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THE WHITE HOUSE

WASHINGTON

August 19, 1976

MEMORANDUM FOR: CONNIE GERRARD (ij\_/

FROM: SANDRA WISNIEWSKI é/(x/vv

Per our discussion of perhaps a week ago, this is to recommend that
Charles Mill, President of the American Business Press, be considered
as a possible guest to a State Dinner--or, as you suggested, the after-
dinner entertainment.

The American Business Press is an association of publishers of business
magazines of approximately 100 members who publish approximately
500 magazines--everything from Business Week to Qil & Gas Journal.

I have arranged two Washington Conferences for them--October 1974
and November 1975. As you probably remember, the President hosted
a reception for them following their Conference November 5th.

I know from talking to Charlie that he is a supporter of the President's.

He is also very concerned over the impact Jimmy Carter has had to date
with the business community. The last time that Charlie was in town,
August 9, I introduced him to Dave Gergen. At this meeting, they
discussed the President's relationship with the business community, and
Charlie offered to be of whatever assistance he could to help us disseminate
business and economic news.

Although I believe that in his official role as President of the Association

he must remain 'not too obviously partisan, ' Charlie is a Republican

and a supporter of the President's. I also believe that most of his members
lean our way. It certainly is a group we should capitalize on.

If you need further information, let me know. I am attaching the Central
File on ABP. By the way, there is a Mrs. Mill. I do not have a home
address, but I could get one easily. e
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THE WASHINGTON
PRESENCE OF

THE AMERICAN
BUSINESS PRESS

American Business Press, Inc. is the
association of specialized business
publications, independently owned
and published. Its membership
numbers more than 500 technical,
professional, industrial, scientific,
merchandising, and marketing
publications. For business and indus-
trial leaders, scientists and profes-
sional men, the editorial columns and
advertising pages of these publica-
tions are the primary source of
information on developments
affecting their fields and futures.

Understandably, the business press
has found an increasing need for
reporting and interpreting the flow of
Federal actions to its readers and
conveying back to Washington the
views and reactions of the business
world. To perform that function,
member companies of the American
Business Press maintain some of the
largest news bureaus in the nation’s
capital.

When Herbert Hoover was Secretary
of Commerce, and later President, he
recognized that the business press of
America was the fundamental force in
informing the businessmen of
America. It was at that time that the
tradition of the Washington Editorial
Conference of the American Business
Press was instituted. During World
War II, President Roosevelt called
upon the business press to help pre-
pare American industry for the job of
supplying the sinews of war, and held
regular meetings with publishers and
editors. Subsequent presidents have
continued the tradition.

We are glad that the ABP Washington
Editorial Conference is being held at
this time. That it is is due to the extra-
ordinary efforts and friendly coop-
eration of Ron Nessen, Press Secretary
to the President, Margita E. White,
Assistant Press Secretary to the
President, Ms. Sandra Wisniewski of
that office, and the efforts of ABP’s
“‘man in Washington”’—Robert A.
Saltzstein. We are deeply indebted to
these people and to the speakers who
are participating in our program.

PROGRAM

Wednesday, November 5,1975

10:00 am

William Gorog

Deputy Director

for Domestic Economic Policy

Alan Greenspan
Chairman
Council of Economic Advisers

L. William Seidman
Assistant to the President
for Economic Affairs

and

Executive Director
Economic Policy Board

Frank Zarb
Administrator
Federal Energy Administration

12:00 pm

Reception and Luncheon
The Hay-Adams Hotel
800 16th Street, N.W.

2:00 pm

Carla A. Hills

The Secretary of Housing
and Urban Development

2:45 pm

James B. Cardwell
Commissioner

Social Security Administration

3:30 pm
John T. Dunlop
The Secretary of Labor

4:15 pm

James T. Lynn

Director

Office of Management and Budget

5:00 pm
Reception

7:00 pm

Dinner

The Hay-Adams Hotel
800 16th Street, N.W.



Thursday, November 6, 1975

Room 457
Russell Senate Office Building

ABP members must be
in the meeting room
by 8:45 am

9:00 am

Congressman Al Ullman (D-Ore.)
Chairman

House Ways and Means Committee

9:45 am

Senator Henry Jackson (D-Wash.)
Chairman

Senate Interior and

Insular Affairs Committee

10:15am

Congressman Brock Adams (D-Wash.)
Chairman

House Budget Committee

11:00 am

Senator Adlai E. Stevenson, I1I (D-111.)
Member

Senate Committee on Banking,
Housing and Urban Affairs

Member

Senate Committee on Commerce

ﬁ AMERICAN BUSINESS PRESS INC.

205 EAST 42ND ST.
NEW YORK, N.Y. 10017
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ABP — The American Business Press, Inc.
— is the association of publishers of
specialized business magazines.

Perhaps we should take a moment to
define a specialized business magazine.
These are independent publications
(sometimes called “trade papers” or
"“business papers’’ or “trade and technical
journals”). They serve a specific field or
function in business, industry, or the
professions with news, technical, engi-
neering, or professional information
related to that field or function. Ex-
amples are those publications which serve
an industry, or a part of it, such as chemi-
cal, banking, metalworking, mining, con-
struction, or medical; or a function such
as purchasing, design engineering, plant
maintenance.

WHO BELONGS? There are some 2,400
business publications listed in the indus-
try’s directory. Only about 20% can fly
the ABP banner. In order to be elected
to membership, a publication must

(a) have its circulation audited by an
independent, tripartite auditing bureau,
(b) be independently owned and tax-
paying, (c) agree to abide by ABP’s Code
of Publishing Practice.

Membership in ABP is by company. Each
member company has one vote, no mat-
ter how large it is or how many publica-
tions it issues. Aimost all major reputable
business publishers in the U.S. do belong
to ABP. In addition, a number of com-
panies in other countries are inter-
national affiliates.

ABP serves its members, and the business
community, in a wide variety of ways:



"WASHINGTON ACTIVITIES: ABP acts
as the strong and united voice of the
business press in Washington. |ts General
Counsel is located there so that the inter-
ests of members are protected by expert
legal representation. It deals with the
Postal Service, the Congress, and other
government departments. It fights for
fair copyright protection. It led the
fight to establish regulations that tax the
advertising profits of association and
society publications.

The Washington office, under the guid-
ance of member-staffed Washington Com-
mittees, also publishes a Washington/
Legal Letter to keep members informed
of activities in the Nation’s Capital.

MEMBER SERVICES: ABP’s service to

members is under the direction of its

Publishing Management Committee and

four operating committees: Editorial,

Circulation, Production, Financial. These

groups organize a wide range of services

to members:

— sponsoring meetings, seminars,
round-tables

— issuing newsletters, bulletins, and
reports

— publishing an employment roundup

— issuing major management studies
such as the Cost Report, the Manpower
Study, and the Theory of Accounting
for Business Publications

— gathering and disseminating informa-
tion on payment record of advertising
agencies

— operating Executive Development
Forums and Seminars

— issuing Standards of Business Publi-
cation Practice.

ABP’s Member Services Division also

operates special programs for Medical

and International Publications.

EDITORIAL SERVICES: ABP’s services
in the editorial area deserve special atten-
tion and mention, since it is fair to say
that the Association has done more to
upgrade business publication editorial
content than any other single force. It
sponsors the annual Jesse H. Neal Awards
to spotlight outstanding editorial achieve-
ment. It also sponsors the Crain Award
for a Distinguished Editorial Career in
the Business Press. It holds annual “re-
treats”” for editors. |t conducts monthly
meetings of its editorial committee. It
sponsors twice-a-year clinics for editors
and Washington gatherings to bring
together government and editors.

MARKETING AND ADVERTISING:
Under the direction of its Business Press
Advertising Bureau Advisory Board, ABP
plays a major role in helping American
business make more effective use of
industrial advertising. Among the wide
range of promotional materials it issues
are:

— The now-famous “An Evaluation of
1,100 Research Studies on the Effec-
tiveness of Industrial Advertising.”
This major report by Arthur D. Little,
has been called “compelling evidence
of the degree to which advertising
is effective as a part of the marketing
arsenal.”



— ABP sponsors annual Advertising

" Awards for effective advertising in
business publications. The ABP com-
petition is highly regarded because,
unlike many others, it places special
emphasis on the matter of defining
advertising objectives and measuring
advertising results,

— ABP underwrote and produced the
exciting multi-media spectacular, “The
American Edge” which was shown at
the AlA Conference and at special
meetings in 10 cities. This dramatic
45-minute show was widely hailed as
identifying the role of the business
executive in solving America’s prob-
lems, and the role of the business
press in providing business with
information.

— "Leading Advertisers in Business
Publications’’ which reports how
much major companies are investing
in the business press.

— “The Industry Volume Study” which
details the basic statistics for the
medium — total advertising pages,
total advertising dollars, total circula-
tion. Data is cross analyzed to give
breakdowns by publication classifica-
tions, broader categories, frequency,
etc.

— Advertising effectiveness research,
such as recent studies by the John
Morrill Co., that prove business press
advertising pays off, including one
done for the Westinghouse Electric
Company which shows actual dollars
and cents figures on sales resulting
from business press advertising.

— U.S. Steel/Harnischfeger research
which validates the fact that the busi-
ness press keeps contact with ever-
changing buying influences and de-
tails the costs involved in reaching
those buying influences through print.

— The “Buchen study’’ which proves
that companies that do not cut ad
budgets in recession periods do better
in sales and profits.

— The Advertiser/Agency Relations Com-
mittee’s work builds stronger ties
with all facets of our business.

IN SUMMARY .. .. Here are the aims
and aspirations of ABP's multi-faceted
operation, through appropriate ethical
standards and adherence to the more
rigid requirements of audited circulation:

— to provide an environment and a pro-
gram that gives its member people
growth opportunities

— to assist members in building stronger
publications

— to promote a larger appreciation of
the business press

— to serve as an information center on
our medium

— to foster greater awareness of quality
business publications

Everyone who reads or advertises in
business publications should recognize
that not all are alike. Those which can
carry the ABP insignia represent the
best in business publications.

#






ABP coryror Sandra T. Wisniewski
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August 10, 1976 =

Mr. David Gergen

- Director of Communications

The White House
‘Washington, DC 20500

Dear Mr. Gergen:

It was generous of you to take the time to chat with
me on such short notice when Sandra Wisniewski intro-
duced us yesterday.

Let me repeat the background I gave you: American
Business Press ("ABP") is the association of publishers
of business magazines. The enclosed Member Roster will
give you an indication of the kinds of companies which
make up our membership and "What is American Business
Press” will give you an overview of the Association.

Without getting too commercial about it, suffice to

say that these publications are the primary source of
business and technical information to the executives
and managers who operate American industry and business.

working with Sandi, Margita White, Jerry Warren, etc.,
we have had a very pleasant relationship in recent
years which I am sure has been beneficial to the
Administration and to ABP. Among the highlights have
been the Annual ABP Washington Conferences. Enclosed
is a copy of the program for last year's effort. ABP
has also served as a channel for distribution of busi-
ness news to editors and publishers of our magazines.

AMERICAN BUSINESS PRESS INC., 205 EAST 42ND §T., NEW YORK, N.Y. 10017 / 212-686-4980
The Association of Specialized Business Publications



Mr. David Gergen
August 10, 1976
Page 2

I repeat my offer to work with you in any way to
insure that business and economic news is dis-~
tributed.

Cordially,

Charles S. Mill

CSM:ke
Enc. (3)
cc: Sandra T. Wisniewski



mxscu‘:u‘v’x e
IV/1974 (s 7-3/,4”

Pebruary 5, 1976

Dear Mr. ull'

This is to acknowledge and thank you, on behalf

of the President, for your letter of January 6,

inviting him to address the 1976 American Business

Press on the occasion of their Annual Meeting on

April 4-7 at the Arizona Biltmore i :
—’a‘

While the President was pleased to receive this
cordial invitation and, if circumstances permitted,
would like very much to join you for this Annual
Heeting, he will not be able to do so in view of
the heavy demands of his official schedule.

The President would like you to know, though, he
greatly appreciates your thoughtfulness and he
sends warm good wishes to you.

Sincerely,

William W. Nicholson
Director
Scheduling Office

Mr, Charles 8. Hill

President

American Busijiess Press, Inc.
205 Eapt 42nd Street

New York, rk 10017
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Jamuary 27, 1976
Mn}uouutmhn‘umwh the President
te the Amervican Business Press at tou-—-lm
af on April 4-7 is belag reviewed by the Presideat's

scheduliay office. [t is 2till toc scon to determine the April
schedule but knowing the grest demanda on the President's time
dariag that period | cunact be optimistic sbout the chances of &
trip to Arizsosx.

However, recognising the importance of this forum we will try
to get you an answer as soon as peesible sad try to assist in
arrngiog for : substitote Administration spokesman in the event
the Presideal cannet jein you.

With best wishes,

Mr, Charles S5, Mill
President z
Whﬁ
209 Street

New York, New Tork 10017
MEWicw

bee: Ron Nessen

William Nicholson
Warren Hendriks
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CHARLES 5. MILL
PRESIDENT

January 5, 1976

Ms. Margita E. White
Assistant Press Secretary
to the President
The White House
Washington, D.C. 20500
7
Dear Ms. White:

Thank you for your letter of December 29 and the copy
of the photograph taken at the ABP White House Conference.

I note that you felt that the Conference itself was
successful. As you may know, we have had indications

that a considerable number of editorial mentions and

news items resulted from the meeting. The number of
readers exposed to these reports is not in itself large

as compared to, let us say, tv exposure. However, the
impact is made on thought leaders in business and industry
in relation to their own profession. So it may very well
be that the "retention value" of what was disseminated at

the Conference is far greater.

Cordjally,

harles 8. Mill

H

i

CSM:kc éﬁ/

AMERICAN BUSINESS PRESS INC., 205 EAST 42ND ST., NEW YORK, N.Y. 10017 / 212-686-4980
The Association of Specialized Business Publications
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PRESIDENT

November 7, 1975

Mr. Ron Nessen |
Press Secretary to the President SEa
The White House
1600 Pennsylvania Avenue
Washington, D.C. 20500
Dear Ron:

)( , :
On behalf of the members of the American Business Press, ﬁas
I want to thank you for the excellent conference on
November 5. _ " .
Margita White and Sandi Wisniewski exceeded themselves
in managing a day in which key editors of the business
press were able to meet with officials who covered
subjects of major interest to American business. =
We appreciate their efforts and yours ?;,

H

Charles S. glill 1

CSM:pc

cc: Margita White
Sandra T. Wisniewski
Sarah A. Carter

AMERICAN BUSINESS PRESS INC.,, 205 EAST 22ND ST, NEW YORK, N.Y. 10017 / 212-680-4980
The Association of Specialized Business Publications
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Centrl Files
ABP

August 15, 1975

Dear Charlies

1 am sorry that it took so many tries before we could sctually get
together. However, [ am sure this will not continue to be the case
and that we will be workiag very closely tegether a8 you prepare
for your Washington Editorial Conference. Handi will keop you
posted if there s & change from November 5.

The lunch o Tues ay was most enjoyable. It wae good to maeet
you and Susie, and I lock forward to sesing you agaia.

Best wishes,
M"'..

Margita ¥, White
Assistant Press Secretary
to the Presi‘eat

Mr, Charles l._lm._!m“od
The American

205 Tast Street

New New York 10017

cct Sarah A, Carter

MEW:STW




Dear Charlies

It was very nice to mest you and Susie yesterday, aand
1 regret that I did not have an opportunity to meet you
sconer, Saadi has spokea of you both very often, and
1 did not feel at all like we were meeting for the first
time. Let's make sure that not too much time goes by
before you meet Margita,

Thank you for lunch yesterday. I hope we meet out in
San Diego sometime. Good luck with your Annual
Editorial Coaference. With Margita and Sandl taking
care of you, everything will be great.

Best wishes.

Sincorely,

Gerald 1., Warren

Deputy Press Secretary
to the President

Mzx. Charles S,

»< 208 East 42nd Sfreet
New York, New York 10017
GLW:SW:kt

cc: Susie Carter

RECEIVED
IH1 3 .:/5
CENTRAL FiLES



July 2, 1975

Charlie: ;

The name of the man at USIA mentioned by Jerry at luach
yesterday is Andrew Falkiewics, Assistant Director for
Public Affairs, telephome (202) 632-4963. I talked with
him yeosterday, and I mentioned you to him and relayed
Jerry's comments. He will be glad to talk to you and

will be expecting your call. Howsver, he will be leaving
the country at the early part of next week and will probably
be gone for at least a month, I guess you'll have to wait
until August to get in touch with him,

Thanks so much for the lunch yesterday. I enjoyed seeing
you and Susie again, Too bad that Margita picked this
week to go on vacation!

Sincerely,

S Borndl Nt - Lad LA i\u‘--‘;(a_,,(.

President |

American Busingss Press
205 East 42ad Sfreet
New Yorzﬂ York 10017

oa— N

SW:kt

RECEIVED
JUL 31975
CENTRAL FILES
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Jane 17, 1975

Cear Charlies

I ealled the office this morning to discover that Suzie is on jary duty

and that you are cut of town for a few days. Consegquently, I decided
i better resort to the mail system.

We have started receiving the agency telephone listings which you
asked us shout, and [ would expect that we counld have & fairly complets
sot before many more weeks pass. I'll be in touch about that shortly.

The msin resson I am writing is to forward a copy of the President's
spcech before the National Federation of indepenient Husiness Con-
ference. This is am excelleat speech in which the President discussss
his respect and sdmiration for the small businesaman and alse bis
hopes that goverament cen hecome less invelved with their daily
activities to permit them the freedom they need to really gwaw, We
thiak it is the kin? of apesch your membership would be interested
hm‘“.

Hope te be seeing you soon.

Simcerely,

Samdra Trivett Wisniewski
Assistant to Cerald L. Warren
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May 27, 1975

MEMORANDUM FOR: JERRY WARREN:

FROM: Jeanne W, Dav-,'-@%;ﬁ

SUBJECT: Presidential Letter to )Eanadian
Business Press Association

The NSC cannot concur in your request for a Presidential letter
to Mr, Charles Mill to be read at the annual meeting of the Canadian
Busines$ Pres3 'Association.

The White Housg has a rather firm policy that the President will
not provide gy letters or messages to be delivered in a foreign
country uplesf they are to be carried by an official U, S, delegation,
erriding diplomatic reason to recommend an exception

- to this policy, which serves to protect us from innumerable similar
requests and from any appearances that the President or the United
States might have an undue influence in the activities of private
organizations abroad,

@
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October 30, 1974

Dear Mr. Mill:

Enclosed are copies of the letters which
Mr. Holland seat out to your speakers.

We thought it would be a good idea if you
would semd us selective articles which

appesar in some of your magasines about
the Confereace so that we could distribute
them to the speakers mestioned.

We are workiag on your request for a
presidential appearance at your aasual

meseting and will keep you posted.
Sincerely,

Sandra T. Wisalewski

Mr. Charles 8. Mill
President
The American iness Press
205 East 42nd Street
New York, New York 10017
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CHARLES 5. MILL 7 3( ‘x_/L“O r
PRESIDENT . » L -
i f . - :
é} October 29, 1974
Mr. Ron Nessen A
Press Secretary to the President 3
The White House .
1600 Pennsylvania Ave., N.W. 1
Washington, D. C. 20500 :
Dear Mr. Nessen: é
X V.
On behalf of the members of the American Business Press, 3
I wish to thank you for the excellent conference the 4
White House put together for us on October 24, 1974, 4
Due to the efforts of Jim Holland and Sandi Wisniewski
we spent a most interesting and rewarding day. The
program ran smoothly and all of the speakers were . ]
excellent. '
We appreciate your efforts and look to maintaining 3
our tradition in future years. V ‘ £
A? Cordially, !
i £ ‘
. Charles S. Mill
«-g mnmmnnren x T
A CSM:kc
.
- A
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October 15, 1974

Mr. Charles S. Mill
Presidentf“””JL \

American Business Press Inc.
205 East 42nd Street
New York, ork 10017

Dear Mr, Mill:

Thank you for your recent communication expressing your interest
in and concern for our Nation's economic problems.

As you know, public enemy number one, inflation, has been given top
priority by the President. The Presfdent and the Congress held a
two~day Conference on Inflation to explore the full range of our
current economic policies, Over 700 delegates, from all sectors

of the economy, participated in the Conference.

With the recommendations resulting from these meetings and the
thousands of suggestions Such as yours the President and his

$c3?om§c advisers were able to develop a program to slow down
nflation.

The President has asked me to thank you for taking the time to
write and share your opinfons.

Sincerely,

{>t

L. Wi1liam Seidman
Assistant to the President
for Economic Affairs




CHARLES 5. MILL
PRESIDENT

September 25, 1974

The Honorable L. William Seidman
Council of Economic Advisers

to the President
Executive Office Building
17th & Pennsylvania Avenue, N.W.
Washington, D.C. 20500

Dear Mr. Seidman:

In the hope that it will be of value in appraising
the economic health of the nation on the eve of

your summit conference, I am enclosing a special
report on key industries prepared by editors of
member publications of American Business Press, Inc.,
the association of specialized business publications.

The reports were gathered this week in a nation-wide
telephone and telegraph survey of editors of leading
business publications serving the following industries:
automotive; chemical process; construction; electrical
equipment and power; food (including processing and
distribution); metalworking; and power and energy.

ABP's 500 member publications are the primary business
information source for executives in business,
agriculture, and the professions. The material
contained in this report represents the judgment of

editors who have spent years covering their particular
industry.

I hope it proves helpful to you and your associates.

2 /AA:&(

arles S. Mill

Sin

CSM:wp
enc.

AMERICAN BUSINESS PRESS INC., 205 EAST 42ND STREET, NEW YORK, N.Y. 10017/212-686-4980
The Association of Specialized Business Publications
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ECONOMY BY LEADING
BUSINESS PUBLICATION

EDITORS

September 25, 1974

.7 AMERICAN BUSINESS PRESS INC., 205 EAST 42ND ST., NEW YORK, N.Y. 10017/ 212-MU6-4980



On the eve of the President's economic summit conference, American
Business Press, Inc., the association of specialized business pub-
lications, has queried 60 of its member publication editors for
their field reports on the challenges that face the nation’'s
industrial and agribusiness complex in the battle against inflation.
The resulting analysis of seven major American industries is
presented as a public service. ABP hopes that it will provide an
unbiased up-to-the-minute account of the outlook and opportunities,
as reflected by America's business and farm leaders, for the
balance of 1974 and 1975. As spokesmen for nearly five hundred
business publications, American Business Press, Inc., volunteers
this report to assist President Gerald R. Ford's efforts to
restore a healthy economy.

The wire/telephone survey of business publication editors, specialists
in their marketing areas, was compiled September 23 in the following
categories: Automotive; Chemical Process Industries; Construction;
Electrical Equipment and Power; Food; Machinery -- Metalworking
Industries; and Power and Energy.

American Business Press asked editors to report from their
specialized vantage points on the following questions:

1. What are the key problems facing your industry today
beyond the overall one of inflation?

2. By the end of 1975, do you expect that these problems
will be better or worse? Why?

3. Notwithstanding the President's opposition, does your
industry want wage and price controls?

The accompanying report is presented industry by industry. It
reflects the manufacturing and food community's impatience with
inflation and concern with high interest rates and shortages.
Significantly, in several industry classifications, America's
corporate executives and farmers take a confident attitude about
1975. 1If inflation can be checked and money rates can be
stabilized, they envision greater production and a generally
improved picture in the coming year.

Notwithstanding increasing unemployment on the national scene,
however, some industrialists note serious labor shortages. For
example, the mining industry needs 125,000 workers, the machinery
industry is short an estimated 40,000 employees, and training

programs in the metalworking industries receive limited numbers
of applicants.
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The food industry, plagued with shortages ranging from machinery
to fertilizers and twine in 1974, sees the possibility of a more
productive 1975 -- barring adverse weather.

The construction industry, suffering its worst decline in a
generation, is less optimistic, but hopeful of improvement by
the second half of 1975.

America's utilities are concerned about the ability to generate a
cash flow for modernization and expansion. The President is
asked to lend the prestige of his office to expediting rate hikes
at the local Public Service Commission level.

Increased demand for housing is expected to help the electrical
equipment industry.

The machinery and metalworking industries are enjoying a boom
that is noteworthy. Their problem is to secure financing for
needed expansion in an industry that requires long lead time
from design to delivery.

The coal and oil industries are enjoying capacity business. How-
ever, their ability to supply the nation with increased energy
sources is dependent upon the need to arrange necessary financing.

Environmental controls are proving burdensome, serving to restrain
production in several industries, notably farming and energy.
Producers recognize the need for environmental controls but express
concern over "punitive" regqulations.

While manufacturers and farmers generally are opposed to economic
controls, there is no universality of opinion on this subject.

This report is submitted in the hope that it will serve as an
important barometer in registering a reading of the thousands of
American businessmen and farmers whose business activities are
chronicled in their specialized business publications.



AUTOMOTIVE

The automotive industry, the nation's largest industry, faces
widespread shortages of raw materials in manufacturing, as well
as fueling and maintaining vehicles.

Industry business press editors also cite federally-mandated safety
and pollution standards as major problems. Norman M. Lloyd, editor-
in-chief, Automotive Industries, notes that the cost of developing
equipment required to meet new federal standards is being
necessarily passed along to the consumer.

A lack of trained mechanics for retail automotive service poses
another problem, according to Richard 0. Weinberg, editor, Home and
Auto. Mr. Weinberg also sees a shortage in petrochemicals (i.e.,
ethylene glycol for anti-freeze) proving burdensome to the consumer.

Industry forecasts are gloomy. "I do not see the situation improving
by the end of 1975," notes Mr. Lloyd. Shortages of feedstocks and
the alleged "unrealistic” standards imposed by federal agencies are
blamed for the clouded outlook. Editors cite government standards

as forcing the industry to develop a number of "instant technologies™”
at great cost.

Similarly, little improvement is seen in the raw materials picture.
With refining capacity in a four-to-five year phase from drawing
board to on~line, the energy situation is not expected to improve
greatly. Observers hope that the government's goal of self-
sufficiency in energy will ultimately provide relief in this
direction, but do not foresee this occurring by the end of 1975.

Editors report the industry is generally opposed to economic
controls, since price controls translate almost instantly into
material shortages. One editor voiced industry objections to
wage and price controls while observing "off the record" that
business will come to realize that voluntary restraints "won't
work, and letting the cycle reach a natural conclusion would be
just short of disastrous."



CHEMICAL PROCESS INDUSTRIES

Aside from shortages tied mainly to supplies, the chemical process
industries have been coping effectively with their production and
marketing problems. Industry leaders are generally optimistic

for 1975.

The chemical industry is underscoring its basic confidence, accor-
ding to Patrick P. McCurdy, editor-in-chief, Chemical Week, with
the biggest capital spending program that it has ever undertaken
both in the United States and abroad. Some $6 bhillion will be
invested in the U.S. and an additional $2.5 billion outside the
country.

Major stumbling blocks to this capital spending program, according
to Robert B. Norden, executive editor, Chemical Engineering,
include difficulty in building new process facilities due to
rapidly rising costs, long delivery times for process equipment,
and a short supply of engineering manpower. He predicts there
will be some cutbacks in capital spending over planned spending

in 1975 due to shortages in feedstocks, rising costs, etc. "But
overall we don't see any basic changes taking place in 1975 over
the present situation."

Shortages of feedstocks and fuel currently plague the industry.
Part of this problem has been caused by roadblocks (i.e., environ-
mental, steady supply of crude o0il) in the construction of new
petroleum facilities in the U.S. New refineries are needed, it

is pointed out by industry experts, as a source of feedstocks for
many chemical operations.

In addition, industry leaders have other general concerns: In-
creasing government controls; public confidence in industry and
business; and learning how to operate in a shifting global
business environment.

Some easing of inflationary pressure is envisioned for 1975. The
short-term outlook for the chemical industry is for some softening
in the market. One top executive noted, "We're still selling
everything we can make, but demand is diminishing somewhat."
Though it looks like a sellers' market into 1975, there should be
some easing of the shortage situation as demand slows, new sources
of material become available and new plant capacities begin to
come in line.

The industry also looks for a slowdown, perhaps even a slight drop,
in growth of raw material prices.

Editors report no great push for restoration of wage and price
controls in the chemical process industries.

Much of the vast expansion program must be internally generated out
of profits. A healthy profit level is essential to maintain the
growth momentum of this industry. Therefore, price increases will be
necessary to maintain the profit level necessary for growth.



CONSTRUCTION

The building and building products industry faces critical times
because of decreasing housing starts, according to business pub-
lication editors in this field. Some of the slack is being taken
up by non-residential and commercial construction, as well as
remodeling.

Ironically, the do-it~yourself home improvement market is setting
new sales records. Sales, which are running at $23.9 billion,
may soar to $27 billion by year's end, according to Norman
Remich, Jr., executive editor, Home Center.

The key to the problem is inflation. High interest costs, coupled
with high building costs, have practically brought the home building
industry to a halt. Disintermediation is proving to be harmful to
builders and their suppliers.

Lumber, particleboard and plywood are areas of major concern.

Reduced shifts, short weeks, mill closures (mainly mills dealing
with plywood, used extensively in construction) and rising unem-
ployment are dogging the forest products industry. Additionally,

costs, especially for timber -~ the basic raw material -~- remain
astronomical, according to Herbert G. Lambert, editor, Forest
Industries., "The result is obvious,”" Mr. Lambert notes. "U.S.

housing needs are unmet, adding potential social problems to
existing business problems."

Paradoxically, the glass industry continues to face a shortage of
basic materials. "This stems not so much from a point of quantity
as availability," observes John Y. Johnson, editor, The Glass Industry.

Soda ash, borax, tin, aluminum, steel -- upon which the industry is
dependent for basic commodities and for machinery, molds and
attendant tools -- are proving hard to find. The shortage of
covered hopper cars to transport soda ash is not improving and
delivery time is at least a year. Fuel is still very much in doubt
not only in quantity but in cost.

There is much concern in the glass industry that there is a multiple
bind on the demand for feedstocks in the chemical processing industry
as well as basic energy because they have the same source. An
atmosphere of uncertainty prevails as to the availability of fossil
fuels (essential to the glass industry), due to the seeming lack of
general guides for determining how much is available and what is
required for various activities.

The industry sees little immediate improvement, according to John

Goldsmith, editor-in-chief, House and Home. "I don't see too much
relief for 1975. Eventually, we will build up demand. Now there

is an inventory of unsold units."




- -

The high cost of building and the high cost of operating rental

housing and multi-family dwellings have also put a damper on the
rental market. Rents in many areas have not caught up with the

cost of apartments.

The lumber industry expects improvement by the third quarter of
1975. However, industry observers warn consumers may expect
repetition of recent record prices. As a result, lumber products
executives are concerned about the disastrous effects of boom

and bust "yo-yo" cycles, with housing and forest products bearing
the brunt.

High prices in lumber and panelling are proving a deterrent even
in the booming do-it=-yourself market. Yet this market is pro-
jecting sales of $30 billion in 1975.

Easing of inflation and the money market for 1975 gives the glass
industry cause for hope. A critical money supply situation has
caused many companies to cut capital expenditures to maintain
corporate liquidity.

Glass industry members report that the greatest problem is the
possibility of a coal strike this year which would have a crippling
effect on the balance of an energy-based economy.

The soda ash shortage is not expected to stabilize in 1975 and could
get worse depending on what transpires in the energy marketplace.
Refineries are not operating at full capacity because of a labor
shortage. Higher prices are seen for the soda ash industry.

Commodity producers in the construction industry are opposed to
reimposition of economic controls. On the other hand, industry
observers report a lack of universal feeling by home building
executives. Prices are regulated, it is pointed out, by the
marketplace. The home building industry is a loose alliance of
thousands of builders working under varied local conditions with
assorted types of housing. The industry opposes controls, how-
ever, on rents.

¥



ELECTRICAL EQUIPMENT AND POWER

Materials shortages, high interest rates and skyrocketing fuel
costs have combined to pose the greatest challenge in a generation
to electrical equipment and electric power companies. Inflation
has had a devastating effect on the supply field. As George
Ganzenmuller, editor-in-chief, Electrical Wholesaling, observes,
"The eight month index of prices is up 23.6 per cent. The same
wholesaler’'s inventory that cost $500,000 at the beginning of

the year now reguires an investment of $625,000."

Obviously, this impedes the development of new products. Further-
more, the industry is hampered by shortages which, coupled with
unforeseen costs, have led to holdups in the introduction of new

items. Milt Ellenbogen, editor, Electrical Egquipment, observes

that press releases of previously released new products are being
cancelled with the manufacturer's notation, "please hold" or

"please cancel." He ascribes unforseen costs as leading to the "hold."

Pricing of meters, cases, and components has risen repeatedly this
year because of inflation, industry spokesmen point out. Unpre-
cedented problems have been created by the inability to finance the
capital-intensive power industry because of delays by state regu-
latory agencies in granting rate increases to offset costs. These
costs are caused, according to William C. Hayes, editor-in-chief,
Electrical World, by "extremely high non-productive costs imposed
by pollution constraints.”

Mr. Hayes notes that assuring an adequate fuel supply for the
electric power industry has become of paramount importance. Each
of the major fuels (coal, nuclear, oil and gas) is bei