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RESQURCES - The following is a summary of the United States
Travel Service appropriation for FY 1977 and the FY 1978
request. The attached chart further breaks out resources
by major program category.

Auth,
FY 1977 Pos. Amount
President's Budget 123/812,220,000
Congressional Add-on 18/ 2,250,000
FY 1977 Appropriation 141/ 14,470,000
Pending Actions
Supplemental for Expositions 2/$200,000
Rescission of FY 1977 and 1978 Funds ~7/-725,000 1/
FY 1978
OMB Submission 134/$13,852,000 2/

1/ The original rescission proposal was for seven positions
and $1 milliom, but $275,000 has already been freed,

2/ This reflects the full $1,000,000 rescission.



DEPARTMENT OF C. _RCE .
United States Travel Service :
($ in thousands)

FY 1976 FY 1977 FY 1977 Supplemental FY 1978 ;
Request to OMB
Comparison By End-of End-of End-of End-of
Activities Year Amount  Year Amount Year Amount Year Amount
Promotion of travel to the United States:
Canada...cacesnssoassosssscsanscernssses 7 $ 696 7 $§ 731 7 § 731 7 $ 749
MeX1CO, . viuveernrsoenasssccsssnvonsonas 7 527 7 419 7 419 7 461
United Kingdom,,...vevuveesonvsonesanse 9 529 9 600 9 600 9 646
France,, ... ..ieeeessescenscesssasonncns 7 527 7 611 7 611 i 645
West GCermany, . ..seeeessscannssssensoses 8 671 8 764 8 764 8 794
Japan, . uievernsennrensarssssssasascsss 7 703 7 757 7 757 7 797
Special Markets,,...oeceevscssnsssnnsss  oos eee 5 325 5 325 2 113
International Congress Sales,.......... 2 72 4 133 4 133 4 160
Marketing Programs,......eeeeeceseccscss 6 219 6 230 6 230 6 237
Advertising and Promotion,,............ 6 3,527 6 3,818 6 3,818 6 4,137
Familiarization Services.,.......c00e0. 4 126 4 129 4 129 4 131
Media Services,.....iveceereeroncaseosas 8 255 8 270 8 270 8 277
Subtotal, promotion of travel to
the U, Su . iiiinecesesnncnscrsnnns 17 7,852 84 8,787 84 8,787 81 9,147
Tourist Services and facilities:
Language facilitles,......coeeevnenees  son 290 ces 307 eee 307 ces ces
Industry and state programs:
Research and Analysis,.........i0000e 7 826 7 861 7 861 7 870
Conventions and Expositioms,......... 10 457 10 330 12 530 10 336
Matching Funds program,.....cveeveene 2 537 3 914 3 914 3 645
Domestic tourism promotion,,.,....... _10 1,250 10 1,500 10 1,500 6 1,000
Subtotal, industry and state
PLOGTamME, ., vavncsssnvssoncnsanne 29 3,070 30 3,605 32 3,805 30 2,851
; Executive Direction:
Executlve Direction,,, . ,.,00vecrnees 26 1,587 26 1,771 26 1,771 26 1,854

Increaae.DQ'.‘Q"..O‘QQO...00!..0.60‘

Total Requirements,,,,.,eesveusesasse 126 12,799 134 14,470 136 14,670 127 13,852
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TOURISM

Federal Recognition of Expo '8l

Federal Recognition of Expo '82 and Subsequent
Expos

Federal Funding of Expo '8l and other U.S.
Expositions

Departmental Position on Senate's National
Tourism Policy Study

Legislative Extensicn of Department's
Tourism Authority

Future Direction of Joint Government Travel
Industry Domestic Tourism Promotion Program

Travel Advisory Board Agendas and Appointments



Federal Recognition of Expo '81

- Background

In 1968, the United States acceded to the 1928 convention establishing the Bureau

of International Expositions (BIE), an international, intergovermmental body, head-
quartered in Paris, which screens and registers events seeking to be designated
"international expositions." 1In 1970, Congress enacted P.L. 91-269 (22 U.S.C. 2801)
"to establish an orderly procedure by which the Federal Government determines its
recognition of, and participation in, international expositions to be held in the

U. S." Authority to carry out the provisions of the law was vested in the Secretary
of Commerce., In 1974, this authority was delegated by the Secretary (Department
Organization Order 10-7, dated March 14, 1974) to the Assistant Secretary for Tour-
ism, who heads the United States Travel Service (USTS).

To obtain Federal recognition of an event, an exposition organizer must submit
certain exhibits to the United States Travel Service' Division of Conventions

and Expositions for review and evaluation (15 C.F.R., Part 1202). These exhibits
include: (1) a statement of exposition purpose; (2) preliminary architectural,
design and participation plans; (3) documentary evidence of regional, state and
local support; (4) a statement describing availability of existing and projected
visitor services, including hotel and motel units, restaurants, health facilities,
transportation facilities, etc.; (5) plans for acquiring title to, or the right
to occupy, the exposition site; (6) a detailed feasibility study by a national
recognized firm; (7) time schedule and management control system (PERT, CPM, etc.);
(8) statement of benefits to be derived from the expo and residual plans; (9) an
- agreement to develop and complete an environmental impact statement in compliance
~ with the National Environmental Policy Act of 1969; (10) an agreement to accept

a U. S. commissioner general appointed by the President and to provide suitable
facilities for the commissioner general and his staff.

Provided these submissions demonstrate the feasibility of the expo, the Department
recommends, formally, to the President, that the Government grant Federal recogni-
tion, If the President agrees and extends Federal recognition, the Department
applies to the BIE for formal registration at that international organization's
next semi-annual plenary session.

On March 28, 1976, Expo '8l Corporation, Los Angeles, reapplied for Federal
recognition and international registration of, and Federal participation in, a
. Category I universal international exposition proposed to be held in Ontario
County, California, in 1981 to celebrate the 200th anniversary of the founding
of Los Angeles.

After evaluating the application, the Department determined that the organizers
had fulfilled, to the extent possible at this time, the requirements of P. L. 91~
269 and the implementing regulations. Certain requirements remained unmet,
however: (1) a satisfactory anmalysis and review of environmental issues through
the completion of a final environmental impact statement; (2) authorization by
the State of California of the planned $35 million revenue development bond;

(3) completion of other planned financial arrangements sufficient to develop and
operate the exposition; (4) a top quality professional administrator and an

., autonomous and diversified board of directors; (5) final acquisition of the expo
© site.
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On November 15, two days before the opening of the semi-annual plenary session

of the BIE, in Paris, the Secretary of Commerce (1) recommended that the Presi-

dent grant Federal recognition of EXPO '81 contingent upon satisfactory ful-

fillment of the remaining requirements; (2) requested the President's

authorization to monitor fulfillment of remaining requirements; (3) promised :
that if they are not satisfied in a timely manner, he would recommend that

Federal recognition be withdrawn; and (4) recommended that the Department pro=-

ceed with preparation of a plan for Federal participation in Expo '8l. Estimat-

ed cost of such participation is between $25 and $40 million, depending on
inflationary factors.

Because the President had not yet considered the Secretary's report on November 17,
1976, - the date when the BIE convened, that body approved, as a diplomatic
courtesy, the registration of EXPO '81, pending Presidential recognition. As

of November 30, the President had not yet granted recognition. If recognition

is not granted, it is unlikely that the California legislature, when it convenes
the first week in January, will vote funds to support the event. Without state
funds, the exposition will be in jeopardy.

Issue
Should Federal recognition be accorded to Expo '81?

Analysis of Issue

The organizers are working on fulfilling all necessary requirements., Considerable
nonfinancial support is on record from local public officials. Moreover, expo-
sition organizers cannot fully purchase or acquire a site before Federal and BIE
approvals are obtained. Full staffing of an exposition project Dbefore such
approvals are granted would also be an unwise risk of organizers' funds. "A

Draft Environmental Impact Statement is being processed. The Department is
monitoring timely fulfillment of the remaining conditions. 1If these conditions
are not fulfilled by April 1, 1977, the Department will recommend to the President
and BIE that recognition of Expo '8l be withdrawn.

It is recommended that if resolution of this issue is left to the new Administra-
tion, the Secretary of Commerce-designate personally urge the President to find
Federal recognition of Expo '8l to be in the national interest.

Schedule

In accordance with BIE regulations, a Category I universal international exposi-
tion must be registered at least five years in advance of the event. Expo '81
would open May 1, 1981. If registration of Expo '8l is to be effected, a
decision by the President would be necessary no later than January 31, 1977.
Assuming Federal recognition is granted, the United States Travel Service plans
to commence work on a Federal participation plan on February 1, 1977.
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NOV 151976

The President
The White House
Washington, D. C. - 20500

Dear Mr. President:

I am pleased to forward herewith a report on the
application of the Expo '8l Corporation of Los Angeles,
California, for TFederal recognition of an International
General Category (Universal) Exposition proposed to be
held in the County of San Bernardino, California, on the

.site of the Ontario Motor Speedway. The report is
forwarded pursuant to the provisions of Public Law 91-269
which require a report by the Secretary of Commerce

. before the President decides whether to grant Federal
recognition to any international exposition to be held
in the United States.

In addition to the Commerce report, the law requires
a report from the Secretary of State as to whether the
proposed exposition qualifies for registration by the
Bureau of International Expositions (BIE}. I understand
that Sccretary Kissinger is forwarding a favorable report,
and will also advise that the BIE has reserved the 19381
date for Expo '8l.

I am satisfied that the organizers of Expo '8l have
fulfilled, to the extent possible at this time, applicable
reguirenents of Public Law 91-269 and the implementing
rugulqtlons (15 C.P.R. Part 1202). The thene of the
exposition, "People Lo People-=Pathways to Understanding,”
is appropriate for a Category I exposition. Ezpo '8l has
generated interest in the State of California, the Cities
of Y.os Angcles and Ontario, the Counties of Los Angeles
and San Bernardino, snd other surrounding communities.

Tha proposal has also received endorsements from regional
representatives in the United States Senate and House of
Representatives and from Governors of the Western States.
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The organizers are working on securing full financial
conmitments which arc nccessary to assure the success of
Expo '81l. At prescent, for example, therc are financial

'arrangcmenﬁs which arc dependent on approval of legislative

measures in the State and local governments. There are,
additionally, some other unresolved questions raiscd in

" the enclosed full report as to the exposition's viability,

but the financial implications are the most compelling
immediate concern. We believe that with your endorsement
through Presidential recognition, and the subsequent
regi,tration by the Burcau of International Expositions
in Paris, all facets have a reasonable possxb:lwty of
being resolved. '

Accordingly, I do recommend that you'find Federal
recognition of the proposed Los Angeles exposition in

-the national interest and that you sanction an official

United States request for registration of the event by
the BIE. However, the continuation of this Federal rec-
ognition should be contingent upon the following conditions:

0o A satisfactory analysis and review of environmental
issues through the completion of the final envmronmental
‘mpact stat;ment-

o] Authormzatlon by the State of California of the
planned $35 million bond lssue, and

o Completion of obhec planned financial arrangements
su? “ficient to develop and operate the exposition.

I further recommend that you authorize me, acting on your ‘
behalf, to monitor the fulfillment of these conditions. If
thes are not satisfied in a timely manner, I will recowmend
thav Federal recognition be withdrawn. :

If you concur in the foregoing approach, we will proceced,
in cooperation with the Department of State, with an
application for BIE registration at the organization's ‘next
mecting in Paris on mozcmber 17. As part of the application
process, we will makce clear to our fellow BIE member countries
the basis upon which you have accorded Presidential recognition.
With that done, should cither Federal recognition oxr BIE
registration later have to be rescinded, thcre will he no.
attendant embarrassment to either the exposition's sponsors
or to the United States Government.

.

"
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In addition to Federal recognition, the organizers

- have requested Federal participation in the exposition.

Thercfore, if you favor Federal recognition, I propose
that we procecd with action authorized by Section 3 of

"+he law in the manner rccommended in the conclusion of
the report. This scction calls for preparation by this

Department, in cooperation with other Federal departments
and agencies at the uppropriate time, of a plan for
Federal participation in the exposition, for submission
by you to the Congress for its consideration. Based

upon previous expositions which the Federal Governent
has participated, I c¢stimate that this would entail a

Federal commitment of about $25 million for constructlon

of a pavilion.

Respéctfﬁlly,

] S/

Elllot L. Richardson

Enclosure
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November 15, 1976

FACT SHEET
ON
LOS ANGELES' EXPO '8l

- The positive aspects are as follows:

1. The purpose, a nonpolitical forum to focus on and
promote the benefits of people-to-people understanding
in the promotion of peace and progress, is most satisfactory.

2. The facilities, theme, and participation plans are
excellent. Los Angeles is recognlzed as an
entertainment capital.

3. The accommodations and external transportation
facilities are good.

4. Labor relations and no strike agreements with unions
are satisfactory at this time.

5. The economic feasibility as to expenses, revenues
and benefits are reascnable. ;

6. The implementation schedule is excellent, especially
with a $25 million site sufficiently developed to
save up to two years in construction time.

7. The public relations, promotion and protocol plans
are well advanced at this time.

‘8. The direct and indirect residual economic impacts
are impressive, especially the creation of jobs in
the region, which currently has a high unemployment
rate.

9, The Draft Environmental Impact Statement (DEIS) was
published on November 1, 1976, and distributed for
comment as required by the National Environmental
Protection Act.

10. The General Rules, as required by the BIE, were cleared
by both Offices of General Counsel in Commerce and
State, and transmitted to the BIE in French and reviewed
by the Classification Committee on October 6, 1976.
After incorporating BIE comments, the completed General
Rules were taken to the BIE on November 15, 1976.

1ll. The organizers have agreed torthe control of the
exposition as exercised by a U.S. Commissioner General,



12.

13.

14.

15'
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to be appointed by the President with the advice
and consent of the Senate.

Foreign nations and corporate clients express informal
desires to participate in a First Category Universal
Exposition in the United States and particularly in
the Los Angeles area.

Expo '81 could be the catalyst to the development of
a nonoollut;ng rapid mass transport system in
Los Angeles.

The BIE, on August 28, 1976, reserved the date of
1981 for Expo '8l to host a First Category Universal
International Exposition, the first in the U.S. since
New York 1939. Because of the frequency limitations
and other nations' desires to host these events,
another exposition of this magnitude cannot be
scheduled in the U.S. until early in the 21st century.

If Federal recognition is given Expo '8l, there is
every reason to believe that the BIE will grant
recognition at their plenary session on November 17, 1976.

The negative aspects are as follows:

1.

Acquisition of the site by a $§7 million first deed

of trust is contingent upon approval of the SEC of

a S~1 Registration Statement, which was filed on
September 24, 1976, and is awaiting approval. Ideally,
this approval should be obtained prior to seeking
Federal recognition by the President; however, verxy
few expositions have ever had their sites totally

free and clear at this stage of organizing.

To date, Expo '8l has operated from fund raising
dinners, donations of services and facilities. It

has received pledges of funds from local Chambers of
Commerce and local governments contingent upon Federal
and BIE recognition. There is no evidence, at this
time, of guaranteed financial and other support from
the state, local governments, business and civic-
leadership of the region in amounts equal to the
minimum requirements stated in the Expo '8l feasibility
study. However, upon receipt of Federal and BIE
recognition, the raising of seed money and sale of
development bonds should be enhanced.
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While a good management organization is planned,
only a few experienced (unpaid) people have been
added to the staff. 1In effect, Expo '81 Inc. has
been basically a one-man show, with little evidence
of effective control by a Board of Directors. This
situation is to be rectified before appropriations
are sought for a U.S. Pavilion.

It is anticipated that public hearings will be
required in California at the City of Ontario (the
site) after receipt of comments to the Draft
Environmental Impact Statement.



Federal Recognition of Expo '82

and Subsequent Expos

Background

In January of this year, Knoxville, Tennessee requested Federal
recognition of a Special Category, internmational exposition on
"Energy" to be held in Knoxville in 1980. The request application
was turned down by the Department in favor of Expo '81 in

Los Angeles, a Category I Exposition which met more of the rigor-
ous criteria required for Federal recognition.

In June, 1976, Knoxville re~submitted its application, requesting
Federal recognition for an exposition in Knoxville in 1982.

The Department's United States Travel Service is currently
evaluating the Knoxville application. Representatives of the
Classification Committee of the BIE are scheduled to visit
Knoxville on December 1, 1976 for a site tour and to conduct a
preliminary inquiry on the validity of the theme (which is a
requirement for Special, but not Category I Exposition). The
Exposition has the active support of the Tennessee Congressional
delegation, the Governor and Tennessee legislature, Knox County
and the City of Knoxville.

Issue

Should the Department recommend Federal negotiation of Expo '82?

Analysis of Issue

A complete Analysis of the Issue is not possible at this time.
A preliminary review shows:

1) That Expo '82 has retained a highly qualified
architectural team and has nearly completed
its master development plan.

2) That the discussion paper on the environmental
issues is now clearing the Department -- and the
Draft Environmental Impact Statement should be
printed around December 15 for clearance in
accordance with the National Environmental Policy
Act.

3) That Expo '82 is more advanced at this stage,
in nearly all aspects, than any previous such
event involving the Department.



Schedule

If Expo '82 is to be registered with the BIE five years in advance
of its opening, then the Secretary of Commerce must decide whether
to recommend Federal Fecogniction by late February or early March,
1977. The United States Travel Service expects to complete a
feasability study by January, 1977.

The following other United States cities are currently studying
exposition proposals as follows: Kansas City, 1984 (Food);
Columbus, Ohio, 1992 (Quincentennial) New Orleans, Baltimore,
Pittsburgh and Phoenix, Arizoma, are in early discussion stages.
No immediate action by the Department is necessary at this time.



Federal Funding of N

Expo '81 and Other U. S. Expositions

Background

In 1974, the Department's responsibilities for determining Federal
recognition of, and participation in, international expositions to be
held in the U. S. were delegated to the Assistant Secretary for Tour-
ism. Several issues have been raised concerning this responsibility
which require resolution before Expo '8l or any future expos.

Historically, the host government operates a pavilion at world's fairs
which it recognizes. 1In addition, the President of the host country is
expected to invite other governments to participate in recognized
expositions. In accordance with BIE regulations, the host government
also appoints a Commissioner General, who carries the rank of Ambassador.
In all other countries except the U. S., the host government also assumes
the responsibility for "organizing" the expositions.

Foreign govermments consider international expositions, as well as other
great international cultural and sporting events, such as olympics, as
requiring government-level negotiations too important to international
relations to be left to private individuals. In the U. 8., this has

not been the case., The U. 8. Government has never been the "organizer"
of a world's fair. The initiative, the financing, organizing, operatiom,
risks, and negotiations with potential foreign government participants
has been left to private groups.

This year, however, President Ford requested $28 million for the perma-
nent, unique sporting facilities for the 1980 Winter Olympics. Congress
passed an expanded version, appropriating $50 million in Federal funds
for the Winter Olympics to be held at Lake Placid, New York, in 1980.
This action could be interpreted as a precedent, although the President’'s
action was heavily weighted by the permanent nature of the facilities
which are needed in the United States.

Issue(s)

Should the Department of Commerce assume direct responsibility for or-

.ganizing international expositions proposed for the U. $.? Should the

United States Travel Service (or another Federal agency, such as the
Department's Economic Development Administration, which will fund the
Olympics), be authorized to make grants to recognized U. S. expositions?

Analysis of Issue(s)

These questions, among others, will be considered in the National Tour-
ism Policy Study (see page 44, A Conceptual Basis for the National
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Tourism Policy Study, 94th Congress, Second Session, October, 1976.

In the meantime, the Department needs to develop its own position
and recommendations.

Schedule

An immediate decision is not necessary., However, should the Depart-
ment decide to implement its recommendations by seeking expansion of
its legislative mandate under P.L. 91-269 (22 U.S.C., 2801), it would
be advisable to submit a proposed amendment to the 95th Congress not

later than the Second Session, beginning January 4, 1978. Work on
the amendment should begin in June, 1977.

Y
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the authority of this act that in fiscal year 1976 are supported by a

© €65 million appropriation.® Of this ameunt, the program category

of “exchange of persons™ receives $:6.9 million.

The national interests supporting the educational and cultural ex-
change programs administered by the State Department are sumlar
in part to thoze underlying the USTS international travel promoticn
program: “These [State Department] prograins are designed to seek

.. mutuality of interest involvement and benefit as the most eflective

way to develop lasting understanding.” *°

An important promotional device stimulating domestic and inter-
national tourism has been the development of international exposi-
tions. Events such as the Seattle and New York world fairs have
attracted millions of visitors from all parts of the United States and
the world, and have become a major vehicle for international cultural
exchange. .

In 1970, Public Law 91-269 was enacted “to establish an orderly

procedure by which the Federal Government determines its endorse-

ment of and participation In international expositions to be held with-
in the United States.”*! For purposes of thiz review, Public Law
91-269 is sigmificant first for the Insights it provides into the tinme-
liness of the U.S. approach to a coordinated international exposition
policy: . . L , :

The first step toward developiog a national polier In this feld seas taken last
Fear (1003) when, after review. the esecutive brauch recomivended and the
Senate approved U.S. zcecession to the 1928 convention establishing the Durcau
of Interpuational Expositions (BIE). ... There remained the sccoud step of
domestic procedures and organization to deal with international expositions
proposed to- be held in the United States and (P.I. 91-24Y) cowmmploments the
iuternational couvention in this respect.® ‘ )

On April 26, 1978, USTS—svhich exercices power delegated Ly the
Secretary of Commerce under Public Law 01-2¢69—tentatively re-
served with the BIE a 1981 date for an international exposition to
be staged in the United States. The major policy issues that ought
to be considered with reeard to this event. and subsequent interna-
tional expositions held in the United States, have been cutlined by
the ssistant Secretary for Tourism: '

A specific question which requires resolution i, what is the proper
role of the Federal Government in international expositions held in
the United States? Flistorically, the U.S. Government has extended
Federal recognition to, and operated a pavilion ar, world’s fairs held
in the United States, and the President has invited other nations of
the world to particiipate in such evenis, and in accordance with BIE
regulations, appoinis the U.S. Commissioner General. IIowever, the
Federal Government has never been the orzanizer of a “world’s fair.”
The initiative, the financing, organizing. operation, risks and nego-
tiations with potential foreigm participants has been left to private
aroups. Foreign rovernments on the other hand, organize and finance
world fairs in other countries. They consider international expositions,
as well ae other great international cultural and gporting events—
such as Olympics—as requiring high government-level negotintions

b !'-tfn!!‘:ct of the Tnitel Siates Goverament fiscal renr 197C, Appeadis, p. 634,
- L34

3 R, Hep. No. N1-234, In T.8, Cong. & Adm. Newy, 91st Coag., 24 sess, legislative history
of Publie Law 91-220 at 3378, - -

= Ibbsl, p. 3170 '
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too important fo international relations to be left to private
mdividuals. . . . s b .
These facis pese certain philosophical/political questions with re-
- zard to the 11.S. national tourist ollice’s {uture role in U.S. interna-
tional exposiiions. Should UGSTS (or another Feder:zl agencey) as-
sume dircct vesponsibility for organizing such expositions? Should
USTS (or anoiher Federal agency) actively solicit and negotiate
foreign covernment participation in U.S. internationzl expositions!?
Should USTS (or another IFederal agency) be authorized to malke
matching grants to U.S. exposzition orzanizers?®

In the context of this legislative review, and indeed within the
broader framework of phase I of the NTDPS. definitive resapnses to
these policy questions necessarily would laclk an adequate foundation.
In the subsequent phases of the siudy. however, sufiicient information
developed from responsible private and governmental sources wiil
provide the basis for specific recommendations in these areas.

One of the main objectives of Public Law 91-209, streamiining the

procedure for U.S. participation in certain international expositions,
was shared in part by a previous act, the Trade Fair Act of 1250.%
This legislation was passed:. . - .
... - tn provide for the free impeortation of articles for exhibition at fairs, exhi-
bitions,” or expasitions. . . . It will avoid the pecessity for the enactment of
separate Inws in behalf of individual fairs. and the repeated issuance of regula-
tions, as in the past® .

Subject to certain conditions, the Trade Fair Act provided an es-
emption from duties and taxes for articles brought into the United
States to be shown at trade and industrial fairs and other exhibi-
tions “of a cultmral, scientific. or educational nature, so long as the

, Scerctary of Commerce is satisfied that the puablic interest in pro-
moting trade wiil be served.” *¢ Thesa fairs, of course. serve as an im-
portant vehicle for the promotion of travel as weil as trade.

The promoticn of tourism as 2 government objective with signifi-
cant infernational benefits was formally recommized in Augmst 1975
by the 35 states (including the United States) who signed the Con-
ference on Security and Co-operation in Turope (ITelsinki Accord).

The FHelsinki Accord, an aflitmative of the U. S. policy of détente
with the Soviet Union. is 2 mmltifaceted expression of intentions. It is
neither a treaty nor an excentive acreement, and is not binding on the
United States. Its article entitled “Promiotion of Tourism™ is set forth
fuily below: .

The participating States, :
Aware of the contribution made by International tourism to the develop-
ment of mutual understanding among peonles, to increased xuowledge of
other couinrries’ achicvements in various ficlds, as well as to ccorumic,
sacial and cultural prozress,

Recogizing the interrelationship hetween the develepment of tourism and
measures tiken in other areas of eennomic activiiy,
Express their intention to enceurnze increased tourism on both an indi-
vidual and group basis in particular hy:
Eucouraging the improvement of the tourist infrastructure and co-
*operation in this field: .

A Lafter fram David Parker (for Crelzhiton ITolden), op. cit.. pp. 3-6.

MAn LS., 1TR1-1758.

:}g‘:'jslullre hictery in U.S. Conz, & Adm. News, SGth Cony., 1st sees, ot 1436.
‘._ . -



Departmental Position on

Senate's National Tourism Policy Study Recommendations

Background

In June, 1974, the Senate passed a unanimous resolution directing
the Senate Committee on Commerce to undertake a study to determine
"a policy and role for the Federal Government on tourism in the
United States which will most effectively enable the industry to
realize fully its potential to contribute to the social well-being,
the cultural understanding and the economic prosperity of the U. S."
Important objectives of the study were to be 'coherence and coordi-
nation of Federal programs dealing with national tourism interests."”

The study has been underway since 1975. Phase I, just completed,
defines terms, reviews Federal legislation relating to tourism,

and identifies programs which are related to the national tourism
interests. Phase II has begun and will include an assessment of

the performance of those Federal programs most important for tour-
ism. The programs conducted by the Department will be included in
the assessment. While the Department has no responsibility for
conducting the study, its officials are expected to cooperate with
the Senate contractor and will have to. respond to the recommendations
of Phase III, the final report, which is expected to be completed by
November, 1977. One possible recommendation is some form of limited
consolidation of the Federal Government's tourism activities.

Such a consolidation was proposed by the President's National Tour-
ism Resources Review Commission in June, 1972, which recommended
establishment of a National Tourism Administration. The Nixon
Administration rejected the proposal in 1974.

The President-elect has stated that, 'we must give top priority to
a drastic and thorough revision and reorganization of the Federal
bureaucracy."

Senator Daniel K. Inouye, D., Hawaii, Chairman of the Senate Sub-
committee on Intermational Commerce and Tourism, which has over~
sight authority over the United States Travel Service, on November 18,
publicly urged the new administration to "support the national tour-
ism policy study now in progress."

Issue
The issue is, would a consolidation of Federal tourism activities

be beneficial to the nation and be consistent with the objectives
of the new Administration and with its own organizational plans?



Analysis of Issue

More than 125 Federal programs in some 46 agencies relate to tourism
in some way. Moreover, the U. S. Government's approach to tourism, as
an industry, has been notoriously fragmented. State travel directors,
especially, and others at the local level complain that there is no
focal point at the Federal level where information may be obtained
about Federal programs which impact on tourism. This problem does

not exist in a number of foreign countries; they have consolidated
their tourism programs into a single "ministry of tourism." Action

is necessary to improve coordination and eliminate conflict épd dupli-
cation, among Federal tourism-rel&zted programs. S

Nevertheless, any new Federal structure put in place by the new Admin-
istration presumably will not be designed or implemented piecemeal,
but on a government-wide basis. Federal agencies are established to
achieve specific objectives related to paramount national interestse—-
such as full employment and economic equilibrium~~and organization
structure is determined by the priority assigned to competing objec-
tives and interests. Any realigning of Federal tourism programs would
have to occur in conjunction with other organizational changes which
the Administration may decide to effect.

If Phase III continues on schedule, it will probably be necessary for
the Department to take a position on the National Tourism Policy Study
recommendations before the Administration has completed its reorganiza-
tion plan., The recommendations will be in the form of pclicy options
for legislative action. Legislative proposals will then be introduced,
based on the options presented, and the Department will be asked to
comment on the proposals.

In view of a possible impending reorganization of government agencies,
it is recommended that the Department take the position that action on
any reorganization proposals which would affect its tourism programs
be deferred until a total government-wide reorganization plan can be
developed, but that - a member of the Senate Commerce Committee staff
should be assigned to work with the President's reorganization task
force, in the meantime.

Schedule

Phase II of the study is underway. An interim report is expected in
about February, following a series of regional meetings between the
current contractoer, Arthur D. Little, and officials at the local level,
responsiblefor tourism planning, development and promotion. Phase III
is expected to begin in March and to be completed by November. A
formal Departmental position would be necessary by roughly December,
1977. However, the issue may be raised at confirmation hearings for
the Secretary~designate, In this event, one option is to take the
position that the Secretary cannot take 2 position on the study until
all findings are reported.



Legislative Extension of Department's

Tourism Authority

Background

The Act of July 19, 1940 (P. L. 76-755) as amended (54 Stat. 773:; 16 USC 18-
18d), the legislative authority which funds the Department's domestic travel
promotion program, expires at the end of FY 1978 (September 30, 1978). The
International Travel Act of 1961 (P. L. 94-55) as amended. (22 U. §. C. 2126),
the legislative authority which funds the Department's program to promote
international travel to the U. S., expires at the end of FY 1979 (September
30, 1979). Funding authority should be renewed before preparation of USTS'
FY 1979 budget begins early in the Spring of 1977. Normal procedure is to
request a three year extension of an expiring appropriation authorization.
If the domestic authorization is extended three years, it will expire at the
end of FY 1981. 1If the international authority is extended three years, it
will expire at the end of FY 1982. Two separate bills and two separate sets
of hearing will be required to effect renewal.

Issue

The basic issue is: should the Department seek renewal of both authorities.
A sub-issue is should the Department request an extension of both authorities
through FY 1982 (which would invelve a four year extension of the Act of
~July 19, 1940) so that both authorities run concurrently, a single, con-
solidated-authorization request may be made by the Department, and one set cf
hearings can be held? The Department's Proposed Legislative Program for the
95th Congress, lst Session, which begins in January does not include a
request for extension of either authority. It notes that "a recommendation
on whether to continue the (domestic) program by extending the authorization
will be made early in 1977! (ordinarily, extension of the intermational pro-
gram would not have to be made until next yvear).

Analysis of Issue

The President-elect has stated that, "the major priority of the next Admin-
istration has got to be employment" and has supported stimulation and incent-
ives for the private sector to hire the unemployed and to retain workers
already employed. The highest rates of unemployment in the nation are in
those states which have natural or manmade tourist attractions and the infra-
structure in place to service tourist. In Puerto Rico, the rate of unemploy-
ment is 18.30%; in Florida, 10.06%; in Michigan, 10.02%Z; in Califormnia, 9.76%;
in New York, 9.25%Z. California locales suffering from particularly heavy
unemployment include such traditional tourist areas as San Francisco City/
County, 12.49% and Los Angeles, 10.4%. New York State areas include

Niagara Falls, 14.31%7 and New York City, 10.47%Z. Florida areas include

Fort Lauderdale, 12.19%; Miami Beach City, 14.12%; Miami City, 12.10%; Tampa,
12.91% and West Palm Beach, 13.31%.
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Tourism generates jobs. Every $20,000 in direct tourist spending creates or
supports one job.

Overseas~bound Americans are currently spending about $8.8 billion annually
on foreign travel, which is tantamount to exporting 440,000 jobs. Foreign
visitor spending in the U, S. amounts to about $5.6 billion annually, rep-
resenting roughly 280,000 American jobs. 1In 1975, there was not only a
travel deficit of §3.1 billion, but a tourism "job gap” of 160,000 jobs.

An estimated $346 million in foreign visitor receipts, resulting in 17,300
American jobs can be identified as being related to United States Travel
Service (USTS) program efforts.

Annual spending by domestic tourists is estimated at about $84 billion,
accounting for roughly 4.3 million American jobs. No data exist which

might indicate the volume of spending or the number of jobs which is related : -

to the Department's domestic tourism program, which, in FY 1976 was funded
at a level of $1.2 million. However, promotional efforts by the United
States national tourism office, to encourage Americans to spend their travel
dollars within their own country, presumably counteract similar efforts by
foreign national tourist offices to lure Americans abroad, and thereby help
to retard the exportation of jobs which results from American travel to
foreign countries.

Extension of both of the Department's tourism authorities would help to
ensure the continuation of existing jobs in areas of high unemployment.
Expansion of those programs, with promotional efforts concentrated on those
foreign markets likely to result in tourism to U. S. states suffering from
high and persistent unemployment, and with more intensive promotion, both
overseas and domestically, of attractions in those states, would stimulate
tourism to the promoted areas and would stimulate the private sector to add
new jobs.

Schedule

If a single authorization request is to be made in the first session of the
95th Congress, and if funding authority for the domestic program is going to
be extant at the time the Department presents its domestic appropriation
request for FY 1979, (which will go to the Hill in December of 1977), then
appropriate draft legislation should be prepared in the first quarter of

FY 1977 and a decision will have to be made in late January to early February
of 1977 whether to instruct the Attorney-Advisor to proceed.



Future Direction of Joint Govermment/Travel
Industry Domestic Tourism Promotion Program

Background

Under the Act of July 19, 1940 (P. L. 76-755) as amended (54 Stat. 773; 16 U.s.C.
18-18d), the Department of the Interior was vested with authority to "encourage,
promote and develop travel within the United States’.

That authority was delegated to the National Park Service. NPS' domestic tourism
program was interrupted by World War II and the Koream War. It was reactivated
in 1968 when the travel deficit abruptly worsened and the Johnson Administration
saw in the program a means of encouraging Americans to "See America First". 1In
1970, the appropriation authorization for the program was increased to $250,000
for FY1971 and $750,000 for FY1972. However, the Department of the Interior
requested no funds for FY1972 and the program became dormant.

In 1973, in an effort to improve coordination of federal tourism programs, the
93rd Congress transferred authority for the Act of July 19, 1940 from the
Secretary of the Interior to the Secretary of Commerce. The Administration,
however, did not request funds for the program. In 1975, over Administration
objections, the 94th Congress appropriated $1,250,000 "to promote travel in
connection with the Bicentennial era.” 1In so doing, the Congress noted that, '"the
tourism industry is currently operating considerably below capacity. . .Without
federal efforts to encourage the use of existing facilities, there could well be
a recessionary impact on the industry resulting in unemployment for relatively
..low-skilled workers who have few job alternatives. This happened in 1974 when
. the energy crisis prevented many persons from traveling. A recurrence of this
problem could well have a recessionary impact on the economy. . ."

Although the Administration did not request an appropriation for domestic tourism
promotion for FY1977, the 94th Congress appropriated $1,500,000 for this purpose.
Because the sum was small and insufficient in itself to make a measureable impact
in the market place, the United States Travel Service elected to employ it as

seed money which would attract and marshal the resources of the private sector

and make possible a joint ~- and expanded -- government/industry program. Pre-
liminary discussions in April between USTS officials and industry leaders
confirmed the feasibility of a centrally-coordinated industry/government approach.
At a subsequent meeting in October, called by Secretary Richardson, the Department
took the position that, due to the limited Federal funds and the potential
magnitude of industry participation, industry should coordinate both the planning
and implementation of the program. Secretary Richardson agreed to commit up to

§1 million of the Department's funds to the program. Discover American Travel
Organizations, the non~profit association of the travel industry and the successor
to the Federally~chartered Discover America, established in 1965 by President
Johnson, agreed to bring together and coordinate a National Travel Marketing

Task Force consisting of representatives of all major segments of the industry

:to develop the program. (Membership in DATO is not a requirement for participation
in the Task Force.)

Task Force Objectives are to: (1) increase employment opportunities; (2) stimulate

. the economy through expansion of travel activity; (3} produce an impact on the mar-
f fKet place in excess of what the USTS appropriation alone could accomplish; and (4)
- create a clearer awareness of the importance and benefits of travel.



-+ Task Force work has begun, but a one-year administrative contract for $268,000 to

-~ be awarded to DATO for development of a program plan has been held up by the Depart~

_ment because of objections voiced November 18, 1976, by Senator Daniel K. Inouye,

D., Hawaii. The Senator complained that he was not briefed in advance of the Depart-
ment's plans for its domestic funds and requested an explanation as to why USTS could
not achieve similar results, operating its own program. He implied that the $1 mil-
lion commitment was made to obtain travel industry support for the Republicans.

Issue

Should the Department honor its commitment and award the initial contract?

Analysis of Issue

The funds were not committed to industry for political reasons, but because of
economic and marketing considerations and the desire to obtain as much leverage as
possible with the sum appropriated. Foreign government tourist offices, in 1973,
the latest year for which figures are available, were spending more than $18.4 mil-
lion in the U. 8. to attract Americans abroad. USTS' $1.5 million represents only
a fraction of that. It cannot purchase the media exposure or advertising space or
achieve the impact—-~that competing national tourist office budgets can. In the
face of overwhelming competition, only a well~orchestrated U. S. campaign stands

a chance of achieving market penetration. Moreover, DATO has long been a voice

for all segments of the travel industry. It has long supported and conducted suc-
cessful cooperative programs with the government. It is the only non-profit travel/
tourism organization that can fulfill the need to have the private sector take the

.- major responsibility to bring the unions and associations together with corporations
_ind government to develop the program.

The United States Travel Service recommends that the Department proceed with the
contract award. Original plans called for DATO to submit a proposed marketing plan
to USTS for review and approval by February. Assuming the plan is approved, the
Department would let an additional contract of roughly $750,000, for implementation.

Schedule

Americans begin planning their summer vacations often as early as late March or early
April. 1If the Government/industry program is to influence vacationists who will
travel during the peak 1977 summer travel season, then program planning must begin
immediately. If the current Administration does not resolve the issue, then the new
Administration will need to take action as a first order of business. Should the
question not be settled by the date of the Secretary-designate's confirmation hear-
ing, it may be raised at the hearing.

Beyond this immediate issue, there is also the question of whether domestic tourism
funds should be used for direct travel promotion or for research and analysis of
domestic travel problems and programs.



Travel Advisory Board Agendas

And Appointments

Background

The Travel Advisory Board (TAB), is a committee of travel industry representa-

. tives chartered under the Federal Committee Act (5 U.S.C. App.I(Supp.V,1975),

chaired by the Assistant Secretary for Tourism and appointed by the Secretary
of Commerce. The current mandate of the TAB is to advise the Secretary on
matters which will further the objectives of the Internatiomal Travel Act of
1961 as amended (22 U.S.C. 2121). The existing TAB charter, which was last
renewed on December 20, 1974, expires on January 5, 1977. The incumbeat
Assistant Secretary for Tourism has submitted a request to the Department-=for
transmittal to the Office of Management and Budget--to extend the charter for
another two years, to January, 1979. This is being processed. If approved,
the new charter will expand the TAB's objectives and duties to include pro-
vision of advice on matters pertinent to the Department's responsibilities
under the Act of July, 1940 as amended (16 U.S.C. 18-18d), the domestic
tourism promotion authority transferred from the Secretary of the Interior

to the Secretary of Commerce in 1972, )

Board members are appointed for two year terms and serve at the discretion
of the Secretary of Commerce.

Expiration dates of current TAB members are as follows: Richard P. Ensign,
Sr. V.P.-Marketing, Western Airlines: January 3, 1977; Roger E. Chase, V.P.-
Agency and Consumer Affairs, TWA: January 13, 1977; Peter Ueberroth, Presi-
dent and Chairman, First Travel Corporation: Jume 1, 1977; James A. Henderson,
Executive V.P., Amexco: August 31, 1977; Edward Driscoll, President, National
Air Carrier Assoc.: May 26, 1978; James Host, Executive V.P., National Tour
Brokers Assoc.: May 26, 1978; James P. Low, President, American Society of
Assoc. Executives.: May 26, 1978; William D. Toohey, President, Discover
America Travel Organization: May 26, 1978; Edward T. Hanley, Gen. President,
Hotel and Restaurant Employees and Bartenders International Union: September
7, 1978; Robert L. McMullen, President, McMullen Tours: September 17, 1978;
and Joseph Satrom, State Travel Director, North Dakota: September 27, 1978.

The current Administration is processing appointments for the following new
TAB members, who will succeed members whose terms expired in 1976: Joseph
Woodard, Executive V.P., Los Angeles Convention and Visitors Bureau;
Virginia Knagyer, Special Assistant to the President for Consumer Affairs;
Howard P. James, Chairman, Sheraton Corp.; and Joel Abels, Editor and Pub~
lisher, Travel Trade.

Agendas for TAB meetings, which are held quargterly (roughly every 90 days)
are prepared by, and mailed to members by, the Assistant Secretary for Tourism.

During the first four years of the Carter Administration, there will be
approximately 16 meetings of the TAB.

Issue{s)

The issue(s) are: (1) what subjects should be discussed at future TAB‘meetingé;
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and (2) what individuals should be named to the TAB to replace members whose
terms expire in 1977 and 19787

Analysis of Issues

In the past, the Department has tended to solicit advice concerning its
promotional, rather than policy, responsibilities for tourism. The
composition of the board largely reflects the priority currently accorded
to marketing functions. Increasingly, however, public policy objectives
and issues are affecting the Department's ability to carry out its tourism
responsibilities.

Such objectives included but are not limited to:(l) Energy independence;
(2) Energy conservation; (3) Enviromental protection; (4) full employment;
and (5) Balanced growth.

The new Administration has the option of pursuing the present course, or
of using the TAB to advise primarily on broad, public issues affecting the
tourism sector and reserving TAB appointments for individuals who represent
broad segments of the industry in a policy-making capacity. TAB agendas
and TAB appointments are prepared by the Assistant Secretary for Tourism.

“Schedule

The next TAB meeting would normally take place in February, 1977. The
Assistant Secretary for Tourism would ordinarily send out an agenda and
back up material in late January. Topic for discussion must be determined
by that time.

The appointments of four TAB members will expire in 1977. OCOne of the members
whose term is up, Roger Chase of TWA, is a member of a Special TAB Task

Force currently drafting codes of conduct for tourists travelling within the
United States and for United States host communities which deal with tourists.
The codes were undertaken at the request of Secretary Richardson. There are
two other Task Force members.



ENPIRInNG
DEPARTMENT OF COMMERCE

CHARTER OF
Travel Advisory Board

Establishment:

The Travel Advisory Board (TAB) was established by the Secretary
of Commerce on. July 18, 1968, and has been periodically renewed
in accordance with the provisions of Executive Orders 11007 and
11671. Initially chartered urder the Federal Advisory Comittee Act in
January 1973, the Board is hexeby rechartered under the same Act, with

OMB concurrence.,

Objeétives and Duties:

1. The TAB advises the Secretary of Commerce on policies and
programs designed to accomplish the purpose of the
International Travel Act of 1961, as amended, (22 U.S.C.
2221-~2227), which is to strengthen the domestic and
foreign commerce of the United States, and promote friendly
understanding and appreciation of the United States by
encouraging foreign residents to visit the United States
and by facilitating international travel generally.

2. The TAB will be called upon to identify areas where the
attainment of goals of the United States Travel Service
(USTS) can be facilitated, and to develop policy
recommendations related thereto; to review policies
and practices of other Federal agencies which have
impact in the trdvel field and propose changes or
additional actions that will better achieve the goals
of the USTS; to propose means to bring about the most
effective cooperation between the Federal Government
and the travel industry, and between the Federal
Government and local, State, and foreign governments
and international agencies, in achieving the purpose
of the Act; and to provide other guidance and re-
commendations on problems connected with carrying
out the functions of the International Travel Act.

3. The TAB functions solely as an advisory body.

-

Members and Chairman:

1. The TAB shall consist of fifteen members, in addition to
the Chairman, appointed by the Secretary of Commerce to
serve for two years. Members may not be represented at
the meeting by alternates, and resignation will be
automatic upon a member's absence from two consecutlve
meetings.



-

- N 2. The members of the TAB shall be senior representatives from
private and public organizations involved in travel and
tourism, selected primarily from the following industries,

_ businesses, organizations, and elements of Government:

International Airlines Accommodations
Domestic Airlines Steamship Lines
Supplemental Airlines ' Tour Operators
Domestic Surface Transportation Sightseeing Firms
; Communications States
_ Travel Agencies Cities
' Rental Car Agencies Aircraft Manufacturers

Travel Societies

3. The Assistant Secretary of Commerce for Tourism shall serve
as Chairman of the TAB.

- Administrative Provisions:

1. The TAB reports to the Secretary of Commerce.
2. The TAB generally meets every 90 days.

3. The United States Travel Service provides clerical and
( other necessary supporting services for the TAB.

4. The annual cost of operating the TAB is estimated at
$7,050 and 1/2 man year of staff support.

Duration:

— As provided by Public Law 92-463, effective January 5, 1973, the
TAB shall terminate on January 5, 1977, unless it is terminated
earlier or renewed by proper authority by appropriate action.

3
. DEC 201974 Signed:y\&aQQ,a

. Date ’X\\\w>
Pursuant to subsection 9(c) of this Federal Aéiigtugrtrmndttee Act,

5 U.S.C. 2pp. I, this charter was filed with the Assistant Secretary
for Aéministration on December 20, 1974; copies were filed with the
camittees of the Congress named belaw, on the same date; and a cooy
was provided the Library of Congress, also cn December 20.

Senate Camittee on Camrerce
House Comuittee on Interstate ard Foreign Comerce

Decenber 23, 1974 / /7»/@\?{‘79&/(,\,\, ; g

iQx Robert T. Jorcan, Jepagement Services Head
EEpmﬁmentalCifé;fbf(kgmﬁzatﬂx1and
Management: Systems .
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Charter
Travel Advisory Board

Establishment

The Secretary of Commerce, having dctermined that it is in the public
interest in connection with the performance of dutics placed on the
Department by law, established the Travel Advisory PBoard (the '"Board"
hercinafter) cn July 18, 1968. Imitially chartered under the Federal
Advisory Committee Act [5 U.S.C. App. I (Supp. V, 1975)] in January
1973, and renewed in Degember 1974, the Doaxd is hereby re-chartered
under the same Act, with the concurrence of the Office of Monagement
and Budget.

Objectives and Duties

1. The Board shzll advise the Secretary of Coz=merce on matters
pertinent to the Department's responsibilities to accomplish the
purposes of the International Travel Act of 1961 as emended

22 U.S8.C. 2121), 2nd the Act of July 19, 1640, as anended
] b ]
(16 U.S.C. 18-18d, et seq.). These laws are desigred (1) to
strengthen the dezestic and foreign commerce of the United States
and promote friendly understanding and appreciation of the United
ates by encouragin creign residents viei e United State
States b ging £ g idents to git the Unit S cs

and by facilitating international travel generzlly and, (2) to develop

e
“travel to and within the United States, including eny commonwealtlh,
territory, and possession thereof..."

2. The Doard will draw on the expertise of its merbers to provide
advice and recommendations to the Sfecretary. Imn its role, it is
anticipated that the Doard will provide guidance for achieving
effective cooperction between other Federal agencies that impact
upon the travel field, state and local governments, forcign
governments, international agencies and the travel industry;
identify resources to facilitate execution of the functions and
goals of the Internatiecnal Travel Act and the Act of July 19, 1840,
and to recommend policies related thereto.

3. The Board shall function solely as an advisory body, and shall
comply fully with provisions of the Yederal Advisory Committec
Act. ’
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. Henber and Chairman

-1. The Board will consist of 15 members, in addition to the Chairman,
to be appointed by the Secretary to assure a balianced representation
of leaders from private and publiec organizations invelved in travel
and tourism, sclected primarily from the following clements:

States

Cities

International Airlines

Domestic Airlines

Domestic Surface Transportation
Travel Agencies

Rental Car Agencies

Travel Socicties

Accommodations

Tour Operators

Sightseeing Firms

Consumer Organizations

Internztional Financizl Iastitutions
Educationzl Imstitutions

Regional Tourist Councils
The members shzall be appointed for 2-vear terms and serve at the
discretion of the Secretary. Members may not bhe represanted at
neetings by alternates, and resignacion shall be autcematic upon
‘a member's absgence from twdo consccutive meetings.

2. The Assigtant Secretary of Coumerce for Teurism shzll serve as
chairman of the Board.

Administrative Provisicns

1. The Board shall report to the Secretary through the Assistant
Secretary for Tourism.

2. The Board will generally meet quarterly, except that additional
meetings may be called as deemed necessary by the Secretary or the
Chairman.

3. The United States Travel Service will provide clerical and other
necessary supporting services fer the Board.

4. Members of the Board will not be compensated feor their services,
but will, upon request and subject to the approval of the Assistant
Secretary for Tourism, be reimbursed feor travel cxpenses and
subsistence, -



5. The annual cost of operating the Doard is estimated at $8,568.00.

This includes one-half man-yecar of staff support.

6. The Committee may establish such subcommittees of its members as
may be necessary, subject to the provision of law and the approval
of Assistant Sccretary for Tourism. :

Duration

The Board will terminate two years from the date of this charter unless
earlier terminzted or rencwed by preper authority by appropriate
action.

Date Assistont Secretory for Administrztion



Congressional Oversight
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CONGRESSTONAL OVERSIGHT - In the Senate, the Committee on

Commerce, Subcommittee on Foreign Commerce and Tourism has
Congressional Oversight for USTS programs.

HOUSE OF REPRESENTATIVES - In the House, the Committee on

Interstate and Foreign Commerce, Subcommittee on Trans-
portation and Commerce oversees programs.



Outside Contacts



10. OTHER MAJOR OUTSIDE CONTACTS - The Travel Advisory Board
(TAB) is the primary contact USTS maintains with the
travel industry. However, on a daily basis, USTS contacts
many state and city tourist offices. The list of TAB
members, state tourism offices and city tourism offices
are as follows:




TRAVEL ADVISORY BOARD MEMBERS

November 23, 1976

Roger E. Chase, Jr.

Staff Vice President -
Agency and Consumer Affairs

Trans World Airlines

605 Third Avenue

New York, New York 10016

212/557-3026

Edward J. Driscoll
President

National Air Carrier Association, Inc.

1730 M. Street, N.W.
Washington, D.C. 20036
202/833-8200

Richard P. Ensign

Senior Vice President of
Marketing

Western Airlines, Inc.

6060 Avion Drive

Los Angeles, California 90009

213/646-2346

Edward T. Hanley

General President

Hotel and Restaurant Employees and
Bartenders International Union

120 East Fourth Street

Cincinnati, Chio 45202

513/621~-0300

James A. Henderson
Executive Vice President
American Express Company
One American Express Plaza
Room 3950

New York, New York 10004
212/480-3650

W. James Host

Executive Vice President
National Tour Brokers Assn.
512 East Main Street
Lexington, Kentucky 40518
606/252-5696

James P. Low

President, American Society
of Association Executives

1101 16th Street, N.W.

Washington, D.C. 20036

202/659-3333

Robert L. McMullen

President, McMullen Tours, Inc.
224 Scuth Broad Street

Grove City, Pennsylvania 16127
412/458-6170

Jogseph A, Satrom

North Dakota Travel Director
Capitol Grounds

Bismarck, North Dakota 58501
701/224-2525

William D. Toohey

President, Discover America Travel
Organizations, Inc.

1100 Connecticut Avenue, N.W.

Washington, D. C. 20036

202/293-1433

Peter Ueberroth

President and Chairman
First Travel Corporation
16055 Ventura Boulevard
Encino, California 91316
213/986-4642



Magjor Outside Contacts

Daniel K. Inouye
Chairman, Senate Subcommittee on
International Commerce and Tourism

Representative Fred B. Rooney
Chairman, House Subcommittee on
Transportation and Commerce

James N. Cannon
Executive Director
Domestic Council

J. M. Dunn ’

Executive Director
Council on International Economic Policy

Interagency

Civil Aeronautics Board

John Robson
Chairman

State Department

Joseph Greenwald
Assistant Secretary for Economic and
Business Affairs

John Richardson
Assistant Secretary for Educational
and Cultural Affairs

Samuel Lewis
Assistant Secretary for International
Organization Affairs
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Transportation Department
Robert H. Binder
Assistant Secretary for Policy, Plans
and International Affairs
United States Information Agéncy

James Keogh
Director

Department of Justice
Liecnard F. Chapman, Jr.
Commisgsioner, Immigration and
Naturalization Service

Treasury Department

Sidney Jones
Agsistant Secretary for Economic Policy

Vernon Acree
Commissioner of Customs

Interior Department
Nathaniel P. Reed
Assistant Secretary for Fish, Wildlife,

and Parks

Morris Thompson
Commissioner, Indian Affairs



- U.S. DEPARTMENT OF COMMERCE
United States Travel Service

Washington, D.C.

ALABAMA

Mr. Douglas Benton

Director, Bureau of Publicity
and Information

403 State Highway Building

Montgomery, Alabama 36130

205-832-5510

ALASKA

Mr. Richard Montague

Director, Divisicn of Tourism

Department of Commerce and *
Economic Development

Pouch E.

Juneau, Alaska 99801

907-465-2010

(FIS - 8-206-442-0150 Seattle)

AMERICAN SAMOA

Mr. Donald F. Graf

Interim Director of Tourism
Government of American Samoa
Pago Pago, American Sampa 96799
633-5187

ARIZONA

Ms. Mona Smith

Director of Tourism
Arizona Office of Tourism
1700 W. Washington

Room 501

Phoenix, Arizona 85007
602-271-3618

ARKANSAS

Mr. Lou Coerste

Travel Director

Arkansas Department of Parks
and Tourism

149 State Capitol Building

Little Rock, Arkamsas 72201

501-371-1087
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CALIFORNIA

Mr. Lawrence J. Woodard
Executive Vice President
and General Manager
1os Angeles Convention and
Visitor's Bureau
505 South Flower Street, Arco Plaza
Los Angeles, California 90071
213-488-9100

¥s. Christiana Hills
Director, Visitors Marketing
and Cormmnications
Los Angeles Convention and
Visitor's Bureau
505 Scuth Flower Street, Arco Plaza
Los Angeles, California 20071
213-488-9100

Mr. William P. Brotherton

Managing Director

Southern California Visitors Council
705 W. Seventh Street

los Angeles, California 90017
213-628-3101

Ms. Sally Butchison

Southern California Visitors Council
705 W. Seventh Street

los Angeles, Califormia 90017
213-628-3101

Mr. Bobert J. Sullivan

General Manager

San Francisco Convention and
Visitor's Bureau

1390 Market Street

San Francisco, California 94102

415-626-5500

QOLORADO

Mr. Harold L. Haney
Director, Travel iarketing Secticn
Colorado Division of Commerce

and Develcopment
State Office Building A
Denver, Colorado 80203
303-892-3045
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CONNECTICUT

Mr. Barnett Laschever

Director of Tourism

Connecticut Department of Conmerce.
210 Washington Street

Hartford, Connecticut 06106
203~-565--3385

DELAVARE

 Mr. Don Mathewson

Visitors Information Cfficer
Delaware State Visitors Service
630 State College Road

Dover, Delaware 19901 .
302-678-4254

DISTRICT QF QOLUMBIA

Mr. H. Wayne Kennedy
Director of Tourism
Washington Area Convention

and Visitors Bureau
1129 20th Street, N.VW.
Washington, D.C.. 20036
202-659-6490

FLORIDA

Mr. Robert E. Whitley
Director, Division of Tourism
Florida Department of Cormerce
107 W. Gaines Street
Tallahassee, Florida 32304
904-488-8846

GEORGIA

Mr. Edward Stivia

Director, Tourist Division

Georgia Bureau of Industry and Trade
P.0. Box 38097 ,

Atlanta, Georgia 30334
404-656-3520

GUAM

Mr. Martin Pray
General Manager
Guam Visitors Bureau
P.0O. Box 3520

Agana, Guam 96910
472-4287 or 472-6014

HAWAII

Mr. John Simpson

President, Hawaii Visitors Bureau

P.0O. Box 8527

Honolulu, Hawaii 96815

808-923-1811

(FTS - 8-415-536-0220 - San Francisco) |

IDAHO

Mr. Llioyd D. Howe

Administrator, Division of Tourism
and Industrial Development

State Capitol Building, Room 108

Boise, Idaho 83720

208--384-2470

ILLINOIS

Ms. Sandy Guettler

Managing Director

Office of Tourism

I1linois Department of Business
and Econcomic Development

305 W. Wacker Drive

Eleventh Floor

Chicago, Illinois 60606

312-793-4732

INDIANA

Ms. Sherdi B. Dunnington

Director, Tourism Development Division
Indiana Department of Conmerce

State House, Room 336

Indianapolis, Indiana 46204
317-633-5423



IovA

Mr. Richard Ranney

Director, Travel Development Divison
Iowa Development Commission

250 Jewett Building

Des Moines, Iowa 50309
515-281-3401

KANSAS

Mr. George H. Mathews

Director of Tourism

Kansas Department of Economic Development
503 Kansas Avenue .

Sixth Floor

Topeka, Kansas 66603

913-296-3481

Mr. W. L. (Bill) Knight

Director, Advertising and Travel Promotion
Department of Public Information

Capitol Annex

Frankfort, Kentucky 40601

502-564-4930

LOUISIANA

Mr. Robert LeBlanc

Executive Director

Louisiana Tourist Development Commission
. P.O. Box 44291

Capitol Station

Baton Rouge, Loulsiana
504-389-5981

70804

MAINE

Mr. Hadley Atlas

Director, State Development Office
State Office Building

Augusta, Maine 04333

207-289-2636

MARIANA ISLANDS

Mr. Mike Ashman
Chief of Tourism
Trust Territory of the
Pacific Islands
Cffice of the High Commissioner
Saipan, Mariana Islands 96950

MARYLAND

Mr. John J. Nelson

Director, Maryland Division of
Tourist Development

Department of Economic and
Community Development

1748 Forest Drive

Annapolis, Maryvland 214C1

301-267-1686

MASSACHUSETTS

Mr. Frank Shaw

Director, Division of Tourism

Massachusetts Department of Commerce
and Development

100 Cambridge Street

Leverett Saltonstall Building

Boston, Massachusetts 02202

617-727-3205

MICHIGAN

Mr. Jack S. Wilson

Director, Travel Bureau
Michigan Department of Commerce
300 S. Capitol Avenue, Suite 102
lansing, Michigan 48913
517-373-0670

MINNESOTA

Mr. Brian Merhar

Director, Tourism Division

Minnesota Department of
Economic Development

480 Cedar Streect

St. Paul, Minnesota

612~-286-3027

55101



MISSISSIPPI

Ms. Dot Lambert

Manager, Travel and Tourism
Department

Mississippi Agricultural and
Industrial Board

P.0O. Box 849

Jackson, Mississippi 39205

601-354-6715

MISSCURI

Mr. James Pasley

Director, Missouri Division .
of Tourism

P.0. Box 1055

Jefferson City, Missouri 65101

314-751-4133

MONTANA

Miss Josephine Brooker
Director, Travel Prcmotion Unit
Montana Department of Highways
Helena, Montana 59601
406-449-2654

NEBERASKA

Mr. John Rosenow

Director, Division of Travel
and Tourism

Nebraska Department of
Economic Development

P.0. Box 94666

State Capitol Building

Lincoln, Nebraska 68509

402-477-8984

NEVADA

Mr. Darryl T. Monahan

Director, Tourism-Travel Division

Nevada Department of Economic Development
Carsen City, Nevada 89710

702-885-4322

NEW HAMPSHIRE

Mr. John Brennan

Director, New Hampshire Office
of Vacation Travel

Division of Economic Development

P.0. Box 856

Concord, New Hampshire 03301

603-271-2666

NEW JERSEY

Mr. Charles E. Geter
Chief, New Jersey Office of
Tourism and Promotion

P.0. Box 400
Trenton, New Jersey 08625
609-292-2470

NEW MEXICO

Mr. William Kundrat

Director, Tourist Division

New Mexico Department of Development
113 Washington Avenue

Santa Fe, New Mexico 87503
505-827-3101

NEW YCORX

Mr. Joseph J. Horan

Director, Travel Bureau

New York State Department of Commerce
99 Washington Street

Albany, New York 12245

518-474-4116

NORTH CAROLINA

Mr. William Arnold

Section Chief

North Carolina Division of
Econcmic Development

Travel Development Section

P.0. Box 27G87

Raleigh, North Carolina 27611

919-829-4171



NORTH DAKOTA

Mr. Jeseph Satrom

Travel Director

North Dakota Travel Department
State Capitcl Grounds
Bismarck, North Dakota 58305
701-224-2525

CHIO

Mr. Philip DeVore

Director, Office of Travel Tourism

Chio Department of Economic and
Conmunity Development

P.O. Box 1001

Colurbus, Chio 43215

614-466-3844

cc: Mrs. Joanne McCrea
QORTE Chairman
Great Lakes Region
Chic Department of Econcmic and
Commmunity Development
P.0. Box 1001
Columbus, Ohio 43215
614-466-8844 .

OKT.AHOMA

Mr. Carl Clark
Director, Division of Tourism Promotion
Oklahomz Department of Tourism

and Recreation
504 Will Rogers Memorial Building
Cklahoma City, Oklahoma 73105
405-521-2406

CRECON

Mr. Victor B. Fryer

Travel Information Officer
Oregon State Highway Division
Salem, Oregon 97310

" 503-378-6309 -

PENNSYLVANIA

Mr. Paul Decker

Director, Bureau of Travel Develcpment
Pennsylvania Department of Conmerce
431 South Office Building

Harrisburg, Pennsylvania 17120
717-787-1881

PUERTO RICO

Mr. Roberto Bouret
Executive Director
Comonwealth of Puerto Rico
Tourism Development Company
GPO Box BN

San Juan, Puerto Rico 009326
809-764-2390

RHODE ISLAND

Mr. lLeonard J. Panaggio

Assistant Director

Tourist Promotion Division
Department of Economic Development
One Weybosset Hill

Providence, Rhede Island 02903
401-277-2601

SCUTH CAROLINA

Mr. David M. Reid

Director, Division of Tourism

South Carolina Department of Parks,
Recreation and Tourism

Edgar A. Brown Building, Suite 113

1205 Pendleton Street 4

Colurbia, South Carcolina 25201

803~758-2536

SOUTH DAXOTA

Mr. William Honerkanmp

Travel Director

Department of Tourism and
Economic Develorment

Joe Foss Building

Pierre, South Dakota 57501

605~-224~3301

TENNESSEE

Mr. Thomas Jackson

Commissiocner

Tennessee Department of
Tourist Development

505 Fesslers Lane

Nashville, Tennessee 37210

615-741-1504



TEXAS

Mr. Frank Hildebrand

Executive Director

Texas Tourist Development Agency
Box 12008, Capitol Station
Austin, Texas 78711
512-475-4326

UTAH

Mr. Mickey Gallivan

Director, Utah Travel Council
Council Hall, Capitol Hill
Salt Lake City, Utah 84114 °
801-533-5681

VONT

Mr. Donald A. Lyons

Director of Information-Travel

Agency of Development and
Community Affairs

61 Elm Street

Montpelier, Vermont 05602

802-828-3236 - - :

VIRGIN ISLANDS

Mr. Dann H. Lewis

Marketing Director

Division of Tourism
Department of Commerce

P.0. Box 1692

Charlotte Amalie, St. Thomas
Virgin Islands 00801
809-774-1331

VIRGINIA

Mr. Marshall E. Murdaugh

Commissioner

Virginia State Travel Service

Virginia Department of Conservation
and Economic Development

6 North Sixth Street

Richmond, Virginia 23219

804-786-2051

WASHINGTON

Mr. William G. Shaw
Manager, Travel Development Division
Department of Commerce and

Economic Development
General Administration Building
Olympia, Washington 98504
206-753-5610

WEST VIRGINIA

Mr. Joseph Fowler

Director

Travel Development Division

West Virginia Department of Commerce
1900 Washington Street, East
Charleston, West Virginia 25303
304-348-2286

WISCOMSIN

Mr. Jack Revoyr

Executive Director

Division of Tourism

Department of Business Development -
123 West Washington Avenue

Madison, Wisconsin 53702
608-266-8045

WYOMING

Mr. Frank Norris, Jr.
Director

Wyoming Travel Commission
I-25 at Etchepare Circle
Cheyenne, Wyoming 82002
307-T77=-7777

UNITID STATES TRAVEL SERVICE
U.S. Department of Conmerce
Washington, D.C.

August, 1976
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CITY TOURISM OI"FIC'II\:I.S

ALABAMA

Mr. David E. Tester
Executive Director
Greater Birmingham Convention

and Visitor's Bureau
Suite 950, First Alabam Bank Bldg.
Birmingham, Alabama 35202
205-252-9823

Mr. Noel J. Treadaway
Manager, Travel and Convention Department

Mchile Area Chamber of Commerce
108 South Claiborne Street
Mobile, Alahama 38602
205-433-6851

ALASKA

Mr, Allen A. Reeves

President, Anchorage Conve'xtlon
and Visitors Bureau

Plaza 201 East Third Avenue

Anchorage, Alaska 99501

907-278-1549

ARIZONA

Mr. Ted G. Sprague

Executive Vice President

Phoenix and Valley of the Sun
Convention and Visitors Dureau

4621 N. 16th Street

Suite 10684

Phoenix, Arizona 85016,

602-2&—1180

Mr. Biil F. Miller .
~Dircctor of Tourism
Phoonix and Valley of the Sun
Convention and Visitors Bureau
4G21 North 16th Street, Suite 1034
Phoenix, Ardizena 85016
GO2-2G1-1183

ARTZOSA

Mrs. Maurtha Vito

‘Director, Tucson Convention and

Visitors Burcau
P.0. Box 27210
Tucson, Arizona 85726
602—791—4768

cc: Mr. Ronald Elias
Visitors Relations/ilarketing ‘iw'wer

ARKANSAS

Mr. Carl Kasemcier

Executive Director

Convention and Visitors Bureau
Hot Springs Chanber of Conmerce
P.0. Box 1500

Hot Springs National Park,
£01-321-1703

kansas 71901

Mr. Charles E. Rixse

Executive Director

Little Rock Bureau for
Conventions and Visitors

P.0. Box 3232

Little Rock, Arkansas 72203

501-376-4781

- Mr. William Perry

Executive Vice President

Little Rock Chamber of Commerce
One Spring Building

Little Rock, Arkansas 72201
501-374-41871 -

CALITORNIA

Mr. William Snyder

President, Aaaheim Visitor wnd
Convention Dureau

P.O. Dox 4270

Analicim, California 92803

711-533-5536



CALITORNTA (cont'd)

Mr. John G. Stecen

Executive Dircctor

San Mateo County Convention
and Visitors Burecau

888 Airport Boulevard

Burlingame, California 94010 .

415-347-7004

Mr. Robert A. Schoettler
General Manager

Fresno Convention Bureau
700 M. Street

Fresno, California 93721
209-233-0836

Mr. Robert F. Lichtenhan
Generzal Manager
Iong Beach Cenveation and

News Bureau .
555 E. Ocean Boulevard, Suite 718
Long Bench, California 90802
213-436-1235 -

Mr. Lavrence J. Woodard
Executive Vice President
and General Manager .
los Angeles Convention and
" Visitor's Bureau
505 South Flower Street, Arco Plaza
los Angeles, California 90071
213-485-9100 )

Ms. Christiana Hills
Director, Visitors Marketing
and Conmunications
los Angeles Convention and
Visitor's Bureau
505 South Flower Street, Arco Plaza
Los Angeles, California 90071
213-488-9100

Mr. Willinm P. Brotherton

Managing Director .
Southern California Visitors Council
705 W. Seventh Street

Los Angeles, California 90017
213-628--3101

Ms. Sally Hutchison

Southern Californin Visitors Council

705 W. Seventh Street

Los Angeles, California 90OIT
213-G28-3101

Mr. Keith D. Vindle

Acting Manager

Qakland Convention and Visitors Burocan
Chamber of Cumnerce

1939 Harrison Street

Suite 400 .

Oukland, California 94612
415-451-7800

Mr. Thoms D. Hanlon

Ixecutive Director

Palm Springs Convention and
"Visitor's Bureau

Suite 101

Municipal Airport Terminal

Palm Springs, California 92262

714-327-8411

Mr. Jim Alfini

Manager, Pasadena Convention Bureau
Pasadena Center

300 E. Green Street

Pasadena, California 91101
213-795-9311

Mr. Samel J. Burns
General Manager

-Sacramento Convention and

Visitor's Bureau
1100 14th Street
Sacramento, California 95314
916-449-5291

Mr. James B. Simnons

Convention Manager

San Diego Convention and
Visitor's Bureau

Security Pacific Plaza, Suite 824

1200 Third Avenue

San Diego, California 92101

714-232-3101 -

_Mr. Robert J. Sullivan

General Manager

San Francisco Convention and
Visitor's Durean

1390 Markat Street :

San Francisco, California 04102

415-026-3300



COLORATYD

Mr. E. C. Sherry

Exccutive Vice President
Convention and Visitors Bureau
Denver and Colorado

228 VWest Colfax Avenue

Denver, Coloradoc 80202
303-892-1112

CONNECTICUT

Mr. David L. Heinl

President, Greater Hartford Conventma
and Visitors Bureau, Inc.

One Civic Center Plaza

Hart ford, Connecticut 06103

203-728-6789

DELAVWARE

Mr, David Fisher

Executive Vice President

Greater Dover Chamber of Cczrmerce
P.0O. Box 576

Dover, Delaware 18901
302-734-7513

DISTRICT OF COLUMBIA

Mr. Austin Kenny

Managing Director

Washington Area Convention
and Visitors Dureau

1129 20th Street, N.VW.

Washington, D.C. 20036

202-659~-6400

FLORIDA

Mr. Rolland G. Palmer

Director, Conventicn and Tourism
Daytona Beach Area Charber of Commerce
Convention and Tourism Department

P.0. Box 2775

Daytona Beach, Florida 32014
90:1-255-0081

Mr. Spencer Ladd

Executive Vice President
Jacksonville Convention and
. Visitor's Burenu

133 W. Momvooe Street
Jacksonville, Florida 32202
001-353-0736

a

Mr. Lew Price

Director, Publicity and Tourism
499 Biseayne Boulevard

Miami, Florida 33132
305-579-6327

Mr. Hal Cohen

Exccutive Director

Miami Beach Tourist Development
Authority

855 17th Street

Miami Beach, Florida 33139

305—673-7080

Mr. John C. (Pete) Burkart

Manager Convention/Visitors Burmu
Orlando Area Chamber of Commerce
P.O. Box 1913

Orlando, Florida 32802

305-425-5553 Ext 18

~ Ms. Phyllis Schell

Manager, Cczvention Department
St. Petersbturg Area Churber

of Comrerce
P.0. Box 1371
St. Petersturg, Florida 33721
813-821-48i3 .

Mrs. Carmel B. Danner :
Manager, Comventioa Department
Sarasota Comty Chamber of Commerce
P.0. Box 30%

Sarasota, Florida 33578
813-955-8187

GIORGIA

Mr. Jamnes Hurst

Executive Vice President

Atlanta Conventicn and -
Visitors Bureau ’

Suite 1414

Peachtree Cain Building

Atlanta, Geergia 30203

4040594270

Ms. Margaret MePhorson
Public Infomation Director
Atlanta Chorbor of Conmerce

" P.0. Box 1720

Atlanta, Goorgia 20301
101-521-0815



IDAIO

Mr. Ray Rostrom

Manager

Twin Falls Chamber of Comoree.
P.0O. Box 123 -

Twin Falls, Idaho 83201
208-733-3974

ILLINOIS

Mr. Frank C. Sain
President )
Chicago Cenvention and

Tourisn Bureau, Inc.
332 S. Michigan Avenue, Room 2050
Chicago, Illirois 60604
312-522-3530

Mr. Thomas P. Harris

Executive Director -

Springfield Convention and
Tourism Commissicn

500 East Capitol Avenue

Springfield, Illinois 62701

217-789-2260

INDTANA

Ms. Joyce Deonaldson

Director, Evansville Convention Bureaz

Evansville Chamber of Comrerce

- Southern Securities Building

Evansville, Indiana 47708
812-425-8147

Mr. William L. Casteel

Executive Director

Fort Wayne Convention and
Visitor's Bwreau, Inc.

215 West Washington Boulevard !

Fort Wuyne, Indiana 46802

219-743-0332

Mr. Jolm T. Watkins

Exccutive Vice President

Indimnnpolis Convention and
Visitors DBurcau

100 S. Capitol Avenue

Indianapolis, Indiana 46223

317-G35-9567

u

TOUISIAY

Mrs. Audrey D. Conley.
Director, Convention and Visitor's

. Burcau of South Bend-Mishuwaka, Indiana

320 West Jeiferson Boulevard
South Bend, Indiana 46601
219-234-0051 '

IOWA

Mr. Joseph L. Anderson
Executive Director

Des Moines Convention Burcau
P.0. Box 177G

Des Moines, Iowa 50306
515-283-1779

KANSAS

Mr. Hal Bassett

Manager, Wichita Convention
and Visitors Dureau

350 W. Douglas

Wichita, Kansas 67202

316-265-7771

Mr. Richard B. Carlin

Manager, Louisville Visitors Dureau
300 West Liberty

Louisville, Kentucky 40202
502-383-237

Mr. Nonmmn P. Bermes

IExecutive Directer

Baton Rouge Convention and
Visitors Comnission

P.0. Box 3202

Baton EFouze, Louisiana 70821

504-383-1825 <

Mr. Edward J. McNeil

Excecutive Vice Proesident

Greater New Orleans Tourist
Convention Conmission

334 Royal Street

Nav Orleans, Louisinna 70130

504-522-8772

Mr. Komneth B. Williams
Fxecutive Divector
hreveport-tessior Convention
and Tourist Commission
D.0. Box 1761
Shreveport, Touisiana 71166
318-222-03501 '



- MINNFSOTA
MAINE ;

Mr. DRobert A Thoms
Mr. Allon Fish - : General Manager
Executive Dircctor . : * Minncapolis Convention and
Greater Bangor Charber of Commerce ‘ Tourism Commission
55 Washington Street 15 South Fifth Street
Bangor, Maine (4401 Minneapolis, Minnesota 55102
207-047-0207 , 612-318-4313
Mr. John E. Menario Mr. John Geisler
Exccutive Vice Prosident , Director, St. Paul Convention
Tourism and Convention Bureau and Visitor's Dureau
Greater Portland Chamber of Commnerce Suite 300, Osborn Building
142 Free Strest . St. Paul, Minnesota 855102
Portland, Maine 04101 612-222-5561

207-772-2811

’ MISSISSIPPL
MARYLAMD
el S Mr, Morris Benton
Mr.. Thoras J. Foster . Executive Vice President -
Executive Director : Natchez Adams County Chamber of Comnerc
Baltirore Prorotion Council, Ine. P.O. Box 725
92 Light Street 3 Natchez, Mississippi 29120
Baltinmore, Maryland 21202 601-445-4611
301-727-5688 .
MISSOURI
MASSACITUSETTS S
‘ Mr. Ray Ber'mson
Mr. Robert E. Cunings President, Convention and Visitors
President, Greater Boston Convention Bureau of Greater Kansas City
and Tourist Burezu, Inc. 1221 DBaltimore
900 Boylston Street - Kansas City, Missouri 62105
Boston, Massachusetts 02115 A 816-221-5242
617-536-4100 . .
Mr., Warren L. Trafton
MICHIGAN Executive Director
Convention and Visiters Bureau
Mr. Leonard E. Rolsten of Greater St. lLouis
President, Metropolitan Detroit 500 North Broadway
Convention and Visitors Dureau St. Louis, Missouri 63102 _

1400 Book Building . 314-421-1023 e
Detroit, Michigan 48226 . :
313-9G61-98010

Mr. Siduey L. Buker

President; Scuthenst Michigan Tourist
and Travel Asscceiation

State of Michigan Plaza

Suite 312

1200 Gth Avenue

Dotroit, Michigun 48226

313-0061-2730



MONTARA

Ms. Polly Prchal

Manager, Convention and
Visitor's Bureuu

Billings Chamber of Commerce

P.O. Box 2319

Billings, Montana 59103

406-245-4111

Mr. Allen Saylor
Ixecutive Vice President
Butte Charber of Commerce
100 East Broadway

Butte, Montana 52701
405-723-6535

- Mr. Roger W. Young

‘ Executive Vice President

Great Falls Charber of Comrerce
P.0. Box 2127 o

Great TFalls, Montana 58403
406~761-4434

- NEBRASKA

{ = Mrs. Peggy B. Flower )
) Director, Cmha Convention and
Visitor's Bureau
Suite 2100
1620 Dodge Street
— Qmha, Nebraska 68102
402-341-1234

NEVADA
. Mr. Len Hornsby
— Executive Dircctor
Las Vegns Convention/Visitors
Authority
-P.0. Box 14006
- las Vemns, Nevada 89114
: 702-735-2323

Mr. Ron Smith
Dircctor, Conventicn and
Visitors Bureau
P.0O. Box 3199
— Reno, Noevada  S9205
702-7T83-3030

i

NEW HAMPSHIRE

Mr. Arthur J. Hartnett, Jr.

Exccutive Director
Groateor Manchester Charber
of Comerce
57 Market Street
Manchester, New Hampshire 03101
603-625~-5753

Mr. G. Gerard Kauper

President, Atlantic City
Convention Bureau

16 Central Pier

Atlantic City, New Jersey 08401

608-315-75306

Mr. William H. Eames

Managing Director

Greater Atlantic City Chamber
of Conmerce

<10 Central Pier

Atlantic City, New Jersey 08401
602-345-2251

NEW MEXICO

Mr. Robert Poole

Director, Convention and
Visitors Burcau

Greater Albuquerque Chamber
of Conmerce

401 Second Strest, N.W,

Albuguerque, New Mexico 87102

505-842-0220

NEW YORK

Mr. Terence TFitzpatrick It

Manager, Buffalce Arca Convention
and Visitor's Bureau

164 Franklin Street

Buffalo, New York 141202

716-851-2642

Mr, Kurt Alverson

Director, Rescarch and Marketing
Services and Touri=m

Greater Niagara Vacntion Land, USA

C 238 Main Strcet

Buffalo, New York 14202
716-852-3100
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NERY_YOrE

Mr. Charies Gillett

President, New York Conventicn and
Visitor's Burcau, Inc.

90 East 42nd Strect

New Yerk. New York 10017
212-6:7-1200
Mr. Richard S. MeLeod

Executive Dircetor

Nizgara Falls Conventicn and
Visitors Burcau

P.0. Box 785

Ialls Street Station

Niagara Falls, New York 14303
716-278-8010

s, William Gannett = .
Executive Director o

Rochc-\stel“/.‘::onroe County Convention
and Visitors Bwreau, Inc.-

War Marorial

100 Ixchange Strest

Rochester, New York 14514

716-516-3070 -

Mr. Duard T. Hale

Manager, Convention and Visitor's
Bureau of the Creater Syracuse
Chanizer of Commerce, Inc.

1700 One Mony Plaza

100 Madison .

Syracuse, New York 13202

31C0—=122-1343

NORTH CAROLINA

Mr. Richard M. Barentine

Manager, Couvention and Visitor's Burcau

Greater Winston-Sulem Cumber

of Commerce
2.0, Box 11C8 )
Winston-Salam, North Cwolina 27102
510-723-2301

NORTI DALOTA

Mr. Dan O'Day

President

Fargo Chanber of Comerceoe
P.0. Box 2143

Fargo, North Dukota 58102
701-237-5G78

CHI0

Xr. Chuclk Saool
Executive Dircetor
Akren Couvention Bureau
1 Cascacde Dlaz:

Akron, Chio 44208
216-375-1251

Mr. George V. Demarest, Jr.

President, Cincinnati Conventicnand
Visitor's Bureau, Inc.

200 West Fifth Strcet

Cincinnati, Chio 45202

513-621-2142

Mr. Edward C. Brennan
Executive Vice President
Cleveland Conve 1tion and

Visitor's Buwreau, Ine.
S11 Terminal Tower

Cleveland, Chio 44113

216-621-4110

MI'. Robert . Bashor:

President, Columrbus Convention
and Visitor's Buwrenu

S50 West DBroad Strect, Suite 2510

Columbus, Chio 43215

614-221-6523

Me. H. James Alexander
Dirertor, Dayton Corvention Burcnu
Dajton Arca Chanber of Cumnerce
111 West First Street

Room 200

Dayton, Ohio 45102
513-22G-1111



“Toledo, Chio 42604
419-243-8191

Glio

Ms. Eleanor Saunders

Dirccetor, Marietta Tourist and
Cenvention Bureau

310 Iont Stircet

tarictta, Chio- 45750

614-373-5176

Mr. Robert LaPrad

Director, Toledo Convention Bureau -

218 Huron Street

-

CrLAICNA

Mr. Harry Wilson :
Dircctor, Cenvention and Tourism
Ciclzhomn City Convention and Toursim
Taree Santa Fe Plaza

Qklahoma City, Cklaboma 73102
403-232-2211

Mr. Don Raulie ,

Manager, Convention and
Visitors Division

Metropolitan Tulsa Chanber
of Commerce

616 South Boston Avenue

Tulsa, Oklahonn 74119

918-585-1201

OREGON

ettt —

yr. A. F. Raiter

. Managev, Conventicn Bureau

and Visitors Sevvices
Portland Charber of Comnerce
8§24 S.W. Fifth Avemue
Portland, Crogon 97201
503-228-9411

PENNSYLVANTA

M. Fugene C. Hoseer, Jr. .
Prosident, Philadelphia Convention
and Visitor's Bureau
1525 John F. Keanedy Poulevard
Thiladelphin, Pennsylvania 10102
215-85-1-1976
M. John W. Besancoudy
Fxocutive Viee President
Pittsburgh Convention aud
Visitor's Burenu, Inc.
900 Roosovelt Building
Pittsbureh, Pennsylvania
412-281-7711

oy
15232

RHODE ISLAYD

Ms. Maric O'Malley

Manager, Convention and Visitor's Buroan

Newport Chanher of Comnerce
America Cup Avenue

Nemport, Rhode Island 02810
401-847-1600

SOUTH CAROLINA

Ms. Sally Kramer

Manager, Travel and Convention
Charleston Chamber of Commerce

P.0O. Box 973

Charleston, South Corolina 20402
803-722-8335 .

SCUTH DARGTA

Mr. Larry Waller
Executive Vice President
Rapid City Chamber of ‘Comrerce

P.O. Box 747

Rapid City, South Dakotn 57701
605-313~-1744

Mr. Bart Bailey

Exccutive Vice President )
Sioux Falls Chomber of Commerce
P.0. Box 1425

Sioux Falls, Scuth Dakota 357101
605-3358-1620

Mr. Robert A. Elmore

Executive Vice President
Chattancoga Area Conventicn

and Visitor's Bureau

Memorial Auditorivm

309 McCallie Avenue

-

Chattanooge, Tennessee 37102
615-266-5716

M. Glen Whistler

Fxecutive Director

Gatlinburg Charher of Commerce

P 0. Box 527

Gatlinburg, Tennessce 37738
015-43G~-1174

Ms., Allison Fiore

Acting Dirovor/Sceretary

Convenition and Visitors Buroau .
Greater Knowwille Chanbor of o
P.0. Box 2209

Knoxville, Toennessee 37001
B15-G37-4500



R

TERNISSEE
LA

sr. Huzh Nelson

Stulf Vice President
Convention and Tourist Burcau
P.O. x 221
Yomphis, Tennessee
801-523-23522

28101

Mr. Richard 1. Kimney
Vice President

Convention and Visitor's Diwision
Nashville Area Chamber of Conmerce

- 161 Fourth Avenue, North

Nashville, Tomnessec 37219
615-259~-3800

TEXAS

Mr. Glen Gibson
Executive Director
Board of Convention and
Visitor's Activities
301 DPolk Street, South
Suite 112
Amarillo, Texas 79101
806-374-2312

Mr, K. Carl Little

Director, Arlington Convention
and Visitors Bureau

P.O. Box A

Arlington, Texus

817-2385-7721

76010

Mr. Gregory H. Olderburgh,

Director, Convention Bureau
Austin Chanker of Comnerce

P.0. Box 1247

Austin, Toexas 78767
512-478-9383

Mr. Jack Andrus .

Vice DPresidont

Convention and Tourism
Dallas Chanber of Coamioree
1507 Pacific Avemue
Mitas, Texas 75201
214-6351-1020

Robert L. Knight
Dircetor of Tourisn

S Civic Conter DPlaqn
El Paso, Texns 72001
915-511-2000

Mr, John B. Marshall

Txecutive Director

Tort VWorth Arca Convention and
Visitors Burcau

700 Throclnorton Streot

Fort Vorth, Texus 76102

817-326-2491

Mr. Chester A. Wilkins

Executive Vice President

Greater louston Convention and
Visitors Council

1006 Main Street

Suite 1101

Houston, Texas 77002

713-224-02J1

M. Henry D. Bussbaun

Director, San Antonio Conventicn
and Visitors Bureau

P.0. Box 2277

San Antonio, Texas 78258

512-223-2133

UTAH

' M5, Sandra Ferguson

Executive Director
Golden Spike Inpire, Inc.
P.0O. Box 1601
Ozden, Utah
801-389-8238

84102

Mr. Thoms R, Brovn

Tourism Director

Salt Lake Valley Cenvention
and Visitors Burcau

The Salt Palace, Suite 200

Salt Iake City, Utah 84101

801-021-2822

VERMONT

Mr. Janxs 1M, Daley
Executive Vice Prosidont

Lake Champlain Regional Chanber

of Comuorce
P.0. Box 453
Burlington,

y

ormont 05101

802-8335-5189



VIRGLIA

\rs. Pog Sinclair

Director

Alexandria Tourist Council
221 King Strect

Alesundria, Vivginia 22014
703-549-0205

Mr. Fred Ferguson

Exrcutive Vice President .

Charlottesville-Albemarle County
Chanher of Conmeree

P.C. Box 1864

(harlottesville, Virginia 22902

804~-205-314 <

Mrs. Susie Hallberg

Dirschor

Bicentennial Visitor Center.
706 Caroline Street -
Fredericksburg, Virginia 22401
T03-373-8381 ‘

Mr. Jay Denny

Director, Visitors Relaticns
Visitor Center - Sloan louse
107 East Washington Street
Lexington, Virginia 24450
703-463-3777

ilr, Robert P. Rosenberg

Marketing and Advertising Dirzctor

Department of Marketing, Information
and Research

City of Norfolk

801 City Hall

Nerfolk, Virginia 23301

804-141-5145

Mr., J. Jeter Walker
Director .
Norfelk Convention Bureau
P.0O. Box 1216

Norfolk, Virginia 233501
§01-111-52638

Mr. Panl Goolson

Direetor of Tourism

City of Perorsbury

City Hall

Dotersburg, Virginia 23803

LTS A
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Mr. Doniel E. Bockover

" Exccutive Director

Convention and Visitors Buread
Metropelitan Richemond

Chanher of Commerce
201 East Franklin Street
Richmnd, Virginia 23219
801-619-0573

Mr. James B. Ricketts

Director of Tourist Developmont
City of Virginia beach
Virginia Beach Civic Center
P.O. Box 80

Virginia Deach, Virginia 20153
804-428-8000

Mr. Val J. Vasson

Manioing Diveclor

Williamsburg-James City County
Charber of Commerce

P.0. Draver H-Q

Williansburg. Virginia 231385

804-229-8511

Mr. George F. Wright
Director of Travel
Coloninl Williamsburg Foundaticn
Drawer C '

Williansburg., Virginia 23185
804-228-1000 Ext 2372

WASHINGTON

Mr. Revneol E. Bownnan

General Managor

Spokane Comvention and
Visitor's Bweau .

P.0O. Dox 2147 -

Spokane, Washington 99210

509~621~1303

Mr, Hartlv H. Kruger

General Manager

Seattlie-King County Convention
and Visitors Buroau

1815 Soventh Avenue

Seattle, Washinguen €8101

206-117-7273

ecc:  Mr. Too Parnham
Dircetor of Pronotion and
Public Afnimg

.



WISQCHSIN

Mr, Willijam L. Brault
President, Green Bay Area

Visitor's and Convention Durcau, Inc.
P.0O. Box 3278
Green Bay, Wisconsin 51303
414-491~0307

Mr. Fred Daiger

Txncutive Director

Milwaukee Convention and Visitors
Bureau, Inc.

828 N. Droadway .

Milwaukee, Wiscousin 83202

414~273-2220

WYOMING ~ : :

Mrs. Dorothy Perkins
Executive lianager

Casper Cherber of Comnzree
P.0. Box 309 ,
Casper, Vyening 82602
307-234-5311

My, Duanz Roe

Town Aduinisirator
Tovnn of Jackson

P.0. Box 1647

Jackson, VWyoming 83001
307~733-2620

UNITED STATES TRAVIL SERVICE

U.3. Departmont of Comnmice .
rashington, D.C. "
Novenber, 1976








