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MEMORANDUM FOB.: 

FROM: 

SUBJECT: 

BILL NOVELLI 

TED CAIUUSll 

Special Emphasis Areas for 
Older American Advertising 

As we discussed, the attached list shows those states where 
our margin with older Americans is either slipping or less 
than what it should be. This does not address itself to 
the question of whether we should advertise to older Americans. 
However, if we decide to advertise locally with older 
Americans, this list shows the areas where it would be · 
most helpful. I have also listed individual sub-areas in 
each state where there are large numbers or high percentages 
of older Americans. 

cc: Frank Berringer 
Phil Joanou 
Dan Todd 
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