSHIRE PRIMARY 2/24/76 

TELEVISION ACTIVITY 

ADI 

PORI'IAND I ME. 
(WMIW cnly 

Poland Springs) 

MANCHESTER, N.H. 
(WMUR only) 

DETAILS 

1/26-2/23 

1/27-2/23 

ESTIMATED 
GRPs 

750 

80 

BQ3'IDN, MASS 1/27-2/23 1,400 
(w:iAC, WSBK, WCVB Actuals , WBZ estimated) 

RADIO ACI'IVITY 

All radio rnai:kets utilized within New Harrpshire . . 

Estimated 
Expenditures 

5,000. 

720. 

76,910. 

$ 82,630. 

Campaign purchased 1/26-2/23, 4 weeks at 36 spots weekly 
per station. 

Conpetitive dollars estimated at ..... 

Markets, number of stations each market 
Manchester 4 - Keene 
Dover 2 Conwey 
Portsmouth 2 Rochester 
Concord 1 Laconia 
Exeter 1 Berlin 
Nashua 2 Lebanon 
Hanover 2 Plymouth 
Littleton 1 Franklin 
Mt. Washington 1 

2 
1 
1 
1 
1 
1 
1 
1 

16,000. 

'Ibtal Estimated: REAGAN: $ 98,630. 
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---------------~-------------------------------

TO: 

FROi."1 : 

STJB.JECT: 

1B28 L ;',TREET, N.W., WASHINGTON . t) .G. 20036 (202) 833-8S5p 

FEBRUARY 19 , 1976 

BRUCE WAGNER 

DAWN SIBLEY _:s:_). s 
REAGAN COMPETITTVE ACTIVITY 
ILLINOIS 

The following is the preliminary information we have on Reagan's 
media activity in Illinois _ • 

Television is the only medium reported so far. 

Market 

Chicago 

Rockford 

Peoria 

Champaign/ 
Springfield 

Pressure & 
FU.te Dates ______ ,.. ___ _ 

1,250 GRP 1 s 

2/17 
2/24 
3/2 
3/9 

200 
350 
350 
350 

2/10 - 3/14 
pressure NA 

2111 -- 3/15 

2/10 - 3/15 

Davenport /Rock. Island/ . 
Moline 2/10 - 3/15 

COMP ARI SON REAG.Al'1 VS FORD 

Est. TV Spending $., 57 '1 91 _.J.. • J. .:. 

4f Weeks: 

Ford 

$101,535 

3 

5 

Reported Dollars 

$134,475 

8,216 

est. 6,000 

est . 6 , 500 

est. 2,000 



BRUCE WAGNER 
Page Two 

Bruce, this is a preliminary ~eport. 

2/19/76 

Frankly , I believe Reagan is again spending at a rate double ours , 
additionally I believe he is probably in more markets than reported 
abovE. SFM i s providing us with more complete information a.nd 
we will have this t o you early next week. 

CC: P. Dailey 
C, Wilhite 
·r 
.J. Vinson 
G. Karalekas 
B. Lafer 



TO: 

SUBJECT: 

i8Z3 L f,iRE<::r, N.W .. WASHINGTON, D.C. :wros (202) 333-1.,950 

FEBRUARY 19, 1976 

BRUCE WAGNER 

DAWN SIBLEY _y. s 
REAGAN COMPETITiVE ACTIVITY 
ILLINOIS 

The following i -s the preliminary- information -we have on Reagan '-s 
media activity in Illinois. 

Television is the only medium reported so far. 

Harket 

Chicago 

(.30 1 s & 60's) 

Rockford 

Peoria 

_ Champaign/ 
Springfield 

Pressure & 
Flite Dates 

1,250 GRP's 

2/17 
2/24 
3/2 
3/9 

200 
350 
350 
350 

2/10 - 3/14 
pressure NA 

2/17 3/15 

2/10 - 3/15 

Davenport/Rock Is l ar1d/ 
Moline 2/ 10 - 3/15 

Reported Dollars 

$134,47.5 

8,216 

est . 6,000 

est . 6,500 

·est. 2 , 000 

COMP,.\RISON REAGAN VS FORD -

Est. TV Spending 

1t- Markets : 

Reagan 

$157, 191 
r:: .., 

5 - - - same 

Ford 

$101,535 

5 



BRUCE WAGNER 
Page Twc 

Bruce, this is a preliminary report. 

"/1°/7 •• L, b 

Frankly, I believe Reagan is again spending a.ta rate double ours, 
additionally I believe he is probably in more markets than reported 
above. SFM is providing us ·with more complete information and 
we will have this to you early next week. 

cc: P. Dailey 
C. Wilhite 
T Vinson ..., . 
G. Karalekas_......-
B. Lafer 



Campaign'76 
Media Communications, Inc. 

1828 L STREET, N.W., WASHINGTON, D.C. 20036 (202) 833-13950 

MEMORANDUM TO: 

FROM: 

Peter Dailey 

Bruce Wagn3/ 

February 22, 1976 

SUBJECT: News Article on Reagan Advertising 

Attached, please find an interesting article from this 

Sunday's New York Times regarding Ronald Reagan's broadcast 

advertising. 

cc: Bo Callaway 
Stu Spencer 
Peter Kaye 
Fred Slight 
Bob Marik 
Ed DeBolt 
George Karalekas 
Dawn Sibley 
Clayton Wilhite 
John Vinson 

I'der II . J>uil<•y, C!wirman & Chief Executire O0icer; Bruce S. Wa1.:ner, ExeCltlire Vice Pre.\ident; Robert C. Atfuot, Trca.\ 11rcr; Rohert P. Vi.ut'r , Sccrrtar_v 



· ·,...,:? 

How a Media Pro 
Took on 

By EDWIN DIAMOND 

FITZWILLIAM, N. H. 
Whatever the outcome of 

LI-tis state's Presidential pri-
mary election on Tuesday, 
the campaign has afforded 
an opportunity to observe, 
close•up, the way Ronald 
Reagan makes use of t.he 
broadcasting media. Reagan 
Is a media pro. He has been 
a radio announcer, a motion 
picture actor, a host on tele-
vision's General Elect~c 
Theater, a leading man of 
weekly news conf&ences 
when he was Govest.or of 
California. The experience 
shows to advantage here in 
New Hampshire, where the 
Reagan organization has put 
together the most profession-
al media campaign of all the 
candidates of either party 
running in the election. 

The centerpiece of Rea-
gan's media efforts is the se-
rie3 ot "Citizens' Press 
Conferences" he holds in 

His applause 
lines are down pat. 

high school gymnasium. 
and other local auditoriums 
answering the questions 
"ordinary folks." Reporte1 
representing the various 

1
m - .. 

dia are present but may n t 
ask c:uestions. At these ga • 
erings, the candidate usually 
is asked about the econon\y, • 
and his most famillar line 

·cit spending and balan g 
is the one about "ending i· fi. 
the budget." 1 '· 

The former Governo is 
a smart man about his bu get 
at least, necause film tlip:: 

Edwin Diamond is director from the Citizens' Press ,ton-

I ' • 

o/ the • News St d G ferences have been showing 
at MIT d Tv

u Yd. roup up' ever· since· ·Jan. 26 as'' · • 
an a •ra w com- , . , • • · • .. • • 
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1· 
commercla.ls on the Boston 
TV stations. New Hampshire 
has only one TV station in-
side it.~ borders, and inas-
much as the Massachusetts 
primary is on March 2, just 
one week after New Hamp-
11ire•~. buying time from Bos-
ton TV stations is something 
like 11n advertising package 
deal-buy one state and gel 

• the other free. 
Reagan's Citizens' Press 

Conference commercials were 
shot by film crews working 
for Ball and McDaniel, the 
Reagan advertising agency; 
the crews recorded a number 
of these meetings, and the re-
sulting film was then edited 
down to a series of eight, bas-
ic 60-second commercials on 
such subjects as unemploy-
ment, jobs, Social Security, 
defense and so forth. Audio 
tracks recorded at the Citi-
zens' Press Conferences were 
used for the basic JO Reagan 
radio spot~. (He addresses the 
touchier themes of nuclear 
power 11nd gun controls on 
radio, g_ut not on TV.) 

• 
The other candidates, or 

course, are using TV SflOls 
also, but not with nearly the 
same adroitness. For examplP., 
one of Congressman Morris 
Udall's media men said the 
other day that the cine1J1a 
verite bobbing•camera styie 
of political commercials was 
"out" this cnmpaign year. 
Accordingly, the Udall com-
mercial makers, as well as 
the Birch Bayh people, have 
been shooting their political 
spots showing the candidate5 
in a television studio. The 
result is an undramatic, tight· 
ly framed, talking head. The 
ads for Henry Jackson eli· 
minate moving film images 
entirely; a series of still pho-
tos of the Democratic candi-
dates flash on the screen, . 
ending with Jackson's face 
and the voice of an announc-
er proclaiming the virtues of 
"the exf)erienced Senator." 
One or two of the Jimmy Car-
ter commercials employ some 
of the cinema verite trch-
niques reminiscent of the 
Kennedy and Nixon cam-
paigns of the sixties. And 
the Gerald Ford t elcvision 
commercials, held back uni ii 
the last week of the cam• 
paign, are stalely; they 
show the President working 
in the Oval Office on his 
State of the Union Actdres~. 
The tag line is "Pres ident 
Ford is your Presidcnl. 
Keep him." 

• 

• 
The Reag~n periple ;irr, 

doing a kind of verite with 
a vengeance. If you aren't 
concentrating when watching 
one of the Reagan TV com-
mercials, you might think 
you're actually watching a 
TV news story on the nighlly 
news. Seven of the eight Citi-
zens' Press Conference TV 
commercials open with the 
candidate, handsome and 
poised, standing al. a lecturn. 
An unseen narrator, known as 
a Vo,ice Over, intones some 
variation of the line: 
"Here·s another ques tion for 
Ronald Reagan. asked the 
other day at a Citi;,ens' Press 
Conference ... " In the defense 
commercial, for example, the 
script goes like this: 

VOICE OVER: An important 
part of Ronald Reagan's cam-
paign are the Citizens' Press 
Conferences which give the 
people a chance to ask the 
questions ... [sound "bite" 
starts before Voice O\·er fin-
ishes.] 
• QUESTION: As Prl'sident, 

how would vou deal with the 
. Congression;l Democrats who 
• .ire calling for still furthc·r 

cul backs in defense spend-
ing? 

REAGAN: Well, here again, 
il '(Ilere 1 De11eve a President 
-. taKe his rase to the 
people, and the people must 
be told the facts. The people 
will not make a mistake if 

• they have the facts. nut the 
one thing we must be sure 

• of is, the United States must 
never be second to anyone 

: else in the world in military 
• power. [Apf)lause, . reaction 

shot.) But Lhe purpose of 
·.weapons is not to go to war, 

the purpose of weapons is to 
convince the other fellow 

•. that he better not go to war. 
[Applause]. 

VOICE OVER: Reagan, he'll 
provide the strong new lead-
ership America needs. Paid 
for by Citizens for Reagan. 

The required disclaimer at 
the end doesn't distract from 

• the news-event feeling. It 
. also helps that Reagan's TV-

radio time buyer, Ruth Jones, 
a veteran in the field, has 
bought spots within or ad-
jacent to news and informa-

.. -tion programs. For example, 
the Reagan ad schedule for 



WBZ, the top-ratea station 
in th& Boston market, in-
cludes spots on "The Today 
Show," the "Mike Dougla! 
Show" (the lead-in to the 
early evening news), the 
"Johnny Carson Show" (lead-
out of the late evening news) 
and on the "news adjacen-
cies"-the station breaks be-
tween the local WBZ news 
and the NBC/Chancellor 
news. Through Feb. 15, Rea-
gan had spent more than 
$100,000 for this TV time. 

• 
The man responsible for 

the creation of and execution 
of the Reagan "news event" 
spots is Harry Trelcava n, a 
veteran of the 1968 Nixon 
campaign. Treleavan and his 
client fac ed two related 
image problems in the New 
J-lampshire primary cam-
paign, one unique to Reagan 
and the other shared by all 
the candidates. Treleavan's 
first hurdle was the fact that 
Reagan is generally regarded 
by the citizenry as an actor. 
The middle-aged and elderly 
women who came out to 
meet the Reagan bus in a 
snow - covered restaurant 
parking lot here in Fitzwil-
liam early in the campaign 
said that they wanted "to 
see the movie star." 

What better way then, to 
get away fr'om the actor 
image, with its aura of arti-
fice and "insincerity," than 
to present the ca ndidate in 
a reali stic, natural, serious 
set ting. The Reagan TV 
image Trel cavan says he 
wanted to project was that 
of a "hard - campaigning, 
straight - talking, former 
Governor in the context of 
a campaign." The voters may 
have shown up in person 
to see the personality; but 
on TV, says Treleavan, "they 
don't want to see a movie 
star in a slick production." 
If the sound overlap from 
a Citizens' Press Conference 
was fuzzy, so much the bet-
ter. Technical imperfections 
were del itJ(' rately left in the 
audio and film tracks to give 
the commercials the "look 
and sound of the news." Tre-
lcavan shrewdly stalioned his 
film crews along side the real 
TV news crews, so that his 
camera angl es would be simi- . 
lar to their,. 

_!--
Trcleavan's second, shared 

problem w;is Lhe strong anti-
polit1cs 11100d of the cilizcn-
ry. Reagan's own co nserva -
tive platform, as well as the 
attitude-polling of likely vot-
ers his organization h~d 
done, suggested the best top-
ics for the commercials. The 
Citizens' Press Conference 
format ideally matched the 
public mood. "The voters 
don't want to be conned by 
the usual political advertis-
ing," Trcleavan says. 

Viewed as an effort to 
cope with these two prob-
lems, the CPC ads are well 
done. The citizens' questions 
a re soft, but not a greal 
deal softer than the questions 
pul to Reagan at genuine 
press conferences. And, in 
any case, Reagan is adept 
at handling questions; he did 
a regular weekly news con-
ference, televised Jive, whe n 
he was Governor in Sac-
ramento. He is professional 
in his timing, delivery and 
platform manner. He is 
likeable. He never loses his 
warm smile and goo'd humor, 
even when needled by the 
People's Bicentennial Com-
mission squad that has been 
following him around the 
slate (their questions, natur-
ally, are edited out or the 
ere spots). He has his a r· 
plause lines down pal. There 
are few gestures, no trap-
pings. Reagan simply re-
sponds to Lhe people' con-
cerns. 

For example, one CPC spot 
shows a boy of no more 
than 11 or 12 saying, "I 
think taxes should be lower. 
I don't think all that money 
goes to good use." Reagan 
smiles and shrugs, allows the 
applause to die down, and 
says: "I wish you were old 
enouoh to go to Congress, be-
caus: you're talkin' sense." 

• 
The ads are so well done, 

in fact, that i,t is possible 
not to notice the artifice of 
the an ti-artifice format and 
to overlook the queslion of 
whether making commercials 
that look like the news (an 
idea, admittedly, that has 
been around for a while) has 
the effect of fooling casual 
dial flippers. 

But well done doesn't nec-
essarily mean effective. Will 
the TV nnd radio spots bring 
any votes to the former 
Governor on Tuesday? Don't 
ask me. At the \ 968 GOP 
convent,ion in Miami, I pre-
dicted it would be .John Lind-
say on the fifth ballot. a 




