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A S‘!‘A’I‘E LAWMAKER is denied deduc

tions forliving expenses at the capital. .-
State legislators pose another variant in

the ongoing tax debate over deductions far

living expenses while ‘"away trom home" on

business. . The - IR3 disallowed deductions

taken. by. George Montgomery, majority

~£t.,'

whip in the Michigan lower house and repre-

sentative of a Detroit.district. In 1971, Mont-
gomery spent 151 days in Lansing, Michi-
gan's.capital, typically:driving up on Mon-
day afternoons and feturning to Detroit late
Fridays. Instead of the $3,757-Montgomery
claimed as lodging expenses in Lansing, the
IR3 allowed 32,000 asc!educnblevexpensa

. for the time he spent in Detroit, ; s

The Tax Court recently- agreed “With the
IRS that: Lansing- had become- Montgom-
ery's: principal place of business. ‘'He spent
over twice as much time there as he did in
Detroit. (Montgomery) was paid to be a leg~
islator, and those duties were primarily per-
formed in Lansing,’ the court concluded. It
made no difference that Montgomery paid
Detrolt income taxes as a resident, or that
Michigan law required him to keep his-De-
troit domicile, or give up his oflice.

Years ago; Congress wrate into law
that a Congressman’s home district is
ki3 tar home. But that low doesn’f ex-
tend to state lawmakers.
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ard-miu..,, oo
catom, undem'ntmg hxgh visxbm._,
pros;'ramming. such -
Theatre,” and phﬂa.nthropy to causes ranging

from the New York Public Library t.o a Har-« ; .

lem basketbail tournament.
De(endmg Against- “Slandecr” -

The purpose of it all is to defend the oxl
industry against “'slander,” az Mr. Warner
sees {t, and to try to convince the public that
a huge -(1874 revenue of $20 billion} and
profitable {31 billiorny oil company can. be
open-minded, honest and human. Mobil’s at-

tempt, however, has drawn the company
both praise~—for speaking out—and some-
sharp criticism —for being excessive In what..

many think is an attempt to brainwash an
-unsuspecting public. .

While pubhc-s.ﬂaxrs and eorpora.te-imager
‘advertising isn't new, the number and size
-of such efforts have grown substantially in
recent years Currently, for instance, Inter-

Rational Business Machires Corp: snd Inter-- - -

_national .Telephone-& Telegraph-Corp. are

‘waging extensive campaigns to better ex-

plain themselves to.the public.. And since
the energy crunch, most oil companies have
replaced product promotions with some sort

of- image- advertising.- According . to- some .
ad-industry estimates, the amount spent.‘ on .
what is loosely. termed. *‘corporate” adver-

tising hes grown to between $500 million a.nd
$1 billion annuelly.”

Thus, many businessmen and advenlsmg'

people consider Mobil's campaign to be, at
the very least, a sign of the times. But some
also think the company's willingness to
abandon ihe traditional low-key public-rela-
tions posture 1S 2 trait of a new genre,
called  advocacy advertising. John E.
O'Toole, president. ot Foote, Cone & Belding
Communications Inc., a big ad agency, says

that as crises multiply and government reg- '

ulation of business increases, “advocacy ad-
vertising will be an essential part of the
~ati~ns programs ol many compa-
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