


















































8. Ignore any trend data on the issue priority question. We changed the wording 
from 'campaign finance reform' to 'reforming government'. Predictably 
reforming government is a higher priority, taking points off the other issues. 

9. The pattern we saw in the previous survey that Forbes voters like us, he is the 
second choice of our voters and vice versa, holds up. Forbes continues to be the 
real competition in Iowa. If we go too far in setting up a McCain Bush two-way 
race, and McCain starts hurting us, Forbes will be the beneficiary. On the other 
had a two way race like that takes attention and opportunity away from Forbes. 
Balancing act here. 

10. There are some significant, although offsetting trends in the crosstabs on issues 
a. We have lost some ground among people who care about education (from 

58% to46%) 
b. We have gained significantly among people who care about taxes (from 

even with Forbes to up 15 points at 48%) 
c. We have lost ground on social security and Medicare from 58% to 35% 

(both McCain and Forbes picked up here; note small group n = 53) 
While these are offsetting they are not bad trends. We still lead on the education 
issue, and no one else is talking about it. The shift to taxes is a good one since more 
people care about it than any other issue. I do have some concern about getting beat 
up on social security, but I still think we can fix it with late mail. 

11. There have been some offsetting trends with demographic groups as well, which 
concern me a bit more, but not a great deal: 

a. We picked up significantly among men< 45. This is consistent with the 
gain among people who care about taxes. 

b. There has been no little or no change among women < 45 
c. We have dropped roughly 10 pts among people (male and female) over 

45. I think this is attributable (partly or entirely) to the social security 
issue. A big piece of this drop (especially among women> 45) went to 
undecideds (partly to Forbes among men > 45). 

12. The numbers have not budged among strong Republicans. What changes have 
taken place took place among not so strong Republicans and Independents. 

To summarize: 
Our shift to taxes clearly shows and has paid off 
I think our strategy off pushing McCain on partisanship has paid off 
I have some concern about the drop on the social security issue, and recommend 

we address this in mail. 

FYI 

Jan. 

. . 



Lotus cc:Mail for Fred Steeper 

Date: 7 fl /99 11 :06 AM 
Sender: Christopher Blunt 
To: Mark Allen; Fred Steeper 
Priority: Normal 
Subject:Re[3J:This is a Goeas quote on Battleground 

To rigorously test Goeas's theory, you'd need to show 
subgroups. 

Pre-acquittal, Republicans should have been defecting and 
above-normal 

rates. Post-Feb 12th, Republican loyalty should have 
increased 

dramatically --- and stayed high. 

Still, even just using top line numbers, there is some 
evidence that 

Goeas is on to something. 

Clinton was acquitted on Feb 12th. 

Up until that time, his average lead had been +8 over Gore. 

He was +13 for the rest of February. 
From the first of March through the beginning of the Kosovo 

bombing, 
he was at +17. 

He remained at an average of +17 through the Kosovo war, 
and at +17 

since. (In other words, my theory about issue ownership 
may be 

partially right; it could have helped keep him at the high 
water mark, 

but it doesn't seem to have increased his margin much. But 
I doubt he 

can go much higher than +17 anyway. The Party ID 
distribution in this 

country will prevent it.) 

In the primary trial heat, movement was also positive. 

GWB was at 40% early in the year, 50% after impeachment, 
48% during 

the Kosovo War, and 53% since he began his active 
campaigning outside 

Texas. 

In both trial heats, you could make the case that 
impeachment gave GWB 

a bounce that he has maintained since. It's probably not 
the only 

factor; I still think Kosovo helped versus Gore. But yes, 
there is 

some evidence to support Goeas. 

What's interesting, however, is that the NATIONAL DIRECTION 
numbers 

really went into the tank after acquittal. Had been +16 
early in the 

year. Dropped to +5 for the rest of February, and remained 
at +9 

until the bombs started falling. Direction tumbled to -4 



Lotus cc:Mail for Fred Steeper 

during the 
bombing. Has been +5 since. 

I'll add the impeachment vote to my RDWT graph and Bush­
Gore graph. 

Forward Header 

Subject: Re[3] :This is a Goeas quote on Battleground 
Author: Fred Steeper at _dtw 
Date: 7/7/99 1:14 PM 

Chris share with Mark the Bush/Gore trial heat table and the 
Rep primary trial 
heat table. Do either of you see a post impeachment boomlet? 
To judge Goeas, 
you first need to determine if his data is really there. Maybe 
it is ... I dont 
recall it is though. Let me know ... someone in Phil may ask me 
the same 
question. 

~~~~~~~~~~~Reply Separator~~~~~~~~~~~ 
Subject: Re[2] :This is a Goeas quote on Battleground 
Author: Mark Allen 
Date: 7/7/99 12:43 PM 

What about his post-impeachment boomlet for Bush -- do you think 
the rise has a 
big part to do with the impeachment? 

MCA 

Separator~~~~~~~~~~~ 
Subject: Re:This is a Goeas quote on Battleground 
Author: Fred Steeper 
Date: 7/7/99 12:08 PM 

I dont put much stock in "winner" theories. In 1964 we thought 
Goldwater was a 
winner - would bring out the hidden conservative vote. It 
stayed hidden. 
Attitudinal congruence. The candidate I like the best I also 
think has been 
chance of winning. Sure, the party professionals vote for the 
winner. What are 
they? .3% or .7% of the population? Been many studies of band 
wagon 
effect ..... most show no band wagon effect. Races tend to get 
closer as the 
election approaches, don't they? If people were going for a 
winner, leads would 
widen. Guess which way the Bush lead now will go. 

~~~~~~~~~~~-Reply Separator~~~~~~~~~~~ 
Subject: This is a Goeas quote on Battleground 
Author: Mark Allen 



Lotus cc:Mail for Fred Steeper 

Date: 7/7/99 11:54 AM 

Do you think this logic is correct? 

MCA 

"Why this rush to George Bush?" Goeas asked at a briefing 
session on the poll in 
Washington . "When impeachment ended, Bush shot from the 
30s to the 50s. 
It's not just that he's the front-runner. It's that impeachment 
was the last 
straw for Republicans. They are tired of losing to Clinton. They 
are rallying 
around a winner .... Bush takes Democratic issues and 
neutralizes the Democratic 
advantage on those issues. This is extremely valuable for the 
Republican Party." 



Figure 1 
Trend to George W. Bush Primary Vote: National Polls 
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Figure 1a 
Trend to Bush and Forbes Primary Vote: National Polls 
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!Figure 1b 
Trend to Bush and Forbes Primary Vote: New Hampshire 
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Figure 1c 
Trend to Bush and Forbes Primary Vote: Iowa 
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Figure 2 
Trend to NET Bush .. Gore General Election Vote: National Polls 
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Figure 2 
Trend to NET Bush-Gore General Election Vote: National Polls 

30 • 

• 
25 • GWB • 

Kosovo • Begins 

c • Bombing • Travel 

·r;, 20 Begins • .. 
+ 

+17% • ca • • 
== 
Q) • • • • .. 15 RNC 
0 
0 • • •• 

I • • • • .r:. 
U) • • ::s 10 Gore m • Declairs 

Clinton • • • Acquitted 
5 

• • 0 I I I I I i I I I I I I I I I I I I I i I I I ! I I I I I I i I I I I 

670 660 650 640 630 620 610 600 590 580 570 560 550 540 530 520 510 500 490 

Days Before November 7, 2000 
lllMarket Strategies Updated: July 14, 1999 



25 

20 

15 

c 10 
0 ·-... 5 CJ 
Cl) ... ·- 0 c ... s::. 

-5 CJ) ·-cc 
I- -10 w 
z 

-15 

-20 

-25 

-30 I I 

0 

lllMarket Strategies 

• 

Trend to NET National Direction 

• 
• • 
• • • • 

• 

• 
MSI • 

Acquitted • • 
Kosovo 
Bombing 
Begins 

• 

• 

• 

• • 
• 

• 

Colorado 
School 

• Shooting 

• 

RNC RNC 

• • 
• 

• 

• 

• • 

I I I I I I I I I I I I I ! I I I I I I I I I i I I I I I I I I I I i 

10 20 30 40 50 60 70 80 90 100 110 120 130 140 150 160 170 180 

( 

Days of 1999 
Updated: July 14, 1999 



Figl e 1 < 

Trend to George W. Bush Primary Vote: National Polls 
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Trend to NET Bush-Gore General Election Vote: National Polls 
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Source 

Newsweek (Princeton Survey Research) 
CNN/USA Today (Gallup) 
CBS News 
CNN/USA Today (Gallup) 

Research 2000 
Fox News/Opinion Dynamics 
Market Strategies 
CNN/USA Today (Gallup) 
Newsweek (Princeton Survey Research) 

NBCIWSJ 
Reuters (Zogby) 
Newsweek (Princeton Survey Research) 
CNN/USA Today (Gallup) 
Southern Company (MSI) 

Fox News/Opinion Dynamics 
Zogby 
Time/CNN (Yankelovich Partners) 
CNN/USA Today (Gallup) 
ABC/Washington Post (TNS Research) 

Fox News/Opinion Dynamics 
Zogby 
NBCIWSJ (HartfTeeter) 
Newsweek (Princeton) 
Time/CNN (Yankelovich Partners) 

Market Strategies 
LA Times 
Marist Institute 
Time/CNN (Yankelovich Partners) 
NBC/WSJ (HartfTeeter) 

Fox News/Opinion Dynamics 
CNN/USA Today (Gallup) 
Gannett (Opinion Research Corp.) 
Time/CNN (Yankelovich Partners) 
Wall Street Week (Opinion Research Corp.) 

• Market Strategies 

Table 1 
Republican Presidential Primary 2000 

NATIONAL Publlc and Private Polls 

G.W. John Dan 
Date Bush E. Dole McCain Quayle 

6-10-11 47 16 8 9 
6/9-10 54 14 3 8 
615-6 48 14 5 6 

5/23-24 46 18 6 7 

515-7 41 19 12 9 
5/5-6 48 13 5 8 
513-5 49 18 5 7 

4/30-5/2 42 24 4 6 
4/21-22 46 14 8 8 

4/17-19 48 19 6 4 
4/15-17 47 17 9 3 
4/15-16 51 16 6 9 
4/13-14 53 16 5 7 
418-12 38 24 4 7 

417-8 44 18 7 7 
4/5-7 53 12 4 4 
3/25 50 15 4 6 

3112-14 52 20 3 9 
3/11-14 52 25 2 6 

3110-11 52 18 1 6 
3/4-7 56 11 2 8 
3/4-7 53 18 2 7 
3/4-5 46 20 5 11 
3/4 48 17 3 8 

2125-28 44 22 2 6 
1/27-29 39 25 4 17 
1/25-26 37 27 3 8 
1/20-21 42 21 4 11 
1116-18 36 26 5 8 

1/13-14 48 20 0 5 
1/8-10 42 22 8 6 
1/6-11 39 22 5 6 

117 38 26 4 7 
1/2-4 43 12 4 5 

( 

Steve Unde-
Forbes Others cided N Sample Notes 

7 7 6 192 
6112: GW~~cas- ) 

6 8 7 
5 12 10 
5 7 11 466 RI Lean 

4 9 6 277 LV 
3 8 15 RV 
6 8 7 340 Adults 
6 13 5 411 Adults 
5 9 10 251 Adults 

6 9 8 322 Adults 
3 12 9 LV 
5 8 5 273 Adults 
6 8 5 Adults 
5 16 6 410 Adults 

5 9 10 RV 
4 12 11 LV 
7 9 9 Adults 
1 12 3 Adults 
4 8 3 RV 

5 10 8 
4 7 12 324 LV 
6 9 5 Adults 
3 3 12 Adults 
3 10 11 Adults 

5 10 11 335 Adults 
4 4 7 Adults 
6 7 12 RV 
5 4 13 387 Adults 
4 13 8 Adults 

5 12 10 RV 
5 9 8 410 Adults 
5 13 10 253 
5 7 13 Adults 
7 16 13 375 Adults 

Updated: 6/21 /99 



Source (arranged by known state primary date) State 

February 6, 2000: 

Research 2000 IA 
Research 2000 IA 
Iowa Project 2000 (PSI) IA 
American Assn of Health Plans (Ayres & Assoc) IA 
February 22, 2000: 
New Hampshire Poll (ARG) NH 
Boston Herald (RKM Research) NH 
Research 2000 NH 
AAHP (Ayres, McHenry & Assoc) NH 
The New Hampshire Poll {American Research Group) NH 
WMUR-TV/CNN (UNH) NH 
Franklin Pierce College NH 
Reuters (Zogby) NH 
Franklin Pierce College NH 
The New Hampshire Poll (American Research Group) NH 
WMUR-TV/CNN (RKM Research) NH 
American Assn of Health Plans (Ayres & Assoc) NH 
The New Hampshire Poll (American Research Group) NH 
February 26, 2000: 
Palmetto Poll (Strom Thurmond Inst.) SC 
March 7, 2000: 
Los Angeles Times CA 
KCRA (Research 2000) CA 
Field Poll CA 
Marist Institute NY 
March 10, 2000: 
Colorado News Poll co 
Rocky Mountain Poll (Behavioral Research Center) AZ. 
Arizona Chamber Information AZ. 
Promark Research Corporation AZ. 
Rocky Mountain Poll (Behavioral Research Center) AZ. 
March 14, 2000: 
Florida Business United FL 
March 21, 2000: 
Ohio Poll (University of Cincinnati) OH 
Ohio Poll (University of Cincinnati) OH 
EPIC/MRA Ml 
Detroit News (Mitchell Research) Ml 
June 6, 2000 
Alabama Education Association AL 

Ill Market Strategies 

Table 2 
Republican Presidential Primary 2000 

STATE Public and Private Polls 

G.W. E. John Dan 
Date Bush Dole McCain Quayle 

5/14-18 28 16 6 10 
5/14-18 25 14 5 12 

3/4 37 16 3 8 
1120-21 30 19 3 9 

6/4-10 38 15 10 4 
617-9 45 11 11 4 

5/16-19 30 15 11 10 
5/12-13 38 13 10 4 

Early May 28 17 7 8 
4/24-5/2 37 16 14 4 
4122-27 35 15 9 3 
4/15-16 38 15 9 8 
218-11 23 32 3 4 
214-8 21 25 3 6 
1/8-11 30 31 7 3 
1/4-5 23 27 6 5 

12110-15 29 7 0 4 

4121-28 55 14 5 6 
,- --.... 

6110-14 -..._§0 13 2 6 
5127-29 31 1t:i 12 6 
3/3-14 37 19 4 6 

2128-3/1 35 13 3 5 

Cs3 ....... 
5/6-16 24 10 
412-6 31 12 23 4 

2110-15 12 9 25 27 
211-4 25 16 28 10 
119-14 21 16 26 5 

4/27-29 48 24 7 

5/11-23 39 20 5 9 
214-16 36 25 3 15 
4/21-25 63 24 
2110-13 37 30 8 

5/10-18 44 16 5 8 

( 

Steve Unde-
Forbes Others clded N Notes 

6/12: GWB announces in IA 
6 17 18 402 All Republicans 
6 19 19 201 Likely caucus attendees 
2 23 11 300 
6 17 16 300 

2 16 15 450 6/14: GWB visits NH 
4 7 18 388 
5 15 14 407 
5 10 20 300 Age 45 and over only 
5 16 19 450 
6 10 13 279 
5 15 18 
6 16 8 
6 12 20 260 
2 26 17 454 Alexander: 10% 
5 10 14 576 
6 20 13 300 
5 38 17 450 Alexander: 15% 

4 10 7 400 

7 11 11 391 
5 17 11 300 
4 11 19 286 
1 37 6 212 Pataki 19%, Giuliani 13% 

234 
7 3 20 230 
7 19 1 288 GOPflndies 
9 2 10 320 Regis GOP 
9 4 19 237 

10 1 10 206 Quayle not offered as choice 

5 343 GOP/Indies 
3 14 4 305 

13 158 
7 6 12 

4 7 16 

Updated: 6/21199 
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Table 3 
George W. Bush Favorability 

STATE Public and Private Polls: Primary Electorates 

NET 
Source State Date Fav Unfav No Imp FAV N Sample 

Boston Herald (RKM Research) NH 6/7-9 75 8 17 67 388 RV 
New Hampshire Poll (ARG) NH Early May 79 7 14 72 450 RV 
WMUR-TV NH 4/24-5/2 78 8 14 70 300 RV 
WM UR-TV NH 1/8-11 75 4 21 71 576 LV 

•• Market Strategies Updated: 6/21/99 



Source Date 

CNN/USA Today (Gallup) 5/23-24 
RNC (Market Strategies) 5118-20 
Zogby 5/14-16 
Fox News/Opinion Dynamics 5/5-6 

CNN/USA Today (Gallup) 4/30-5/2 
RNC (Market Strategies) 4/23-25 
Newsweek (Princeton Survey Research) 4/21-22 
NBCJWSJ 4117-19 
Reuters (Zogby International) 4/15-17 

CNN/USA Today (Gallup) 4/13-14 
Southern Company (MSI) 4/8-12 
Fox News/Opinion Dynamics 4/7-8 
Zogby International 4/5-7 
Time/CNN (Yankelovich Partners) 3/25 

CNN/USA Today (Gallup) 3/12-14 
ABC/Washington Post (TNS Research) 3/11-14 
Fox News/Opinion Dynamics 3/10-11 
Zogby 3/4-7 
NBCJWSJ (Hart/Teeter) 3/4-7 

Time/CNN (Yankelovich Partners) 3/4 
LA Times 1127-29 
Marist Institute 1/25-26 
Time/CNN (Yankelovich Partners) 1/20-21 
NBCJWSJ (Hart/Teeter) 1/16-18 

Fox News/Opinion Dynamics 1/13-14 
CNN/USA Today (Gallup) 1/8-10 
Gannett (Opinion Research Corp.) 1/6-11 
Time/CNN (Yankelovich Partners) 1/7 
Wall Street Week {Opinion Research Corp.) 1/2-4 

•• Market Strategies 

Table4 
Democratic Presidential Primary 2000 
NATIONAL Public and Private Polls 

Gore Bradley Jackson Gephardt Others 

59 GQ) 
67 24 
55 27 
48 15 28 

66 23 
67 20 
47 23 
62 23 
65 22 

54 34 
64 22 4 
46 16 29 
56 23 
49 29 

42 27 14 
59 20 16 
56 14 14 
50 15 13 
65 20 5 

54 20 6 
52 7 17 11 4 
44 16 11 7 6 
44 12 17 9 3 
45 13 11 9 4 

42 12 6 9 8 
47 12 11 13 6 
48 11 8 9 5 
39 12 13 12 9 
35 14 9 11 5 

( 

Unde-
cided N Sample Notes 

11 Adults 
9 314 RV 
18 382 RV 
9 RV "Prefer Another" given 

11 492 Adults 
13 312 RV 
30 190 RV 
15 382 Adults 
13 LV 

12 Adults 
10 440 Adults 
9 RV 

21 LV 
22 Adults 

17 Adults 
5 RV 
16 RV 
22 337 LV 
10 

20 459 
9 Adults 
16 RV 
15 472 Adults 
18 Adults 

23 RV 
11 522 Adults 
19 321 
15 Adults 
26 424 Adults 

Updated: 6/21199 



Source 

ABC News 
Newsweek (Princeton Survey Research} 
CNN/USA Today (Gallup) 
CNN/USA Today (Gallup) 

CNNfTime (Yankalovich} 
CNN/USA Today (Gallup) 
Harris 
Newsweek (Princeton Survey Research) 
Rasmusson Research 

Research 2000 
Fox News/Opinion Dynamics 
Market Strategies 
CNN/USA Today (Gallup) 

RNC (Market Strategies) 
Newsweek (Princeton Survey Research) 
NBC/WSJ (Hart/Teeter) 
CNN/USA Today (Gallup) 

Schroth-and Associates (D) 
Fox News/Opinion Dynamics 
Zogby 
Pew Research Center 

Time/CNN (Yankelovich Partners) 
CNN/USA Today (Gallup) 
ABC/Washington Post (TNS Research) 
Fox News/Opinion Dynamics 

CNN/USA Today (Gallup) 
NBCIWSJ (Hart/Teater) 
Newsweek (Princeton) 
Time/CNN (Yankelovich Partners) 

CNN/USA Today (Gallup) 
Zogby 
Washington Post 
Republican Leadership Council (Strimple) 
Newsweek 

LA Times 
Marist Institute 
Pew Research Center 
CNN/USA Today (Gallup) 
Time/CNN <Yankelovich Partners] 

• Market strategies 

Table 5 
Presidential Trial Heat 2000: George W. Bush vs. Al Gore 

NATIONAL Public and Private Polls 

G.W. Unde- NET 
Date Bush A.Gore cided BUSH N 

619-13 53 36 11 17 1045 
6110-11 54 38 8 16 756 
619-10 55 42 3 13 1031 
614-5 56 40 4 16 1053 

5126-27 54 41 5 13 1017 
5123-24 54 40 6 14 1050 
5114-19 53 34 13 19 1010 

5/14 51 42 7 9 431 
5112 54 34 12 20 673 

515-7 49 42 9 7 813 
515-6 56 33 11 23 901 
513-5 50 36 14 14 800 

4/30-512 56 40 4 16 1014 

4123-25 55 39 6 16 800 
4/21-22 48 41 11 7 609 
4/17-19 53 35 12 18 1006 
4113-14 59 38 3 21 1069 

415-9 57 33 10 24 800 
417-8 58 32 10 26 921 
415-7 53 37 10 16 916 

3/24-30 54 41 5 13 1324 

3/25 54 40 6 14 1049 
3/12-14 56 41 3 15 1025 
3/11-14 54 41 5 13 1515 
3110-11 59 30 11 29 900 

315-7 56 41 3 15 1021 
314-7 52 34 14 18 2012 
3/4-5 57 36 7 21 750 
3/4 52 41 7 11 1071 

2119-21 55 42 3 13 1014 
2115-17 54 38 8 16 756 
2/12-14 50 40 10 10 1010 

211-3 49 37 14 12 600 
1/28-29 45 43 12 2 751 

1/27-29 57 39 4 18 960 
1/25-26 53 42 5 11 700 
1114-17 50 44 6 6 472 
118-10 48 47 5 1 1014 

117 49 43 8 6 1067 

( 

Samnle Notes 

6/16: Al Gore announces 
Adults 6/12: GWB announces """ } 
Adults 
Adults 
Adults 

Adults 
Adults 
Adults 

RV One (Friday) night, sm smpl 
LV 

LV 
RV 

Adults 
Adults 

RV 
RV 

Adults 
Adults 

RV 
RV 
LV 
RV 

Adults 
Adults 
Adults 

RV 

Adults 
Adults 

RV 
Adults 

Adults Combined half-samples 
LV 

Adults fk7,.:fJ ~;,.,_ LV 
Adults 

Adults 
RV 
RV 

Adults 
Adults 

Updated: 6121199 



Source 

CNN/USA Today (Gallup) 

CNN/Time (Yankalovich) 
Research 2000 
Fox News/Opinion Dynamics 
RNC (Market Strategies) 
NBC/WSJ (Hart/Teeter) 

CNN/USA Today (Gallup) 
Fox News/Opinion Dynamics 
Zogby 
Pew Research Center 
Time/CNN (Yankelovich Partners) 

CNN/USA Today (Gallup) 
ABC/Washington Post (TNS Research) 
Fox News/Opinion Dynamics 
CNN/USA Today (Gallup) 
NBC/WSJ (Hart/Teeter) 

CNN/USA Today (Gallup) 
Zogby 
Republican Leadership Council (Strimple) 
Newsweek 
LA Times 

Marist Institute 
NBC/WSJ (Hart/Teeter) 
Pew Research Center 
CNN/USA Today (Gallup) 
Time/CNN (Yankelovich Partners) 

Ill Market Strategies 

Table 6 
Presidential Trial Heat 2000: Elizabeth Dole vs. Al Gore 

NATIONAL Public and Private Polls 

Un de- NET 
Date E. Dole A. Gore cided DOLE 

6/4-5 51 44 5 7 

5/26-27 48 45 7 3 
5/5-7 50 42 8 8 
5/4-6 47 38 15 9 

4/23-25 49 43 8 6 
4/17-19 45 40 15 5 

4/13-14 54 42 4 12 
4/7-8 51 36 13 15 
4/5-7 49 38 13 11 

3/24-30 52 42 6 10 
3/25 48 45 7 3 

3/12-14 52 44 4 8 
3/11-14 51 43 6 8 
3/10-11 50 34 16 16 

3/5-7 50 45 5 5 
3/4-7 48 39 13 9 

2/19-21 50 45 5 5 
2/15-17 53 37 10 16 

2/1-3 46 38 16 8 
1/28-29 42 44 14 -2 
1/27-29 50 42 8 8 

1/25-26 50 44 6 6 
1/16-18 47 38 15 9 
1/14-17 47 43 10 4 
1/8-10 49 47 4 2 

1/7 48 45 7 3 

N 

1053 

1017 
813 
901 
800 
1006 

1069 
921 
916 
1324 
1049 

1025 
1515 
900 
1021 
2012 

1014 
756 
600 
751 
960 

700 
1011 
458 
1014 
1067 

Sample 

Adults 

Adults 
LV 
RV 
RV 

Adults 

Adults 
RV 
LV 
RV 

Adults 

Adults 
Adults 

RV 
Adults 
Adults 

Adults 
LV 
LV 

Adults 
Adults 

RV 
Adults 

RV 
Adults 
Adults 

Notes 

( 
I 
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Source 

Rasmusson Research 
Fox News/Opinion Dynamics 
RNC (Market Strategies) 
Schroth and Associates (D) 
Luntz Research 
Zogby 

lllMarket Strategies 

Table 7 
Presidential Trial Heat 2000: Three-Way Trial Heats 

NATIONAL Public and Private Polls 

Candidates Trial Heat Results 
Date GOP Dem Other GOP Dem Other Undec 

5/12 Bush Gore Ventura 47 31 12 10 
5/5-6 Bush Gore Ventura 50 30 9 11 

4/23-25 Bush Gore Ventura 48 35 11 6 
4/5-9 Bush Gore Ventura 40 31 27 2 
3/8-11 Bush Gore Ventura 45 25 15 15 
3/4-7 Bush Gore Ventura 47 33 11 9 

( 

NETR N 

16 673 
20 901 
13 800 
9 800 
20 1200 
14 908 
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Source 

Newsweek (Princeton Survey Research) 
CNN/USA Today (Gallup) 
RNC (Market Strategies) 

Newsweek (Princeton Survey Research) 
NBC/WSJ 
CNN/USA Today (Gallup) 
CNN/USA Today (Gallup) 
Wirthlin Worldwide {R) 

Fox News/Opinion Dynamics 
Fox News/Opinion Dynamics 
Fox News/Opinion Dynamics 
Fox News/Opinion Dynamics 
Fox News/Opinion Dynamics 

Zogby 
Zogby 
CNN/USA Today (Gallup) 
ABC/Washington Post (TNS Research) 
ABC/Washington Post {TNS Research) 

Fox News/Opinion Dynamics 
Fox News/Opinion Dynamics 
Zogby 
Time/CNN (Yankelovich Partners) 
Fox News/Opinion Dynamics 

•Market Strategies 

Table 8 
Other Presidential Trial Heats 2000 
NATIONAL Public and Private Polls 

Matchup Date GOP 

Bush vs. Bradley 6/10-11 57 
Bush vs. Bradley 6/9-10 60 
McCain vs. Gore 4/23-25 36 

Bush vs. Bradley 4/21-22 50 
Quayle vs. Gore 4/17-19 29 
Bush vs. Bradley 4/13-14 61 
McCain vs. Gore 4/13-14 43 
Bush/Dole vs Gore/DiFi 4/9-12 564 

Alexander vs. Gore 4/7-8 Ji) Quayle vs. Bradley 4/7-8 
Buchanan vs. Gore 4/7-8 5 

3 

Bush vs. Bradley 4/7-8 61 
Dole vs. Bradley 4/7-8 52 

Bush vs. Bradley 4/5-7 54 
Dole vs. Bradley 4/5-7 49 
Forbes vs. Gore 3/12-14 37 
Bush vs. Bradley 3/11-14 58 
Dole vs. Bradley 3/11-14 53 

McCain vs. Gore 3/10-11 30 
Forbes vs. Gore 3/10-11 34 
Dole vs. H. Clinton 2/15-17 54 
Bush vs. Bradley 1/20-21 52 
Dole vs. H. Clinton 1/13-14 54 

( 

Unde- NET 
Dem cided GOP N Sample 

33 10 24 756 Adults 
33 7 27 1031 Adults 
49 15 -13 800 RV 

37 13 13 609 RV 
52 19 -23 1006 Adults 
34 5 27 1069 Adults 
50 7 -7 1069 Adults 
33 11 23 1002 Adults 

46 24 -16 921 RV 
48 19 -15 921 RV 
29 20 22 921 RV 
26 13 35 921 RV 
33 15 19 921 RV 

26 20 28 916 LV 
31 20 18 916 LV 
58 5 -21 1025 Adults 
34 8 24 1515 Adults 
38 9 15 1515 Adults 

44 26 -14 900 RV 
47 19 -13 900 RV 
38 8 16 756 LV 
38 10 14 1024 Adults 
35 11 19 902 RV 

Updated: 6/21/99 



Table9 
Presidential Trial Heat 2000: George W. Bush vs. Al Gore 

STATE Public and Private Polls 

G.W. Unde- NET 
Source (states ranked by Net Bush) State Date Bush A. Gore cided BUSH 

Texas Poll {Scripps-Howard) TX 3/30-4/7 73 17 10 56 
Dallas Morning News {Blum & Wesprin) TX 1/5-6 68 19 13 49 

Moore Information ID 4/17-19 61 20 19 41 

Sooner Survey {Cole Hargrave Snodgrass) OK 5/10-12 60 25 15 35 
Oklahoma Poll {Tulsa World) OK 4/6-14 66 29 5 37 
Sooner Survey {Cole Hargrave Snodgrass) OK Feb-99 57 33 10 24 

Moore Information 8 3/15-16 55 25 20 30 

Alabama Education Association AL 5/10-18 60 32 8 28 

Boston Herald {RKM Research) NH 6/7-9 54 32 14 22 
Research 2000 NH 5/16-19 55 39 6 16 
The New Hampshire Poll {UNH) NH 4/26-5/2 55 35 10 20 
Franklin Pierce College NH 4/22-27 54 30 16 24 

Research 2000 p;z_ 6/1-2 55 34 11 21 
Arizona Chamber Information p;z_ 2/10-15 42 32 26 10 

EPIC-MRA /Ml' 5/25-27 52 33 15 19 
EPIC-MRA Ml 4/21-25 47 35 18 12 
EPIC-MRA Ml 3/16-21 54 30 16 24 
Detroit News {Mitchell Research) 

~ 
2/10-13 47 37 16 10 

EPIC-MRA I 1/20-21 47 38 15 9 

Ohio Poll {University of Cincinnati) OH 5/11-23 56 37 7 19 
Ohio Poll {University of Cincinnati) OH 2/4-16 54 38 8 16 

Mason-Dixon VA 6/3-5 52 35 13 17 

Research 2000 SC 5/29-6/3 54 37 9 17 

Moore Information p 3/20-21 50 34 16 16 

Moore Information \v 5/6-8 50 36 14 14 

Redmond Campaign {Chris Wilson) NM 4/22-25 51 37 12 14 

Research 2000 IA 5/14-16 52 43 5 9 

Research 2000 LA 6/1-3 52 44 4 8 

Market Strategies RI 3/25-28 50 43 7 7 

Quinnipiac College NJ 3/23-29 47 40 13 7 
Quinnipiac College NJ 2/3-8 46 41 13 5 

Los Angeles Times CA 6/10-14 49 44 7 5 
KCRA {Research 2000) CA 5/27-29 49 44 7 5 
Moore Information CA 4/15-17 45 39 16 6 
Field Poll CA 3/3-14 48 46 6 2 
Voter/Consumer Research CA 2/10-15 50 43 7 7 
Public Policy Institute CA 12/4-13 47 45 8 2 

POS PA 4/5-7 46 41 13 5 

Opinion Dynamics MA Late May 40 36 24 4 
Boston Herald {RKM Research) MA 4/20-22 44 37 19 7 

Mason-Dixon HI 5/13-18 37 39 24 -2 

Mason-Dixon TN 4/21-23 43 46 11 -3 

Gonzales/Arscott Research MD 3/23-28 43 47 10 -4 

Quinnipiac College NY 3/17-21 42 47 11 -5 
Maris! Institute NY 2/28-3/1 46 47 7 -1 
Quinnipiac College NY 2/16-21 40 49 11 -9 
Maris! Institute NY 1/24 44 48 8 -4 

• Market Strategies 

N Sample Notes 

1003 Adults 
514 Adults 

450 RV 

500 RV Ventura: 5% 
RV 
RV 

500 RV 

512 RV 

838 RV 
628 LV 
710 RV 
511 RV 

605 RV 
503 RV 

600 RV 
606 ActiveV 
600 LV 
400 RV 
600 ActiveV 

626 RV 
609 RV 

628 RV 

601 LV 

500 RV 

500 RV 

500 RV 

804 LV 

602 RV 

500 RV 

984 RV 
926 RV 

1179 RV 
810 RV 
800 RV 
718 RV 
800 RV 
996 LV 

403 RV 

600 RV PRIVATE 
408 RV 

428 RV 

626 RV 

806 RV 

909 RV 
702 RV 
1270 RV 
513 RV 
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