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September 9, 1975

Dear Betty,
I have been so concerned about the attempt on the President, and I am
so thankful both for you and the entire nation that no harm came to him

and there was after all, a happy ending.

I truly hope you love this duplicate of your gown., After reviewing the
First Ladies' gowns at the Smithsonian, I feel that the elegance and
simplicity of your gown will indeed lend a subtle and outstanding
interest to the collection., You couldn't have picked a more becoming

color,

We are all so excited about the dress — it has been the object of much

interest here and I do hope you and your staff will feel the same.

I expect to be back from South Carolina in time for the Wolf Trap Ball.
I will look forward to seeing you there and talking with you soon.
Fondly,
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» Frankie Welch of Virginia is the name of a noted fashion design studio.

« Frankie Welch of Virginia is the name of a Washington boutique which,
though not high priced, dresses some of the world’s most famous
women.

+ Frankie Welch of Virginia is an original name in the development of
the signature scarf.

» Frankie Welch of Virginia is, herself, a wife and mother, university
instructor, creative designer, business executive. She is a woman whose
roots are deep into American tradition, whose ancestry goes back to
the Cherokee and whose influence on fashion goes forward to tomor-
row’s styling around the world.

Her many patrons are socially active and style-conscious women. To
them, the Frankie Welch of Virginia label means only high fashion, not
high price. This can be true because Frankie Welch herself is the rare
combination of designer and retailer. She designs, therefore she knows
and can select top fashion value for her Washington boutique. She re-
tails, therefore she knows and can design tomorrow’s needs for today’s
fashion-conscious women all over the world.

Today’s insistence on the signature scarf was given added impetus by
Frankie Welch of Virginia’s introduction of the Cherokee Alphabet de-
sign in 1967. Since then, this blend of fashion and Americana has been
framed and hung in our overseas embassies; it has been used repeatedly
as an official gift to the wives of foreign heads of state and other digni-
taries. Cherokee Alphabet scarfs have been sewn together to make dresses
and to provide linings for coats and jackets, while the scarfs themselves
continue as a favorite accessory.

Frankie Welch of Virginia is often commissioned to custom-design signa-
ture scarfs, dresses, fabrics and accessories under a variety of sponsored
assignments. For example, during the previous administration, Frankie’s
“Discover America” scarf was featured at the first fashion show ever held
in our historic Presidential Mansion. Shortly thereafter, she was provid-
ing a special signature scarf to celebrate the “June Fete” of a hospital in
Pennsylvania. The Republican Convention was the occasion for many
women to appear in dresses or evening wear and carrying parasols made
of a custom Frankie Welch of Virginia fabric creation. Meanwhile, sup-
porters of Mr. Humphrey had Frankie Welch design gowns, dresses and
signature scarfs to help them proclaim their loyalty. And, most of us have
seen photographs in national magazines and newspapers of the “Forward
Together” signature scarf, designed by Frankie Welch to commemorate
the 1969 Presidential Inauguration.
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Frankie Welch of Virginia can design, and produce in volume, a signifi-
cant fashion for your special requirements. Today’s orientation toward
the use of typography, caligraphy or handwriting in the design of the
silk signature scarf makes it an especially adaptable medium for your
purpose. In your special context, association with the Frankie Welch
name is meaningful to the women who purchase or are given your cus-
tom scarf. The cost of such an undertaking is low. And, you can be sure
it will be correct. Frankie Welch of Virginia can accept special assign-
ments only if she is free to insist that fashion be the end product.



Designed especially for REPUBLICAN IONAL CONVENTION MIAMI FLORIDA August 5, 1968

Original Frankie Welch of Virginia signature scarfs commissioned by their
sponsors to serve special situations. In the center is “June Fete,” designed for
an annual event of the Abington, Pennsylvania, Memorial Hospital.
Clockwise around it from upper left are: the “Triple H” for former Vice Presi-
dent Humphrey; the “Discover America’’; the “Forward Together,” theme of
the 1969 Presidential Inaugural Ball; the “Cabaret,” designed for the April
1969 opening in Johannesburg, South Africa, of the hit show of the same name.
These five scarfs are displayed against a fabric which Frankie created for a
variety of uses at the 1968 Republican National Convention.

Each of these items is correct for its specific application. This fact is indicative
of Frankie’s versatility within the dictates of current fashion and the client’s
requirements.



X

u“\buoﬁ‘f}ﬁ ) m‘nlwuob?}#,- ) \nnbuob??_}_. ) wbuobls) \\\nl\uob.f;* ‘

b uol)‘f}y )

[ Algonquin

u\.nl\\lob?'#_g )

(#lgonquin

%
E
2
E

qon quin

&

=

\nvnlvuob’[\};{lr

(rflgonquin

usnlvuob‘fw_,

gomquin

g

FrankieWelch ef Virginie

3

G H{lqcm quin C }-}{lgonqu‘m c .r+£lqo\\qu'm : 4{\1}10“\1“'“\ ( .+L‘1_qon quin

The “Famous Algonquin Hotel” scarf bears the signature of the owner,
Mr. Ben C. Bodne, for whom it was designed. A perfect example of
the marriage of fashion and commerce. On especially selected silk
from Frankie Welch of Virginia: The square of approximately 22
inches — nine dollars. The square of approximately 32 inches —
twenty-two dollars.
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The “Cherokee Alphabet,” an honored Frankie Welch of Virginia
achievement, is available in three sizes: The square of approximately
22 inches—nine dollars. The 32 inch square—twenty-two dollars.
The “Six-Foot Cherokee” —twenty-two dollars. . . . all on especially
selected pure silk. (For each scarf sold, one dollar is placed into an
education fund for the Cherokee.)
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The “National War College,” available on a thirty-two inch square of
especially selected silk at twenty-two dollars.

This design is illustrative of Frankie Welch of Virginia’s custom
application of heraldry to the silk signature scarf. Sponsored pro-
duction of a family coat of arms bearing the signature of the family
patriarch is a regular service at especially quoted prices based upon
quantity.



“Discover America,” the basic theme of the first fashion showing
ever presented in the White House. The square of approximately 22
inches —nine dollars. The 32 inch square—twenty-two dollars. . . .
both on especially selected pure silk.
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American Alphabet

Two Frankie Welch of Virginia scarfs carrying forward today’s in-
trusion of graphics into fashion. Both are available on especially
selected silk.

“Greek Alphabet,” a square of 32 inches —twenty-two dollars. *“ Amer-
ican Alphabet,” a square of 22 inches —nine dollars.

“American Alphabet” is also available on an eighteen inch square
of fine cotton with distinct appeal to girls of all ages—especially the
pre-school or early school, and others who are associated with them.
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The “Frankie Welch of Virginia” signature scarf was created for her
own retail boutique. It illustrates what can be done in volume by her
studio for other fashion stores across the nation. On a thirty-two inch
square of specially selected silk —twenty-two dollars.



The Duval House at 305 Cameron Street, Alexandria, Virginia, is directly
across from the old town square —now the City Hall. It is almost exactly
between Carlyle House and Gadsby’s Tavern; is estimated to be the same
age as the oldest part of the latter landmark, built in 1752. After serving
as both home and business for Inkeeper Duval, the house became, in 1793,
the headquarters of the first commercial bank chartered by the Common-
wealth of Virginia. Its depositors, one of whom was George Washington,
conducted their financial affairs in the same rooms where, today, one
may select the latest in sensibly priced fashions.

Duval House has been beautifully restored by its owners to the Old Port
tradition of merchants who lived above their shops. The room shown
above is one of the design studios of Mrs. William C. Welch, well known
in the world of fashion as Frankie Welch of Virginia.

Frankie Welch
of Virginia

305 Cameron Street, Alexandria, Virginia 22314
(703) 548-9809



FrankieWelch of America



From: Eleanor Lambert, Inc.
32 East 57 Street
New York, New York 10022 FOR IMMEDIATE RELEASE

MU 8-2130

ALBERT CAPRARO

JERRY GUTTENBERG LTD.

SUMMER 1975 COLLECTION

Admired by the First Lady Mrs. Gerald Ford as "a young
American designer using American fabrics," Albert Capraro has
also earned another timely accolade. All the clothes he designs
are planned to retail for less than $200.

"I love the waistline and believe most women like to show
it," says Albert. His summer silhouette, however, is rarely made
with a cut waistline; he prefers the unwaisted tent shape either
sashed into a voluminous roundness at the top or lovely worn loose.

All lines are soft and all themes are muted, whether the
aim is to look cleanly tailored or romantically peasant or period.
Albert likes open, free necklines, interesting skirt shapes that
hug the hips however full, generous sleeves and tops that mould or
blouse at will.

The little extras like Albert's quilted cotton knit go-with-
all jacket or his use of a cotton polo shirt instead of a tee-shirt,
easy fly-away shirt jackets, print or embroidered borders on his
skirts, are signatures certain to add to this designer's already
crystallizing identity.

Capraro's radar sense of fabric is delightfully evident in
his summer choices of materials. His cotton poplin could be mistaken
for honan silk, so lustrous and supple is it. He combines an ultra-

thin glazed chintz with striped cotton in a two-piece outfit with



o,

summer-uniform potential. He has found poetic old-fashioned
bordered cottons a la Provencal and used the borders to give
delicate modelling to the form of the dress. His striped cottons
are used chevron-style to emphasize the great sweep of his bias
gored sash-wrapped skirts.

He believes in the romantic long evening dress as a summer
wardrobe essential, and makes sure that his ladies can have a whole
mood-scale of them for what one long formal can cost elsewhere.
Gentle, creamy dresses with gathered or ruffled and full sleeves
are countered by bare backed shapes with daring plunge fronts.

The evening materials are always filmy and used with lavish fullness.

The Capraro colors are always fresh, clear and young,
sometimes muted and sometimes vivid. His favorite neutrals are
golden sand or white, his favorite colors are ripe peach, pale yellow

and pure paint-box green combined with white.

Jewelry: Kenneth J. Lane



GREEN CHIFFON
(Sample)
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Betty Ford’s style' Modest but chie

By Marian Christy
Globe Staff

WASHINGTON -— “Oh, well!”
squeals Frankier Welch, oozing sweet
Southern charm that’s a flimsy disguise
for a tough merchandising mind, “when
Mrs. Gerald Ford announced she’d by-
pass couture as a way of coping with in-

flation she didn’t mean she was ditching.

seen anything she rea]ly likes lately""
Recently the President bought a beige
Jones pantsuit and topped it with a =
beige-white check jacket from the Kas-
per collection. “Mr. Ford is a very good
fashion coordinator,” says Frankie. “And
Mrs. Ford has never returned an item
purchased by her husband, - They’re a
loving couple.”

Frankie Welch's scarves, all personal



Betty Ford

buys American

EW YORK — America’s first lady, Betty
Ford, is a woman of action. ,

Just Sunday, she read about Albert Ca-

praro’s new spring collection for Jerry Gutten-
berg in a Washington newspaper.

Bright and early on Monday, her press secre-
tary, Nancy Howe, was on the phone asking the
New York designer if he could come to Washing-
ton for lunch with Ms. Ford.

‘“You’re the first American designer ever in-
vited to the White House to work with Mrs. Ford
on her clothes,” explained Ms. Howe. Then she
added, ‘“Mrs. Ford says your clothes featured in
the article were the prettiest things she’s seen in
years.”

By Wednesday afternoon, the first lady had
selected 12 outfits from Capraro’s collection,
plus she asked him to make five evening dresses
for state receptions and dinners for fall in beau-
tiful silk brocades and organzas — all fabrics
that the President had brought back with him
from his visit to the Far East.

Here’s the way Capraro recalls that impor-
tant day:

“I took a plane from New York on Wednes-
day. I was met by a White House car as the
plane arrived at 11 o’clock in the morning. Mrs.
Ford met me in her private apartments. She
was terrific to me. She was wearing a sea green
at-home lounging robe. The first thing that

THE RETAILERS DAILY NEWSPAPER.. A FAIRCHILD PUBLICATION struck me about the first lady was her mar-
- > - - velous carriage. She stands very erect. I'm sure
WOMEN'S WEAR DAILYo it’s due to her interest in dance and the fact she

FR/DAY, JANUARY 70, 1975 was onceamodel.
| _ One Year $36 “We started to talk about her clothes and
Vol. 130 No. 7 e 28, CENTS Patie 0 Advices what she liked. She told me, ‘I'm sent many
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Sense In Faslg ons . .

By Elaine Tait

® Knight Newspapers

JETTY FORD was still a

congressional wife when

a top fashion magazine sev-

eral years ago began describ--

ing classic, timeless clothes
as “Fords.”

The magazine writer had in

- mind those durable middle-of-
the-road cars cranked out on

Detroit asembly lines. What

S Moint)

a day doing modern dance ex-
ercises.

At Argentine ambassador,
Aliesandro Orfila's party last
March, the tango she and
Jerry did was the talk of the
evening. Friends predict that
stuffy black tie evenings, will
disappear, from the White
House as the Fords darce
their way through social

‘functions.
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News skefch by William Kresss W\~

The new First Lady is fashion-minded—what one mlghf call an adventuresome conservative.
Moderately-priced clothes she has recently bought at Frankie Welch's Alexandria, Va., boutique
illustrate her thinking. High-necked beige knit by Ciao (left}.is both casual and soft; jacket dre:s
“designed by Jim Baldwin (center) is now owned in three and a half different versions; and
opossum—‘l'nmmed cashmere sweater can be worn with both daytime dresses and long

evening skirts.

Betty F ord looks great ‘

in_not-too-costly fashion

By KATHY LARKIN

The new Ford administrati‘(’)n means the Cherokee alphabet (Mrs. Welch is 1/16th

a clean sweep of the closets at 1600 CheTrt;lkee) for a benefit fashion show.

% . - - e two capes were designed by Mrs. Welch
Pennsy lvam’a Ave, and, _Judgm_g by and Mrs. Ford also bought her ostnch tnmmed
Pattv Fard’s recant chonninoe +ring 2 PO < TG et =, el el e i P )




i Mrs. Gerald R. Ford (right)
and Mrs. Nelson A,
Rockefeller have similar
fashion tastes —a
predilection for clothes with
simple, clean lines. When
Mrs. Rockefeller visited

the White House recently,
she was wearing a casual
shirtdress and Mrs. Ford was
in a printed wool jersey. (AP)

Saturday, Aug. 31, 1974

simplicity

By Gay Pauley
NEW YORK (UPI) — There will be no

- pantsuits at White House events for the na-

tion’s- new First Lady. Nor will there be a
change in her preference for basically simple
clothes, even as her life style must change.

Frankie Welch, who’s been selling “‘off the
rack’” to Mrs. Ford for the last 12 years,
quotes her as saying that she will wear
dresses for White House occasions. She does
have pantsuits, however, for such times as
when the Fords get away to Camp David,
Md,, or to Vail, Colo., where they ski.

Neither will Betty Ford, a 5-foot-7 brunet
with hazel eyes, go on one big shopping spree
now that she is in a new national spotlight.

She told Mrs. Welch, “I can’t throw every-
thing out,”” but the woman who runs the fash-
ionable Alexandria (Va.) shop said Mrs. Ford
will be adding ‘‘more as needed."”

On the day Gerald Ford was sworn in as
President, Mrs. Ford selected a favorite blue
knit that Mrs. Welch -had hastily cleaned the
night before and delivered to the Ford resi-
A i
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THE FIRST
LADY'Ss
DRESS: The

white Crepe
evening dress
With ostrich
feathers that
Betty For d
wore to her first
State dinner ag
first 1 ady
recently was by
Morty Sussman
for Mollje Par-
nis Boutique.
“It was just one
of the dozens of




CLOUDS of kit fox make luxe collar and cuffs for green and beige tweedy

knit sweater that's really a little fall coat. $120. Both sweaters are at Saks

» -Fifth Avenve. \a‘\' (ﬁgw
J

~neatner tweeds, Iiully mohai

nd heavy wool

knits, like a coach’s sweater.

Colors are all the leaf a
burgundy, green, brown, cami
and black.

earth tones of
rust, charcoal

KIMONO wrap of heather knit with Aztec pattern mixes rust, charcoal and
beige. Big-sleeved and relaxed, it's easy to slip into on a chilly day. $72.

First Lady’s fashion

i By GAY PAULEY
- NEW YORK — (UPI) — There will be no
pantsuits at White House events for the nation’s
new First Lady. Nor will there be a change in
her preference for basically simple clothes,
even as her lifestyle must change.

that she is thrust into a new national spotlight.

SHE TOLD Mrs. Welch,“I can't throw
everything out” but the woman who runs the
fashionable Alexandria, Va., shop, said Mrs.
Ford will be adding ‘‘more as needed.”

i .
Jordan and his wife, she wore a
also “off the rack.” 4
Mrs. Welch, in a telephone in
shop near the capital, called

“one of casual elegance. She t
but celecte thinee that will oo 11t

. Ford's image
s to lean lines,
nd down <taire

Jim Baldwin, Justin McCarty, Ciao Knits and
Mollie Parnis Boutique. |

The fact she’s a former model and dancer has
influenced Mrs. Ford’s clothing style. She also
displays clothes better now that she has dieted
off 25 pounds and gone from a size 10 or 12

: ‘casual elegance’

He said Happy used to come into the store but
now a secretary usually calls and the salon
sends out a “‘potpourri” from which she selects,

Mrs. Rockefeller, as a woman of great
wealth, can afford originals.

DESIGNER BLASS said Mrs. Rockefeller is a



‘juSt a Shop"‘*()‘wner"

The new First Lady's fashion adviser, Frankie
Welch, calls herself *‘a good friend, a dress shop
owner, not a designer,” who gives Mrs. Ford the
same kind of advice all her customers receive free
of charge. A

For the past 12 years Frankie has kept a record of
Mrs. Ford’s likes and dislikes. What she has in her
clofset. the sizes, colors and whose clothes she seems
to favor. A EL

portl

Eleni on Fashion

home, she was wearing a Franki Welch shirtwaist
of Supima cotton printed with the flowers of the 50
states.

*“Ironically, she was supposed to come to the shop
that day_." says 'Frapkie.. Assembled there for her




By ELENI
WASHINGTON STAR-NEWS
WASHINGTON — The new
First Lady’s fashion adviser,
Frankie Welch, calls herself

»a good friend, a dress shop

owner, not a designer,” who
gives Mrs. Ford the same
kind of advice all her cus-
tomers  receive free of
charge. ’

For the past 12 years,
Frankie has kept a record of
Mrs. Ford's likes and dis-
likes, what she has in her
closet, the sizes, colors and
whose clothes she seems to
favor.

When Mrs. Ford got the

word of President Nixon's

impending resignation and
went out to greet reporters
in front of the Fords' Alex-
andria, Va., home, she was
~wearing a ‘cFrankie Welch
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the First Lady has fi}k}ov‘éolor of 'faéhion fw‘here

iy

palette preferences. There
are the “brights” like the

Jacksonville Journal, Wédnesday, Aug. 14, ‘f19

n High Fashion
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Mrs.(John Sherman Cooper*
_a new one by Frankie Welct
dcxs:es.r She olm e

i i

“after November they will be
i wives of themajority lead-  -{
ry cers.” The- applause was
<mode1mg stints were Mrs. Les-  hearty. ' x 3 : ey
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House, was playmg no favor- ;
ites. She announced that she B Mrs.

dress length of: the matenal

: “ to Pat Nixon, too. 2SR,

““Wa do not have a favorrtc




 Taked Place At_ Locél

By Evelyn Awnor s :‘ mentary the melochm

Staff Writer ‘of Miss: Casella as. s

Alexandria, with ‘its proud “out ‘a rhythmetic- acc
heritage of historic events that $ ment for her ‘songs.
date back to the infancy of our ¢ ¥ Modeling - the sc:
country, has consistently add-; draped, tucked, ‘and

. ‘ed to this image new dimen- with - appropriate ¢







For Lady Bird Johnson, Frankie Welch de-
signed a “Discover America” scarf.

Mrs. Barry Goldwater Jr. and Frankie mod-
el her Indian dresses and jewelry.
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FRANKIE WELCH’S
BOUTIQUE—WHERE
MRS. FORD SHOPS

For the Fords’ first state dinner, Betty Ford
wore a gown from Frankie’s boutique.

When Betty Ford first heard that she
was about to become First Lady, she
popped out to welcome reporters
wearing a sprightly, multicolored shirt-
waist by designer Frankie Welch of
Virginia. Later that day she canceled a
doctor’s appointment to discuss with
Mrs. Welch another topic: her postinau-
gural plumage.

Frankie Welch is not a national ce-
lebrity—yet. But in Washington she
ranks as the Perle Mesta of designers.
For the past 11 years her cozy bou-
tique in a pre-Revolutionary War
Alexandria house has been the gath-
ering spot for political wives—Repub-
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S.F. Exam
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By Ejaine Tait ' °
i ht Newspapers

* * WASHINGTON. — Ger-
.ald Ford is a very senti-
‘mental person who often
-buys his wife’s dresses and

pantsuits. " .’

This inioimatiod comes
from Frankie Welch awnar

Mrs. Ford knows what
she likes in fashion

wearing her skirts hemmed
just .below the knee. The
store owner hopes to per-
suade her to try some of
the longer skirts designers °

- are showing for fall. -

~ She likes “st'lt'p'ng cb!ors.
Mrs. Welch wag in New -
York on a_buying trip this



Early this Spring,
the First Lady,
then the wife of
the Vice: '
President, helped
Frankie Welch
launch her book
“Indian
Jewelry.” Mrs.
Ford wore one of
the necklaces as
she and Mrs.
'Welch admired a
turquoise-
studded box in
the Alexandria
boutique her
“good friend and
clothes adviser”’
operates.
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CAPITAL: The Washington lunch bunch gul-
ped hard on their souffles when Betty Ford
walked into Sans Souci Tuesday for lunch
with her personal assistant, Nancy Howe, and

" the next two-years. The first will open in Bir-

mingham Sept. 23. “It’s the second fastest
growing city in the United States” says Ms.
Welch, who has been known to spot a trend
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Quotes and notes from Washington parties

as gathered for The Washington Star by
Ymelda Dixon.

Why is the Wolf Trap annual benefit, held on Fi-
lene Center Stage, always a success" Because

*““it’s an opportunity to fulfill everyone’s dream of
being on stage,” suggested Mrs. Jouett Shouse.

There are, of course, the occasional beefs —
Rep. Gillesple Montgom —the meal, all cold
dishes, served “family style,”” was ‘“lousy,’” but
“‘the people and booze are great.”

The Scott Cramptons, for a $5 ticket, won what
all proper households need — a for-sure auto- §
graphed photo of Prince Philip, made during his
recent visit to Wolf Trap. In drawing glamorous
guests the ball really hit pay dirt. Presidential
Counsel Philip Buchen and Mrs. Buchen had at : - i
their table the chairman of the Men’'s Committee. —Washington Star Photographer Walter Oates
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