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THE WHITE HOUSE 

WASHINGTON 

March 27, 1975 

HENORANDUH FOR : DONALD Rli:::,lSFELD 

FROM : . JIM CANNON 

SUBJECT Consumer Protection 

My understanding of the President's private 
position is: 

He does not like the Senate Bill S.200, but he 
has asked the Domestic Council to talk with each 
Cabinet r-rember and come ·up with alternatives 
_before he. takes a public position on the issue. 

It is my feeling that this is a position we 
should sustain until the Domestic Council can 
get back to him with alternatives. 

cc: Jack 
Bill 

Mar~h/ 
Baroody 

MAR 2 7 1375 
Digitized from Box 10 of the John Marsh Files at the Gerald R. Ford Presidential Library
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THE WHiTE HOUSE. 
1\.C'.riON 

WASHINGTON 

March 31, 1975 

NENORANDUM FOR: THE PRESIDENT 

FROi'-1: JH1 CANNON 

SUBJECT: ADNINISTR~TION CONSUMER POLICIES 

The following·presents for your approval the plan you 
reques·ted on the Administration's consumer policies. -It's 
been drawn up in accordance with your objectives to stop 
Consumer Protection Agency legislation -- if possible -
and to be well positioned publicly if a veto of such legis
lation is-necessary. 

. . 

Background: Your Position on Consumer Protection Agency 
Proposals 

c- .. - Your Overal-L consumer object:tve I as we- understand it_; is 
to demonstrate that consU:.'ner conc-erns can :he well handled · 

. •,. 

and represented "tvi thin existing Goverrunent structures. It's 
your philosophy that the natural business of Government_is 
torepresent the public interest which is, in fact, synonymous. 
with the consumer interest. 

If this representation needs improvement -- and you believe 
it does -- you think that 'i.·le should reform current Government 
structures by executive,_legislat~ve, or administrative action. 

~ . 
Because of this philosophy you decided not to support any 
proposal for an independent consumer protection agency and 
to indicate that you -vmuld veto such legislation if passed 
by the Congress • 

Your Position on Regulatory Reform 

As you feel that the crux of the consumer problem lies' ~vith. 
our independent regulatory agencies, you have proposed that 
a Regulatory Review Comra.ission be established to revie'i.·7 our 
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network of independent regulatory agencies. Particular 
attention would be paid to the effect of these agencies 
upon consumers and the extent of consumer representation 
in their decision making. 

Alternatives to CPA 

In response to your request at last week's Cabinet meeting 
to work with the Cabinet in developing alternatives to 
S.200 and other proposed consQser legislation, I have talked 
'I.·Tith each Cabinet member and requested that he or she reply 
to the following questions: 

1. What specific.problems does this bill which Hould create 
a new agency for consumer advocacy present to your 
department? 

2. What specific efforts are you making now to better 
represent the consumer in your department's decisions 
and activities? 

3. What additional ~fforts could you take to better 
represent the consumer in your departBent' s decisions · 
and activities? .. 

. .. 
4. What regulatory reforms \vould you suggest ·fo. assis-t· the 

consumer? 

The responses from the Cabinet officers are attached.at Tab A. 
Several general points can be iiTLn:tediately made about their input:; 

1. It • s the view of each department that S. 200 I.•TOuld grossly 
interfere with the efficient conduct of that department's 
business. .. 

2 .. Each department in its m·m \·lay has been taking specific 
steps to represent the consumer. Your AdiLlinistration is 
doing more than is generally realized. 

3. Current efforts to represent consumers can vary greatly 
among departments. Some are doing much more than others~ 
All can do better. ~ 
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4. Those departments which indicated the greatest awareness 
of cons'..lmer concerns ha,Ie consuser affairs advisors or an 
Office for Consumer Affairs. 

5. The :most important ....,,,ay to improve consumer representation 
is regulatory reform both of the regulatory agencies and 
of the executive branch departments. 

Recom.Inenda tions 

In view of your position on establishing a Consumer Protection 
Agency and the Cabinet's suggestions for alternative actions, 
\ve recorrw."'tlend that you follow the plan belov7: 

1. Executive Branch Action 

. Discuss consumer policies at the next Cabinet meeting. 

--

Remind each Cabinet member of the problems they found 
''lith S. 200. Point out that to stop that legislation 
each has a responsibility to speak out against a CPA 
and to put their Oirm houses in order by improving and.. ._ 
publicizing their consumer representation efforts. · 

- . . .. . 

Tell the Cabinet you are determined to· pr6~e th~t 
consumer repre~entation can be adequately handled 
by their existing departments. Therefore, you ex-
pect them all to do a better job in this area than 
they nm·7 are. 

Ask each Cabinet officer to meet with Mrs. Knauer to 
discuss how to develop best an adequate internal 
structure to provide consideration of consumer views. 
A lack of such mechanisms appears to be the greatest 
single \veakness in :most depart::nents. \\There a suffiGient 
structure is already in plac~, the Cabinet officer _ 
should discuss with Mrs. Kpauer how to make it function 
more effectively. 

. Si.vear-In Ne111 r·1ernbers of the National Consumer Advisory 
Council at the White House. This would provide an 
opportunity to highlight further your consumer policies 
and to discuss your concerns directly with these national 
consumer leaders. 



- 4 -

2. Regulatory Reform Action 

Heet 1.vi th mernbers of the independent regulatory agencies 
to seek their suggestions and to discuss with them ways 
to make immediate improvements in the regulatory process. 

. Send a special message to the Congress on Regulatory 
Reform. Reiterate your support for a Regulatory Review 
Commission, review your pending reform proposals for 
financial institutions and fair trade laws and submit
new reform initiatives. 

3. Other Actions 

. Communicate your position on a consumer protection agency 
to Congress. We recoamend you send a letter; a draft 
letter and other options follow. 

. Plan to discuss your consumer policies in a speech before 
a major forum. 

Decision 

1. So that we can most accurately carry out your consumer.-,--·
policies, we have restatea below previously considered -,,: 
options for alternatives to 8.200. - - · - - - _ 

A. Encourage each executive department to est~~ better .. -- ,;,j 
mechanisms for considering consumer views~~~ designat~ - ! 
an individual res.ponsible for consumer affairs. ·- . - 1 , I 

---'---AGREE ____ DISAGREE 

B. Expand Virginia Knauer's Office of Consumer Affairs 
and move it into the White House. 

AGREE ---- DISAGREE ..,-----
C. By Executive order establish an Office of Consumer 

Affairs in each department. 

AGREE ---- --,---__;DISAGREE 
... -·-: 

-~- - -

I 
r 
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2. 'l'o corrununicate your consumer position, v1e 've prepared a 
Presidential letter at Tab B. It would be sent to the 
Chairmen and ranking minority members of the House and 
Senate Government Operations Committees. It s-tates your 
consumer policies and objectives and your opposition to 
S.200 as we currently understand them. 

A. Decision on Whether to Send a Presidential Letter 

_______ 1. Send Presidential letter to Congressional 
Com .. rni ttees. 'Threaten veto of any CPA 
legislation and present Administration 
alternatives. 

Pro: w·ould not only make clear your position 
on s. 200 but \<iould also publicize your con
sumer initiatives at the same time. 

Con: Could be a red flag to Congress and 
preclude any possibility of compromise. 

--- . 

2. Don't send a Presidential letter but 
communicate position by: 

.. ,.-. -~-~-~~=~-~-~ ~-·'-" .::_.-:::..!"' .. _. 

a. Max Friedersdo~f verb~~~Y· .-~~-~ -~ 
-- - -- ~~1" c.._- •.• .:_::;o- _· 

b. Ron Nessen through press briefings. 

c. Both Friedersdorf and Nessen: 

Pro: Would make our position known without 
unnecessary confrontation with Congress. 

Con: These means would not publicize your 
position as full~ and could alienate some 
conservative Congressional members who .. · 
expect a Presidential denunciation of a 
CPA. 

B. Decision on Draft Letter at Tab B 

If you decide to send a letter to the Hill, we 
recommend you approve the letter at Tab B • 

AGREE . DISAGREE ---- ----

.. -



Dear ( ____ ) : 

THE WHITE HOUSE 

WASHINGTON 

March 31, 1975 

In the· interest of protecting the American consumer, I· 

have directed the Cabinet, in coordination with the Domestic 

Council, to review executive department procedures to make 

certain that consumer interests receive full consideration 

in all Government actions. 

To be frank, I recognize the legitimate public and 

Congressional concerns that the interests of consumers have 

not always been adequately considered by Federal departments 

and agencies. This must be changed. Therefore I have asked 

each member of the Cabinet to examine the specific efforts 

he is making now to represent the consumer in his department's 

decisions and activities and to work with Virginia Knauer, 

my Special Assistant for Consumer Affairs, in instituting 

additional efforts his department could undertake to better 

represent cons~~er interests. 

In examining their present procedures and in establishing 

new ones, the Cabinet will follow these guidelines: 

. All consumer interests should receive a fair chance 

for a hearing in the Government decision-making 

processi and 
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. The costs and administrative requirements of Federal 

rules and regulations on the private sector should be 

held to a minimum. 

Regulatory reform is one of the most important vehicles for 

improving consumer protection. Outdated regulatory practices 

lead to higher prices and reduced services. I urge the Congress 

to pass a number of specific legislative proposals in this 

regard, including the bill I submitted in January to establish 

a Regulatory Review Commission. I have also requested the 

Congress to repeal outdated Fair Trade laws which raise 

prices and to reform many of the existing banking laws which 

penalize small savers. I will soon request legislation to 

overhaul our system of transportation regulation to allow 

freer competition, improve services, and lower prices. 

I am also asking the chairmen and members of the independent 

regulatory agencies to meet with me. I intend to ask for 

their suggestions and to discuss with them ways they can make 

immediate improvements in the regulatory process. I am deter

mined that the public will receive the most efficient and 

effective public service at the least cost. 

In view of the steps that are being taken by the executive 

department to make Government-wide improvements in the quality 
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of service to the consumer, I am requesting that the Congress 

postpone further action on S.200, which would create a new 

Federal agency for consumer advocacy. 

I do not believe that we need yet another Federal bureaucracy 

in Washington, 'l.vith its attendant costs of $60 million for the-- '-' 

first three years and hundreds of additional Fed~ral employees, 

in order to achieve better consumer representation and pro

tection in Government. At a time when we are trying to cut 

down on both the size and the cost of Government, it would be 

unsound to add another layer of bureaucracy instead of 

improving the underlying structure. 

Although the purpose of this new Federal agency would be to 

protect the consumers, the practical effect could well be to 

raise costs and prices to consumers. 

It is my conviction that the best way to protect the consumer 

is to improve the existing institutions of Government, not to 

add more Government. 

I look forward to working with you, the me~bers of your 

Committee, and the Congress in advancing the interests of 

all consumers within our existing departments and agencies. 



APR 16 1975 

THE WHITE HOUSE 

WASI-iiNGTON 

April 15, 1975 

ADMINISTRATIVELY CONFIDENTIAL 

MEMORANDUM FOR: 

FROM: 

SUBJECT: 

Your memorandum to the President of April 8 on the above subject 
has been reviewed and the following decisions were made: 

l. Executive Action: 

a. By Executive order, expand Mrs. Virginia 
Knauer's Office of Consumer Affairs and authorize 
her to formally comment in all rule-making pro
ceedings affecting consu1ner interests. Disagree. 

b. By Executive order, establish in each 
executive department a consmner representative. 

Disagree. 

c. Ask each department and agency head to meet 
with Mrs. Knauer to discuss how to develop best 
an adequate internal structure to provide consideration 

of consumer views. Agree. 

d. Discuss consumer policies at the next Cabinet 

meeting. Agree. .: , 

e. Tell the Cabinet you are determined to prove 
that consum.er representation can be adequately 
handled by their existing dcpartm.ents. Agree. 

f. Swear in new n1ernbe:.cs c{ the National Consumer 
Ad\'isory Council at the White House. Agree. 
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2. Regulatory Reform Action: 

a. Meet with nwmbers of the independent 
re gnla tory agcnc i cs to seek their suggcs lions 
and to discuss with them ways to 1nakc in1mecliate 
improvenlents in the regulatory process. Agree. 

b. Send a special message to the Congress on 
regulatory refonn. Disagree. 

3. Other Actions: 

a. Communicate your position on a Consumer 
Protection Agency by letters to the Chairrnen and 
ranking minority members of the House and Senate 
Government Operations Co1nmittees. Agree. 

b. Plan to discuss your consumer policies in a 
speech before a n1ajor forun1. No decision was 
indicated and a question n1ark was noted in the left 
n1a rgin next to this option. 

Please follow-up with the appropriate action. 

Thank you. 

cc: Don H umsfdd 
Dill Baroody 
Jirn Lynn 
Bill Seidrn~tn 
~ck t\!arsh 

I<::en Lazarus 



FOR IMMEDIATE RELEASE APRIL 17, 1975 

Office of the White House Press Secretary 

-----------------------------------------------------------------
THE W;HITE HOUSE 

TEXT OF A LETTER FRCM THE :?RESIDENT 
TO THREE MEMBERS OF CONGRESS 

April 17, 1975 

Dear Mr. Chairman: 

In the interest of protecting the American consumerJ I 
am directing department and agency heads, in coordination 
with the Domestic Council, to review Executive branch pro·~ 
cedures to make certain that consumer interests receive 
full consideration in all Government actions. 

To be frank, I recognize the legitimate public and 
Congressional concerns that departments and agencies be more 
responsive to the interests of consumers. This must be 
changed. Therefore, I am asking agency heads to examine 
the specific efforts they are making now to represent the 
consumer in their agencies' decisions and activities and 
to work with Virginia Knauer, my Special Assistant for 
Consumer Affairs, in instituting additional effo s which 
the agencies can undertake to better represent onsumer 
interests. 

In examining their present procedures 
new ones, department and agency heads 
guidelines: 

n establishing 
follow these 

All consumer interest 
to be heard in the Go 
and 

The costs and adminis 
rules and regulations 
held to a minimum. 

r ceive a fair chance 
ecision making process; 

requirements of Federal 
e private sector should be 

Regulatory reform is one of the most important vehicles for 
improving consumer protection. Outdated regulatory practices 
lead to higher prices and reduced services. I urge the 
Congress to enact a number of specific legislative proposals 
in this regard, including the bill I submitted in January to 
establish a Regulatory Review Commission. I renew my request 
to the Congress to repeal outdated fair trade laws which raise 
prices and to reform many of the existing banking laws and 
regulations which penalize small savers. I will soon request 
legislation to overhaul our system of transportation regula
tion to allow freer competition, improved services, and lower 
prices. 

I also intend to ask the chairmen and members of the independent 
regulatory agencies to meet with me to discuss ways they can 
make immediate improvements in the regulatory process. I am 
determined that the public will receive the most efficient and 
effective public service at the least cost. 

In view of the steps that are being taken by the Executive 
department to make Government-wide improvements in the quality 
of service to the consumer, I am requesting that the Congress 
postpone further action on S. 200, which would create a new 
Federal Agency for Consumer Advocacy. 

more 
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I do not believe that we need yet another Federal bureaucracy 
in Washington, with its attendant costs of $60 million for the 
first three years and hundreds of additional Federal employees, 
in order to achieve better consumer representation and pro
tection in Government. At a time when we are trying to cut 
down on both the size and the cost of Government, it would 
be unsound to add another layer of bureaucracy instead of 
improving the underlying structure. 

It is my conviction that the best way to protect the consumer 
is to improve the existing institutions of Government, not to 
add more Government. 

I look forward to working with you, the members of your Committee, 
and the Congress in advancing the interests of all consumers 
within our existing departments and agencies. 

Sincerely, 

GERALD R. FORD 

The Honorable Abraham A. Ribicoff 
Chairman 
Senate Government Operations Committee 
United States Senate 
Washington, D.C. 20510 

The Honorable Jack Brooks 
Chairman 
House Government Operations Committee 
House of Representatives 
Washington, D.C. 20515 

The Honorable Harley o. Staggers 
Chairman 
House Interstate and Foreign Commerce Committee 
House of Representatives 
Washington, D.C. 20515 

# # # # 
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I1~ t!1.~ lnt•;Jr~!:jt of protecting ~~e A:n~ric~n consumer, I 
;):;~ Ui:::e.:;t.i:r~g Cc;?ar~;.ent a::4~ a;enc...:y heads, .tn coordnation 
\"l.i. th t~1a Do:::,astic cou1·1cil, to =~view Ex~cutiv-e branch pro.,.. 
c:.;;duz:es i:c :::..ak·~ cort<lin t;1at consu:r~~r int~rcst:J r-3ceiv;a 
£1o.ll conai.:l~:ration in all Govornr::(~ht. action:;. 

'l'o be fi~::lk, I reccgni~-~ t."le le;iti~te public a..'ld . , . . ~ .... t l . ..;.l .... Cci'lgre;3r:aon.a_ co::lCf~rns ~1ac. o;-;;.,:,az~:::en s· aJl._. ag:~~es JJe mora 
r~spon3iVe to the inter·a5ts of cm1.zuuers . . ~i1is must be 
c~!a.'1g-:::d. Ther;;:fore, I a.\1 askir~g agency · h~a'ds ·tci exa...""\ina·. 
tl:.a ::;;pacific ei!orts they a.r~~ maki.i1_g now to · rep;asent t.ile 
COUS~..:Jl: in t."lsir a,g~;mcies 1 decisionS and activitias and 
to •:mrk vli ~h Vi:rginia :t..nau<:!r, 'll.1.Y SfH~cial .Asais;:ant for · 
CO!lSlll!".::!r :~ff:tirs, in instituting a-:.!di'tional · efforts. whiCh 
t;:G a ·Jencias CZ'oil. und·~.rtnJ~a to bt .. d:b.};: ~ep~c5ar.~ co;ls~~r 
i:u.t~:;:e!:)ts. 

In exa..lining · the.ir present procadur~&s a.."l.d in e.st.ablinhi.ng . 
n.~;w Oi1.GS, depart.'T..ent .cu~d agcnc-.t heads will fo~low -these 
guicalines: · ' 

All consunl9r interests should receive a fair Chanca · · 
to be heard i n the· Government deci.sion In:lking prooass;. 
a..-"ld 

• . -
The costs and administrative req\iir.a·mants of Federal 
rules and regulations on t..~e privata z~ctor should be 
held to a winimum. ~ 

Ragu~ato:ry raforl::\ i~ one of th~ most impoxtant. vehicles ·for 
:i!:r;?roving consurr.zr protection .. Outdated rBgulatcry practiecs 
lead to higllor prices · and reduced se!:Vicas.; :r . urge the · 
Congras3 to enact a nu~er of specific legislative proposals· 
in this r~gard , inc~tiding t.~e hill r subr':d.tte(l in Jen .... ~ary to 
establi!;h a Regulator./ P..evie•:.; Co;;;aission~ . I rene>'~ my reque:lt ·· 
to tl1a Congress to r3peal outdated fair trade la-:·rs ,_,.nicll rais~ 
"'ric~= ~a...i to reforr:J ritany of ~;1.a existi!'lg ban.~ing laws and 
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'~:ll ·· .-· ._;. __ 

! =.-:.:sc i!l ~r:~!d to atsi~ tl1e cli:ti~:."..~::. an~ ~h::: ~ .. -· .. ~~J of ~~~ ind.eiJ3~i:!~!:. 
r<:! ~""J:tlat .. :-.:-::· ,---__ .. ·~i.1Cii.;;a to D3£:t ·wi ~ .. 1. l:!s ~co ... --:i;:;c12s~ 't.:;aya tiley c.::::'

I~"'l~.t~e i::;.i:::;(li r.l Ca .iL"1pro-vcme.n.ts i:1 · ~ rc :r·~l::t~~r:t p~oces:;... J. fl.!~l 
d .::t-:::r.:.;:,i::·.:;,;:i. ti-;.at 1::-"le ;;;l.!Dlic wil.2. r~c.-~ivs t.1e rr.-ost efficient ~d 
erf~r.;ti \~e ·9uJ.)lic .:;er~wyic~ at t.:.l~ 1-.;~st Co.:i·t:. 

In vio•.-; of ·the 3teps that .::.::::-e b,:-,ing tak<.:m by th.e l:;;:ecutiva 
d~;.;artt:·3:1.t to ;:-~;~e Goverru..~nt--:.·li::.b im-t?rocrcr.tonts i~ the qm::..lity 
of servic~ t . .::> the. con;;;:.u-:1er, I .:-.:...".1 requ.3s tin.; that tha- Congr::ss 
po;;:;-;:.pono i'-lrth~r .action on S. 2GO , \vi1ic:1 H·cu~d c=-eata a 1101.1 
J?oder.;1l Agency for Consume.= ~~dvcCZLcy. 

I do net ~olieve ~,at w~ need yet ano~~er Faderal bure~ucra~£ 
in Has21ington, wit!~ its att!im~.:mt co;;ta of $50 million for the 
fir~t tJ.1rc3 years and hundred.z of adci tional. Fedaral employees, 
in oroar to uchiev~ better CCI'!c.;~..l:n~r rep::::-c.sent~tion and p=o:
tectio-:'! in Governmcn t. At a ti~:.~ \'lhen ~-;c are tr.Iing to cut 
down r . .:m bot.~ ~~e size and t'1c co:3t of G·cv~rnment, i-:: woulu 
~..:! !!!!!:.~~'!~ t~ .. add ~~cti1.:e: 1:!.:."~:: !)£ l::u=~~"..!=:=;!~~ :.ir.: t::3:! of__ 
:.u. :m ····-"''~ng .;.·~tr.:. un· .Ae-.-i v,..; ,..,g ""rr-~,c·-:-- ··~~-, .!:'~- ~..a. .... w.&~....,. ~ ..z. ..... w.....~rr.. .... •• a,.:)--u '-'LS •• t:: . 

!t is :ny co·nvictio::1 th.at tl'lo .be:Jt way to protect· t..t..:e consu.:n:!r 
is to i~~rove the ~xistin~ institutions of Governn~nt, not to 
ndd ~~=o Goverr~ent. 

I look forward to working vli til you,: the marJbers- o:~: you= Corrti:t.i tt-aa, 
~"l..i th.o Congress -in adv~'"lcing tb; inter~sts of. all consUQers 

. within our existing dapar:t;ment:; and agqncies·; --

-Sincerely, • 

c:"lairr~;.n 
Zanate \:;rO;rarn:.<r.cnt Operations Co~rl.tt~e 
unitad S~atas - Senatc 
xashi::-~srtcn , D.c. 20510 

GRF:JC:plr 

cc: Senator Charles H. Percy 
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I;1 ti·~-e irlt~!~~s"!: of ~zo~S;ctin<J ... .~c A!rreri-c..:in c·:>:lsu:::er, ! 
" - i<·l r ..,..,... :~; r.. • ,'!_~..:..~ .... ~ .. _ •. ._.,t ~,.-.d: ~ · ~.,-,.J !..,..,_- .;.. .; ·:" ·coor-~.: "'"" ... ion ~-·" "-'-"- ___ .. ~-• ':! --... :'COi&-.. v. .... -... ~,. """"'... "- ':I .. # .... .,-=- .... ~a~: •.:.• _....._ .... _......,...._, 
-..-?!:1;:1 t.:.l.:; ~v~:-z3zt~ic Cou.:'lcil, to :: .::vi.c:w I:.xe~;utiva branoh pre
.:.. .J.~:; t.r.:: 1~:.a:~o co:tt.:!in t.l'lat ct:m:1U!!'.er in-t.erest~J r..=ceive · 
full. co:::t.:.i.:l~ration in .:ll l COV'.'!r .n.:: ... <ent actions. 

7o be frank, I recC -Tniz~ t!!e l-:!gitir-t..ata p:.!blic a."'!d 
C0~1Srce;,;:,;io.n.c\l CO!lC2:C!'!:.:i ~~at C.ep.::.rtn<!nts aad agoncic:J he OOr;:l 
r::.:: ; :}Oc~ i vc \:o tlta i-:1 tl3::e:3 ts of cons~Grg. This ;:lust h3 
~:.~.:;.~.:.d.. ".'i.·i~r-eforc r I a.!l a.:J i::in:r agency b;-~:ad9 · to cX3..."':line 
<-}-. . .,. .... ., . ._~: ..... .; :~; ... ~~-r-o-.;- ... -;-~-::.·-.r a· r•,. ,.,, . .,.~~ .... ~ .,"" .. 1 ~o r""o-. .,.,.~nt the '--"~o..,;,o t.J_ •• _. .~·- .... '-r c:::-- J,. -.;::) ......,.__J. - L~-.z....~-1. .. .&..'::5 .,_.._,.. ._ ._,l,!.a...._..~, •• 

co;;.s~:..c:l= i.n their aqencie:;)' c~ci3ions anc! activitie::; illld · 
to ~,;or~: \li 't-il Virginia .t-~nauer, ~!Y S;'ecial ;>Ssistt!...n.t for 
r ,..,._ ~,.-t,·."1tlC""l't."1• -~~ ,.::.t-'~"' .,..,,... .: ,.... .; ~ 1"'1 c....; .i.-9,.-,_ .; ,... ,... . ;-'l~1A.:. -.._~ ~--.1 !"!&I!#,...-.,..,.. ••k .t .-C.. 

- .. . <# ... - - _____ ., ____ ,. - -- - -- .. ---- --..ool-.... :;) _..._ __ _.._.-........... • ..... ..., .......... ••&.&...-.~ 

tl:.~ cr\•-;G'!.Ci.:)~ c.~n u;::.:;.-;;;.rt.;l};.e to b~ttcr re?rcsent · ccnsu:t'.er 
in -:.:urcl:;ts .. 

!.n execining t..~eir present proc~cn.lr9s and in estzilil.ishi.itg 
n3w o;1.e:a, cl:~partL:eltt. and a.sanc::l heads will follo·~: tllese 
9uidal.i:l-eS~ 

All consu.TU~r intar3sts s~10nld . receiva . a fair chance 
to b3 heard in t..~a Goverr.:nant dscision makinq process 1 

• 
T:oe costa a."'ld a~.inistra ti ·J'a raquirmr=nts· ·of Federa~ 
rnl"ls and r~;ulations or. ~;:~a private sector should he 
il~ld to a r.u.nl.l:t~. 

R~gulator.! rafor-~ is on~ o£ th~ I<lOSt i=tportant vehicle's for 
bp:covin.g c-.:msml-:er p rotection. Outd<!lttl<l re~-ulatoz:y practices 
lead to hi·;;har prices a...'"ld reJ:..lced se::r-t.Tice3 . I urge ~"'ls 
Cong~~aa to on~c~ a n~~er of ~g~cific lcgi9lativc pro?Osal~ 
in t."lL~ r ,::g:l.rd, L"lcJ.uding t11o bill ! uub~!i:ted in Ja.""luar; t!> 
eat.Eililisi1 a F~gulatcry !~~sview t..:o: .. a..dssion. I re112~1 my requ~zt 
... o \::!':~! Cc·.,.:;-:::egs to rep.')a]. out..:. ted fair. trade J.n:-;:i which rai:~e 

::- ... ::..:s -.. !~_: to r2f::~ ;;!E-.. ·~· of · ~ exis-;:i!l·:J !Janki~g la=G an.:i 



v ::,_._ -· ll " .)- ·-·-- r: . . 7 -
; ... 

'- -· :.:.L -=.:i ~·""""'·-·· 

to 
"':"'\.1 ·ulc:..~o:- .. ' c.~;:::ncies ~ ) rl~'3·c 1-. i-c •• :. ~-3 tr.J ,·i:..~::~!S3 t.~re.::t~s ~I,;y c:t.~ 
- __ .. ~ i::c .~: -:ii;:'.ta iE?=c~! :.~..:e11ts in \.:l:3 .re~:p;.::..l ::.or}'" process. I rr~~ 
... ~~; -:.;rcin...=u _2.'!a~ til~ ~- ,4..:Jli.:: 't.'il .... .._ -:?.cei "' .. ~~ ~ _ ... ~ :...:o3t effi.cient ~!ld 
ef ~t-:c·t.i·v~ pu.,:,.,lic s?.r .. J..c::.! ut til..:. l.c3.st co_;t.. 

In '''"ie·~ o:: t:l-.t5 o~eps tllat art~ ;__;_ing taken by b."-1a ~~~=cuti"';e 
ds?~r"t:.!·i~~;l"t -:.o Eta1:e l1l~t.;a::l1.n!Cn·C-\-t.'Lc1a L-:'lprov-.:r~t~"lnts i.l1. the quali"=? 
of !:?orvlc.::! !:o L~e c~n;3l.1:.:".1er, I ;:~---~ .=equea ting that t.~c Coagr;3:JS 
!_)O~:itflon~ .~u:::t.her ac~i·.:.m on S. ;> .. G, which Hould cr~at.a a n~w 
r.~,:1erai .A·.Ja:!cy for Cons~~r Acivoc:icy . 

...... ....... 

I do n~t. believ~ t.'lat- r.;.re na!!d. yet ~"1.0tile:c r':aderal b~eaucra:.::.y 
in ~·iashin'J't'.O~l, wit.n its attend~.:tt costs oZ $GO million for t.~e . 
first t.l1.l:'es yea:rG il!.id ZlU.I""ld=ad.:l of addi tic;:1al li'ederal emp.loyeas, 
in ord~~ Jco ao!liav;3 bt~tt.er con.:·n'..::~~r r3pr33~nt.at.im.l a.'"lci pro
tection i..n Uvvermnent. i\t a ti=~~ Wilen o:.;a .:tr~ tr_fing to cut 
<.ioHn en botll the si:::~ a:nd cil·~ cost of Gov,~rn.-nent, i-=. woul.C: 
t,...- 'Ito .... ,-_ ..... - .... -'t ..... - - ,:t,.;f - ....... ""'~:... ...... .,.. , ~.,....._. ..... ,...,.:: ....._ ....... ,. - · ~·---.,... ... ~ ...... t .... -t•~'='t .. .:r ".,(; 
f.,J- ~·-._, ........ .._ ...... . ..., -~- ......... ~ .. ·- -··-- ... _..t .....-- ..,..., ... __ ...__" .. ....., .... . -'-".l -··- ---..~ .....,_ 

in:provi11g tl1e u."l.cer lying stru.c:.u:::a. 

It is my conviction ·ti!at ~~e b~3t way to protect the consur~r 
is to i.."":prove t..~e ~~~-31:in<r ins·titutio;1:a o£ Gov3rrur:.ant, not to 
add mcro GovcrnQent. 

I look forward t o working ~otith you, t.;.e I:-~t:'lbers of ~rour Cor.!•ni ttae, 
a."ld the Congress in ad.va.,cing tl12 inter~s·tz of al~ consur.~rs 
wici1in our existing dapartnents and agenciaa . 

Sincerely, 

rr·he Honor.-::.bla 
c:1air::.-ta·1 

• 

ll'.:n1se Go·\.,.ornr~·3.l1 t Op3ra tions Carm-J.i ttee 

· ;;,.·; .i::~!..0:'1, ..: 

~;~ · CC. ~, 

cc. Co:1 ~.:;::ss~-r:an F::::-"'.-' _ Eor-to.1 



• 

• 
.t:~- : .:. :. l. 

· ..... ~ar .. ~!."!: .. .:.2i r.;:ua..~. 

In ~2:~ i:~t:<.)r·.:::.:>t o~ ~-,:::;:t:.=c~i~-:r tl··~ ;:""-:.~:r:t;:- -.u t;; ... ;:-.~iw.~=, I 
~':~1 dir~.:.:;;~::-.g d~pa~;.::: .... :mt. ~nd .:l:J'~~.ncy n.~.;,::..;:a t i.:1. c -::cr,=.i.:vltion 
'ri l cil t:.:"lC ~J-:~~3 c.ie t::.o~ncil I to J;8 :ia'if E.'-;.:.;cuti·.~a branc.."-1 pra
c-~dures to ~ .. -.ill:~ ce:=~ai.n tha t c~:.:..~>·J::.l.Br ir.t::::.t\~~ts recaiv-a 
full co:-.1~i(.1~raticn i ;.1 all Go·~~~Gnt. ac"t:ions .. 

To o~ fran:.;., I rcco;gU. :!e tlw logi til:tatc :Ju~lic and 
Con.g.reso.icrla~ CC;'lC,~IT!S t..'lat d8i_).:l.J:tr.ents ~nd ag~ncies" ce ~ra 
r·~sponsi;.-~ to tl}.e i:tbrasts of. ccm . .3ur.1.;,;n:s. '::"lis n:"!.:S"t oe 
c~~9~d. 'Z'h.crefor~, ::: a.'!l a3king a;;ency hua:3.a to e::<~'tcinri-
t.A'"le so.ccl.fic affortz t"l~v t:lr~ :-·t.-~kin.g no·;: to ::c~~crosent the . ~ ~ 

co::1.sume:r.- i.n tl'l~dr aq~ncies: c.'!cc.L3 ion::; z.r·d ac·d:.riti~s an<l 
to work Hitll Virginia KnZU!cr r m'j Speeial A.!'3si;,tant for 
Cw-n.::HuA;;..I. i~~rai .. c:::t-,- .?..a .i..».s:tl k~.d:.l.t~·.J .s:Juii:..i..·.me.al ~Z.Zo.o:cs wtiich 
til<~ as-er>.cics ca.• \l.:~~:te rtal~e t:-;, bet"teX' r~:!~::"~sent c ::>l1Sln'..er 

int.e!re3"-=.3. 

In CA~"':.in.in·; thair. praseni:. p:roc-eduJ;'e3 and in est.:lblishing 
neiil on-::;s, c~partn-.ent ~n<l at]..:!.ncy heaos \-Jill follc~-1- these 
guid.e).in.l~3 : 

All consU..'T'.2r intarC!st::1 :::should rec~i\Te a f~i= c..~a.."lce 
to ba heard in · tile GoV·:!:..-n~nt \lec.iuion ma!,;,ing · ?rocesSi 
ai!.d 

• 
·Thn costs a.'ld ad::.dnist..rative r2quir(!1o.~nts of Federal 
rul-es and :regulation:3 on tha p:::iv3.t3 sector :;hould be 
h~ld to a mi~i~um. 

P~~ul~tcry rafo~n iz one of ~1e west im~o=ta~t vehicles for 
~?rovi~g con5ur.~r pr.o~ction. Outd~ted r~gulator£ practices 
lead to ~igher pri~~s and r~u~cad se~~ic~3. I urge ~4a · 
Congre::a ·::c cn.::.ct n nt.L7aer of: ~?~.!cific l ogi:Jlativa proposals 
i:1 t..~i :J. r~gard, i~clud.ing t:11e bill :r st:Lr.dtt~c~ in January to 
c~st.:l.bli~h a l~gulutory ~? • .en ... i~v Co:r.'.:issic:\ . I ~==ne--.: rr•? re?ques·t. 
to t;.;1.~ ·· (:.:1~;r:::ss ';:..o: r~;?;;al o~:t·~· ·-· ::.3u f.:.i-:.- trad~ la~-i!l \-it!ic.."-1 =~is a 

i--· -: _., .. ..; ~ ... __ .._ ., .... _ .... '::) lc.:~:~s ~~i.:. 
-~~~; ::o :re ---. ma.:-;.y ; a:. .......... 

- ' ... ~ 
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• • I U.i...L .. l. tJ. 
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"" --·-. ... _ ... ·- ~ ----

I c.l~;c : .. ::t-~:1U t~ a~~~ t.~1;:; c:~air~~::;rt -:u1 ~ =- -.·.-:; :;~s of ·::~~~ i!ACl:~}; ,-:!- .-.:: _._ 

rc·:1 ul-' . .:c:-~' a~_:G£!,..:i~)S t:> B-..! t. \l~~..-L .. ~::..'! to ~-_ .. ! U3~ -r..'la-..,'3 ·t .. lcy cB:: 
Ea~e .i~.~:J.adiate ir.~:J~a":""~t~i3n t.:5 i11 t... e :r:esula to~: prv!.:E:!u3. I ;::.;.. 
dl:l·te;::-;!:..r:3d cil.at -:... .. ~ p:.L01i~ \.ti l.~. =~f;ei"'"3 ·~ . .-:3 r!"LV3t efEi.cien~ .._;._.:_ 
t.=!ffect.i \}"~ p~lic s~1I'!s'•ice at t~e ]_~ast cc . .; = ... 
In vi :;h" o.E t!1e s~;a ..).3 th.at. ara be.~. .. 'lg ta.~~n by tha E~~cut.ive 
d;;partacnt to !.lX~s Go'lern:::::ent-':-;id.e imyr:Jv<~r:-,~nts in the quz:.lity 
of soJ:·vi·::o to t:1e COl'"toUZ:l.:.".!r, ! 2..iu requQ£>ti!:.:J that t~e Congre.a;.; 
po::zt;;one £ur-::.he:r act.icn 0:1 S.. 200;: ~:1hica v.:;uld erG~ ;:a a ne\'f 

· Fecer~l Agency for Consm~Gr Advoc~cy. 

I ·do n~t believ\! that vTe naad yet ·a.,other :c~~deral. bureaucr::.~.I 
in N'asl~ing·t.on , wit.'l its attendant ~sta. of $SO cill.i-on for ·:±e 
first -c..1.ree ye~!:s and hu.-Hlrads of adili.ti.o~~~~ Fed~ral. enploy~:g, 
in c.r<:!3.r. to ac~i~ve l:lettar cc·a:n,;~er rep::esantaticn and pro
tectio.n in Gove:cn~:.,~nt.. At a tir:~ ·~-1hen ~,.;a ar~ trying to cut 
t;io'tm on bot..~ the eiz~ anu t."lc cost of Gov?.r:u.-r.ent, i-t. would 
oo \!nUou::.d to add ~not.."'l.<;lr lav~O!r of bnr.·~~r~~rac;: ins~<:;~':! ~f 
i:::a.;?rc·-."'in~; t.rra und;;;rlyiu.sr str.:qtur•.;. 

It is t:q con·..riction ~1at the b-.=s·c. l::ay to l_:}rotect· tile consu:::er 
ia to i~provs ~~e existinq in~titutions c= Covar~~~tJ not to 
'-tdd I~orc Go'..rernr~nt.-:-

·I look £Qr;~ard to workillg wi ul you, the r..e.t:bers of your CoP'ti'il ttae, 
and ~~~ Congre~a in adv~~cing tc~ inter~sts of ·al.l conslin~:s 
wit..un our existing departl..'""lants W."'ld agencies. · 

· Since1:aly, • 

'rhe Honorable Earley o. Staggers 
Cl1.ai rc:a!1 
House Interstate and Foreign 

Co~'erce Cor~ittae 
l{.')use cf n.,~pr.~scn ~:a ti vcs · 
~ ... la~C.i::~~~t0:1,- D.C. 2~515 

cc: c ~ressnan Samual L. Devine 

.· 
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THE WHITE HOUSE 

WASHINGTON 

November 13, 1975 

MEMORANDUM FOR RUSSELL E. TRAIN 

FROM: 

RE: 

WILLIAM J. BAROODY, JR. 

White House Conferences on: Consumer 
Representation 

NOV 141~ 

In accordance with the President's statement of November 4, 1975 
(Tab A) , concerning the publication of the various Consumer 
Representation Plans for each Executive Branch department and 
agency, the White House Office of Public Liaison has accepted 
the overall responsibility for coordinating the President's 
initiative to reach into at least ten U.S. cities "to explain 
how these plans work and seek suggestions and ideas for ways to 
make the departments and agencies of the Federal government more 
effective and responsive to public concern." 

In order to facilitate this directive, the Office of.Pub.lic 
Liaison,· working closely with OMB and OCA, ·will direct public 
mee·tings in ten cities. I would hope that each Cabinet official 
and agency head would familiarize himself with the Consumer 
Representation Plan for his or her agency and the overall tone 
of the President's intent to make the consumer's voice heard 
within the government. The President considers this initiative 
to be of a priority nature and it is his intent that the Ameri
can consumer understand his involvement as a part of the govern-
mental decision making process. · 

Since you will not be asked to personally attend each conference, 
we ask that you designate an Assistant Secretary to speak in 
your agency's behalf in each of the cities in which your agency 
will be directly involved. 

In order to make this effort a success, it is essential that a 
member of the Cabinet or ill1 agency head represent the Administra
tion and chair the morning session (Tab B) of the White House 
Conference on Consumer Representation (Tab C). Therefore, I 
would like you to consider chairing: 

Houston Conference r 

Wednesday, January 21, 1976 
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I would appreciate your checking your schedule and confirming 
your participation with me no later than Monday, November 17. 
If you have any questions, please call me. 

John Shlaes, a member of my staff and Director of White House 
Conferences, will have overall responsibility for coordination 
of these meetings. He and S. John Byington, Deputy Special 
Assistant to the President for Consumer Affairs, have already 
been in contact with your staff relevant to the publication of 
your plan and the conduct of these conferences. 

The ten cities have been broken down into three sections with 
each agency directly participating in four conferences-.... the 
last of which will be in Washington, D.C., in February. The 
overall schedule is attached (Tab D). 

Office of Public Liaison planning teams have already begun to 
check into accommodations, private sector participation, and 
other aspects concerning each conference, and will be calling 
on each of your offices for technical assistance where availa
ble in each city. Doug Lee will be coordinating press activi
ties and will be in touch with your Public Information Officers. 

I would like to again reiterate the President's personal com
mi trnent to these meetings and his desire to see them become a 
success. If you need any other information, please call me or 
John. Shlaes at the White House. 

cc Richard B. Cheney 
James E. Connor 
Max L. Friedersdorf 
James T. Lynn 
John 0. Marsh, _Jr. 
Ronald H. Nessen 

'---



?OR Ht.U·!EDIATE RELEASE 

Office of the ~hite House Press Secretary 

'l'HE t•1HITE HOUSE 

STATE~ENT BY THE PP~SIDENT 

This morning I received an i~terim report from 
Virginia Knauer and Jim Lynn on the s~atus o= the 
Departmental Consumer Representation Plans~ I am · 
pleased with the proqress made to date. 

Last April, as you may recall, I requested each 
of the departments and agencies in the Exe·:-uti ve Branch 
to analyze their entire decision-ma~inq precess to 
determine where additional cons~~er inpu~ ~ght be 
helpful in making Federal agencies nore responsive to 
the needs of L~e Amerlcan cons~~er. 

The ?lans developed by these depar~~n~s and agencies 
will be published this month in the Federal Regist.er. 
Follm..;ing publication, there \'lill be a ma~or effort to 
dissemin=.-t:e copies of these ' plans t::> all lnterested 
consumers as well as other ·interested groups. · · · 

So t.:.1.ere will be no delay, however, 1 n this effort 
to open up to the ~ublic the decision-mak~ng processes 
of the Executive Branch, I have instructed each department 
and agency to move ahead at once on puttin~ these plans 
into effect . Adjustments can be made later as circurnst.ances 
warrant . 

In January r.ve intend to hold public meetings in at 
least ten cities across the country to explain how these 
plans work for the benefit of consQ~ers and to seek 
suggestions and ideas for ways to make the departments 
and agencies of the Federal government more effective 
and responsive to public concerns. 

I am convinced vTe can resolve by better administration 
what Congress is attempting to accomplish by new laws and a 
costly new government agency. The steps we have taken will 
prove to be responsive to -the needs of -the American. consumer 
and the concerns ·of the American public. 

# # # # ~ 



WHITE HOUSE; CONFERENCE 

ON CONSUMER REPRESENTATION PLANS 

Proposed Agenda 

8:00 a.m. Cabinet official has coffee with press for backgrounder 

9:00 a.m. Cabinet official opens the meeting with brief remarks 
(draft will be supplied) 

9:15 a.m. - Each organization get tO - 15 minutes t~ present its plan 

10:45 a.m. Coffee break 

11:00 a.m. 

12:15 p.m. 

12:30 p.m. 

2:00 p.m. 

4:00 p.m. 

General Q&A session 

Wre!:pup by Cabinet official (draft will be supplied) 

Break for lunch -- each person on own with hopefully a 
cafeteria in building or nearby 

Individual workshops -- each organization will meet with 
interested parties in separate rooms for a greater in-depth 
analysis of the plan 

Adjourn 



I . 
WHITE HOUSE CONFERENCE 

ON CONSUMER REPRESENTATION PLANS 

Week of January 12 

(T) l3 Chicago Secretary Simon 

(W) 14 Kansas City Secretary Mathews. 

(F) 16 Boston Frank G. Zarb · 

Week of January 19 

(M) 19 Atlanta Secretary Morton 

(W) 21 Houston Russell E. Train 

(F) 23 Philadelphia Secretary Coleman 

Week of January 26 

(M) 26 Denver Secretary Kleppe 

{W) 28 San Francisco Jam~s Lynn 

(F) 30 Los Angeles Secretary Hills 
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WHITE HOUSE CONFERENCE 

ON CONSUMER REPRESENTATION PLANS 

Proposed Schedule . 

Departmental Groups & Cities & Dates 

Group A Environment, Energy & State 
EPA, DOl, FEA, ERDA, DOS 

Cities: Boston 
Houston 
Denver 
Washington, D. C. 

Group B - Human Resources 
HUD, HEW, DOL, VA, DOT, DOJ 

Cities: Philadelphia 
Kansas City 
Los Angeles 
Washington, D. C. 

Group C - Business, "Agriculture & Finance 
Treasury, DOD, DOC, SBA, GSA, USDA 

Cities: Atlanta 
Chicago 
San Francisco 
Washington, D. C. 

Friday, January 16 
Wednesday, January 21 
~onday, January 26 
February 

Friday, January 23 
Wednesday, January 14 
Friday, January 30 
February 

~onday, January 19 
Tuesday, January 13 
Wednesday, January 28 
February 



THE WHITE HOUSE 

WASHINGTON 

November 13, 1975 

MEMORANDUM FOR FRANK G. ZARB 

FROM: 

RE: 

WILLIAM J. BAROODY, JR. 

White: Hou·se Con·feren:ces: :on· Consumer · 
·Repre:se::ntati:on 

In accordance with the President's statement of November 4, 1975 
(Tab A) , concerning the publication of the various Consumer 
Representation Plans for each Executive Branch department and 
agency, the White House Office of Public Liaison has accepted 
the overall responsibility for coordinating the President's 
initiative to reach into at least teri U.S. cities nto explain 
how these plans work and seek suggestions and ideas for ways to 
make the departments and agencies of the Federal government more 
effective and responsive to public concern." · 

In order to facilitate this directive, the Office of Public 
Liaison, working closely with OMB and OCA, will direct public 
meetings in ten cities. I would hope that each Cabinet official 
and agency head would familiarize himself wi.th the Consumer 
Representation Plan for his or her agency and the overall tone 
of the President's intent to make the consumer's voice heard 
within the government. The President considers this initiative 
to be of apriority nature and it is his intent that the Ameri
can consumer understand his involvement as a part of the govern-
mental decision making process. · 

Since you will not be asked to personally atterid each conference, 
we ask that you designate an Assistant Secretary to speak in 
your agency's behalf in each of the cities in which your agency 
will be directly involved. · 

In order to make this effort a success, it is essential that a 
member of the Cabinet or an agericy head represent the Administra
tion and chair the morning session (Tab B} of the Whi.,te House 
Conference on Consumer Representation (Tab C) • Therefore, I 
would like you to consider chairing: 

Boston Conference 
Friday, January 16, 1976 
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I would appreciate your checking your schedule and confirming 
your participation with me no later than Honday, November 17. 
If you have any questions, please call me. 

John Shlaes, a member of my staff and Director of vfuite House 
Conferences, will have overall responsibility for coordination 
of these meetings. He and S. John Byington, Deputy Special 
Assistant to the President for Consumer Affairs, have already 
been in contact with your staff relevant to the publication of 
your plan and the conduct of these conferences. 

The ten cities have been broken down into three sections with 
each agency directly participating in four conferences--the 
last of which will be in Washington, D.C., in February. The 
overall schedule is attached (Tab D). 

Office of Public Liaison planning teams have already begun to 
check into accommodations, private sector participation, and 
other aspects concerning each conference, .and will be calling 
on each of your offices for technical assistance where availa
ble in each city. Doug Lee will be coordinating press activi
ties and will be in touch with your Public Information Officers. 

I would like to again reiterate the President's.personal com
mitment to these meetings and his desire to see them become a 
success. If you need any other information, please call me or 
John Shlaes at the White House. 

cc Richard B. Cheney 
James E. Connor 
Max L. Friedersdorf 
James T. Lynn 
John 0. Marsh, .Jr. 
Ronald H. Nessen 



THE WHITE HOUSE 

WASHINGTON 

November 13, 1975 

MEMORANDUM FOR CARLA A. HILLS 

FROH: 

RE: 

WILLIAM J. BAROODY, JR. 

Whi:te: Hous·e: Con·fe-re·n:c:e·s :on :cons·umer 
·Re:p;re:s:e:nta:t:i:on 

In accordance with the President's statement of November 4, 1975 
(Tab A) , concerning the publication of the various Consumer 
Representation Plans for each Executive Branch department and 
agency, the White House Office of Public Liaison has accepted 
the overall responsibility for coordinating the Presidentts. 
initiative to reach into at least ten u.s~ cities "to explain 
how these plans work and seek suggestions and ideas for ways to 
make the departments and agencies of the Federal government more 
effective and responsive to public concern. n · 

In order to facilitate this directive, _the Office of Public 
Liaison, working closely with OMB and OCA, will direct public 
meetings in ten cities. I would hope that each Cabinet official 
and agency head would familiarize himself with th.e Consumer 
Representation Plan for his or her agency and the overall tone 
of the President's intent to make the consumer's. voice heard 
within the government. The President considers this initiative 
to be of apriority nature and it is his intent that the Ameri
can consumer understand his involvement as a part of the govern-
mental decision making process. · 

Since you will not be asked to personally attend each conference, 
we ask that you designate an Assistant Secretary to speak in 
your agency's behalf in each of the cities in which your agency 
will be directly involved. · 

In order to make this effort .a success, it is ·essenti.al that a 
member of the Cabinet or an agency head represent the Adminis. tra
tion and chair the morning session (Tab B}. of the White House 
Conference on Consumer Representation (Tab C} • ·Therefore, .I 
would like you to consider chairing: 

Los Angeles Conference 
Friday, January. JQ, 197.6. 
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I ~·;auld appreciate your checking your schedule and confirming 
your participation \vi th me no later than l'1onday, November 17. 
If you have any questions, please call me. 

John Shlaes, a member of my staff and Director of ~·fui te House 
Conferences, \,Jill have overall res pons ibili ty for coordination 
of these meetings. He and S. John Byington, Deputy Special 
Assistant to the President for Consumer Affairs, have already 
been in contact with your staff relevant to the publication of 
your pla.Tl and the conduct of these conferences. 

The ten cities have been broken down into three sections with 
each agency directly participating in four conferences--the 
last of \vhich will be in Washington, D.C., in February. The 
overall schedule is attached (Tab D). 

Office of Public Liaison planning teams have ·already begun to 
w'-l.eck into accommodations, private sector participation, and 
ot..1).er aspects concerning each conference, and \vill be calling 
on eac...h of your offices for technical assis·tance ~·There availa
ble in each city. Doug Lee will be coordinating press activi
ties and 'l.vill be in touch with your Public Information Officers. 

I \-Tould like to again reiterate the President 1 s personal com
mi t..rr.ent to these· meetings and his ·desire to see ·theni. become a 
success.· If you need any other information, please call me .or 
John Shlaes at the wnite Hous.e. 

cc Richard B. Cheney 
James E. Connor 
11ax L. Friedersdorf 
James T. Lynn 
John 0. Harsh, _Jr. 
Ronald H. Nessen 



THE WHITE HOUSE 

WASHINGTON 

November 13, 1975 

MEMORANDUM FOR JAMES T. LYNN 

FROM: 

RE: 

WILLIAM J. BAROODY, JR. 

Whit·e· House Conferet1c:es· on Consumer 
Representation 

In accordance with the President's statement of November 4, 1975 
(Tab A) , concerning the publication of the various Consumer 
Representation Plans for each Executive Branch department and 
agency, the White House Office of Public Liaison has accepted 
the overall responsibility for coordinating the President's 
initiative to reach into at least ten u.s. cities 11 to explain 
how these plans work and seek suggestions and ideas for ways to 
make the departments and agencies of the Federal government more 
effective and responsive to public concern.

11 

In order to facilitate this directive, the Office of Public 
Liaison, working closely with o~rn and OCA, will direct public 
meetings in ten cities. I would hope that each Cabinet official 
and agency head would familiarize himself with the Consumer 
Representation Plan for his or her agency and the overall tone 
of the President's intent to make the consumer's voice heard 
within the government. The President considers this initiative 
to be of a priority nature and it is his intent that the Ameri
can consumer understand his involvement as a part of the govern
mental decision making process. 

Since you will not be asked to personally attend each conference, 
we ask that you designate an Assistant Secretary to speak in 
your agency's behalf in each of the cities in which your agency 
will be directly involved. 

In order to make this effort a success, it is essential that a 
member of the Cabinet or an agency head represent the Administra
tion and chair the morning session (Tab B) of the White House 
Conference on Consumer Representation (Tab C). Therefore, I 
would like you to consider chairing: 

San Francisco Conference 
\'lednesday, January 2 8, 19 76 
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I would appreciate your checking your schedule and confirming 
your participation with me no later than Monday, November 17. 
If you have any questions, please call me. 

John Shlaes, a member of my staff and Director of White House 
Conferences, will have overall responsibility for coordination 
of these meetings. He and S. John Byington, Deputy Special 
Assistant to the President for Consumer Affairs, have already 
been in contact with your staff relevant to the publication of 
your plan and the conduct of these conferences. 

The ten cities have been broken down into three sections with 
each agency directly participating in four conferences--the 
last of which will be in Washington, D. c., in February.. The 
overall schedule is attached (Tab D) • 

Office of Public Liaison planning teams have already begun to 
check into accommodations, private sector participation, and 
other aspects concerning each conference, .and will be calling 
on each of your offices for technical assistance where availa
ble in each city. Doug Lee will be coordinating press activi
ties and will be in touch with your Public Information Officers. 

I would like to again reiterate the President's personal com
mitment to these meetings and his desire to see them become a 
success. If you need any other information, please call me or 
John Shlaes at the White House. 

cc Richard B. Cheney 
James E. Connor 
Max L. Friedersdorf 
John 0. Marsh, Jr. 
Ronald H. Nessen 



THE WHITE HOUSE 

WASHINGTON 

November 13, 1975 

MEMORANDUM FOR ROGERS C. B. MORTON 

FROM: 

RE: 

WILLIAM J. BAROODY'· JR. 

Whit·e Rouse ·conferences· :on Con·su.mer 
Repre:senta:t1on 

In accordance with the President's statement of November 4, 1975 
(Tab A) , concerning the publication of the various Consumer 
Representation Plans for each Executive Branch department and 
agency, the White House Office of Public Liaison has accepted 
the overall responsibility for coordinating the President's 
initiative to reach into at least ten u.s. cities "to explain 
how these plans work and seek suggestions and ideas for ways to 
make the departments and agencies of the Federal government more 
effective and responsive to public concern." 

In order to facilitate this directive, .the Office of Public 
Liaison, working closely withOMB and OCA, will direct public 
meetings in ten cities. I would hope that each Cabinet official 
and agency head would familiarize himself with the Consumer 
Representation Plan for his or her agency and the overall tone 
of the President's intent to make the consumer's voice heard 
within the government. The President considers this initiative 
to be of a priority nature and it is his intent that the Ameri
can consumer understand his involvement as a part of the govern-
mental decision making process. · 

Since you will not be asked to personally attend each conference, 
we ask that you designate an Assistant Secretary to speak in 
your agency's behalf in each of the cities in which your agency 
will be directly involved. 

In order to make this effort a success, it is essential that a 
member of the Cabinet or an agency head represent the Administra
tion and chair the morning session (Tab B} of the White House 
Conference on Consumer Representation (Tab C). Therefore, I 
would like you to consider chairing: 

Atlanta Conference 
Monday, January 19, 1976 
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I would appreciate your checking your schedule and confirming 
your participation with me no later than Monday, November 17. 
If you have any questions, please call me. 

John Shlaes, a member of my staff and Director of White House 
Conferences, will have overall responsibility for coordination 
of these meetings. He and S. John Byington, Deputy Special 
Assistant to the President for Consumer Affairs, have already 
been in contact with your staff relevant to the publication of 
your plan and the conduct of these conferences. 

The ten cities have been broken down into three sections with 
each agency directly participating in four conferences--the 
last of which will be in Washington, D.C., in February. The 
overall schedule is attached (Tab D) . 

Office of Public Liaison planning teams have already begun to 
check into accommodations, private sector participation, and 
other aspects concerning each conference, and will be calling 
on each of your offices for technical assistance where availa
ble in each city. Doug Lee will be coordinating press activi
ties and will be in touch with your Public Information Officers. 

I would like to again reiterate the President'spersonal com
mitment to these meetings and his desire to see them become a 
success. If you need any other information, please call me or 
John Shlaes at the White Hous.e. · 

cc Richard B. Cheney 
James E. Connor 
Max L. Friedersdorf 
James T. Lynn 
John 0. Marsh, .Jr. 
Ronald H. Nessen 



THE WHITE HOUSE 

WASHINGTON 

November 13, 1975 

MEMORANDUM FOR THOMAS S. KLEPPE 

FROM: 

RE: 

WILLIAM J. BAROODY, JR. 

White House Conferences· on Consumer 
Representation 

In accordance with the President's statement of November 4, 1975 
(Tab A) , concerning the publication of the various Consumer 
Representation Plans for each Executive Branch department and 
agency, the White House Office of Public Liaison has accepted 
the overall responsibility for coordinating the President's 
initiative to reach into at least ten U.s. cities "to explain 
how these plans work and seek suggestions and ideas for ways to 
make the departments and agencies of the Federal government more 
effective and responsive to public concern." 

In order to facilitate this directive, the Office of Public 
Liaison, working closely with OMB and OCA, will direct publ{c 
meetings in ten cities. I would hope that each Cabinet official 
and agency head would familiarize himself with the Consumer 
Representation Plan for his or her agency and the overall tone 
of the President's intent to make the consumer's voice heard 
within the government. The President considers this initiative 
to be of a priority nature and it is his intent that the Ameri
can consumer understand his involvement as a part of the govern
mental decision making process. 

Since you will not be asked to personally attend each conference, 
we ask that you designate an Assistant Secretary to speak in 
your agency's behalf in each of the cities in which your agency 
will be directly involved. 

In order to make this effort a success, it is essential that a 
member of the Cabinet or an agency head represent the Administra
tion and chair the morning session (Tab B) of the White House 
Conference on Consumer Representation (Tab C). Therefore, I 
would like you to consider chairing: 

Denver Conference 
Monday, January 26, 1976 
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I \·;ould appreciate your checking your schedule and confirming 
your participation \vi th me no later than Honday, November 17. 
If you have any questions, please call me. 

John Shlaes, a member of my staff and Director of Vfuite House 
Conferences, \vill have overall responsibility for coordination 
of these meetings. He and S. John Byington, Deputy Special 
Assistant to the President for Consumer Affairs, have already 
been in contact with your staff relevant to the publication of 
your plan and the conduct of these conferences. 

The ten cities have been broken dmvn in·to three sections \vi th 
each agency directly participating in four conferences---the 
last of which will be in Washington, D.C., in February. The 
overall schedule is attached (Tab D). 

Office of Public Liaison planning teams have already begun to 
c..h.eck into accommodations, private sector participation, and 
other aspects concerning each conference, aJ.J.d \'lill be calling 
on each of your offices for technical assistance :where avaii.a-
b le in each city. Doug Lee will be coordinating pres·s acti vi
ties and \vill be in touch with your Public Information Officers. 

I \vould like to again reiterate the President's personal com
mi trcent to these· meetings and his desire to see them become a 
success. If you need any other information, please call me or 
John Shlaes at the wnite House. 

cc Richard B. Cheney 
James E. Connor 
Hax L. Friedersdorf 
James T. Lynn 
J ohri 0. Harsh, _Jr. 
Ronald H. Nessen 



THE WHITE HOUSE 

WASHINGTON 

November 13, 1975 

MEMORANDUM FOR WILLIAM E. SIMON 

FROH: 

RE: 

WILLIAM J. BAROODY, JR. 

Whi:te: House conferences· ·on· consumer 
Representati·on 

In accordance with the President's statement of November 4, 1975 
(Tab A) , concerning the publication of the various Consumer 
Representation Plans for each Executive Branch department and 
agency, the White House Office of Public Liaison has accepted 
the overall responsibility for coordinating the President's 
initiative to reach into at least ten u.s. cities "to explain 
how these plans work and seek suggestions and ideas for ways to 
make the departments and agencies of the Federal government more 
effective and responsive to public concern." 

In order to facilitate this directive, the Office of Public 
Liaison, working closely with OMB and OCA, will direct public 
meetings in ten cities. I would hope that each Cabinet official 
and agency head would familiarize himself with the Consumer 
Representation Plan for his or her agency and the overall tone 
of the President's intent to make the consumer's voice heard 
within the government. The President considers this initiative 
to be of a priority nature and it is his intent that the Ameri
can consumer understand his involvement as a part of the govern-
mental decision making process. · 

Since you will not be asked to personally attend each conference, 
we ask that you designate an Assistant Secretary to spe~~ in 
your agency's behalf in each of the cities in which your agency 
will be directly involved. · 

In order to make this effort a success, it is essential that a 
member of the Cabinet or an agency head represent the Administra
tion and chair the morning session (Tab B) of the White House 
Conference on Consumer Representation (Tab C). Therefore, I 
would like you to consider chairing: 

Chicago Conference 
Tuesday, January 13, 1976 
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I would appreciate your checking your schedule and confirming 
your participation with me no later than Monday, November 17. 
If you have any questions, please call me. 

John Shlaes, a member of my staff and Di~ector of White House 
Conferences, will have overall responsibility for coordination 
of these meetings. He and S. John Byington, Deputy Special 
Assistant to the President for Consumer Affairs, have already 
been in contact with your staff relevant to the publication of 
your plan and the conduct of these conferences. 

The ten cities have been broken down into three sections with 
each agency directly participating in four conferences---the 
last of which will be in vV"ashington, D.C., in February. The 
overall schedule is attached (Tab D) . 

Office of Public Liaison planning teams have already begun to 
check into accommodations, private sector participation, and 
other aspects concerning each conference, .and will be calling 
on each of your offices for technical assistance where availa
ble in each city. Doug Lee will be coordinating press activi
ties and will be in touch with your Public Information Officers. 

I would like to again reiterate the President's personal com
mitment to these meetings and his desire to see them become a 
success. If you need any other information, please call me or 
John Shlaes at the White House. 

cc Richard B. Cheney 
James E. Connor 
Max L. Friedersdorf 
James T. Lynn 
John 0. Marsh, .Jr. 
Ronald H. Nessen 



THE WHITE HOUSE 

WASHINGTON 

November 13, 1975 

MEMORANDUM FOR DAVID MATHEWS 

FROM: 

RE: 

WILLIAM J. BAROODY, JR. 

Wh'i:te: House ·conferen:ce:s: ·on: :Consu:rner 
'Repres·en:tati:on 

In accordance with the President's statement of November 4, 1975 
(Tab A) , concerning the publication of the various Consumer 
Representation Plans for each Executive Branch department and 
agency, the White House Office of Public Liaison has accepted 
the overall responsibility for coordinating the President's 
initiative to reach into at least ten U.S. cities "to explain 
how these plans work and seek suggestions and ideas for ways to 
make the departments and agencies of the Federal government more 
effective and responsive to public concern." · 

In order to facilitate this directive, the Office of Public 
Liaison, working .closely with OMB and OCA, will direct public 
meetings in ten cities. I would hope that each Cabinet official 
and agency head would familiarize himself with the Consumer 
Representation Plan for his or her agency and the overall tone 
of the President's intent to make the consumer's voice heard 
within the government. The President considers this initiative 
to be of a priority nature and it is his intent that the F~eri
can consumer understand his involvement as a part of the govern-
mental decision making process. · 

Since you will not be asked to personally attend each conference, 
we ask that you designate an Assistant Secretary to speak in 
your agency's behalf in each of the cities in which your agency 
will be directly involved. 

In order to make this effort a success, it is essential that a 
member of the Cabinet or an agency head represent the Administra
tion and chair the morning session (Tab B) of the White House 
Conference on Consumer Representation (Tab C). Therefore, I 
would like you to consider chairing: 

Kansas City Conference 
\'lednesday, January 14, 19 76 
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I would appreciate your checking your schedule and confirming 
your participation with me no later than Monday, November 17. 
If you have any questions, please call me. 

John Shlaes, a member of my staff and Director of ~fui te House 
Conferences, will have overall responsibility for coordination 
of these meetings. He and s. John Byington, Deputy Special 
Assistant to the President for Consumer Affairs, have already 
been in contact with your staff relevant to the publication of 
your plan and the conduct of these conferences. 

The ten cities have been broken down into three sections with 
each agency directly participating in four conferences--the 
last of which will be in Washington, D. C., in February. The 
overall schedule is attached (Tab D). 

Office of Public Liaison planning teams have already begun to 
check into accommodations, private sector participation, and 
other aspects concerning each conference, and will be calling 
on each of your offices for technical assistance where availa
ble in each city. Doug Lee will be coordinating press activi
ties and will be in touch with your Public Information Officers. 

I would like to again reiterate the Presiderit's.personal com
mitment to these meetings and his desire to see them become a 
success. If you need any other information, please call me or 
John Shlaes at the White House. 

cc Richard B. Cheney 
James E. Connor 
Max L. Friedersdorf 
James T. Lynn 
John 0. Marsh, .Jr. 
Ronald H. Nessen 



THE WHITE HOUSE 

WASHINGTON 

November 13, 1975 

MEMORANDUM FOR WILLIAM T. COLEMAN, JR. 

FROM: 

RE: 

WILLIAM J. BAROODY, JR. 

White House Conferences· on Consumer 
Re:pres entati:on 

In accordance with the President's statement of November 4, 1975 
(Tab A} , concerning the publication of the various Consumer 
Representation Plans for each Executive Branch department and 
agency, the White House Office of Public Liaison has accepted 
the overall responsibility for coordinating the President's 
initiative to reach into at least ten U.S. cities 11 to explain 
how these plans work and seek suggestions and ideas for ways to 
make the departments and agencies of the Federal government more 
effective and responsive to public concern.u 

In order to facilitate this directive, the Office of Public 
Liaison, working closely with 'OMB and OCA, will direct public 
meetings in ten cities. I would hope that each Cabinet official 
and agency head would familiarize himself with the Consumer 
Representation Plan for his or her agency and the overall tone 
of the President's intent to make the consumer's voice heard 
within the government. The President considers this initiative 
to be of a priority nature and it is his intent that the Ameri
can consumer understand his involvement as a part of the govern
mental decision making process. 

Since you will not be asked to personally attend each conference, 
we ask that you designate an Assistant Secretary to speak in 
your agency's behalf in each of the cities in which your agency 
will be directly involved. 

In order to make this effort a success, it is essential that a 
member of the Cabinet or an agency head represent the Administra
tion and chair the morning session (Tab B) of the White House 
Conference on Consumer Representation (Tab C). Therefore, I 
would like you to consider chairing: 

Philadelphia Conference 
Friday, January 23, 1976 

,_;(" 
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I "<;·;ould appreciate your checking your schedule and confirming 
your participation \vi th me no later than Monday, November 17. 
If you have any questions, please call me. 

Johri Shlaes, a member of my staff and Director of vfui te House 
Conferences, \vill have overall responsibility for coordination 
of these meetings. He and S. John Byington, Deputy Special 
Assistant to the President for Consumer Affairs 1 have already 
been in contact with your staff relevan-t to the publication of 
your plan and the conduct of these conferences. 

The ten cities have been broken down into three sections with 
each agency directly participating in four conferences--the 
last of which will be in Washington, D.C., in February. The 
overall schedule is attached (Tab D) . 

Office of Public Liaison planning teams have already begun to 
c..h.eck into accommodations, private sector participation, and 
other aspects concerning each conference 1. _and \vill be calling 
on eac..h of your offices for technical assistance ~·rhere availa
ble in each city. Doug Lee \vill be coordinating press activi
ties and will be in touch with your Public Information Officers. 

I would like to again reiterate the President's personal com
mi trr:ent to these· meetings and his desire to see ·them become a 
success. If you need any other information, please call me or 
John Shlaes at the White House. 

cc Richard B. Cheney 
James E. Connor 
Hax L. Friedersdorf 
James T. Lynn 
J ohri 0. Marsh 1 _Jr. 
Ronald H. Nessen 
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CONSUI\IER REPORT 
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R . rml .-\ Consumer . epresentat1on..,s~ · ~ a~s 
Fail to Silence Agency Advociies 

\Vhile the Administration hopes to implement fi I plans by June, 
consumer activists are still pressing for an in ~pendent agency. 

BY J\ \! ES \\. SI:\GER 

The Ford :\dministration touched off a 
howl oi criticism from consumer groups 
last fa!! ''hen it unveiled its consumer 
representation plans. The clamor con
tinues- but so does the Administration's 
determination to move full speed ahead 
to implement final plans by the begin
ning of June . 

.-\t the direction of President Ford a 
year ago. 17 d.::partments and agencies 
in th.:: .executive branch developed pro
posed plan;-,,hich \vere published in 
th.:: Fedaal Register :\ov. 26 and made 
eff..:ctiv·e at once- intend.:d to ensure 
th;.~t the consumer int.:rest is considered 
y, h-:n policy de..: is ions are formulated 
nnd tha• the bure::tucraci.::s are more re
spvnsive to consumers. 

:\in<: public hearings were held 
around the country on the proposals in 
January and a series of hearings were 
held in \Vashington in February. The 
departm.:ms and agencies. which now 
are re' it:'' ing their proposals. are ex·
pe..:ted to publish final plans in June. 
Consumers: Consumer advocat.:s and 
gro~ps h..t~·e bshed out at the plan:> and 
hearings ;JS a pvlitically inspired, worth
less .. hoa.\ ·· designed as a .. smoke
~creen·· to make more acceptable Ford's 
announced intention to Yeto the pro
po,ed consumer protection agc::ncy. 
Both th~ Senate and House have passed 
t!1.:: en:.~bling kgislation (S 200. H R 
7575). •.vhich is expected to be sent to 
the President this summer or fall after 
a confererce committee reconciles the 
difkren.::c::s bc::tween the two bills. (For 
the mo.51 recent report on rhe legisla
tion. see Vol. 7 . .Yo. :!8. p 10:!7.1 

rn 2 ..!5-p~~~ ..:~itiq~e. Puh:ic C~iti
zen Inc .. ;1 R,t:ph :\ader organization, 
said of t~.: .-\dmini>tration's. program, 
.. Lik.: r:1-: Hvly Rornan Empire, the 
consurr.·; · r·:;'r~~entation pbns are not 

consumer orient<Od, provide no 
sentatiun and arc:: not plans to 
thing." Rosemary S. Pooler, 
and e\ecutil e director of the 
State Board. 

Barood) Jr., 
who as s stant to the President for 
public lia son has been imolved in de
veloping the Administration's prog~am, 
denied in an int::n ie·.v th:.:t Ford came 
up with the co:-~sumer representation 
plans just to make it easi..:r for him to 
kill the proposed consumer protectiun 
agency. 

Ford's decision to attempt to reform 
departments and agencies from '' ithin 
rather than to create il new and inde
pendent consumer agency was the pro· 
duct of "rather elaborate study anu con
sultation," B:trondy ~<tid. and was a 
"logical extension of a gener;.~l apprtnch 
he is trying to take" of mCJking the fed
eral government n~ort: a-:cessib!e to ordi
nary citizens and mc:re rc:sponsi·:e to 
their concerns. 

BanJody ac:.:use~J curbttinl:!r !~:.1d~r:; 
of engagin1~ in the "politi..:s of cuT~fron
tation" if!',!L~ad of deh:Jtir:,<_; subt~·nti,·e 
issues and tr~ ing i0 a corL~tructive \vJ.y 
to make th·~ Cl!:lsumer ;>Ltib .,, urk. 

·"Consqqu:·ri,t. ... h:n:..: a Jiil~rent prem
ise, a prc"''w th<1t peL'pk iil government 
are r~ot p,·,;;-d,..: 1:1.f ¥;_hid v;.:JI_ wto siil
cc:r.-.:h· w:_~,!l tl.1 ~~:,:·.:·~o:;-::·:: :~~-:~r l't~'\f.Jlli~

sibilili~~:· !·1:.: ~ .. ~id. ··r~~Y J...:li~· ·.: thcr~ 
must be an :Jd,crsJr) relatiDnship, 
which trrf'iitidnall:- h: . .L.; be~n the !a.::.t 
rt:'<lrt in l.!.;-.cr;:ment and rhlt the first. 

\\·e are simply fo!!cming th-: tradition;;!, 
alth('Ugh much rr.on: difficult, ap
proach." 

At. a White House con~'ercnce on do
mestic and economic dfairs in Seattle 
Sc:pt. 4, Ford said he Wlluld vetu legls
l:.ttion creating a consumer protection 
agency, in part. because such an agency 
would he expensive and would establish 
~~!luth:r layer ol' the f.:dcral bureaucmcy. 
"We think there i:> a b..:ttc:r way to do 
it rather than a new bureaucracy," he 
~aid. 

Congress: 1\evertheless. congre.>sional 
proponents of tht: consumer protection 
ager...:y- which is intemkd to repres~:nt 
consumers in governt-:Jen<al prcct:edings 
and before the cutHb to counteract 
busine:;s intluen..:e- hope Ford can be 
persuaded to cha:1ge his mind. They 
ha~-e decided to hvld the enabling legis
lation until closer to the ekction this 
fall in an attempt to increase the pres
sure on Ford to sign it. 

Rep. Paul N. McCio~key Jr.. R
Ca!if.. said he thinks the President 
might change his mind once Ronald 
Reagan has been elimin:.tted as a chal
lenger fl>r the Republic<1n pr.:sident ial 
nomination. 

McCloskey, a friend of Ford who re
cently campaigr.ed for him, said he in
tends to try to persu:.:de the President 
to charge his mind if the final b!ll con
tai~s t\\O amendments a;;..:epted by the 
House and if the consumer representa-

-tion plans prove to he as inc:ffective as 
he anticipates they will be. The amend
m.:m;; would meet Ford's objections to 
the agen..:y, he: said, and had not been 
proposed at the time Ford announ<;ed 
his 0pposition to it. 

PLA:\S 

Each of the consumer plans proposed 
by the 17 departments and agencies is 
different. rellecting their different re-

(•[''\~!I-··-----------~~~·-----{' 




