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MR. NESSEN: \ve thoug ht some of you might be
intere sted in the sched ule this morni ng.

Jim Baker , who we said would be here, wasn' t
feelin g well and wanted to get a good night 's sleep.
Stu Spenc er, who was going to fill in for him, looked all
over the hotel for the press room and then found
he was in the wrong hotel . He is on his way here by
car now.
Bill and I will start before Stu gets here and
give you the sort of nuts and bolts of what we are
annou ncing here and then Bill and Stu can take you throug h
whate ver discus sion of how this fits in with the strate gy
and the outloo k for the last ten days of the campa ign.
Basic ally what we are annou ncing is two thing s:
A series of five televi sion progra ms, half-h our televi sion
progra ms by the Presid ent betwee n now and electi on day;
and a series of eight radio statem ents by the Presid ent
betwee n now and electi on day.
Now I will just give you the nuts and bolts and
Bill and Stu can take over at that point .
The televi sion progra ms will be broad cast over
statew ide hook-u ps in Califo rnia on Sunda y, origin ating
from Los Angel es and the time will be 5:30 to 6:00 p.m.
Califo rnia time; statew ide in Illino is on Tuesd ay,
Octob er 26, origin ating from Chica go-- I don't have any
other firm air times for you, but they will all be
late aftern oon to early evenin g, mostly early evenin g -taped immed iately before broad castin g and in some cases
live; the third progra m will be statew ide in Penns ylvan ia,
origin ating from Philad elphia on \.~Jednesday; the fourth
progra m statew ide in Ohio on Thurs day, Octob er 28,
origin ating from Cleve land; and the final progra m of these
five statew ide in New York, origin ating from New York
City on Sunda y, Octob er 31.
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These are the five that are firmly planne d right
now. I think it is fair to say that there could be one or
more added in other State s, a half hour.
Here is the forma t. The forma t consi sts of
a numbe r of parts , one a video tape of the Presid ent and
any members of his family who happen to be with
him that day campa igning in th~t State that day. This
is edited video tape. It will take up anywh ere from six
to eight to ten minut es of.the progra m.
The second portio n of the forma t will be a discussio n betwee n the Presid ent and the moder ator of
issues and the moder ator will be Joe Garag iola. That will
be in the studio .
The third part of the forma t will be partic ipation by members of the Presi' dent's family , whoev er
might be with him that day. Edith Green will be on all
or most of the progra ms. She is a forme r Demo cratic
Member of Congr ess from Oregon who worke d as one of the
leader s of the Kenne dy for Presid ent campa ign and is now
a co-ch airper son of the Citize ns for Ford.

Q

She will be trave ling with the Presid ent?

MR. NESSEN:

Yes, for all or most of it.

Also, there will be State and local offic ials.
Those that we know who are partic ipatin g so far includ e
Senat or Percy ; Jim Thomp son, the candid ate for Gover nor
in Illino is; Senat or Javits in New ·York , and Ambas sador
Scran ton in Penns ylvani a.

Q

What about Ohio?

MR. NESSEN: There will be other offic ials in
other States . I just don't have a compl ete list for
you.
Q
How about Califo rnia?
partic ipatin g?

MR. NESSEN:

t-Jill Reagan be

I don't know yet, Jim.

The cost of this is as follow s: The air time,
about $30,00 0 per State ; the produ ction costs also about
$30,00 0 per State. You multip ly that by five progra ms
and you come out with $300,0 00 plus a certai n extra
cost that will go into promo tional adver tising to
promo te the five progra ms.
MORE
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Q

How much will be spent on the promotion?

MR. NESSEN:

I don't have an estimate on that.

Now let me just quickly tell you about the
radio programs and then I am going to let Bill talk
to you about -- there will be eight radio statements
of five minutes each to be b-roadcast on the Mutual
Radio Network each morning next week -- that is Monday
through Saturday.
There will b.ot;·,be any broadcast on
Sunday the 31st and then there will be broadcasts on
Monday the 1st and Tuesday the 2nd.
As I say, they will be five minutes each. They
will consist of statements by the President, taped
usually the day before, on one or more issues. The
exact line-up is not arranged yet, but the issues
would include taxes, probably crime, problems of older
Americans, quality of life in America, defense,national
security and foreign policy, inflation and so forth.
The cost of this, the Mutual network -- and I
don't know who the Mutual reporter is here -- but I
think they have between 400 and 500 stations if I am not
mistaken. The broadcast time is 8:15 to 8:20 each morning
right across the time zones. In other words, it will
be 8:15 everywhere and the cost is $47,000.

Q

Is this for the toto?

MR. NESSEN: In total, that is right. That
is air time and there is almost no production cost.
I will let Bill talk to you about why this
is being done, how long it has been planned and how it
fits in the overall strategy and what the outlook is.
We should have Stu here shortly.

Q
Will Joe Garagiola be traveling with the
President or will we pick him up in every city?
MR. NESSEN:

Q

I don't know the details of that.

Is he being paid or is he a volunteer?

MR. NESSEN: I was told last night he was not
being paid. He was volunteering his services. If that
conflicts with the AFTRA regulations, which it could, I
guess, I am sure the AFTRA regulations would be followed

Q
Phil asked whether Governor Reagan is going
to appear in California.
MR. NESSEN:

Q

I said I don't know.

Have you asked?

MR. NESSEN: I don't know since I haven't been
actually involved in the production of the show.
MORE
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tVhen is the first show?

MR. NESSEN: Sunday night, originatin g from
Los Angeles, broadcast around Californi a on a Statewide
hook-up between 5:30 and 6:00 Californi a time.
Q

That wou-ld be tomorrow night?

MR. NESSEN:
correct.

Q

Tomorrow is Sunday, that is

The football game is at that time?

MR. NESSEN: Let me say one other thing before
I turn you over to Bill. This obviously will dictate to
some extent the President 's campaign schedule. I know
some of you have been concerned about making around six
or eight stops a day. tVhat this means is on a day when he
has one of these programs to do, say from midafterno on to
early evening or midevenin g will be free of campaign
appearanc es in order for him to prepare and do these
broadcast s.

Q

Is he still going to hit 100 cities?

MR NESSEN:
(Laughter)

Aldo is, but the President won't.

Q

Do you know what network hours or time
he has bought on the speech of the last Monday?
MR. NESSEN:

Q

The last two nights?

MR. NESSEN:
statement?

Q

Do you mean on television ?

Do you mean for an election eve

Yes.

MR. NESSEN: There are 30 minutes purchased ,
but I don't know what the time is.

Q

Just 30 minutes?

MR. NESSEN:

Q
each network?

That is all I know.

It is an hour and a half, 30 minutes on

MR. GREENER: All right.
each network, that is right.

Thirty minutes on

Q
Can you tell us how much more there will
be spent in the way of paid television commercia ls
in dollars?
MR. GREENER:

How much is left to spend?
MORE
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Yes.

MR. GREENER: As of Thursday we had 40 percent
of the advertising budget left, which was 40 percent of
$9.5 million.
Q

t..Jill you repeat that balance?

MR. GREENER: Forty percent remaining, or
roughly $4 million was left. That is starting with
statements on Thursday.

Q
funds?

These will be financed by the remaining

MR. GREENER: Absolutely, yes. The purpose,
as Ron mentioned, was to keep the cam?aign on a positive
track and on the issues. That is what he will be discussing. It has been in planning for about a month,
a little over a month, to be exact.

Q

eve1

Can you tell us what will happen election
Will there be a big television extravaganza?

MR. GREENER: We haven't decided the format.
I mentioned, there were 30 minutes purchased on each
network.

As

Q
This is a format used by President Nixon
outlining issues on radio broadcast. Is that where the
idea came from?
MR. GREENER: No, the original idea came from
the fact that in 1972 they had a five-minute program at
this time of day, the same time of day, in which the
campaign manager -- I don't remember who did it --

Q

Mitchell was the manager.

MR. GREENER: -- whoever it was -- talked
every day at that time and we changed that of course to the
President doing the speaking.

Q
How much will the three election eve
broadcasts cost?
MR. GREENER:
try to run it down.

I dontt have the cost.

I will

Q
This $4 million, is that PFC money?
there any RNC left?
MR. GREENER:
the figures for it.

Is

There may be, but I don't have

Q

Can you give us more background on why it
was decided this would be more fruitful for the President
to do this and cut down on his actual appearances before
audiences and others? Ron has said practically every
afternoon and evening will be free of campaigning. Can
you give us a little more background on that?
MORE
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MR. GREENER: I don't know, except it reaches a
larger audience by going Statewide on television than
you would ever gather into one single place.

Q

Is Texas one of the possibilities?

MR. GREENER: Texas is a possibility for a stop
and for an ad on TV, also.
\.-!hen you say Statewide, you don't mean
on certain stations it would be on every station in the
State, would it?
Q

MR. NESSEN:.
of each State.

No, all the stations to cover part

MR. GREENER: In Los Angeles -- I don't know what
stations it would be on. I only have the originating
stations. I thought we had the networks.

Q
Would you have that expanded like in
the States of Florida and Texas?
MR. GREENER:

Q

Yes, it could be expanded.

Hill Governor Reagan be asked to appear?

MR. GREENER: I don't know.
know when he gets here.

Q

I imagine Stu will

You have no idea how many stations in each

State?
MR. GREENER:

No.

Q

It won't be a particular network?
will be just cut across lines?
MR. GREENER:

It

Yes.

Q

t-lasn 't there a plan on these Statewide
things where the President would talk to local newsmen?
MR. GREENER:
Q

We discussed a bunch of them.

tVill we have access to the man at some time

each day?
MR. NESSEN: We have every day for three years.
That is not going to change in the last ten days.

Q

You know that is not true.

MR. NESSEN: The answer is yes, you will have
access to the candidate.
MORE

•

- 7 -

Q
The White House press corps will have a
chance every day to ask the man some questions, is that
what you are saying?
MR. NESSEN: I don't know-- are you saying will
he come to a briefing room and answer questions?

Q
It is simple. At some point the President
won't run from us, he will stop and answer some questions.
MR. NESSEN:

I have never known the President to

run, Phil.

Q
I have, and you have, too.
if he will be available.
MR. NESSEN:

Q

I want to know

The answer is yes.

Is it likely he will have an

Monday night?

ad on next

MR. NESSEN: That is what we are talking about.
Monday night will be election eve.

Q

No, the day after tomorrow.

MR. NESSEN: Monday will be spent flying to
Pittsburg. (Laughter) There will be no live coverage
of that flight, however.

Q

Where in California is he going besides

San Diego?
MR. NESSEN:

I think we have put that out

already.
MORE
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Q
Do you have any overall figure of the
television audience you expect to reach through this
television series of half-hours?
MR. GREENER:

No, I don't.

Q
Number one, I can't believe you haven't
asked Reagan and you haven't had a reaction from him.
Q

Question?

MR. GREENER: Jim said, pardon his skepticism,
but he said he can't believe, one, that we haven't asked
Reagan, and, two, we don't know whether he will be on
some of the shows. The answer to both questions is,
I haven't said he hadn't been asked and I never said that
someone didn't know. I said I didn't, but I will check.
Q
You k~ow if he is on subsequent shows.
Why don't you know whether he is on the first ones?
MR. GREENER: I didn't talk to Deardourf. He
called at 3:30 this morning and dictated some answers.
As soon as I can get to him, I will find out.
Q
This 40 percent, are you talking about
money that hasn't been committed to anything or money
that just hasn't been spent?
MR. GREENER: Actually spent. In other words,
we will be spending some $4 million from last Thursday
through the remainder of the campaign.
Q
vJill he later return from Fountain Valley
and make the tape and then fly on to San Diego?
HR. NESSF.N:
in Los Angeles.

He will do the first show at KABC-TV

Q
Bill, how much is your overall television
budget? You have $4 million for the last 10 days. How
much of the total out of the $10 million are you spending?
MR. GREENER: vle spent roughly $10 million
on total media, not television alone. I will have to
find out.
MR. SPENCER: $1.5 million is on print. The
rest is already in television. It is almost now $12
million instead of $10 million for the total media budget.
Q
About Phil's question about Ronald Reagan,
has he been asked to appear in California? If he hasn't,
why wasn't he, and all the subsequent questions?
MR. SPENCER: Let me make it abundantly clear
that Ronald Reagan is supporting the President and will
be campaigning heavily in California on the 29th of this
month. He has a schedule all around the country. I haven't
been in touch with him. They would like to have him on
the TV show. Whether his schedule permits it or not, we
don't know.
MORE
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Q
Would you give us those figures again?
You said out of $12 million, how much for prints and how
much for television?
MR. SPENCER: About $1.2 million for print
and the balance for radio and television. A lot of it
is network buys; a lot regional buys. We are running
about 500 gross rating points right now a week in all
the media markets, which is about three-to-two over Carter.
Q

last Thursday.

Bill said it was about $4 million from
Can you break that down?

MR. SPENCER: The best answer is that we are
going about 500 gross rating points, which is saturating
television and all the major markets as well as the netHorks.
I can't tell you h0\-7 many dollars that is.

Q
How many people will see your ads between
now and the election?
MR. SPENCER:

I can't give you that answer.

Yes, Rudy?

Q
Bill said this last $4 million is money
to actually be spent. How much do you have still that
you can really use any way you want to that you haven't
committed to anything yet?
MR. SPENCER: I don't think that our treasurer
really tells us the exact number because he is afraid we
will spend it. I would say we probably have a flexibility
after all the commitments we have made, including the
package you heard this morning, we will have about a half
million dollars.

Q

Doesn't anybody know Reagan's schedule

tomorrow?
MR. SPENCER:

Somebody does, but Stu Spencer

doesn't.

Q

You don't know whether he will be on the

show or not?
MR. SPENCER: No, but Judd Sumner does and
we will get the information when we leave here.

Q
How does the expenditure and the use of
broadcasting time compare with past Republican Presidential
efforts?
MR. SPENCER: I can't really authoritatively
answer that. My guts tell me if they spent $65 million
back in 1972 during the Nixon campaign, they probably
spent more over the long haul. I don't think they would
have spent any more in the closing days in the last two
weeks of this because this is almost saturation media,
so it is not intelligent to overbuy.
MORE
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Q Stu, could you give us some idea, some
information we need on Joe Garagiola and Congresswoman
Green?
MR. SPENCER: Joe Garagiola is a strong
supporter of the President. He is an articulate man.
He relates well to people and he understands the medium
which we will be playing with.

Q

The Carter people report some difficulty
on buying television time in the last couple of days
of the campaign, resistance from stations to surrender
that much time. Have you run into any trouble whatsoever?
MR. SPENCER: No. Most of our television buys
were made quite a while ago. In other words, we are not
adding very many stations at this time. It is part of
a total package bought several weeks ago by our buying
service.
Why did you get Joe Garagiola?
his strong point in this country?
Q

Hhat is

MR. SPENCER: Basically, Joe Garagiola is a
person that is a strong supporter of the President. He
is a person that understands the medium, the type of show,
I think, which we are going to have a presentation on.
I think those are the basic reasons.
Q

How about Mrs. Green?

MR. SPENCER: Mrs. Green is an Independent
or a Democrat, a strong supporter of the President, and
a woman, and we feel that she adds a real plus.

Q

Mr. Spencer, what changes have you had to
make to comply with the President's promise last night not
to conduct dirty politics?
MR. SPENCER: vJe have made no changes. vJe are
not conducting a dirty campaign in any sense of the word
or the interpretation.

Q Rave you suggested to the President some
emphasis on Yugoslavia?
affairs.

MR. SPENCER:
I pass.

Q

I am not an expert on foreign

You are an expert on the campaign.

MR. SPENCER:
thing out yet.

I haven't figured the Yugoslavia

Q
Aside from the radio and network buys,
your 30- and 60-second TV spots, are those going to be
the anti-Carter type or the pro-Ford, the anti-positive
approach?
MORE
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radio in the closing days that you haven't seen before
or doesn't have the same theme in it.
Q VJhat would be the mix? Some of your
commerc ials are decided ly anti-Ca rter as opposed to being
pro-Ford .

MR. SPENCER:

Q

Which ones are anti-Ca rter?

People on the street.

MR. SPENCER: Oh, I see. Probably 60-40 mix
in terms of pro stuff for the Preside nt.

Q

Which directio n?

MR. SPENCER:

60-40 pro-Pre sident.

Q
Hov.1 much does that add up to if you
leave 40 percent for Carter? That is what,40 percent
of the $4 million? Was $4 million left for media and
some part is going for these half ~ours? What is it?
A million or so?

MR. SPENCER: I don't know what the number is
on the shows, how much they are costing .
MR. NESSEN:
and televisi on.
left.

MR. SPENCER:

I gave the air time cost on radio
Forty percent of whateve r is

Q
Is that correct , that you are spending
$1.5 million on anti-Ca rter ads?
HR. SPENCER: I don't determin e the man in the
street that much of an anti-Ca rter ad. We are putting
the record out.

Q
for --

Is that figure about right, $1.5 million

MR. SPENCER: I am not a mathem atician, but if
you deduct that from the amount they are spending on the
new· program s, new shows, from total cost, 40 percent of
that will be the number.

Q
Stu, do you know what you are going to do
with these in this hour spot the night before the election ?
MR. SPENCER: No, we don't. What we
that time buy and what we liked about what Ron
is it gives us flexibi lity. We can wait until
last minute to decide ~That the Presiden t wants
about and Hhat he wants to stress.
MORE
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Q
Do you have any prelim inary polls in from
last night's debate?
MR. SPENCER: No, we didn't poll last night
on the debate , and I haven' t seen any of the others .
Q

your States?

You are polling this weeken d in most of

MR. SPENCER:

Q

When can we get the results ?

MR. SPENCER:
those polls out.

Q

Yes, eight major States .

We never give the results of

How do you figure the race, Stu, right now?

MR. SPENCER: I think it is very close. I think
it will be decide d in the last weeken d, the last four
days, and I am very optimi stic.

Q
Could you give us a rundow n on those
eight States , please ?
MR. SPENCER: Califo rnia, Texas, Illino is,
Michig an, Ohio, Pennsy lvania, New York and New Jersey .

Q
How bad have you been hurt by McCart hy
being ruled off the ballot in New York?
MR. SPENCER: I unders tand that is a plus and
he still has anothe r level of appeal to go to. I think
it will be a plus for us in New York with McCart hy off
the ballot . How many points he is worth, I don't know.

Q
How much campai gning has Ronald Reagan
done for the Presid ent so far?
MR. SPENCER: He started his schedu le about a
week ago, which has been a combin ation schedu le for the
Republ ican Nation al Commi ttee and for us. For exampl e,
in Texas last week he did a couple of RNC things ,
Congre ssional candid ates things , peeled off to Amaril lo,
Longvie w, Texas, on behalf of the Presid ent. I haven' t
paid that much attenti on to his schedu le.

Q

Stu, on balanc e, did the debate last night
do anythin g to change your assessm ents of the condit ion
of the race at this point?
MR. SPENCER: I am not an expert on Hatchin g
debate s, so I found out after watchin g the first two. I
though t the Presid ent did very well last night. I think
it was on strateg y. I think he made the points we
wanted to make. To me, that is a plus.
MORE
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MR. NESSEN: Bill went down to see if he could
get the question answered about Reagan on the program
tomorrov.~ night.
Let me give you John Deardourf's phone
number in vJashington. John, as you knolf?, is one of the
heads of the advertising or media section of the PFCo
He is one of those putting together these programs. His
phone number in Washington is. 347-9779. He can help you
if any of your offices want to get into more details
of these programs.
I guess you might '.vant to take a few minutes
to file before we go to the Governor's Mansion. \•le
have available, if anybody is interested, some fact
sheets on each of the three debates, and we will get
them handed out. They are all separate fact sheets on
each of the three debates. They are more or less of
a summary of what the President said, what Carter said,
who was on the panel, and there is some comment on some
of Carter's answers.
MR. GREENER: I talked to John and he said
Phil Angel in the office ~11as working with the Reagan
people. He would call right away and see if it had
been worked out and get back to us, and I will get back
to you in about an hour or so.
THE PRESS:

Thank you.
END
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